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5 Week Paid Search Webinar Series

• 7/13 | Intro to Paid Search

• 7/20 | How to set up a Google Adwords Account

• 7/27 | Campaign Management w/ Adwords Editor

• 8/2   | Performance Metrics & Optimization

• 8/10 | Advanced Tactics (Q&A Panel)



Housekeeping

A recording of today’s webinar, as well as the following 

resources will be posted to camp.hubspot.com:

1. Intro To Paid Search In 30 Minutes blog post on 

camp.hubspot.com/blog

2. Paid Search Resources and Education



Today’s Goal & Agenda

GOAL: Provide you with an overview of how to set up a Google 

Adwords Account in 30 minutes

AGENDA: For the next 30 minutes, we will walk you through the 

following items:

• How to establish a Google Adwords account

• How to create your first campaign

• Best & tips practices for initial setup

• Resources available through this process
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Where Do 

Google Adwords 

Ads Appear?



Google Paid Search 
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Google Search Network

8

Search partners: Opting in to the Search Network allows your ads to appear on:

- Other Google products like Google Groups and Google Product Search 

- Sites powered by Google Search including AOL and Ask.com. 



Google Display Network
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- Sites featuring content related to that ad, 

- Includes other Google products like Gmail 

- Thousands of sites including NYtimes.com and About.com



Google Adwords Now Offering $75 Free
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Live on 7/20/2011:  https://services.google.com/fb/forms/adwordscoupon

https://services.google.com/fb/forms/adwordscoupon
https://services.google.com/fb/forms/adwordscoupon
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How Do You 

Get Started?



Factors to Consider Before Getting Started
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- Identify specific goal for your paid search campaign

- Increase leads/sign ups

- Branding/visibility

- Remind yourself who you plan to target

- Reviewing your customer’s marketing persona will help in this 

process

- Will help you better devise keyword list, ads, full experience

- Understand value of measuring conversion results

- Allows you to measure ROI and identify optimizations

- Google Adwords data does not show on-site conversions

- Not something you should “do later”



Two Phases of Paid Search Advertising
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Create Your 
Account

Create Your 
Campaign(s)

Implement 
On-Site 
Tracking

Set Daily 
Budget(s)

Pre-Launch: Setup

Daily 
Campaign 

Management

Utilizing 
Management 

Tools

Ongoing 
Optimization

Adding 
Advanced 

Tactics

Post Launch: Management & Optimization

Launch



Pre-Launch Steps … At A Glance 
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Create Your 
Account

Create Your 
Campaign(s)

Implement 

On-Site Tracking

Set Daily 
Budget(s) & Bids

 Sign Up in Google 

Adwords

 Include Your Billing 

Information

 Add keywords, 

create text ads, 

select landing 

pages

 Select Campaign 

Settings

 Required to 

measure on-site 

conversion 

metrics 

 Tracking tools = 

HubSpot & 

Google 

Conversion 

Tracking

 Enter daily spend 

caps

 Enter keyword 

bids
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How Do You Establish 

An Account 

In Google Adwords?



First: Go To Adwords
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Go To  google.com/adwords



Step 1: Create Your Google Account
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1) Enter Your Contact Information – Name, Email, Website, Phone Number

2) Create Or Select Your Google Account*

*You can only have (one) Adwords account associated with each Google 

Account



Step 2: Set Time Zone and Currency
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1) Select Territory & Time Zone

2)  Select Currency

- Time zone and currency selected will be reflected in all reporting and 

billing 

- Settings cannot be changed after you set up account. 



Step 3: Verify Your Account
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1) Sign into Adwords 

2) Create Your First Campaign

3) Submit Your Billing Information



You Will Receive An Account Verification Email
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Email verification will include link to “Getting Started Guide” for Adwords



Highlights of Getting Started Guide
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Google Certification Program
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23

How Do I Create 

A Campaign?



First: Sign Into Your New Account
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You will see this screen the first time you sign into your account



Step 1: Select Campaign Settings
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Review every setting.  All will effect your budget & campaign performance.

Live Demo



Step 2: Create Ads & Keywords
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First campaign will be created through Campaign Wizard



Elements of Paid Search
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tennis shoes

best tennis shoes

discount tennis shoes

red tennis shoes



Always ensure a seamless user experience
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Keyword = Buy Tennis Shoes

Ad = Buy Tennis Shoes

Landing Page = Buy Tennis Shoes



Keywords vs. Placements
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Keywords

Placements
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How Do You Track 

Conversions Attributed 

to Paid Search?



Why Track?  
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Benefits:  

- Google Adwords provides impressions, 

clicks, cost data (only)

- Visibility into conversion metrics

- Track conversion metrics over time 

and gain understanding of trends

- Ability to optimize campaign to boost ROI based on 

performance



Tracking Your Paid Search Campaign with HubSpot
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Implementation Requirements:  

1) HubSpot javascript code across all pages

2) HubSpot tracking URLs* 

*HubSpot Tracking URLs are same as Google. 



Tracking Your Campaign with Google Conversion Tracking

33

Implementation Requirements:  

- Set up conversion event(s) in Google

- Adding javascript code to thank you page

- Using the AdWords Conversion Tracking Setup Guide will help

- Tracking also available in Google Analytics with similar setup

http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794


What Does A Tracking URL Look Like?

Title

Display URL

Description 1

Description 2

http://throwthings.com?

utm_medium=cpc&utm_source=Google-

PPC&utm_campaign=frisbees&utm_content=frisb

ees&utm_term=frisbees

Destination URL
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How Do You Set 

A Daily Budget 

& Keyword Bids?



Show Me The Money! 
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1) Campaign Daily Budget

- Spend Cap within 24 hour period

- Start small – you can always 

increase as you begin to analyze 

results

- Keyword search volume & keyword 

bids will impact

- Set at the campaign level

2)  Keyword Bids

- Maximum CPC you are willing to 

pay per click

- Set one bid across all keywords 

and gauge positioning

- You will want to monitor daily

- Set at the keyword level



Pre-Launch Steps … At A Glance 
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Create Your 
Account

Create Your 
Campaign(s)

Implement 

On-Site Tracking

Set Daily 
Budget(s) & Bids

 Sign Up in Google 

Adwords

 Include Your Billing 

Information

 Add keywords, 

create text ads, 

select landing 

pages

 Select Campaign 

Settings

 Required to 

measure on-site 

conversion 

metrics 

 Tracking tools = 

HubSpot & 

Google 

Conversion 

Tracking

 Enter daily spend 

caps

 Enter keyword 

bids



Next Day Camp Sessions
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o 7/13 | Intro to Paid Search

o 7/20 | How to set up a Google Adwords Account

o 7/27 | Campaign Management w/ Adwords Editor

o 8/2   | Performance Metrics & Optimization

o 8/10 | Advanced Tactics (Q&A Panel)

Before next week’s session, please download Google 

Adwords Editor

http://www.google.com/intl/en/adwordseditor/
http://www.google.com/intl/en/adwordseditor/
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Resources



Resources To Create & Launch
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Google Keyword Tool: To assess traffic volume & CPCs

Google Adwords Editor Tool: To make bulk changes in your campaign

- Effective for mass changes in bids, landing pages, ads

- Searching for elements in campaign

HubSpot Tracking URL Guide

AdWords Conversion Tracking Setup Guide

https://adwords.google.com/o/Targeting/Explorer
http://www.google.com/intl/en/adwordseditor/
http://success.hubspot.com/content-library?Tag=Tracking+Link+Builder
http://success.hubspot.com/content-library?Tag=Tracking+Link+Builder
http://success.hubspot.com/content-library?Tag=Tracking+Link+Builder
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=115794

