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. WHAT ARE LANDING PAGES AND WHY YOU NEED
THEM ON YOUR WEBSITE

. MAKING LANDING PAGES WITH YOUR IDEAL BUYER IN
MIND

. HOW TO MAKE LANDING PAGES THAT WORK FOR YOU
. KEY TAKEAWAYS AND RESOURCES

Inbound Marketing Methodology

Attract Convert Close Delight
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WEBSITE.
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Definition:

A website page

specifically designed
to convert visitors to
leads.

Software Buying Guide wil
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designed to
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of all website
visitors will

come back to
your website

| ANDING PAGES AREINOUR:

MARKETING AND SALES.
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LANDING PAGES ARE LIKE 24/7

INFORMATION-GATHERING MACHINES.

HOW DOES A
LANDING PAGE
TECHNICALLY
WORK?
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ALL
LEADS
ARE

CREATED
EQUAL
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All leads are created equal—

UNDERSTANDING THE

SELECT A

UNDERSTANDING THE
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HOW TO GET THE MOST VALUE OUT OF YOUR
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HOW TO GET THE MOST VALUE OUT OF YOUR

75-98%

HOW TO GET THE MOST VALUE OUT OF YOUR

Buying Criteria Evaluate Vendors

16%

VALUE OF

s0n000 J=—=>[ sano00 |:>‘

5/20/2013

10



5/20/2013

50% of leads are qualified but

(Source: Gleanster Research)
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24 qualified leads 2 qualified leads

UNDERSTANDING THE

11



5/20/2013

LANDING PAGES AND
BUYER PERSONAS

UNDERSTAND YOUR

What problems does he/she face in
his/her job?

What common questions does
he/she have about your industry?
Who does he/she report to in the
company?

What does he/she do for fun?

How much budget control does
he/she have?
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Provide your landing
pages the perfect
content to maximize
conversion rates.
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IMPACT OF NUMBER OF LANDING PAGES ON
FOR B2B & B2C COMPANIES.
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IMPACT OF NUMBER OF LANDING PAGES ON
FOR B2B & B2C COMPANIES.
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HOW TO BUILD
LANDING PAGES THAT
WORK FOR YOU

~ INFRASTRUCTURE OF
— LANDING
, PAGES

The Conversion Process
Know your visitor

5/20/2013
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i Landing Page Infrastructure.
THANK YOU PAGE.

HubSpHt
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Infrastructure
THE CONVERSION PROCESS

§ Landing Page Infrastructure.

BUYER PERSONAS.
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S Landing Page Infrastructure.
BUYING PROCESS.

Supporting
Infrastructure

PERSONAS
BUYING PROCESS
OFFER

CTA

THANK YOU PAGE

THE FRAMEWORK

OF SUCCESSFUL LANDING
JRBG PAGES
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THE FRAMEWORK
OF SUCCESSFUL
LANDING PAGES.

WRITE CLEAR, CONCISE, COMPELLING HEADLINES.

HubSat

Free Ebook: Learning SEQO from the Experts

Taking Advantage of Search Engine Oplimization for Your Business

[l .]+]

EXPLAIN THE VALUE AND IMPORTANCE OF THE
OFFER TO YOUR PERSONA.
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USE BULLET POINTS TO MAKE INFORMATION EASILY
DIGESTIBLE.
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HOWTO USE
FACEBOOK

:
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« Create a personal profile and/or Nonprofit Facebaok page
« Build an online community around your organization
« Promote content such as blog articles. photos. and videos

« Generate new donors, valunteers, and acthists through Facebook
« Measure your Facebaok marketing success

SELECT THE APPROPRIATE NUMBER OF FORM
FIELDS FOR YOUR OFFER.

ownload This Report

HubSpHE
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REMOVE NAVIGATION AND ALL LINKS.

HubSpit

The Future of Social Media Lead Management

Mo 10 Sagmart & Nure Your Soce Mada Fetomen
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INCLUDE A RELEVANT IMAGE.

HubSpHt

ENBAGE FANS
gt:‘ FACEBOOK
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ADD SOCIAL MEDIA SHARE ICONS.

The Step-by-Step Guide to Lovable Marketing
Campaigns For Nonprofits

(OVABLE
MARKETING
CAMPAIGNS

nnoaa-

ADD A BRIEF VIDEO REPLACING TEXT ON
THE PAGE.

HubSpHt

How to Use Facebook for
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ADD TESTIMONIALS WHEN RELEVANT.

HubSPH

This guide will give you nuggets of inspiration fo
drive marketing success ar your business.”  mm—

USE INDUSTRY AWARDS AND RECOGNITION.

HubSpH
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How do we know we
created a with

a

5/20/2013

21



LANDING PAGE _—
UBMISSION RATE
SUCCESS IS M S o el
TYPICALLY views that .res‘u\t ina
MEASURED BY form submission.
:;FET?EU BMISSION //:;?):2?(?}5;2:;?05;” rate:

SUBMISSION RATE PERCENTAGES FOLLOWING
WHAT

Establish Buying Criteria

10-50%

Evaluate Vendors

5-15%

LANDING PAGE ANALYTICS.

Landing Pages
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KEY TAKEAWAYS AND
RESOURCES

KEY

98% of website visitors never return to your site after their first visit
Landing pages act as machines that gather information about

so your marketing activities can bring them back to your website
All leads are not created equal.

A successful landing page starts with understanding the buying
process and buyer personas

A landing page is only as successful as the offer, infrastructure and
framework

Conversion rates provide insight into the success of your landing
pages

How to Optimize Landing Pages for
Conversions
How to Add Social Media Share Icons &
Setup Thank You Pages
What You Can (and Should) Ask for
on Your Landing Page Forms

Before and After: 3 Real-Life Landir
Page Makeovers

5/20/2013
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