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HubSpot Social Media Publishing Class
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Next Steps:

AGENDA

Social media & inbound marketing [2 min]

Why social media is .
How to engage in s min]

HubSpot Social Media Tool walkthrough [30 min]
Social media next steps and resources [3 min]

» |es:00

nt to attend thi



http://academy.hubspot.com/pages-product-class/

RESOURCE PAGES FOUND IN HUBSPOT PORTAL

Dashboard Resources -

Academy Home
Training
Cqptifications

Mprketing Library

Marketing Perfo

Flprums
HubSpot Academy Training
Learn how to use

HubSpot to reach
your goals

Attracting Visitors

Learn how to use a
specifc HubSpot tool

Content Tools
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SOCIAL MEDIA
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TODAY’S GOAL:

Learn how to successfully
engage in social media using
HubSpot's Social Publishing
Tool.



AGENDA

Social media & inbound marketing [2 min]

Why social media is important [5 min]

How to engage in social media [20 min]
HubSpot Social Media Tool walkthrough [30 min]

Social media next steps and resources [3 min]



SOCIAL MEDIA AND
INBOUND MARKETING



Inbound Methodology

ATTRACT CONVERT CLOSE DELIGHT

Promoters

Blog Forms Email Events
Keywords Calls-to-Action Signals Social Inbox
Social Media Landing Pages Workflows Smart Content




WHY IS SOCIAL MEDIA
IMPORTANT



Social media gets
more visits, leads,
and customers.




36% of

marketers

found a customer from
Twitter




y *of marketers
generated a lead
from Facebook.

_—



SOCIAL PROOF



Social media shares act as social proof & votes |
the eyes of search engines.

Facebook Radically Changes 'Reach' Metric: How You Were

Affected

Have you checked out your Facebook Insights lately? Did
you notice that your ‘Reach’ number was a little out of
whack? Did you freak out?

If you didn't get Facebook’s notice that they changed the

way they calculate your reach, then your freak-out is

justified. That's right, Facebook has changed its definition of

Reach (thanks, Marketing Pilgrnim, for breaking the news to

us). This means you should be looking at your Facebook

Insights analytics a little bit differently now. Let's break down what the changes are, and how it affects your
f rketing strategy




SOCIAL PROOF

Which one would
you choose?




BENEFITS OF
SOCIAL MEDIA ENGAGEMENT:

©000C

Drives people to your website
(Generates leads
Great for search engine optimization (SEO)

Grows your social presence online

Allows you to communicate and monitor your
brand and industry in real-time.



HOW TO ENGAGE IN
SOCIAL MEDIA



HOW TO ENGAGE IN
SOCIAL MEDIA:

a Setting up your accounts

9 Ongoing social media best practices




SETTING UP YOUR

ACCOUNTS




SETTING UP YOUR ACCOUNTS:

Claim your company’s brand. Whether you plan to
dive in right away or months down the line—you must claim
accounts in your company’s brand name right away.

Optimize your company’s profile. Always optimize
your social profiles by filling them out correctly and
connecting them to HubSpot




SETTING UP YOUR ACCOUNTS:

Claim your company’s brand. Whether you plan to
dive in right away or months down the line—you must claim
accounts in your company’s brand name right away.

Optimize your company’s profile. Always optimize
your social profiles by filling them out correctly and
connecting them to HubSpot







MAJOR NETWORKS
TO CLAIM YOUR BRAND

a Twitter

9 Facebook

9 LinkedIn

Q Any other network your buyer persona
frequents




SETTING UP YOUR ACCOUNTS:

Claim your company’s brand. Whether you plan to
dive in right away or months down the line—you must claim
accounts in your company’s brand name right away.

Optimize your company’s profile. Always optimize
your social profiles by filling them out correctly and
connecting them to HubSpot




INCLUDE THESE ON
YOUR PROFILES:

a An image or logo

9 Description of what your company does

e A link pointing back to your website




OPTIMIZING YOUR
ACCOUNT PROFILES:

Twitter:

OverGo Studio
@OverGoStudio
Inbound Marketing Agency. Helping business owners increase their
sales and reduce their marketing costs. @Hubspot Silver Partner
New York and North Carolina | overgovideo.com

Facebook:

gEDARRCREEK
“ABIN RENTALS .
Cedar Creek Cabin Rentals

10,991 likes - 58 talking about this - 330 were here

Travel Agency - Resort - Vacation Home Rental
Come Visit www.cccabins.com Our Luxury Cabin

/1
)
Rentals in Helen GA allow you to relax with your loved / 109991
ones while enjoying the beautiful mountains.

Photos Likes Videos

Free Guide




OPTIMIZING YOUR
ACCOUNT PROFILES:

We Speak Biz Dev - Data drives growth o rtunities. See them in a single BizDev dashboard.

YALE | vae Appliance and Lighting 231 followers |« Following ’

Li n ke d | n : R Home Services

How You're Connected

A

second-degree connection
75 Employees on Linkedin

Seeall »

P q. Careers

appliance and lighting showroom features the best products and has an unmatched product selectlon

Yale strives to offer a superior customer experience from beginning to end. see less din Yale A
: and Lighting?

Specialties ‘B 1job posted

Home Appliances, Kitchen Appliances, Interior Lighting, Exterior Lighting, Appliance Semvice, Appliance Repair

See job »

Website Industry Type
hitp://iwww.yaleappliance.com Retail Privately Held

Ads You May Be Interested In
Headquarters Company Size Founded
296 Freeport St. Dorchester, MA  51-200 employees 1923 Exec BizDev Dashboard
02122 United States laa ﬂ All Your Data, One Powerful
Dashboard. See The Big Picture
With Nnma

b




Connect accounts to HubSpot

Settings

<L Rachel Goodman (Host User) Connect your social accounts e Tutorial
rgood man@hubspot.com

My Profile D Twitter Add Account

My Emall Notifications a Mike Champion

@ hubspot.com

"] Follow Me module (| Reach  [| Blog Auto-publisher

Enterprise kimdarling
Account #: 53 H ) Follow Me module ") Reach "] Blog Auto-publisher

lan Stanley
Social Media Settings _ [ Follow Me module [(JReach [ Blog Auto-publisher
Manage Users

Manage User Notifications . Rick Burnes
Application List ) Follow Me module ") Reach "] Blog Auto-publisher

Publish, schedule and track all social messages
Monitor streams of interest
Auto publish, include in Follow Me module and reach




Connect accounts to HubSpot

Settings

<L Rachel Goodman (Host User) Connect your social accounts e Tutorial
rgood man@hubspot.com

My Profile D Twitter Add Account

My Emall Notifications a Mike Champion

@ hubspot.com

"] Follow Me module (| Reach  [| Blog Auto-publisher

Enterprise W kimdarling
Account #: 53 ) Follow Me module ") Reach "] Blog Auto-publisher

lan Stanley
Social Media Settings ' [ Follow Me module [(JReach [ Blog Auto-publisher
Manage Users

Manage User Notifications . Rick Burnes
Application List ) Follow Me module ") Reach "] Blog Auto-publisher

Publish, schedule and track all social messages
Monitor streams of interest
Auto publish, include in Follow Me widget and reach




onnect accounts to HubSpot
Track your social reach over time.

Social Reach

Social Media Dashboard

Socisl Prospects

7

vdd an Account

L 4
o
9 r i t y growtl W Sccisl Engagement
*
R

Social Publishing Bookmarklet
B Last & meonths

gs
Seocial Media Accounts
Publishing Schedule
Time Zone Settings
Weekly Email Summary

Customn Shortlink

== Facsbook == Twitter == YouTubs

You can alse downlead a CSV of this data.




SETTING UP YOUR ACCOUNTS

a Claim your company’s brand online

9 Optimize your profile & link it to HubSpot



BEST PRACTICES:
DAILY SOCIAL MEDIA

ENGAGEMENT




SOCIAL MEDIA PUBLISHING
BEST PRACTICES

Follow the 50/50 rule. Approach Social media like a normal
conversation by engaging others and not just talking about yourself.

Unique but uniform voice. Whether one or multiple are responsible
for social media engagement—a uniform voice is key.

Consistency. Publish content on a regular, consistent basis.

Always include links. Make sure each message provides a link back
to the original relevant piece of content.

Review the ROI. Monitor the performance of each account to
improve your efficiency and track your goals.




SOCIAL MEDIA PUBLISHING
BEST PRACTICES

Follow the 50/50 rule. Approach Social media like a normal
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Consistency. Publish content on a regular, consistent basis.

Always include links. Make sure each message provides a link back
to the original relevant piece of content.

Review the ROI. Monitor the performance of each account to
improve your efficiency and track your goals.
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Twitter:

.~ Johnny Garces
i) View my profile page

190 137
FOLLOWNG = FOLLOWERS

Who to follow - Refresh - View a

John Legere € @JohnLegs
Followed by Mark Cuban and o

Google Analytics & @goo

d o Follow

Mashable SocialMedia &
W Follow

Popular accounts

Alfred Spellman @ AlfredSpellman

Sundance Festival: Many Films, Few Big Sales bitly/1a
Retweeted by rakontur Miami

[ View summary

Billy Corben @BillyCorben 44m
'How To See All The Companies That Are Tracking You On Facebook —
And Block Them' businessinsider.com/block-companie...

Retweeted by rakontur Miami
[ View summary

Social Media Today (socialmediaZday

Join us on Tuesday to preview the results of The Social Customer
Engagement Index. #Smilive sponsored by (2 SAP: ow ly/sO0Id
Expand

David Meyer (@ superglaze
Snowden accuses U.S. of industrial espionage
gigaom.com/2014/01/25/sno... #NSA #surveillance
Retweeted by Mehdi Hasan
summary

Robin Wright ©wrightr 1h
The Elders including 3 Nobel peace laureates, Kofi Annan, Desmond Tutu
to wisit Iran Jan 26-29 to advance "new spirit of openness.”

Retweeted by Mehdi Hasan
Expand

Follow other users

Reply

Retweet

Favorite




Facebook:

Cedar Creek Cabin Rentals
August 7,

125 s

o) Erick Hicks, Luriz Dantzler, Hirecy Felipe and 22 Top Comments =
others fike this.

N Write 2 comment...

Dinah Thomas Beautiful sun rays' When we were there 4th of
July wesk # rained every day sometimes more than once a day!
Really loved our stay in the Speckled Trout Cabin, but some time
outside would have been wonderful,
Like *
Cedar Creek Cabin Rentals It has been rainy summer:
Come back to see us
Like « August 5, 2013 at 5:42pm

&Y | writ= 2 reply...

Cedar Creek Cabin Rentals Go into the woods to sesk clarity
and revive your soul,
Like * Reply - 1+ August 7, 2013 at 12:52pm

Anna Ewoldt locks peaceful
Like + Reply * August 7, 2013 2t 3:16pm

Dawn Withrow Besutiful and looks soo peaceful.
Like * Reply ~« 1 + August 7, 2013 at 2:16pm

Erick Hicks Reslly enjoyed our stay thers in late August. Will
return again.

Comment




LinkedIn: On a LinkedIn

YALE vae Appliance and Lighting 232 follower B U S I n e S S p a g e

APPLIANCE - LGHTING

Home Senices

Check out this month's Inbound Learning series Follow

Rachel Goodman Moore .
Certification Program Leader |_| ke

November's Inbound Learning is all about how to rid yourself of SEQ ghosts--and plan for a Com ment
brighter future. Check out the recording of last week’s webinar and register for the upcoming

sessions. Share

Search Engine Optimization (SEQ) Webinar Series | HubSpot Training...
academy_hubspot.com
Learn how to incorporate Search Engine Optimization (SEO) into your inbound marketing

. T ) . A strateg HubSpat.
Yale Appliance + Lighting is a family owned business ir

appliance and lighting showroom features the best prod
Yale... see more

On a LinkedIn

Recent Updates See job »

Yale Appliance and Lighting Juicing Recipes - How to Make Tropical Carrot Apple Juice G ro u p :
http://hub.am/1hOHQcH °

Juicing Recipes - How to Make Tropical Carrot Apple Ads ¥ouiMay,Beiinterestediin

Juice lht'd A grad program for RPCVs

00 . . o -
hub.am - Get the top-rated recipe for Tropical Carrot Apple at Soha Life is still calling... up for another .
http://alirecipes.com/Recipe/Tropical-Carrot-Apple- P20 challenge? Scholarships for |_| ke
Juice/Detail aspx. Watch how to make a healthy and r... RPCVs.

@ Change the World CO mme ﬂt

A career in international relations

helps communities globally. Learn
e Follow

Like + Comment * Share 1 day ago




SOCIAL MEDIA PUBLISHING
BEST PRACTICES

Follow the 50/50 rule. Approach Social media like a normal
conversation by engaging others and not just talking about yourself.

Unique but uniform voice. Whether one or multiple are responsible
for social media engagement—a uniform voice is key.

Consistency. Publish content on a regular, consistent basis.

Always include links. Make sure each message provides a link back
to the original relevant piece of content.

Review the ROI. Monitor the performance of each account to
improve your efficiency and track your goals.




HubSpot @ ) +-

DHUbSpot rFowowsvou 17,069 i==rs

HubSpotis all-in-one marketing software that brings your Sto s
sy X : g 38,952 moLLoning

whole marketing world together in one powerful, integrated

system. Presenters of Inbound Conference, 226,705 =0 onERs

Cambridge, MA  http://www. HubSpot. comy

St I G 1 REGISTER
yle Guide NOW >
-:O r yo U r T"f’ee'f° HubSpot Tweets 4 No replies

HubSpOto HubSpot tm

= ° Following

Nhy | Fired My Marketing Agency hub.am/LLISIM

HubSpotO HubSpot Bm
Don't have time for marketing when you're trying to save the world?

Followers We understand. All you need is 4 hours a week - ow ly/cpSVw

Favorites

in August for #inbound12 with @HubSpot™ RT if you are attending
too!

Recent images

HUbSDOto HubSpot Bm
How did @sepcoenet cut their marketing costs by 2/3? #HubSpotting
- ow. ty:cpSVu

Similar to HubSpot

3 HubSpotQ HubSpot &m
LS % RT i@mediajunction It's official, media junction is heading to Boston

‘ Mike Champion = grzy=h, HubSpot@ = ubscor
) Foliow RT @dmscott: STUDENTS: All-Access Passes for # INBOUNDZOlz
Danny Brown &DannyBrown from t-iut‘):Spct now $99... (S599 value). | will be speaking.
' Follov O'\'J |)'Ict‘.s‘
Amber Naslund = AmberCadzbes o
Falleyw A a0 v tpe SN



SOCIAL MEDIA PUBLISHING
BEST PRACTICES

Follow the 50/50 rule. Approach Social media like a normal
conversation by engaging others and not just talking about yourself.

Unique but uniform voice. Whether one or multiple are responsible
for social media engagement—a uniform voice is key.

Consistency. Publish content on a regular, consistent basis.

Always include links. Make sure each message provides a link back
to the original relevant piece of content.

Review the ROI. Monitor the performance of each account to
improve your efficiency and track your goals.
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space out messages & plan...

Home Insert Page Layout Formulas Data Review View
W63

A H
Il DAY ING TOKEN
2 MONDAY

/?utm_medium=soci
Having trouble figuring out whether social media http://www hubspot com/products/demo al&utm_source=twitt
1/30/2012| 8:00:00| 30/01/2012 08:00|drives leads? HubSpot software will tell youl er

1/30/2012| 9:00:00) 30/01/2012 09:00|
1/30/2012| 10:30:00)  30/01/2012 10:30
1/30/2012| 12:00:00| 30/01/2012 12:00
1/30/2012| 13:320:00) 30/01/2012 13:30
1/30/2012) 15:00:00) 30/01/2012 15:.00
1/30/2012| 16:30:00) 30/01/2012 16:30
1/30/2012| 18:00:00) 30/01/2012 18:00|
1/30/2012| 20:00:00| 30/01/2012 20:00

=] [=][=][=31=11=][=][=]

1/30/2012| &00:00) 30/01/201208:00|
1/30/2012| 9:00:00) 30/01/2012 09:00|
1/30/2012| 10:30:00) 30/01/2012 10:30
1/30/2012| 12:00:00) 30/01/2012 12:00|
1/30/2012| 13:30:00| 30/01/2012 13:30
1/30/2012| 15:00:00) 30/01/2012 15:00|
1/30/2012| 16:30:00) 30/01/2012 16:30
1/30/2012| 18:00:00) 30/01/2012 18:00|
1/30/2012| 20:00:00) 30/01/2012 20:00|

[=1[=][=]1=1{=1i=]{=][=][=]

1/30/2012| &00:00) 30/01/201208:00|
1/30/2012| 9:00:00) 30/01/2012 09:00|
1/30/2012| 10:30:00) 30/01/2012 10:30
1/30/2012| 12:00:00) 30/01/2012 12:00|
1/30/2012|13:30:00) 30/01/2012 13:30
1/30/2012| 15:00:00) 30/01/2012 15:00
1/30/2012| 16:30:00) 30/01/2012 16:30
1/30/2012| 18:00:00) 30/01/2012 18:00|
1/30/2012|20:00:00) 30/01/2012 20:00|

[=1[=11=11=1[=]=]{=1[=][=]

1/30/2012| &00:00) 30/01/201208:00|
1/30/2012| 9:00:00) 30/01/2012 09:00|
1/30/2012| 10:30:00)  30/01/2012 10:30
1/30/2012| 12:00:00) 30/01/2012 12:00|
37 1/30/2012| 13:30:00) 30/01/2012 13:30
38 1/30/2012| 15:00:00) 30/01/2012 15:00

19 1220120182000l 3n/01/2012 1620
4 4k ¥ Twitter Updates . Facebook Updates LinkedIn Updates Google+ Updates Content Repository

Fhlololololale

-

]
Ready | | [l @ 1003 (=)




-F in )( Welcome fo the new Compose, switch back to original

| love this article from @SalesTipsB2B! http://www b2b-sales-tips.com/blog

M Attach - | (@

Why we need to focus on our buyer personas! @NickSalinbound
http://blog.hubspot.com/blog/tabid/6307/bid/33491/Everything-Marketers-Need-to-
Research-Create-Detailed-Buyer-Personas-Template aspx

(© Thursday at 2:05 PM » I Attach -~ [ 55

Thursday, January 30th Go to today January 2014 [+]

Su Mo Tu We Th Fr Sa
11:05 AM 2:05 PM

Use a custom time for this day

26 27 28 29@31

Agree with this premise on why millenials are the next social media target
demography:

http:/fwww forbes com/fdc/welcome_mjshtml

(© 02/02/2014 at 4:55 PM »~ I Attach - iy




SOCIAL MEDIA PUBLISHING
BEST PRACTICES

Follow the 50/50 rule. Approach Social media like a normal
conversation by engaging others and not just talking about yourself.

Unique but uniform voice. Whether one or multiple are responsible
for social media engagement—a uniform voice is key.

Consistency. Publish content on a regular, consistent basis.

Always include links. Make sure each message provides a link back
to the original relevant piece of content.

Review the ROI. Monitor the performance of each account to
improve your efficiency and track your goals.




Always include a link in your posts

http://ow.ly/tbJnf

Tweets

* Buffer o 42
e He better and more efficient on Twitter: Advanced techniques VS

buff.hw/LzFhhg great post by [@=scottkleinberg
Collapse 4 Reply t3 Retwest W Favorte £ Buffer

e 2 . ABeETER http://techcrunch.com/

3:52 PM - 24 Jul 12 via Bufer - Detais 2014/01/29/zuck-vs-
evan-
go/?utm_campaign=fb
&ncid=fb




SOCIAL MEDIA PUBLISHING
BEST PRACTICES

Follow the 50/50 rule. Approach Social media like a normal
conversation by engaging others and not just talking about yourself.

Unique but uniform voice. Whether one or multiple are responsible
for social media engagement—a uniform voice is key.

Consistency. Publish content on a regular, consistent basis.

Always include links. Make sure each message provides a link back
to the original relevant piece of content.

Review the ROI. Monitor the performance of each account to
improve your efficiency and track your goals.




Track your social visits, leads & cus

Sources

[ This month to date @ All domains % Selectreport...

= Show offline sources Show visit-to-contacts rate + Add marketing action

02724 - 0302 0310 - 0316 0324 - 0350

E

Traffic Sources » Social Media

Save as report

e siew 35 XLS
Facebook . 15 . Y Export current view as XL

Tweitter

A Reports Home
View all of your saved reports.

Linkedin

SlideShare c; y = . Y il Trends & Suggestions
React to your cumrent trends.
Pinterest 3 . X @ Tracking URL Builder

Build links to track your marketing
Google+ X . X campaigns.




Sources

& This month to date

View by Campaign

& All domains % Selectreport...

b Show offline scurces Show visit-to-contacts rate + Add marketing action

Traffic Sources

‘Campaign

blogpost

Dy

foalbum

coverphoto

101 companieg

ebookcover

o224 -0 05005 - 030 0310- 0316 WHT- 0823

0324 - 03730

Social Media » Facebook Q

Export curent view as XLS

# Reports Home

View all of your saved reports.
B Trends & Suggestions

React to your cument trends.
5 Tracking URL Builder

Build links to track your marketing
campaigns.




SOCIAL MEDIA PUBLISHING
BEST PRACTICES

a Follow the 50/50 rule

9 Use a unique yet uniform voice
e Consistency when publishing
@) A~ways include links

e Review your RO






KNOWLEDGE CHECK .

1 Why should every business be on social media?

25 What are the three major social media sites
your business must be on?

3) What is a good guideline for how often you
can promote your business?



SOCIAL PUBLISHING
TOOL WALKTHROUGH



Sign in to HubSpot

Pricing Case Studies Partners About Us
. <

HubSpot Dashboard

Compared to (] This Month Last Year

Create marketing
people love. e

1.51M
oo verizon =62 7 s My )< Tomd

B Dpashboara 310k 983:60 M M0
Watch video 0 oy By 2012

in May

Request a demo » View all features » : i i May Total
\: :/ AL b 32,339

1537'31k f'r}‘s;:% nd May "12 Total Pro—cr o
576 44,563 May 0 May 13 May 20
W vy W0 ey 2012
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HUbSp t Dashboard

Back to odd dashboard
This Month v | compared to | Previous Month D Include Offline Sowrces

S — On the

right-hand
nhavigation

Commenis

Ready, Set, Go!

Landing Pages in Juy

Name

Contact Us

[ e B T TS

Jul 1 Jul B Jul 15 Jul 29

W s




In the “Social Media” dropdown,
click “Publishing”

HubSpot Dashboard

This Month Back to old dashboard

2 5 compared to 28
¥+

@ This Month Previous Month

compared to 1

Aug 19

- This Month Previous Month
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Social Publishing Dashboard

Social Media & user cuice Compose a message F~9

Monitoring
oF All networks & All campaigns

Published

Scheduled (19)

Published = Wessage Clicks Interactions
Reach
Settings Jan 28 ! Give your inbox a break and take a peek at ours! See Details
2:26 pm HubSpot customer letters in 2013's Year in Review

#hubspotting hub.am/1d5rAyQ

* 3 favorites O 2 retweets

Add the Chrome plugin!
e

B =

! Calling all #inboundLeamning attendees "Webinars on Details
&

Webinars Part 3: Solving for your Audience” slides are ready!

http://hub.am/1e4NB78

+” Instantly share great content http://academy. hubspot. comPortals/1 37828/docs/solving %20 for %2 0yourt20audience.
right from the web pdf

+ Share from within Facebook, * S favories T retwests
Twitter, and Linkedln

B bl ! #inboundLearning question of the day. Do you have 1 or 2 Details
Add to Chrome . § .
webinar presentation tips. For example silence is golden,
breath, ask questions.

® Greplies * 4 favortes O 9 retwests

l Today's blogging tip is brought to you by Michael Hartzell, Details
Founder of MichaelHartzell. com and HubSpot User Group
Seattle Leader: http:/fhub.am/Lki0IG #blogfor30

hitpui/blog hubspot. com/marketing/30-day-blog-challenge-tip-27-sr
® 1| comment % 13 likes

Jan 28 ‘ 30-Day Blog Challenge Tip #27: Repurpose Content Detals
12:05 pm http-/fhub am/Lki1Gm #blogfor30
http:/fblog hubspot com/markeling/30-day-blog-challenge-tip-27-sr

® 2replies % 15 favorites O 22 retweets




ort through messages

SOCia| Media W User Guide Compose a message o Al | n etWO r kS :
:Achr:t:ri:g ( o All networks - ]l & All campaigns - |
ublishe T ¢ i
LinkedIn

Scheduled (14)
Published=~ Wessage Linkedln Clicks Interactions .
Reach
7 . Twitter
Settings Jan 28 How to Create a Robust Editorial Caler Facabook 78 50 Details
228 am Google Calendar http:/fhub_am/MsL7Ef rorogrora— Fa ce b (e]0) k

http://blog. hubspot. com/marketing/create-robust-editorial-calendar-ht .
Add the Chrome plugin! #® Ureply & 25 favortes O 24 retwests Xl n g

222 Clicks on Pinterest Generate 4X More Revenue Than Twitter

-)5\ [Infographic] http://hub.am/1d72NdT

http://blog hubspot com/marketing/pinterest-revenue-infographic

o
+ Instantly share great content # Greplies % 22 favorites 5 36 retweels ¢
right from the web .

+* Share from within Facebook, Retweeting in Real Life #DailyCartoon Details

Twitter, and LinkedIn
# Sreplies % 18 favorites O 45 retweets

[ ooomore .
Attract

Forgot to buy Vogue? Fear not, HubSpotters in our 2013 Year
in Review fashion spread got you covered #hubspotting

hub.am/1d5rAyQ CO nve rt
Close
Delight




Sort through messages

Social Media W User Guide

& Meonitoring
® Published
# Scheduled (19)

& Reach Published ~ @Massage
Gl

£ setings Jan 28 ‘ Give your inbox a break and take a peek
2.26 pm HubSpot customner letters in 2013's Year

# Scheduled [
#hubspotting hub.am/1dSrAyQ o mesen essage Clicks  Interactions

% 3favortes D3 2 retwests a

Export a# All networks 2 I @ Al campaigns

| Social Media  m userGuie Compose a message

ka Monitoring
| eport | = All networks v | | @ Alcampaigns

4 Published

Add the Chrome plugin! .
4 Settings Nov 7 . #KillBills could never be what it is without your student debt Details
o 11:40 pm id  stories. Share them at hitp //hub am/ 1946771

htpufon ly/ITHWMIB

! Calling all #inboundLeaming attendees "W
Webinars Part 3: Solving for your Audien
hitp-/fhub.am/1 e4NB78 Add the Chrome plugin! _
} . - _— b = Nov 8 . @alolove and | have wrapped our film "Kill Bills"- here's why Details
~ Instantly share great content http-ifacademy hubspot comPortals/1 docalsl 11:04 am id  we did it- Why Another Film on Student Debt?
right from the web paf - hitp://hub.am/1946HCn

+" Share from within Facebook * 5favortes O 7 retweets [

) ) + Instantly share great content
Twitter, and Linkedin Y g * 1 favorte
right from the web:

#inboundLeamning question of the day. De
' Share from within Facebeak, . . Details
LT webinar presentation tips. For example S Tuitter, and Linkedin College costs need to be brought under control.

@instapundit on what's wrong with student loans

® Grephes % 4 favorites

O retweets httpion.wsi.com1epyT7T

\}5! =

® frepy % 1favorte O 1retweet
Jan 28 Today's blogging tip is brought to you by
12:05 pm Founder of MichaelHartzell.com and Hub

Seattle Leader. http://hub.am/Lki0IG #blog

hitp:#biog. hutspot convmarketing/30-day-tiog-challeng @instapundit- thx for the retwest! Details

@MixxMox thanks for following! Details
* 1reply

® 1 comment % 13 lkes

Our purpose for creating #KillBills film on student debt is to Details
ask this question: is college a privilege or a right? what are
your takes?

30-Day Blog Challenge Tip #27- Repurpa
hitp:/fhub.am/Lki1Gm #blogfor30

hitp:iblog. hubspot comimarketing/30-day-biog-chaliengs
® Zrephes & 15 favortes O 22 retweets ’—




The social media account & channel

Social Media  ® user cuice

Menitoring
Published
Scheduled (15)
Reach

Settings

Add the Chrome plugin!
P

Bl

+ Instantly share great content
right from the web

«" Share from within Facebook,
Twitter, and LinkedIn

Add to Chrome

Message

Compose a message o

o All networks & All campaigns

Clicks Interactions

Forgot to buy Vogue? Fear not, HubSpotters in our 2013 Year
in Review fashion spread got you covered #hubspotting
hub.am/1d5rAyQ

* 2 favorites O 3retweets

TOMORROW! [Live Only Webinar]: How to Grow Reach,
Generate Leads & Drive Real Revenue with Twitter
ttp-/fhub_am/LKVIX] #TwitterQA
pilloffers.hubspot com/ask-twitter-webinar

S favorites O 9 retweets

Why Content Marketers Need Better Statistics
http:/fhub_am/1f9vgsq

hitp:/www.convinceandconvert. com/social-media-research-2/why-content-marketers-
need-better-statistics/

* 1 favorite O 3 retweets

This Week's Leadership Skills® 3 Sales Management Secrets
for Success” from @StevenARosen via @topsalesworld
http://hub.am/19WyxgWV

hittp/bit. ly/1 cOSUA]

* 1 like

This Week's Leadership Skills: 3 Sales Management Secrets
for Success” from @StevenARosen via @topsalesworld
http:/fhub_am/1 9WyAGf

http://bit.ly/1 cOSUA]

Details

Details

Details

Details




The message being shared

Social Media  ® usercuice

Monitoring
Published
Scheduled
Published =
Reach

settings Jan 27
5:16 pm

Add the Chrome plugin!
ece

bl

+ Instantly share great content
right from the web

+ Share from within Facebook,
Twitter, and Linkedin

Add to Chrome

o All networks

Compose a message -3

& All campaigns

business is now b2h via @socialmedia2day
ttp-/fhub.am/Tetckg8

Clicks

ittp fisocialmediatoday. comibryan-krameri/2115581/there-no-more-bZb-or-bZc-it-s-huma
-human-h2Zh

What your thoughts here? 4 ways to further your education for
free 4 ways to further your education for free
http://hub.am/1jBXOdh

hittp:fiveveve.hotplotsproductions. comiblogi4-ways-to-further-your-education-for-free

the consumer knows more, the consumer can make or break
you. spammers, you've been warned http:/fhub am/1hF9fOf
hittp:#hub.ami dENXLY

the consumer knows more, the consumer can make or break
you. spammers, you've been warned http:/hub.am/1mlaZXp
hitp:fiwww youtube.comivwatch ?v=49F o3kBjfgl

the consumer knows more, the consumer can make or break
you. spammers, you've been warned http:/hub.am/1dENXLv
hitp:#iwww youtube.comiwatch ?v=49F 03k3ifg

this is a test (Clone) http://hub.am/1elyz3|
hitp:#iwww hotplotsproductions. com/blogithis-is-a-test-0

Interactions

Details

Details

Details

Details

Shortened link
(hub.am)

Original link




Published Messages

Social Media & user Guide Compose a message n

Monitoring
o All networks &) All campaigns

Fublished

Scheduled (14)

Published« Message Clicks Interactions
Reach

Settings Jan 28 ! Retweeting in Real Life #DailyCartoon 31

726 pm ® 2reples % 7 favorites O 22 retweets

Add the Chrome plugin! Jan 28 ‘ Forgot to buy Vogue? Fear not, HubSpotters in our 2013 Year
5:26 pm in Review fashion spread got you covered #hubspotting
hub.am/1dbrAyQ
B

[} % 2 favorites O 3 retweets

REsaniylsharckealicontnk TOMORROW! [Live Only Webinar]: How to Grow Reach, Details
oz BlEm e Generate Leads & Drive Real Revenue with Twitter
«" Share from within Facebook, http//hub.am/LKVIXi #TwitterQA

Twitter, and Linkedin http://offers.hubspot comvask-twitter-webinar

Add to Chrome % 5 favorites O 9 retweets

‘Why Content Marketers Need Better Statistics
http:/fhub.am/1f9vgsq

hitp:/fwww.convinceandconvert. com/social-media-research-2/why-content-marketers-

need-better-statistics/

* 1 favorite S 3retweets

This Week's Leadership Skills: 3 Sales Management Secrets
for Success” from @StevenARosen via @topsalesworld
http:/fhub.am/19WyxgW

http:/7bit. iy cOSUA]

* 2 likes




Engagement Data

Social Media & user cuice Compose a message -9

Monitoring
o All networks & All campaigns

Published

Scheduled (14)

Published = Message Clicks Interactions
Reach

Settings Jan 28 ! Retweeting in Real Life #DailyCartoon Details
7:26 pm

# 2replies * 7 favorites O 22 retweets

Add the Chrome plugin! Jan 2§ ‘ Forgot to buy Vogue? Fear not, HubSpotters in our 2013 Year Details
526 pm in Review fashion spread got you covered #hubspotting
hub.am/1d5rAyQ
B

[} * 2 favorites O 3 retweets

SgE=tandylsharchpealicontenk TOMORROW! [Live Only Webinar]: How to Grow Reach, Details
iz Bzl Generate Leads & Drive Real Revenue with Twitter
+ Share from within Facebook, http:/fhub.am/LKVIXi #TwitterQA

Twitter, and Linkedin hitp://offers.hubspot. com/ask-twitter-webinar

Add to Chrome * 5 favorites O 9 retweets

Why Content Marketers Need Better Statistics Details
http:/fhub.am/1f9vg5q

Iwowiw.convinceandcenvert. com/social-media-research-2/why-content-marketers-
need-better-statistics/

% 1 favorite T 3retweets

This Week's Leadership Skills: 3 Sales Management Secrets Details
for Success’ from @StevenARosen via @topsalesworld

http:/fhub.am/19WyxagW

hitp://bit. iy cOSUA]

* 2 likes




Engagement Data

Message Details

@rubspr 113 2 52

Twitter I .
total clicks engaged contacts Twitter interactions

Message:

Mot Just for Data Geeks? Why
Marketers MNeed to Know Excel
http:/fhub.am/1aQvmPU

Most Recent Engaged Contacts see all

Sent- Contact Email Firstseen ~  Type
Jan_ 24,2014 10:35 p.m.

Links: Lourdes Colina lourdesgutierrez@gmail.com Jan 25 10:38 am Lead

http://blog hubspot com/marketing/

excel-skills-for-marketers
Sitah Parnell sitahpamell@gmail.com Jan 25 4:00 am

=~ Return to Social Media Twitter Interactions

Message details
Twitter Retweets

Approach The Coach @Approach_Coach
retweeted to 10,232 followers

Overview

Engaged Contacts

Actions

Lori O'Day @LorODay
View message on Twitter retweeted to 4, 562 followers

Clone this message

Latest-IT-News @HITECNews
retweeted to 2,598 followers

Roosivett Medeiros @roosivett




Scheduled Messages

Social Media & user cuice Compose a message (%

& Monitoring
Scheduled o All networks € All campaigns

@ Published

41 Reach Scheduledfor ~ Message

£+ settings Jan 29 Care about #insidesales? Check out what those in the

11:28 am know have been talking about. http://hub_am/1f53Duh via Attach an image
@bridgegroupinc
Add the Chrome plugin! hitp:How lyfsXags
soe
B = Are You Sending Creepy Sales Emails?
L http://hub.am/19WyP1b via @mjhoffman
hitp:/iblog hubspot ding-creepy-sal

+ Instantly share great content
right from the web
 Share from within Facebook, RT @ijillkonrath Sales is like dating  You have to ask
Twitter, and Linkedin good guestions. http://hub.am/1f53mHK #sales Attach an image

R —. hitp:Akonrath.coM kZXaHp
Add to Chrome

RT @jillkonrath Sales is like dating...You have to ask
good questions. hitp://hub am/19WzWhh #sales
http:/ikonrath.co/kZXaHp

New Facebook Terms Allow Confiscating Furniture
#DailyCartoon

Grow Sales - Weekly Sales Dashboard - free download -

Score More Sales http:f/hub.am/1f567c5 via Attach an image
@scoremoresales

hitp:/ismsal.esi1bnljBH

Google+ vs. Facebook #DailyCartoon




Scheduled for =

Jan 29
11:28 am

Jan 29
11:28 am

Edit Scheduled Messages

Wy Scheduled

a# All networks

& All campaigns

Message

Care about #insidesales? Check out what those in the
know have been talking about. http:/fhub.am/1f53Duh via
@bridgegroupinc

Attach an image

httpeliow ly/sXggs

Are You Sending Creepy Sales Emails?
http://hub_am/19WyP1b via @mjhoffman

http/iblog. hubspot. comizales/are-you-sending-creepy-sales-emails

RT @jillkonrath Sales is like dating...You have to ask
good questions. http://hub.am/1f53mHK #sales

Attach an image

httpiikenrath. co/1kZxXgHp

RT @jillkonrath Sales is like dating...You have to ask
good qguestions. http://hub.am/19WzWhh #sales
httpeifkenrath. co/1kZxXgHp

New Facebook Terms Allow Confiscating Furniture
#DailyCartoon

Editing tweet Welcome to the new Compese, switch back to original

.l & Care about #insidesales? Check out what those in the know have been talking
’ about. hitp-/fow.ly/sXqgs via @bridgegroupinc

® Tomorrow at 11:28 AM + | B Attach -~

Select campaign v || New




Sort through scheduled messa

Social Media & user Guide Compose a message [~Y

Monitoring

‘ g | | Deisie [- Schaduled '] ‘ Lo All networks v| | € All campaigns "
Published L J
Scheduled (14)
Scheduledfor *  Mdss Failed
Scheduled + Failed

Reach

Settings Jan 29 Care about #insidesales? Check out what those in the

11:28 am . hitp://hub.am/1f53Duh via Attach an image
@bridgegroupinc
hitpufow ly/sXags

Add the Chrome plugin!
L e
~ Jan 29 Are You Sending Creepy Sales Emails?
L] 11:28 am http://hub.am/19WyP1b via @mjhoffman
hitp:i/blog. hubspot.co ding ) L

+ Instantly share great content
right from the web
+ Share from within Facebook, RT @jillkonrath Sales is like dating...You have to ask
Twitter, and Linkedln good questions. hitp://hub.am/1f53mHK #sales Attach an image

I http:/konrath.col kZXaHp
Add to Chrome

RT @jillkonrath Sales is like dating...You have to ask
good questions. http://hub.am/19WzWhh #sales
hitpufkonrath.cof kZXgHp

New Facebook Terms Allow Confiscating Furniture
#DailyCartoon

Grow Sales - Weekly Sales Dashboard - free download -

Score More Sales http://hub.am/1f567c5 via Attach an image
@scoremoresales

hitpuifsmeal.es/1bndjBH




Messages that failed to publish

(m]

Delete Wy Failed 2 All networks

Scheduledfor ~ Message
‘
Mar 29

8:00 am

FAILED l
Mar 29

4:00 pm

‘
Mar 30

10:30 am

Jun7 Eb

4:30 pm

Aug 21 Eb

11:30 am

‘Want marketing feedback? HubSpot will take a look at
your current system for free! http://hub.am/GKbXTX

htp: fve v hubspot comfinbound-marketing-assessment/

Return Path reports that 83% of the time an email
address is not delivered to an inbox, and the sender
score is to blame. But what makes a bad sender
score? http:/hub.am/GYnimec

hitp://blog.hubspot. com/blog/tabid/6307 /bid/31941/1s-Y our-Email-List-Healt
hy-Take-This-5-Question-Sniff-Test. aspx.

Are you looking for the latest social media marketing
trends? Join HubSpotter Kipp Bodnar and the founder
of Social Media Examiner, Michael Stelzner, for this
webinar on the State of Social Media Marketing!
http://hub.am/GN8hyN

hitp: /v hubspot. comvstate-of-the-social-med keting-industry-wi

th-social-media-examiner

Wearing two different shoes today (got up early, closet
was dark). Should | be happy or concerned no one has
noticed?

New Blog Post: Introducing DocuVantage OnDemand,
a content management and collaboration app, now in
the HubSpot Marketplace http://hub.am/O1NI5i
hitp:/fwww . hubspot com/blog/bid/33508/intreducing-docuvantage-ondem

and-a-content. d-collaboration-app in-the-hubspot.

arketplace

& All campaigns

Reschedule

Reschedule

Reschedule

Reschedule

Reschedule




Social Media & vser Guiee

Meonitering
Published
Scheduled (14)
Reach

Settings

Add the Chrome plugin!  *
ece
':6‘ =

" Instantly share great content
right from the web

+ Share from within Facebook,
Twitter, and Linkedin

Add to Chrome

=]

Published ~ Message

Jan 29
2:28 am

Jan 29
12:28 am

Export Data

Compose a message oD .

Export All Published Messages

We will send you a spreadsheet of all your published messages to a designated email.

How to Create a Robust Editorial Calend:
Google Calendar http://hub.am/MsL7Ef #
http:ifblog. hubspot. com/marketingicreate-robust-editori
® Treply H 25 favortes o 24 retwests

Clicks on Pinterest Generate 4X More Re
[Infographic] http:/fhub.am/1d72NdT
htp:#iblog hubspot. com/marketing/pinterest-revenue-int

® Greplies % 22 favorites T 36 retweets

Retweeting in Real Life #DailyCartoon

#® Sreplies % 18 favorites O 45 retweets

Forgot to buy Vogue? Fear not, HubSpotters in our 2013 Year
in Review fashion spread got you covered #hubspotting
hub.am/1dSrAyQ

* 3favorites 5 3retwests

TOMORROW! [Live Only Webinar]: How to Grow Reach,
Generate Leads & Drive Real Revenue with Twitter
http://hub.am/LkVOXi #TwitterQA

htpiiioffers hubspot comiask-twitier-webinar

% 5 favorites O 12 retweets

Why Content Marketers Need Better Statistics
http:/fhub.am/1f9vg5q

hitp:ifweww.cr comisocial-medi

need-better-statistics/

% 2 favorites O 3 retwests

Email |jgarces@hubspot.com

Cancel |

Details

Details

Details

Details
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Compose a new message

SOCial Media W User Guide

& Monitoring
® Published

Scheduled (14)
Published =
1 Reach
f¥ Settings Jan 28
7:26 pm

Add the Chrome plugin! Jan 28
5:26 pm

[ Bl ]

L.

" Instantly share great content
right from the web

+" Share from within Facebook,
Twitter, and LinkedIn

Add to Chrome

Message

o All networks

Compose a message o

v| | & All campaigns v |

Retweeting in Real Life #DailyCartoon

® Sreplies % 13 favorites O 30 retweets

Forgot to buy Vogue? Fear not, HubSpotters in our 2013 Year
in Review fashion spread got you covered #hubspotting
hub.am/1d5rAyQ

* 2 favorites T 3 retwests

TOMORROW! [Live Only Webinar]: How to Grow Reach,
Generate Leads & Drive Real Revenue with Twitter
http://hub.am/LKVOXi #TwitterQA

hitp:/foffers.hubspot. com/ask-twitter-webinar

* 5 favortes O 9 retweets

Interactions

48 Details

Details

Details




First,
select
channel

Then,
select
account(s)

Welcome to the new Compose

‘ twitter accounts

&
e
[i1]
m

Adrianne Mayshar
[@amayshar

Alex Crumb

@Alex_Crumb

Ali Powell

@AliPowell21

Andrew Capland
{@acapland

Arielle MacDonald

Compose a new message

switch back to original

Selectthese accounts by default

Aidan O'Leary

[@Aidanoleary

Alexandra Theriault
@ASTheriault

ix
@sayfarthy

Anna Norregaard
[@Atrain5566

Austin Coffin

Select a campaign




(O Today at 3:32

Select a campaign

1Dose

(© Today at 3:32 PM

Select a campaign

Or, select multiple
switch back to original C h a n n e I S &
accounts

Welcome to the new Compose, switch back to original

Welcome to the new se, switch back to

‘ linkedin accounts ¥ Selectthese accounts by default

&°  The Social Media Marketing Group

nugvr  Vermont B2B Inbound Marketing - HubSpot Use. ..

Laura Fitton
s Personal Linkedin Page

ATA BAcle ndine Mabeoncl bealand (Fient A lade and

Select a campaian




Compose a new message

Welcome to the new Compose, switch back to original Next time you click
| “‘compose new
ﬁil twitter accounts EELLlmEmi LA R message,” these
B accounts selected
g:ﬂa::?:hrj:wsnar @ K gf?:‘aﬁj'l-f:r” by default. (TO
change, click edit)

Alex Crumb Alexandra Theriault

@Alex_Crumb ) @ASTheriault

Ali Powell Alix
@AliPowell21 : @ @sayfarthy

N Andrew Capland Anna Norregaard
", (@acapland ' @Atrain5566

Arielle MacDonald - Austin Coffin

Select a campaign




Compose a new message

Welcome to the new Compose, switch back to original

(9 Today at 3:32 PM

Select a campaign v




Compose a new message

Select a Blog Post to Promote Q

Published «  Tille

10i25/2013  Possibly the Best - and Healthiest - Bread Recipe Ever Select
10/25/2013  Who Said Mexican Food Can't Be Healthy? Select
10/24/2013  Homemade Enchilada Sauce Select
10M9/2013  Baked Pumpkin Spice Donuts Select

Homemade Apple Butter:
10M6/2013 Select
Whatto do with all the apples you picked

(O Today at 3:32 PM B Attach -

10/16/2013  Homemade Apple Butter: whatto do with all the apples you picked Select

Vegan-Friendly Dj
11/06/2012 Select an Image
B|DQ FIJSt Roasted Pumokif

Landing page

me | Blog_Thinkstock_images

Image

5341204

Select a Landing Page Q
Special Collection: 30 Free Inbound Marketing Eboo Select
Sonic Innovations IMA Select
Software - Top 5 Lead Generation Case Studies - PP Select
Social Team - Inbound Marketing Assessment - Free Select
Social Media Tips Around the World Ebook | TYP | IMA Select
Social Media Terms | HubSpot's Inbound Marketing G Select
Social Media Template Select
Social Media Slides eBook Select
Social Media Publishing Select

Social Media Monitorina in 10 Minutes eBook Select

Use custom UAL




Select an Image

Showing only recently updated files

Home /

instagram-videos-1

m

lentil_chickpea_

7-SAV152-recip

2

7-SAV154-Recip

=S

Use custom URL...

Upload a file...

SW_PIZZA 07-1

(@

-

w8

GKS_FALAFEL

626-199 _truffied 626-70_bacon_w

Use file from «

-1
@

SW_PIZZA 07

landing_page_text

Cancel

Attach an
image

1. Use image

selected

2. Use image from
internet

3. Upload file from
computer

4. Use file from
Google drive,
Dropbox

5. View only recently
uploaded images

Note: images = 23 characters



Contains built-in link shortener

Welcome to the new Compose, switch back to original

Pasting in a link to
be shared
automatically
shortens itto 22
characters (will
Schedule anothertweet | or | T || in appear shortened
Great content deserves a couple tweets and at least one post on another network, when Pu bllShed)

(O Today at 3:32 PM ~ B Afttach -

Selecta campaign . will publish 3 tweets




Scheduling multiple
%E}] Check out the new design job on hitp://blog.hubspot.con! n eW m e S S a g e S

(© Today at 3:32 PM

Welcome to the new Compose, switch back to original

W Schedule another tweet

Great content de s a couple tweets and at least one post on another netwol

Change your
mind? Delete
either Tweet.

(® Today at 3:32 PM - B Attach ~

Select a campaign . will publish 3 tweets m{ﬁ] I
| nttp://blog.hubspot.com/

Easily schedule this
message to be posted at

another time

(*note: will only copy link/image W schedule another tweet
belng Shal’e.d; CUStom|Ze Great content deserves a couple tweets and at least one post on another network.
accompanying message for

reposting)

(® Thursday at 4:28 PM - | M Attach ~ @

in

Select a campaign . will publish 6 tweets




Welcome to the new Compose, switch back to original

r
HUbSF.):ét Inbound Hub | Hub5pot Blog

http:/iblog. hubspot.com.

HubSpot's online publication of inbound content, attracting over 1.2
million monthhy visitors.

I Exclude thumbnail

A

(® Today at 3:32 PM

'F Schedule another Facebook post or | in

Great content deserves a couple posts and at least one post on another network.

Select a campaign . will publizsh 7 Twitter and Facebook messages m

Scheduling
messages
_across different
channels

The link will copy
over; the text won't.
Customize this post
for your Facebook
audience!

See a preview of
your link




(© Today at 3:32 PM B Attach -

Schedule another tweet

Great content deserves a couple tweets and at least one post on another network.

Select a campaign . will publish 3 tweets m




(0 Today at 7:52 PM

Today, Monday, Movember

w Compose, switch back to original

November 2013 D

Post now 337 PM

752 PM

Use a custom time far this day

: lsu Mo Tu We Th Fr &a

507 FM

Select a campaign

Select when this
message should be
published

Indicates you already
have 1 message
scheduled to be
published at this time

Blue dot indicates
messages are
scheduled to be
published on this day




Scheduling posts

Networks
you're
publishing to
are in color

Welcome lo the new Compose, swilch back o original

(%) Today at 3:32 PM

9 Schedule another tweet

Great content deserves a couple tweets and at least one post on another network.

What you're
publishing
and where

Select a campaign . will publish 4 Twitter and Facebook messages




campaigns

(Y Today at 3:32 PM

Schedule another tweet

Great content deserves a couple tweets and at least one post on another network.

Select 4 campaign

Assign
pOStS tO a Product Keywaords
Ca m pa |g n Marketing Automation

Social Media

keyword research december




SOCia| Media Wl User Guide

Monitoring
Published
Scheduled (14)
Reach

Settings

Add the Chrome plugin!
en e

A

+" Instanthy share great content
right from the web

+" Share from within Facebook,
Twitter, and LinkedIn

Add to Chrome

Schedule messages in bulk

|D|| Delete

Scheduled for =

Jan 29
3:28 pm

Jan 29
11:28 am

Compose a message

Scheduled + Failed b4 | | <% All networks v | | & All campaigns

Message

RT @jillkonrath Sales is like dating_._You have to ask
good questions. http:/fhub.am/1f83mHK #sales

Attach an image

http:/fkenrath.co/ 1 kZXgHp

RT @jillkonrath Sales is like dating_._You have to ask
good questions. http:/fhub.am/19WzWhh #sales
http:/ikenrath.co/1kZXgHp

Care about #insidesales? Check out what those in the
know have been talking about. http:/fhub.am/1f53Duh
via [@bridgegroupinc

http:low ly/sXggs

Aftach an image

Schedule in Bulk

Which account would you like to publish these to?

@Mallikarjunan

Upload your CSV/Excel file Download a customized sample file

Choaose File |No file chosen

Format dates as mm/dd/yyyy and use 24-hour format for times. For a
message scheduled for April 8, 2014 at 6:30PM, enter the date as 04/08/2014
18:30.

Friendly reminder—make each tweet unique and memorable.
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NEXT STEPS AND
ADDITIONAL RESOURCES



NEXT STEPS

Connect your social media accounts and customize
settings in HubSpot.

Install the bookmarklet to easily share interesting and
relevant content you read out on the internet.

Schedule an upcoming week’s worth of social media
messages.

ldentify 5 leaders in your industry and make sure to
follow, like, and connect with them.



CLASS RESOURCES

Schedule tweets & promote blog posts

Engage in social media conversations

How to Build Your Social Media Following

How to Track the Success of Your Social Media Channels



http://help.hubspot.com/articles/How_To_Doc/social-media-publishing-app
http://help.hubspot.com/articles/Tutorial/TUTORIAL-How-to-engage-in-social-media-conversations-using-HubSpot
http://help.hubspot.com/articles/Tutorial/TUTORIAL-How-to-engage-in-social-media-conversations-using-HubSpot
http://help.hubspot.com/articles/Tutorial/TUTORIAL-How-to-build-your-social-media-following
http://help.hubspot.com/articles/Tutorial/TUTORIAL-How-to-build-your-social-media-following
http://help.hubspot.com/articles/Tutorial/TUTORIAL-How-to-track-the-success-of-your-social-media-channels
http://help.hubspot.com/articles/Tutorial/TUTORIAL-How-to-track-the-success-of-your-social-media-channels

SOCIAL MEDIA TRAINING CLASS RESOURCE PAGE

HubSpdt  Academy

HubSpot Social Media Publishing Class

Hu

Need software help?
Watch the Class , Class Presentation Deck
oad the p itation

Next Steps:
AGENDA

Social media & inbound marketing [2 min]
Why social media is

How to engage in s >

HubSpot S¢

min]
»elal Media Tool walkthrough [30 min]

Social media next steps and resources [3 min]

b |es:00 D)

nt to attend t



http://academy.hubspot.com/pages-product-class/




THANK YOU

HubSpot -
Academy



SOCIAL MEDIA
WORKSHOP

After class today
1:00pm — 1:30pm EST

HubSpot
Academy &



WORKSHOP GOAL: |

Get started with engaging on '\
social media and publishing
from the Hubspot Social
Publishing tool.



AGENDA

Download the bookmarklet
Schedule out a week’s worth of content
Use the bookmarklet to share additional content online

|dentify influential leaders in your industry & follow on Twitter



INSTALL THE
BOOKMARKLET



SCHEDULE OUT
UPCOMING MESSAGES



USE BOOKMARKLET TO
FIND & SHARE MORE
CONTENT



IDENTIFY & FOLLOW
INDUSTRY LEADERS



