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WHAT IS OPTIMIZATION

AND WHY YOU NEED IT




WHAT IS

Noun:An act, process, or methodology of making
something as fully perfect, functional or effective as
possible.

OPTIMIZING YOUR WEBSITE
IS ABOUT...

HOW TO GET PEOPLE TO
YOUR SITE & WHAT TO DO
WITH THEM ONCE THEY
GET THERE
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DEPENDING ON YOUR
COMPANY’S GOALS,

DON'T ATTRACT,

CONVERT, CLOSE OR
DELIGHT

WHO ARE YOU
OPTIMIZING YOUR
SITE FOR
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1. WEBSITE VISITORS
2. SEARCH ENGINES

2. SEARCH ENGINES

ANYHOW




-

More visitors means more opportunities
for leads and customers.

Jan7 Jan 14 Jan 21 Jan 28

B visits so far this month No goal

How do we get not just any visitors, but

the
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FOCUS ON

BUYER 2

[name

PERSONAS (o,

are fictional characters
marketers create by doing
research. They represent
your ideal customer & help
you to refine your
marketing activities.

Every future marketing
action you take will be
dictated by your




Inbound Marketing Methodology

EVE RYT H | N G Attract Convert Close Delight
Blog posts
Offel ./ e

Calls-to-Action

Landing pages p!
Thank you pages

Lead nurturing

ol eiaes MUST SPEAK
‘ TO YOUR

devplopmem

Everything BUYER PERSONA.

OTHER BENEFITS OF
BUYER PERSONAS

Create a website experience that
o speaks to them.
; . Use the language they’re comfortable
e with.
[ [ - . Create marketing content and offers
that interest them.
Guide them throughout a specific
path on your website
Encourages alignment for entire
company.

OTHER BENEFITS OF
BUYER PERSONAS

Create a website experience that
o speaks to them.
; . Use the language they're comfortable
et with.
[ Jrener—— N g . Create marketing content and offers
that interest them.
Guide them throughout a specific
: ath on your website
Simply put, they make .
Encourages alignment for entire

you a better marketer. " company.
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Understanding your buyer personas
saves time, money & resources
inthe longirun. . s

<

1. WEBSITE VISITORS

Google

[Google logs over 2 billion searches aday. & |

Google Search I'm Feeling Lucky
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search
users click on
are —

not paid

SEARCH
RESULTS.

Google  payroing satware for small businesses |

ORGANIC
SEARCH
RESULTS.
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75% of users
never scroll
past the first
page of
search results.

Marketshare.hitslink.com,
October 2010

Optimizing your website for

opens up

HOW TO OPTIMIZE
YOUR WEBSITE
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OPTIMIZING YOUR

/n two steps:

1. Understand your buyer persona(s) &
prioritize them

2. Build website and user experience that
speaks to them — and search engines

step 1

UNDERSTAND YOUR

PERSONAS [m',
ALLOW YOU ,{g‘;:zygfa,,,,ic]
TO KNOW

WHO YOU'RE
MARKETING

TO.

5/20/2013
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[y gy ——
MORE
OR

THAN
OTHERS

*  Which is your most
lucrative?

* What services/products
appeal most to them?

step 2
BUILD
THAT SPEAKS TO THEM — AND

SEARCH ENGINES

5/20/2013
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IS WHERE IT GETS

Google [ opmang yourwerete ol - |
iz vourwebste for mobie
OPBMUENG your Websile for search engines
‘optm@ing your websde for google search

How-to_Quickly Optimize Your Website for Moblle Devices | NTEN
Wy 186 0rg( /how-o-guicky-optim

aney 1o make your website
users. Here's how 10 get the mos! bang for yous

9 Tips for Optimizing Your Website for Moblle Users | Social Media ...
9 SOCIaIME 3 TZMINGT COmD-5pe-10r-OpUMIEIN

10,2011 - Amobile website is an satirely diferent animai from &
radonal website Follow Ihese best pracsces t dgvelop 3 successiul
obie presence

ces - Visi
3030ne COMVSHESDECY. /OpUIMIZE-YOUr-WebsiL
company has 3 websi do you have 3
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/'ve learned that people will
forget what you said, people
will forget what you did, but
people will never forget how
you made them feel.

MAYA ANGELOU

BUILD A

WEBSITE EXPERIW?E

5/20/2013
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SHOW THEM THAT YOU

JA\NID)

EXPERIENCE IS

Modules and guidance to
next logical step
Simple, website navigation,
color schemes
Keywords to attract
website visitors and search engines

EXPERIENCE IS

. DESIGN: Simple, website navigation,
color schemes

. OPTIMIZATION: Keywords to attract

website visitors and search engines

5/20/2013
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EXPERIENCE IS

1. CONTENT: Modules and guidance to

next logical step

3. OPTIMIZATION: Keywords to attract

website visitors and search engines

vc;mny e =

Online Advocacy Software

With Votility, any size organization can display
legislation of interest, allow the members to take
action on them and easily communicate that
action to elected officials, at all leveis of
govemment, to affect public policy

o

Votility Solutions Meet Our Customers Resources

ment Plattom heard Member
. v hed. 1 ﬁ Engagement
- Free Ebook

BdB PHIBBS comect i mecn (1) BB QY WEIEEY  ome | comact

Need a Speaker

The Retail Doctor®

BOB PHIBBS

IS YOUR RETAIL EXPERT

o Popular Speaker at some of the largest retail events around the workd

o Trusted Retai

o Award-winning bu:

See How Bob Can Optimize Your Business o

Hire Bob to Visit The Hire Bob to
Transform Your Business Retail Doctor's Store Speak at Your Event

* Readc

5/20/2013
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00000 (603)501-0237
GREATISLAND

TOChNOIO0KS Home  Inbound Marketing  Markstng Services Design  Resources  About Bl

HubSpot Academy Coaching

Teach 3 man to fish; and you feed him for 3 Iitetime™

There are several reasons that you may not be ke
catching fish with inbound marketing.

1 you are overahemed

are i need of

Maybe you strggie wit
you need 1o succeed atn

gy o the 1oots
und marketing

Let me share a story with you.... We do that no

problem

| grew up on e water. surfing. water sking. and
saing- & Dver the years | traveled ihe giobe seeking
waves that Being on the waer 2l the time. |
eventualy @

was Hooked

DOWNLOAD NOW
-

Hubsppt o

Create marketing
people love.

What's Possible With HubSpot's All-in-One Marketing Software?

Search Engine Social Media
Optimization
Improve your rank in search
andtracking
s

Landing Pages

Create lan:

Marketing Automation

o

fb Nurture leads via email, your
website,

r any other channel

ur contact

World class features, integrated to save you time & money.
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“HubSpot is a perfect marketing tool for our
business because it has the marketing
automation power to help us grow our sales
pipeline, market presence, and provide
‘ effective analytics to understand what's

\ working and how to fix whats not.”

Mark Pendleton
NEC Corporation of America

See Mark's Story

NEC" )

Learn from our inbound marketing resources.

Attract Visitors Convert Leads Close Customers

Align Sales and Marketing for
Quality Leads

Ower 75 world-class

EXPERIENCE IS

1. CONTENT: Modules and guidance to

next logical step

DESIGN: Simple, website navigation,
color schemes

5/20/2013
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IS ABOUT:

Consistency (for buyer personas)

Ease of crawl-ability (for search

engines)

ATTRACT
VISITORS

Select quality keywords
that your buyer
personas use.
Structure pages to
make your keyword or
topic easily understood.
Structure ges using
keywords make it easy
to crawl.

Pl | HebSpet Lasrig Con.._ Cane &t N Cae - . 5 P

HubSpHt

Create marketing
people love.

What's Possible With HubSpot's All-in-On

ON-PAGE SEO

. Page Title
. URLs

. Page Headers

. Content

. Meta
Description

5/20/2013
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HubSpPt

Create marketing
people love.

BRI Vi e video
? 1) /
B <
o A 3

HubSpHt

Create marketing 1.

people love.

-

What's Possible With HubSpot's All-in-On

HubSpHt

Create marketing
people love.

With HubSpot's All-in-On

.. ON-PAGE SEO

. URLs

. Page Headers
. Content
. Meta

Description

I ON-PAGE SEO

Page Title

. Page Headers
. Content
. Meta

Description

el | HubSpe Lowring .. _ Cone £t Mo Cae - . ol Finder - B/ O N —PAG E S EO

Page Title

. URLs

. Content
. Meta

Description

5/20/2013
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. N\ _PAGE SEO

HubSpPt
_l 1. Page Title
| 2. URLs
3. Page Headers
I 5. Meta

Create marketing
people love.

B visch e Video
? 1) /
B <
-y - H

th HubSpot's All-in-O

Description

ON-PAGE SEO

nubspot careers.
hubspot blog
nubspot pricing

. Page Title
. URLs
. Page Headers
. Content

Google Eg;;g;.e.,..,. ON-PAGE SEO

hubspot blog
nubspot pricing

3. Page Headers
4. Content

5/20/2013
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HOW TO THINK THROUGH

Define your buyer personas &
prioritize them

. Build the website

. Structure on-page SEO so they get
found

KEY TAKEAWAYS AND

RESOURCES

KEY

Developing buyer personas is the first step in
optimizing your website.

Invest in building a user-friendly website
experience

Optimize your pages with keywords to attract
search engines, and keep visitors on your site
once they get there.

5/20/2013
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hs-leave-behind-in-2013

http://blog.hubspot.com/blog/tabid/6307/bid/23584/How-
Google-Constantly-Changes-its-Search-Algorithms-for-the-
Better-Video.aspx

http://www.seomoz.org/beginners-guide-to-seo
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