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Today’s Quick Win:
How to Set Up a

Paid Search Campaign
Using Adwords Editor
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Intro to Paid Search

How to set up a Google AdWords Account
Campaign Management w/ AdWords Editor
Performance Metrics & Optimization
Advanced Tactics (Q&A Panel)



Housekeeping

A recording of today’s webinar, as well as the following
resources will be posted to camp.hubspot.com:

Intro To Paid Search In 30 Minutes blog post on
camp.hubspot.com/blog

Paid Search Resources and Education



Today’s Goal & Agenda

GOAL: Provide you with an overview of how to set up a Google
AdWords Account in 30 minutes

AGENDA: For the next 30 minutes, we will walk you through the
following items:

What is Google AdWords Editor?

How you can use Google AdWords Editor to C()ugle
streamline your work.

Review of the Google AdWords Editor w

capabilities.




Last Week We Covered...

How to set up an AdWords account
Account settings

Billing

Download Google AdWords Editor




Then, What Do | Need AdWords.com For?

G()ugle AdWords Go fgl&': AdWords Editor

Users Optimization
Reporting Dally maintenance
Billing/Invoicing Tactical

Macro Micro




ords Online vs. Editor

GGLJSIQ AdWord




AdWords Online vs. Editor

-ditor




AdWords Editor Has Its Advantages

Go fglf':‘ AdWords Editor

Plug in to the power of AdWords Editor

AdWords Editor is a free Google application for managing your AdWords campaigns. Use it to download your account.
update your campaigns with powerful editing tools, then upload your changes to AdWords.

Li_ ; f. Work offline, then upload your changes any time.

i-:j Make bulk changes (such as updating bids or adding keywords) in just a few
steps.

@ Copy or move items between ad groups and campaigns.

O Mavigate through your account quickly and easily.

ﬂ Circulate proposed changes and get feedback from other users.
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Live Demo: Building A Campaign

Create Campaigns
Create Ad Groups
Create Ads

Create Keywords

Campaign Ad Group Keyword Type Max CPC Destination URL

Summer Shoes Sandals sandals Phrase 2 http:/www.newshoes.com/sandals
Summer Shoes Sandals beach sandals Phrase 2 http:/www.newshoes.com/sandals
Summer Shoes Sandals new sandals Phrase 2 http:/www.newshoes.com/sandals
Summer Shoes Sandals summer sandals Phrase 2 http:/www.newshoes.com/sandals
Summer Shoes Sandals black sandals Phrase 2 http:/www.newshoes.com/sandals
Summer Shoes Sandals strappy sandals Phrase 2 http:/www.newshoes.com/sandals
Winter Shoes Boots winter boots Phrase 2 http:/www.newshoes.com/boots
Winter Shoes Boots snow boots Phrase 2 http:/www.newshoes.com/boots
Winter Shoes Boots rain boots Phrase 2 http:/www.newshoes.com/boots
Winter Shoes Boots new boots Phrase 2 http:/www.newshoes.com/boots
Winter Shoes Boots black boots Phrase 2 http:/www.newshoes.com/boots
Winter Shoes Boots boots for sale Phrase 2 http:/www.newshoes.com/boots
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Optimizing with AdWords Editor

Analyze Data and Raise Bids
Instant changes to keywords (+/-)
Copy/Paste/Pause AdCopy
Changes with bulk sheets
Landing Page Testing




Scenario 1 — Changing Bids

Keyword’s falling in low position and
want ad to show higher up on page
(Increase visibility).




Scenario — Changing Bids

File | Edit Account Data

@ Get Recent Changes~

| HubSpot [2734776... ~ |

-3 a -~
bl
bl
b | search analytics
b | search blogging
b |5 Search Bloggin..,
P
b 5 Search Form B..,
4| 7 search inboun...
-éIHubspotInb...
[Einbound Ma..,
[EiInbound Ma...
=
[ 0nline Mark...

[=10nline Mark...
[Z10nline Mark...
[

I .5 search landing...

m

. search leads

I | search link gra...
[ . search marketi...
Il Search Marketi...
I |.Z search Page Gr...
I .5 Search Reach
[+l Search Social ...
I L Search Summit

Tools Help

@ Check Changes

View: | All -

@) Showing Statistics for: 6/25/2011 - 7/24/2011~

Search within this ad group

Keywords ‘ Placements | Audiences | Ads | Ad Groups | Extensions | Campaigns ‘

9.01

Gou ;Slt

Advanced search

m MNegatives ‘ E-Il—FLI Add Keyword | aﬁ Make Multiple Changes~

online marketing company

online marketing companies
Broad
Broad

Active 3.75
Active 3.50

online market research companies
online market research company

ord Opportunities

4.25
375

0.67%
0.24%
0.53%

4.08
3.3

+ Edit Selected Keywords
Keyword
online marketing company

Destination URL

< default>

Replace text Appendtext Advanced bid changes Advanced URL changes

Match Type

Mazx. CPC Bid (USD)

6.00

l Active

Keyword Opportunities (Beta)

+ Commenits

k =5 { PR TEN

Keywords selected: 1 of 4
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Scenario 2 - Negative Match Keywords

Pull Search Terms report and see
keywords we don’t want to rank for.




Scenario 2 - Negative Match Keywords

Google AdWords

LT/ I Campaigns

L1 | Search Q
All online campaigns «
L1 HubSpot Brand -

L1 image search
L1 inbound market

=1
=

L1 lead generator

B Marketing General

affiliate marketing

b2b business markefing -
Shared library
Reports
Automated rules

Custom alerts

Help -
Contact Us g
How do | create reporis?

How do | add, edit, or delete
lkeywords?

m

How do | see and edit my
Destination URLs?

Video: Selecting the right =
Keyboard shortcuts

Help Center

Search help center Go
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Opportunities

Reporting and Tools =  Billing ~ My account ~

All online campaigns =

This month

= Campaign: Marketing General Jul 1, 2011 - Jul 25, 2011 v
@ Enabled Budget: dit Targeting: Search Edit All devices Edit English Edit United States Edit

Messages ¢} Opportunities (1)
Opportunities
Q Increase traffic with new keywords (82) View | Dismiss
Ad groups  Settings Ads RLGUGIGEE Networks — Audiences  Ad extensions Dimensions  Topics |~
Filter +  Columns -

« Back to Keywords

Learn how customers are finding your ad! Here, you'll see the actual searches that triggered your ad and led to a click. These terms were matched to your
ads based on the keywords you chosa. (2

To make sure you can see data in this report, choose a date range that includes clicks on your keywords.

" Download and schedule report

Download the table statistics below as a report. You can also schedule the report fo autematically download in the future, using the same filkers, segmenis, columns, and relative date
range. Manage your downloads in the Control panel and library »

Common questions:

Report namel| Szarch term report

+ How can | customize the data in my tables and reports?
« How do | send reporis to other people?
* Where can | leamn about recent reporting changes?

Formatl| Excel csv =

Segment = A0

» Email and schedule report

[7] Search term Match Ad group Clicks Impr. CTR (7} Awvg. Cost Avg. Conv. Cost/ Conv. rate View-througl
type ? CPC Pos. (1-per- cony. {1-per- Cony. (2
? click) (1-per- click) i#

Total




Scenario 2 - Negative Match Keywords

File Edit Account Data

@ Get Recent Changes-

| HubSpot [273-4776.. + |

| i &
4

5

|4 Brand Name

m

53

53

b L% Content Blog

I & Content Blogg...
I 147 Content Brand
¥

5

[ | content landin...
[ | Content Marke...
[l Content Netw...,
L4 f

[ i Content Searc...
I+ L Content Searc...
p i Content SEO

5

Tools Help

G

@ Check Changes

Add Multiple Negative Keywords - Step 1 of 3
Add negative keywords in bulk.

View: | All
Keywords | Placements
Positives m |
Campaign As
HubSpot.. Cg
Hub5pot ... C:
HubSpot .. C:
Hub5pot ... C:
HubSpot .. Ce
Hub5pot ... C:
HubSpot .. C:
E HubSpot... Cg
5 HubSpot.. Ce
Hub5pot ... C:
HubSpot .. C:
Hub5pot ... C:
HubSpot .. C:
HubSpot ... C:
~ Edit Selected Negative
Megative Keyword
automchile
Replacetext Appendt
» Comments

Destination:

My negative keyword information below includes columns for campaign and ad group names.

m

»[

v

[ Brand Name

»[

»[

v

v

v

»[

v

»[

v

»[

»[C]Content Blog

] Content Blogging Software
b[]Content Brand

»[

b0l

] content landing page
b[]Content Marketing

[ Content Metwork Text
v

] Content Search Marketing
b[]Content Search Rank
b[]Content SEQ

] i

m

Filter

Select:  Active Paused

Negative keywords:
Type or paste negative keywords here, one per line, Separate each field with a tab or comma,
and include column headings in English.

Required: Keyword

Optional: Type, Status

Example:

= Keyword Type
example negative keyword Broad

Search term Ad group

web marketing for dummies  internet marketing ebook
internet marketing for dummies  internet marketing ebook
what is internet marketing internet marketing ebook

Replace the entire contents of the destination ad groups with these negative keywords.

Back Cancel

9.0.]

Google

rcount Advanced search
=3
s

ype

e Phrase -




Scenario 3 - Pausing

Your ad copy Is not performing well and
you want to stop the ad from showing.




Scenario 3 - Pausing

File Edit Account Data Teols Help 901
@ Get Recent Changes~ @ Check Changes @ Post Changes Showing Statistics for: 6/25/2011 - 7/24/2011~ GOL ngt
| HubSpot [273-477-6... + || | View: | Al Search within this ad group e

4l HubSpot i Keywords | Placements | Audience Ad Groups | Extensions | Campaigns |

= Display Ads | Image Ads | WAP Text Ads | WAP Image Ads |

& Delete

I Headline Desc. Linel Desc. Line2 Display URL Dest. URL Status™
“=lGeneric HubSpet Inbound Marketing ~ Meed More Leads? Use Your Blog. Get a Free ... Hub5pot.com/... http:/fw... Active

E Revert Selected Changes

SiF Add Text Ad ‘ AA Make Multiple Changes-

m

CTR
1.36%

5.32

misspellings HubSpot™ - Get A Demo Blogging Tools for Business, Easy To Us... www.HubSpot....
EI bt & HubSpot™ Blog Software Drive More Leads Through Blogging. Download ... Hub5pot.com/...
"I., H HubSpot™ Blog Software Meed Mare Leads? Use Your Bleg. Downlead ... HubSpot.com/..

I . . HubSpot™ Blog Software Use Blogging Te Get Found Online, Downlead ... www.HubSpot....

L Website Editor & HubSpot™ Blog Software Use Blogging to Get More Leads. Download ... www.Hub5pot....
. HubSpot Inbound Marketing Download Blogging Kit Today. Get Found... HubSpot.com/... .
— HubSpot Inbound Marketing  Try HubSpot's Blogging Kit Transform... HubSpot.com/... .. Paused
s HubSpot™ Blog Software Learn to Use Your Blog to Get Muore Lead... www.Hub5Spot... http:/fw... Paused 0 0 - - - -
— - Hub%pot™ Blog Software MNeed more leads? Use Your Blog, Get a Free... www.Hub5pot... http:/fw... Paused 0 0 - - - -
- I Hub%pot™ Blog Software Use Blogging to Get More Leads for Your B... www.HubSpot.... http:/fw... Paused 0 0 - - - - -
— « | [T »
bl
b - Edit Selected Text Ads
5=, . ~
- Headline HubSpot™ Blog Software 22 Ad Preview:

. Description Linel  <varies> 0

# = Content Blog F HubSpot™ Blog Software
I+ [ Content Blogg... Description Line 2 <varies> 0 varigs=
I |71 Content Brand Display URL <varies> 0 =yariess
— =varies=
4,
bl content landin.., Destination URL

I Content Marke...
b i Content Metw...
gl Replacetext Appendtext Advanced URL changes
b ld71 Content Searc..,
L& Content Searc..,
[+ |41 Content SEQ

<varies>

» Comments
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Scenario 4 - Bulk Uploading

Optimizing campaign and have lots of
keywords to add or changes to make.




Bulk Uploading

File > Export

A

B C D E F G

M N

] P

Q

R 5 T

1 Campaign Campaign Languages Geo Targe Proximity Ad Schedi Ad Group Max CPC Display N¢Placemen Max CPM CPABid Keyword Website Keyword Type First Page Quality Sc Headline Descriptic Descripti

116 Brand Name
117 Brand Name
118 Brand Mame
113 Brand Mame
120 Brand Mame
121 Brand Name
122 Brand Name
123 Brand Name
124 Brand Name
125 Brand Mame
126 Brand Mame
127 Brand Mame
128 Brand Name
129 Brand Name
130 Brand Name
131 Brand Mame
132 Brand Mame
133 Brand Name
134 Brand Mame
135 Brand Name
136 Brand Name
137 Brand Name
138 Brand NMame
139 Brand Mame
140 Brand Mame
141 Brand Mame

File > Import > Post Changes
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Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Blog
Exact
Exact
Exact
Exact
Exact
Exact

blog hubspot Phrase
blog hubspot com  Phrase
blog tagging hubspo Phrase
blog webinar site:hu Phrase
blogging hubspot  Phrase
hub spot blog Phrase
hub spot blogging Phrase
hubspot and bloggin Phrase
hubspot b2b bloggin Phrase
hubspot blog Phrase
hubspot blog add to Phrase
hubspot blog progra Phrase
hubspot blog softwa Phrase
hubspot blogging foI Phrase
hubspot blogging pl: Phrase
hubspot blogging so Phrase
hubspot blogs Phrase

0.3
0.4
0.4

0.4
0.3
0.2
0.4

0.3

0.4
0.2
0.4
0.4
0.3
0.4

FES I S - o R S TR TR I TR T S = ¥ B -y 75 R e A |

{KeyWord Use Busin Free Blog
{KeyWord Learn to U More Lea
{KeyWord Easy to Us No Oblig:

Free Trial Get Founc Try HubS|
HubSpot | Downloac Get Foun
HubSpot I Try HubSp Transforr
HubSpot | Downloac Get Foun
HubSpot | Social Mei Downloa




Scenario 5 - Testing

You have a new landing page variation
you'd like to test against a control.




Landing Page Testing

Eile Edit Account Data Tools Help 901

@ Check Changes @ Post Changes

@) Showing Statistics for: 6/25/2011 - 7/24/2011- Gouogle

@ Get Recent Changes~

| HubSpot [273-477-6... = || | View: | Al Search within this ad group e
Z i Keywords | Placements | Audience \d Groups | Extensions | Campaigns |
._("' |
( Display Ads | Image Ads | WAP Text Ads | WAP Image Ads |
7}
I l%l Add Text Ad ‘ A& Make Multiple Changes~ % Delete @ Revert Selected Changes
- Headline Desc. Linel Desc. Line 2 Display URL Dest. URL Statu B}
i {KeyWord: Twitter for Business}  Use Twitter to Drive More Leads, Download Twitter for Business eBook  www.hubspet.com/twitter  http://www.hubspot.com/twitter-for-business-a-begi... Active

{KeyWord: Twitter for Business} Get Online Marketing Tips & Advice. Download Our Free Marketing eBook. www.hubspot.com/twitter  http://www.hubspot.com/twitter-for-business-a-begi... Active

= {KeyWord:Twitter for Busin... Use Twitter to Drive More Leads. = Download Twitter for Business eB... www.hubspot.com/twitter http://www.hubspot.com/twitter-for-business-a-b... Active

[ marketing tr...
T *
= Marketing ...
I
[Z/0nline Mark...
T *
— ‘ 1 C
I
(Z1Web Adverti... v Edit Selected Text Ads
. —:'-[ | Headline {KeyWord: Twitter for Business} 20 Ad Preview:
'R E Description Linel  Use Twitter to Drive More Leads. 32 i -
- . - . witter for Business
Description Line 2 Download Twitter for Business eBook 35 Use Twitter to Drive Mare Leads.

Display URL www.hubspot.com/twitter 23 Download Twitter for Business eE
= www._hubspot comitwitter
U= Twitter 101 F...

U= Twitter Bran... Status

-.ngwitter Ebook ttpe//www. hubspot.com/twitter-for-business-a-beginners-guide/?crcat= Offers~Benefits+ Of + Twitter+ For+ Business&crsource= adwords8tcrkw={ keyword }ftcrcampaign=1{ creat Active -
=

= Twitter For B... Replacetet Appendted Advanced URL changes

[=| Twitter For B...
= Twitter Inter...
-.ﬁTwitter Mark...

+ Comments
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Adjusting Campaign Settings

Google AdWords

[V Opportunities = Reporting and Tools ~ ~  Myaccount ~

» || Allonline campaigns >

[ Campaign: Summer Shoes

@ Enabled  Budget: AR$5.00/day Targeting: All available sites  All devices English  United States Sett i n g S I n C | u d e
= O \ ) l e Ad groups m Ads Keywords  Networks Dimensions | = i Dai |y B u d g et
Campaign settings
AdWords » Google Networks
* Location Targeting
Locations and Languages -
Locations %) In what geographical locations do you want your ads to appear? b D eVI C eS
+ Country: United States
Edit
Languages (#» English Edit s Lan g u ag e
Advanced location options Y D evi C eS

Networks and devices

General

Campaign name Summer Shoes Edit

Networks (2 All Edit

Devices 1 All Edit

~ Edit Selected Campaigns

Campaign Name

Winter Shoes
-~
Arl\A A EAid~r Search Network Budget (ARS]
Go "'-‘HL‘ AdWoras taito get (A7)
L | Google search only - | 5.00 per day
Display Network Start Date (M/DY) End Date (M/D/Y) (Mone)
| Relevant pages across the entire network - | 772672011 i |None =l
Ad Schedule: Mone Paste

Devices: All available devices Edit Paste

Language Targeting: English Edit Paste
Location Targeting:  United States Edit Paste
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Adjusting Campaign Settings

C;U.sgl&;‘ AdWords Editor Keywords | Placements | Audiences | Ads | Ad Groups E:-:I:ensi::uns—l Campaigns

+ Edit S5elected Campaigns

Campaign Mame
Winter Shoes

Search Network I | Budget (ARS)
Google search only 3.00 per day
Display Network | Start Date (M/D/Y) End Date (M/D/Y) (Mone)
Relevant pages across the entire network - I 1/26/2011 e8] | Nane £

Ad Schedule: Mone Paste

Devices: All available devices Edit Paste

Language Targeting: English Edit Paste
Location Targeting:  United States  Edit  Paste
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Adjusting Campaign Settings

Goo 31{: AdWords Editor

+ Edit S5elected Campaigns

Campaign Mame
Winter Shoes

Search Metwark

Google search only

Display Metwork

-

Campaign Location Targeting

|

Editor.

Target all locations

Afghanistan
Albania

Algeria
American Samoa

Andorra

Angola

Anguilla

Antarctica

Antigua and Barbuda

@ Target only specified locations:

Select the locations you want to target with this campaign. Hold down the Ctrl or Command key and
click to select multiple locations. Mote that some location combinations aren't supported in AdWords

m| »

Relevant pages across the entire netw

Devices: All available devices  Edit
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@ Target one or more countries or territories

Target specific locations within a single country or territory:

Regions: Metropolitan Areas: Cities:

Alabama + | | Abilene-5Sweetwater TX + | |Aaronsburg PA -

Alaska = |Albany GA E|| |Abbeville AL £

Arizona Albany-5chenectady-Troy ... Abbeville GA

Arkansas Albuguerque-5Santa Fe MM Abbeville LA

California Alexandria LA Abbeville 5C

Colorado Alpena MI Abbotsford WI

Connecticut Amarillo TX Abercrombie ND

Delaware Anchorage AK Aberdeen ID

District of Columbia Atlanta GA Aberdeen MD

Florida = | |Augusta GA = | |Aberdeen M5 hé
oK l | Cancel

Extensions | Campaigns
per day
End Date (M/DVY) (Mone)
5| Mone B
Paste
h Edit Paste
 States  Edit Paste




Importance of Uploading Changes

‘@ Post Selected Car‘npaignsl !,) View Statistics-

‘ @ et Recent Changes- |® Check Selected Campaigns

Get Recent Changes
...when you open the app

Post New Changes
...upon making changes

Resolving Errors (if applicable)
...will flag missing bids, missing ads, etc.

Messages: 1
@ Warning: Your ad group contains no active ads. Please create a new ad or change the status of an existing ad to 'Active.'
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Marketing Take Away

Campaign set up and management

Making Changes Is easy

Keep your account clean and clutter free

AdWords editor compliments AdWords
online




Next Day Camp Sessions

o (113
- 1120
o 1127
- 8/2

- 8/10
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