
SOCIAL MEDIA 
PUBLISHING 
TRAINING CLASS 

We will be starting at 1:03pm ET.  

Use the Chat Pane in GoToTraining  

to Ask Questions! 

INTRODUCTORY 

Here to learn about Social Inbox? Register for our 
Social Monitoring training class:  

http://academy.hubspot.com/social-monitoring-class-registration/ 
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#HubSpotting 



SOCIAL MEDIA TRAINING CLASS RESOURCE PAGE 

http://academy.hubspot.com/pages-product-class/
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SOCIAL MEDIA TRAINING CLASS RESOURCE PAGE 

http://academy.hubspot.com/pages-product-class/


SOCIAL MEDIA 
PUBLISHING 
WORKSHOP 
 
 
After class today 
1:00pm – 1:30pm EST 



TODAY’S GOAL: 
Learn how to successfully 
engage in social media using 
HubSpot’s Social Publishing 
Tool. 

 



1 Social media & inbound marketing [2 min]  

2  Why social media is important [5 min]  

3  How to engage in social media [20 min] 

4  HubSpot Social Media Tool walkthrough [30 min] 

5  Social media next steps and resources [3 min] 

AGENDA 



SOCIAL MEDIA AND 
INBOUND MARKETING. 1 





WHY IS SOCIAL MEDIA  
IMPORTANT? 2 



Social media gets 
more visits, leads,  
and customers.  



36% of 
marketers  
found a customer from 
Twitter 



52% of marketers  
generated a lead 

from Facebook. 
 

 



SOCIAL PROOF. 



Social media shares act as social proof & votes in 
the eyes of search engines. 



SOCIAL PROOF 
Which one would 

you choose? 



Drives people to your website 

BENEFITS OF  
SOCIAL MEDIA ENGAGEMENT: 

1 

2 

3 

4 

Generates leads 

Great for search engine optimization (SEO) 

Grows your social presence online 

5 Allows you to communicate and monitor your 
brand and industry in real-time.  



HOW TO ENGAGE IN 
SOCIAL MEDIA. 3 



Setting up your accounts 

HOW TO ENGAGE IN 
SOCIAL MEDIA: 

1 

2 Ongoing social media best practices 



SETTING UP YOUR 
ACCOUNTS 1 



1 Claim your company’s brand. Whether you plan to 

dive in right away or months down the line—you must claim 
accounts in your company’s brand name right away. 

 
2 Optimize your company’s profile. Always optimize 

your social profiles by filling them out correctly and 
connecting them to HubSpot 
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SETTING UP YOUR ACCOUNTS: 



THERE IS ONLY  
ONE YOU! 



1 Twitter  
 

2 Facebook 
 

3 LinkedIn 
 

4 Any other network your buyer persona 
frequents 

MAJOR NETWORKS  
TO CLAIM YOUR BRAND  

1 

2 

3 

4 



1 Claim your company’s brand. Whether you plan to 

dive in right away or months down the line—you must claim 
accounts in your company’s brand name right away. 

 
2 Optimize your company’s profile. Always optimize 

your social profiles by filling them out correctly and 
connecting them to HubSpot 

SETTING UP YOUR ACCOUNTS: 



An image or logo 

INCLUDE THESE ON 
YOUR PROFILES: 

1 

2 Description of what your company does 

3 A link pointing back to your website 



OPTIMIZING YOUR  
ACCOUNT PROFILES: 

Twitter: Facebook: 



LinkedIn:  



Connect accounts to HubSpot 

Publish, schedule and track all social messages 

Auto publish, include in Follow Me module and reach 
Monitor streams of interest 



Connect accounts to HubSpot 

Publish, schedule and track all social messages 

Auto publish, include in Follow Me widget and reach 
Monitor streams of interest 



Track your social reach over time. 
Connect accounts to HubSpot 



SETTING UP YOUR ACCOUNTS 
 

Claim your company’s brand online 1 

2 Optimize your profile & link it to HubSpot 



BEST PRACTICES:  
DAILY SOCIAL MEDIA 
ENGAGEMENT 

2 



1 Follow the 50/50 rule. Approach Social media like a normal 
conversation by engaging others and not just talking about yourself. 
 

2 Unique but uniform voice. Whether one or multiple are responsible 
for social media engagement—a uniform voice is key. 
 

3 Consistency. Publish content on a regular, consistent basis. 
 

4 Always include links. Make sure each message provides a link back 
to the original relevant piece of content. 
 

5 Review the ROI. Monitor the performance of each account to 
improve your efficiency and track your goals. 

SOCIAL MEDIA PUBLISHING  
BEST PRACTICES 
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Approach social 
media like a 

cocktail party. 



Twitter: 

• Follow other users 

• Reply  

• Retweet 

• Favorite 



Facebook: 

• Like 

• Comment 

• Share 



LinkedIn: 
On a LinkedIn 
Business page: 
 
1. Follow 
2. Like 
3. Comment 
4. Share 

On a LinkedIn 
Group: 
 
1. Like 
2. Comment 
3. Follow 
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Create a 
Style Guide 
for your 
team. 
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You used to use spreadsheets like this to  
space out messages & plan… 



Now, use HubSpot and schedule like this! 



SOCIAL MEDIA PUBLISHING  
BEST PRACTICES 
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Always include a link in your posts 

http://ow.ly/t5Jnf  
 

                 vs  

 

http://techcrunch.com/
2014/01/29/zuck-vs-
evan-
go/?utm_campaign=fb
&ncid=fb 



 

SOCIAL MEDIA PUBLISHING  
BEST PRACTICES 
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Track your social visits, leads & customers 



View by Campaign 



SOCIAL MEDIA PUBLISHING 
BEST PRACTICES 

Follow the 50/50 rule 1 

2 

3 

4 

Use a unique yet uniform voice 

Consistency when publishing 

Always include links 

Review your ROI 5 



WATER 
BREAK. 



KNOWLEDGE CHECK 

Why should every business be on social media? 1 

2 

3 

What are the three major social media sites 
your business must be on? 

What is a good guideline for how often you 
can promote your business? 



SOCIAL PUBLISHING 
TOOL WALKTHROUGH. 4 



Sign in to HubSpot 



On the 
right-hand 
navigation 



In the “Social Media” dropdown,  
click “Publishing” 



HIGH LEVEL OVERVIEW 1 



LIVE 
DEMO. 



Social Publishing Dashboard 



Sort through messages 

All networks: 
 
1) LinkedIn 
2) Twitter 
3) Facebook 
4) Xing 

All Campaigns:  
 
1) Attract 
2) Convert 
3) Close 
4) Delight 



Sort through messages 



The social media account & channel 



The message being shared 

• Shortened link 
(hub.am) 

 
• Original link 



Published Messages 



Engagement Data  



Engagement Data  



Scheduled Messages 



Edit Scheduled Messages 



Sort through scheduled messages 



Messages that failed to publish 



Export Data 



DRILL DOWN: 
COMPOSING MESSAGES 
AND OTHER OPTIONS 

2 



LIVE 
DEMO. 



Compose a new message 



Compose a new message 

First, 
select 

channel 

Then, 
select 

account(s) 



Or, select multiple 
channels & 

accounts 



Compose a new message 
Next time you click 
“compose new 
message,” these 
accounts selected 
by default. (To 
change, click edit) 



Compose a new message 



Compose a new message 

See a preview of 
your link 



Attach an 
image  

1 2 3 4 

5 

1. Use image 
selected 

2. Use image from 
internet 

3. Upload file from 
computer 

4. Use file from 
Google drive, 
Dropbox 

5. View only recently 
uploaded images 

Note: images = 23 characters 



Contains built-in link shortener 

Pasting in a link to 
be shared 
automatically 
shortens it to 22 
characters (will 
appear shortened 
when published) 



Change your 
mind? Delete 
either Tweet. 

Easily schedule this 
message to be posted at 
another time  
(*note: will only copy link/image 
being shared; customize 
accompanying message for 
reposting) 

Scheduling multiple 
new messages 



The link will copy 
over; the text won’t. 
Customize this post 
for your Facebook 
audience! 

See a preview of 
your link 

Scheduling 
messages  

across different 
channels 



Schedule post date and time 



Indicates you already 
have 1 message 
scheduled to be 
published at this time 

Blue dot indicates 
messages are 
scheduled to be 
published on this day 

Select when this 
message should be 
published 



Networks 
you’re 
publishing to 
are in color 

What you’re 
publishing 
and where 

Scheduling posts 



Assign 
posts to a 
campaign 

Using 
campaigns 



Schedule messages in bulk 



DRILL DOWN: SETTING UP 
ACCOUNTS AND 
BOOKMARKLET 

3 



LIVE 
DEMO. 



NEXT STEPS AND 
ADDITIONAL RESOURCES. 5 



1   Connect your social media accounts and customize 
settings in HubSpot.   

 
 

2   Install the bookmarklet to easily share interesting and 
relevant content you read out on the internet.  

 

3   Schedule an upcoming week’s worth of social media 
messages. 

 

4   Identify 5 leaders in your industry and make sure to 
follow, like, and connect with them. 

 

NEXT STEPS 



1 Schedule tweets & promote blog posts 

2 Engage in social media conversations 

3 How to Build Your Social Media Following 

4 How to Track the Success of Your Social Media Channels 

CLASS RESOURCES 

http://help.hubspot.com/articles/How_To_Doc/social-media-publishing-app
http://help.hubspot.com/articles/Tutorial/TUTORIAL-How-to-engage-in-social-media-conversations-using-HubSpot
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SOCIAL MEDIA TRAINING CLASS RESOURCE PAGE 

http://academy.hubspot.com/pages-product-class/


QUESTIONS? 



THANK YOU. 



SOCIAL MEDIA 
WORKSHOP 
 
 
After class today 
1:00pm – 1:30pm EST 



WORKSHOP GOAL: 
Get started with engaging on 
social media and publishing 
from the Hubspot Social 
Publishing tool. 

 



1  Download the bookmarklet 

2  Schedule out a week’s worth of content 

3  Use the bookmarklet to share additional content online 

4  Identify influential leaders in your industry & follow on Twitter 

AGENDA 



INSTALL THE 
BOOKMARKLET. 1 



SCHEDULE OUT 
UPCOMING MESSAGES. 2 



USE BOOKMARKLET TO 
FIND & SHARE MORE 
CONTENT. 

3 



IDENTIFY & FOLLOW 
INDUSTRY LEADERS. 4 


