
FLICKR USER KELLY ZZKT 

What is smart content? 
Smart content delivers the right content, to the right 
people, at the right time. It’s available in the 
Professional and Enterprise level accounts. 
 

FLICKR USER MCGRATHS 



94%  
of businesses agree that 
personalization is “critical to 
current and future success” 

 
(Source: Econsultancy + Monetate) 



72%  
“understand the importance of 
personalization but don’t know 
how to do it” 

 
(Source: Econsultancy + Monetate) 



Smart Text 

Smart Calls-to-Action 

Smart Form Fields 







19%  
uplift in sales from companies 
using personalization 

 
(Source: Econsultancy + Monetate) 



Smart content is 
built on top of the 
Contacts database 
 
It can recognize which contact 
is looking at a page and 
display content tailored to 
them. 



Visitors opt-in  
by completing  

a form or making  
a purchase.   

When they do, the Contacts 
database begins to store 
information  about them. 



Use what you know about that contact to provide 
relevant, targeted, personalized content.   



Have a website that 
never gets old. 

Smart content allows you to create a 
remarkable user experience by 

showing new and relevant content. 



FLICKR USER JOSHUA BARNETT 

Be the company that 
cares about its users. 
You’re thinking about your users and 
delivering the content that they actually 
need. 



FLICKR USER CATALINA OLAVARRIA 

Smart Content increases conversion rates. 



 
 This lets you guide users further along the buying process, 

increasing conversions. 

Smart Content aligns with the right stage 
of the Buyer’s Journey. 

FLICKR USER SEANTOYER 



Smart Content promotes new offers. 
This gives you an opportunity to boost conversions. 

FLICKR USER ASENAT29 



Smart Content cuts the 
number of steps to a 
conversion. 

Offer relevant content instead of 
making users search for it, and 
never ask the same questions on a 
form twice. 

FLICKR USER WESLEY ELLER 



Pick your segments. 

Decide which channel to place smart 
content on. 

Optimize default content. 

SETTING UP SMART CONTENT 

Set up Smart Lists for segments. 

Decide on-page placement. 

Create Smart Content. 
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Persona-based segments 

1 

2 

Lifecycle-based segments 
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Activity-based segments 3 
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What qualifies someone to be in each lifecycle 
stage for your business? 



Persona-based segments 

1 

2 
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Activity-based segments 3 



FLICKR USERKERRI LEE SMITH 

Focus on your highest-value persona(s). 
Pick 2-3 measurable qualities for each. 



Persona-based segments 

1 

2 

Lifecycle-based segments 

Pick your segments. 

Activity-based segments 3 



Examine the past online behavior of your users 
to determine the segments that you create.   

This uses the Events tool and is for Enterprise level accounts only. 
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content on. 

Optimize default content. 
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Create your segments by setting up Smart Lists. 
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Use Smart Text and 
Smart Calls-to-Action  
on site pages 
Map your site pages to the 
Buyer’s Journey to figure out 
which smart content will be 
most relevant. 



Use  
Smart Form Fields 

on landing pages 

When a contact revisits a 
form, Smart Form Fields 

replace old fields with new 
ones. 



Show users a brand new  
call-to-action when they 
return to your blog. 

Use Smart  
Calls-to-Action 
on blogs. 



42%  
higher submission rate for  
Smart Calls-to-Action. 

 
(Source: HubSpot) 



Don’t use smart 
content in Emails! 

Your emails are already segmented 
and targeted, so no need for smart 

content. 
 

Use personalization tokens instead. 



Pick your segments. 

Decide which channel to place smart 
content on. 

Optimize default content. 

SETTING UP SMART CONTENT 

Set up Smart Lists for segments. 

Decide on-page placement. 

Create Smart Content. 



In order to host smart text, the template  
for that page must include a rich text module. 
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FLICKR USER PATRICK B 

What are personalization tokens? 
Personalization tokens insert small bits of information 

pulled from a user’s Contact record. 



FLICKR USER TAMBAKO THE JAGUAR 

Personalization tokens are friendly. 
Smart content is helpful. 





In order to host personalization tokens, the template for 
that page must include a rich text module. . 



Pick one contact property from your Contacts tool to pull from. 



Set the default value for the contact property. 
If your user is a first-time visitor, don’t let the page say “We can help COMPANYNAME”!  

Add in a default value that will work with your content. 



Use personalization tokens in 
emails and thank you pages. 

Most users will be surprised to see their contact information pop up on your website.  But 
in these two places, users will be expecting you to remember information about them. 



Personalize your emails. 
According to Experian, emails with personalized subject lines have a 26% 

higher open rate.  



Personalize your thank you pages. 
Thank the user for getting your offer, and provide some additional direction  

based on the information they’ve just given. 



Promote a good user experience. 

Pick default content with value for a first-
time visitor. 

Use smart content only after a user has consciously 
provided their information. 

SMART CONTENT + PERSONALIZATION TOKEN 
BEST PRACTICES 

Start small. 

Create smart content + personalization tokens that carry 
weight. 

Don’t be creepy! 

Test, test, test. 
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