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Why social media is crucial to your inbound strategy
Developing your social media strategy
What does awesome social content ook like?

Key takeaways and resources



Inbound Methodology

ATTRACT CONVERT CLOSE DELIGHT

oy HUbSEHL



WHY SOCIAL MEDIA IS
CRUCIAL TO YOUR
INBOUND STRATEGY



Inbound Methodology

ATTRACT CONVERT CLOSE DELIGHT

Promoters

Blog Forms Email Events
Keywords Calls-to-Action Signals Social Inbox
Social Media Landing Pages Workflows Smart Content
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Internet users
spend 4x more
ime on Facebook
than on Google.




ACTIVE USERS
Facebook: 1.3 billion

Twitter: 645 million L} ." 11l

LinkedIn: 300 million = ‘ 28

B
Google+: 300 million §
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of marketers saw
an increase in
traffic after
spending just 6
hours per week
on social media.

SOURCE: SOCIAL MEDIA EXAMINER



Use social media to
convert visitors Into




Use social media to engage not just leads,
but customers, too.




% of channel users who acquired a
customer through this channel

Social media is effective for
customer acquisition.
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Social media can also

be used to delight.
T




Customer delight

Stay connected with customers
and keep them happy.




Foster connections.

Social Media is one of the few channels that allows for one on
one communication with prospects - let’s use it.




Keep customers happy.

Want your business to grow? Keep your customers happy — they can be evangelists
for your brand. Plus public displays of delight will appeal to your prospects, too!




Julian Greene (juliangreene - Apr 30
WTF is going on RT @deefinley: @BostonDotCom is dominating my twitter feed
right now--auto scheduling gone awry a la @HubSpot last week
Details 4 Reply £3 Retweet % Favorite eee More

o v
D R el
@juliangreene @deefinley So sorry for our
scheduling error! How would you like a $25
coupon to our HubShop? Check your inbox
in 30 seconds.

4 Reply t3 Retweet % Favorite ) Share ees ore

FAVORITE A
1

1:16 PM - 30 Apr 2013
Reply to @HubSpot @juliangreene @deefinley

scheduling error! How would you like a $25 coupon to our HUDShOp?
Details 4 Reply t3 Retweet % Favorite eee More

Julie Donovan @Julie_Donovan - Apr 30
HubSpot is the best. MT @HubSpot @juliangreene @deefinley So sorry for our

Bl Julian Greene @)juliangreene - Apr 30

Reach out
and address
issues promptly.
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Show your personality.

Social media just that — sociall So don’t be afraid to show what makes
you, your company and your corporate culture special
and enjoyable to work with.

_



DEVELOPING
YOUR SOCIAL
MEDIA STRATEGY



When developing a social media strategy
consider your buyer personas.






If content is king,
then distribution
IS queen.




How good is your content?







How is your timing?
Are you posting too much, or not enough?
)—B onsistent are your posts?
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Are you doing more talking or listening?
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Are you addressing
angry prospects and customers?

N



SOCIAL MEDIA BEST PRACTICES

.il Optimize your profiles

o

Personas: who are they?

)

Build reach

[

Customize your content to each platform

[<J

Analyze to refine



Opti ur

Social profiles are like mi
optimized for search exa
to expand your reach.

rofiles.

jons of yo - website. They can be
ut on an opportunity




Include keywords
in your profiles to

make them
more searchable.
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BOIIPIJ(I[S \THAT|GENERATE MORE T!AILi 000 FACEBOOK

ls IT lmns LIKES ALSO RECEIVE NEARLY 1400 WEBSITEVISITS A DAY. Sﬁl nolone g“
Dwight wouldn't lie to you —

YOU'RELOOKINGFOR? W B .~ BT IIIISIHIIPEIFINDITA[I!NG The tuth about cisplay adhetisn

THEWAYS =
Hello, is it leads you're looking for? jo M. )
- Pinned from

— = e ] )
#Humor #Mondays - X v Don't run your marketing like Pinned from
Michael Scott. Create great
content

Pinned from | ; CI]I]” ﬂ Bﬂi‘lllﬂr ﬂ[l

PINTEIIEST
mm@gmm Repin if you were on Pinterest

E;ILE!I_!‘EI' E:fﬂm gsgtglde;;ﬁlst|:’:$eorf tshte ?Ut IELTOLD YOU)YOU HADA
Add visuals and customize
everywhere you can:

URLs, Headers, Logos, and Avatars. Search engines and users love visual data.

Pinned from

"I I told you you had a nice

s:zr;lln#e i.'g:t:ldlf;?;;hc’ld it against 4 ;_A : \\ Check out our free ebooks for sug



SOCIAL MEDIA BEST PRACTICES
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] Personas: who are they?
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. Personas: Who are they?

Knowing your buyer personas thoroughly will allow us to get content to
them at the right place at the right time.




HOW YOUR PERSONAS FIT
INTO YOUR SOCIAL STRATEGY

*  Where are they spending time on the internet?

*  Which networks? Is it only the big 4 or a niche site targeted at people in the
same industry or interest?

*  Why are they there? For business or pleasure?

. Most importantly, what sort of content do they want to read and share?



Once you have
found them,
stop and listen!

What kind of content are they
sharing? Posting?

Then you can...




SOCIAL MEDIA BEST PRACTICES
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RULES OF SOCIAL
MEDIA ETIQUETTE

* Ask questions rather than talking about yourself.
*  Sharing content that is from other people is OK. In fact it is a necessity.

*  80/20 rule: 80% of your content should be interesting and helpful, and 20%
can be more promotional.

. Mix things up: Post pictures, videos, ebooks, blog posts, contests,
questions, are all fair game.



Use curated content to beef up

your feeds.

Share the content of others and put your own spin on it.




Think of your social media feeds
as your brand’s mix tape.

Create something new and express yourself using a unique mix of content.

N <




SOCIAL MEDIA BEST PRACTICES

|£| Customize your content to each platform

4
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Customize your content to each platform

Tailor content to persona and network. you need to not only
provide users the content that they are looking for, but position it in
the context of that network.
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TWITTER

Posts should be 115-120
characters long.

Tweet early & often!

Use #hashtags to connect with
your audience.

Watch your replies! Do not start
a tweet with an @ mention.

Use pictures.



FACEBOOK

The Personality
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LINKEDIN

The Professional




LINKEDIN

Post to company pages and groups.

* Post meaty, thought-provoking content
on industry-related topics.

* In general, post before 8AM and after
6 PM on Tuesdays and Thursdays.

*  Have employees share content.




RN A GOOGLE+

The Search
Engine Driver




GOOGLE+

Diversify your content: post
images, videos, and educational
content.

+1 buttons showing up next to
results can improve click-through
rates.

GREAT for local search
optimization.



SOCIAL MEDIA BEST PRACTICES

\v|  Analyze to refine



|| Analyze to relne
| How do we know we are doln itrig

measuring to evaluate your suc
have in mind when you get stafie




WHAT DOES AWESOME
SOCIAL CONTENT
LOOK LIKE



It aligns with all stages of the Buyer’s Journey.

Awareness Consideration Decision
Stage Stage Stage




Social media allows you to engage prospects at
every stage of the buyer’s journey.






Using social media in the Awareness Stage:

Share helpful, educational content.

HubSpot shared a link.
March 10 @

As of today, you can wave bye-bye to that confusing, cluttered,
two-column Company Page design and say hello to a slick, one-
column layout!

Say hello
to your
Facebook
Page’s
latest look.

142

532
W Tweet
Facebook Updates C y Page Design and Introduces 53
"Pages to Watch"
http://blog.hubspot.com/marketing/facebook-page-de... 8+

Today, Facebook introduced a new Page layout and a "Pages to Watch™
feature. Here's what you need to know about the update.

Facebook Updates Company Page
Design and Introduces "Pages to Watch"

by Ginny Soskey
@ March 10,2014 at 4:57 PM

One of the most annoying things about working
with Facebook Company Pages is that each

type of post appeared different when viewed on Say hello
your Page versus in the News Feed. Because of tolyoun

) ) Facebook
the way it was all laid out, you were never sure Page’s
that your posts would look great across the latest look

platform.

As of today, you can wave bye-bye to that

confusing, cluttered, two-column Company Page design and say hello to a slick, one-column
layout. This design is for web only, but it should look familiar - it's very similar your personal
profile layout. Here's a snapshot Facebook included with its announcement post:




Share content from the




Using social media in the Consideration Stage:
Share content that helps personas learn more about a specific

problem, opportunity, or issue.

Search companies

Add a comment

HubSpot If you've ever gotten to the end of the month, quarter, or year and thought to yourself, "What th:
heck did | spend all that money on?" download these templates — http://hub.am/1k|I7DHJ

to Manage Your
Marketing Spend

BRUBUBBBULUBUUOUUUUBNYYY

Like (49) + Comment (1) + Share -+ 9 days ago
© Christina Zahari, Jazz Tyrril +47

Chris Holbrook Or use Quicken or www.mint.com and save yourself a ton of time, run endless
reports. :)
9 days ago

Add a comment

HUbSp%t Call us: 1-888-HUBSPOT

(888-482-7768)

Free Download: 8 Marketing Budget Templates

Easily Manage Your Marketing Spend.

Let's face it executing a successful marketing plan
requires time, energy, and MONEY. And with so many

Yes, | want these budget
different facets of marketing to consider, from

that will help you better manage your marketing

=
=
=
= 2
= = 1 0
branding and creative, to product marketing, to : - 8 Ao templales
hosting events, your marketing budget can disappear = UDGET
unbelievably quickly. = TEMPLATES First Name *
= J— —
If youve ever gotten to the end of the month, quarter, :
or year and thought to yourself, "Whatthe heck did| = LastName *
=
spend all that money on?" we have the perfect =
forvou: 3 collection of & budget templat = to Manage Your
resource for you: a collection of 8 budget templates s Marketing Spend 3 R T T
=
=
=

spend.

Website URL *
You'll be able to track expenses for:

v Events How can we help you?

v Branding & Creative

v Content 4

v Paid Advertising Whatis the average amount a
customer spends on your

v Product Marketing productisenvice? *

V' PublicRelations -Please Select- v

v Website Redesign Where are you located? *

WeVe also included a Master Template, where you can manage all of your marketing budget in -Please Select- v

one place at the monthly/quarterly level R
How long is your sales cycle,

typically?
- Please Select- v




Socnal mqjla engagement can al‘\i.g_}.--
person,as in the Decusmn Stage.




Using social media in the
Decision Stage:

Have defined their solution strategy, method,
or approach.

HubSpot
@HubSpot

373,076 44 622 85

[B Marketing Qualified Lead
View Contact

Email
marketing@hubspot.com

Salesforce Owner:
No Concept of a Lead Queue

Company
Hubspot

Social History

150 interactions

20 stream matches
View All

More Details

ShoreTel Moves From Marketing
Automation to Inbound Marketing with
HubSpot

The Demand Generation team at ShoreTel believed in inbound marketing, but didn’t
have the right toolset to implement it. The main system they used was Eloqua, which
they found to be inflexible, slow and not user friendly. When the opportunity came

up to evaluate other marketing software options, they jumped on it and soon chose

o

+ ¥ Congrats to @shoretel, an enterprise that has increased qualified leads by
110% since moving from Eloqua to HubSpot: hub.am/1hZOtw) e

+ Reply = Retweet % Favorite ® Share Email

Q Link to this message

Shorelel

60% 36% 110%

asein

year-over-year organic search year-over-year increase in year-over-yearin

trafficincrease leads qualified leads
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SOCIAL MEDIA BEST PRACTICES

.il Optimize your profiles

o

Personas: who are they?

)

Build reach

[

Customize your content to each platform

[<J

Analyze to refine



_j Optimize your profiles

GE’s Twitter profile

Customized images for
General Electric @ the avatar header

@generalelectric

GE works on things that matter. Solutions for energy, health and home, an d b acC kg roun d

transportation and finance. Building, powering, moving and curing the world.
GE works.

Fairfield, CT - ge.com

*  Verified profile

.com | Have questions? #askge = imagination at work &3
Th;

. Links to their website

N 745k 157K 188K Tl - Thoroughly fleshed out
WA company bio.




General Electric (generalelectric - 3m
@GE_Water is saving this lake from an algae explosion. #WorldWaterDay
invent.ge/1g8xHJ9

Customize content
to each platform

&

@AnitaMHairston Will we be seeing you at #Garages2014 this year, Anita?

® view conversation

General Electric (generalelectric - 1h
@GianCarloDiMike We agree! The potential applications and solutions are
mind-blowing.

& 8

® View conversation
GE’s 1 ts:
S We e s ° General Electric @ generalelectric - 1h

@]bock93 Pretty amazing stuff!

® view conversation

* Posts are short and re-tweetable
General Electric Ggeneraelectic 161
*  Use of #hashtags to tie into trending e e s e o preociane
topics and events
* (Great mix of content:
* Visual
* Responses
*  QOriginal
* Posting multiple times per day

Expand




|__| Optimize your profiles

GE’s Facebook
profile page:
* Customized background
image and logo
* Company description
customized for
Facebook — light,
breezy, fun

Company

We love science, technology, innovation and hearing from you! So, say hello.

€D e about ~

About

We love science, technology, innovation and hearing from you! So, say
helo.

Mission

Welcome to the official GE Facebook page!

This page is meant to provide a postive, engaging community where

forviard-thinking individuals can join the conversation around innov.

energy, health, transportation and infrastructure, as well a5 GE and s
roducts.

Whie we encourage your comments, photos, videos and links, #s important
to note that postings to the GE Facebook page are not representative of the
opinions of GE, nor do we confirm ther accuracy.

As part of our commitment to you, we vil do our best to ensure that the
content on this page remains innocuous and pasitive. However, since we
can't monitor every posting or conversation, we realze that the occasional
bjectionable post vill pop up from time to time. We therefore reserve the
right to remove postings that are:

iefamatory or cbscene

. deceptive or miskeading

- In violation of any intellectual property right of ancther
- In violation of any law or regulation

- Othervise offensive

- Off topic

- Sales ptches

- Spam

We also reserve the right to ban users from the GE Facebook page who
exhibit these or othervise offensive/intrusive behaviors.

We look forward to hearing from you!

o Lil

Basic Info

Founded January 1, 1678

Location Address

Contact Info

Phone Phone

Email Ema

hty
ht;
hitp:

Life Events

GEnx T:

Our jet engine technology turns 7

Vscan, 3 pock is born

2d, ultra-smart ultras

orld's first hybrid locomof

GE unveis the 624 GS Jenbacher Gas Engine
The GE90 engine breaks  world record

e takes fight in Boe: 7 Dreamiiner

1 *

ARE. SOFTWARE, BE
ION SQUARE, NYC - 11.12.

Events




Y o GE

( ‘\ March 17
Ao GE @
]‘ ) March 17

We take our ideas off paper, out of the lab, and into the
world. What ideas are you drawing up?

« | Customize
Contentio ey
each platform

GE’s Facebook posts:

* |nteractive, visual content

Y 241 people like this. Top Comments =

asks questions o
* They are also good at et .

S@ = Andrew Fletcher I am always drawing locomotives. Just

@ GE replied * 3 Replies S started on a new GE ES44AC today. Can't wait to see how it
keeping up their replies

a Jessie Berghuis More than 2 hexagon. ELNERYAE £ ST

Like - Reply * €35 * March 17 at 1:31pm @ GE replied * 4 Replies

@ GE replied * 3 Replies =

‘ Dhruv Dhirendra Highly efficient wind turbine exceeding betz
limit..:d

L) View more comments 2 of 157 = Like - Reply * March 17 at 6:38pm

&Y 484 people like this. Top Comments

PN PO S I P X




Home Careers Products

u Optimize =

your profiles

GE’s LinkedIn page:

* Customized headers

About GE (NYSE: GE)

GE works on things that matter. The best people and the best technologies taking on the toughest
challenges. Finding solutions in energy, health and home, transportation and finance. Building, powering,

a I’]d |OgOS moving and helping to cure the world. Not just imagining. Doing. GE works. see less
° i i i Specialties
Blo a nd lmages ta I |Ored Oil & Gas, Healthcare, Intelligent Platforms, Capital, Transportation, Aviation, Appliances, Lighting, Power &

Water, Energy Management

tO |_| N ked | n Website Industry Type
http:/iwww.ge.com Electrical/Electronic Manufacturing Public Company
Headquarters Company Size Founded
3135 Easton Turnpike Fairfield, CT 10,001+ employees 1892

06828 United States




v

to each platform

GE’s Linkedln messages:

Posting daily

Posting content that links to other sites
(The Economist and Quirky.com)

Posts are lengthier — taking advantage
of unlimited characters

Customize content

Profile Connections Jobs Interests

GE Wasting energy by leaving your AC unit on? Meet Aros, a brilliant air conditioning unit that was
invented by a real person just like you and built with the help of Quirky + GE. http://www.quirky.com/aros

Introducing Aros

) “rm quirky.com * Ditch your dumb window A/C for Aros, because

; Aros is smart. It learns from your budget, location, schedule, and
usage to automatically maintain the perfect temperature and
maximize savings for your home

Like (47) + Comment (4) « Share - 2 days ago

Rahul Bhatia, Diana Bojorges +45
See previous comments

@™, GE That would be a great touch, James.

1 day ago

M |M.Ismail Ghazi Thaheem Oooooohhh so t, | really
i appreciate and congrats all the efforts of QUIRKY+GE at all. U guys R LOVELY

GE In the Industrial Internet Age, a smarter car equals a safer car. http://invent.ge/YYFcLX
Bt [Slides] New Standards to Help Vehicles Communicate
invent.ge - Show menu Advertisement feature Our sponsors
provide financial support for this website. We endeavour to give our
sponsors the opportunity to communicate their messages in
placements that are clearly demarcated. Such placements are

ey clearly

Like (15) + Comment (2) + Share -+ 1 hour ago

Edson Pontes, Guia Turismo Viagens Projetos +13

Donald Lyons, PMP/MEM | disagree, A smarter driver equals a safer car, motorcycle, truck,
tractor.._etc. Especially a driver without a cellphone or ipad in their hand! | see much more of
what people are doing behind the steering wheel riding my motorcycle, it's a matter... more
29 minutes aao




+Amy

|__| Optimize

your profiles

.

2

People Story Links
In their circles . Tagline Google+ URL
Imagination atwork g0 n,
legsbluetrain Follow
Introduction Website
ec
, weylemoon GEworks on things that matter. The best people and the best

° = Follow technologiestaking on the toughest challenges. Finding
solutionsin energy. health and home transportation and finance. YouTube

° Building. powering. moving and curing the world. Notjust B General

= jessicazorellanaa Follow imagining. Doing. GE works.
Links

* Customized URL instead of a string
of numbers, head and logo

* Links to other social networks

* Have engaged with lots of people
via circles

Mission

This pageis meantto provide a positive, engaging community
hinking individuals can join th

around innovation in energy, health, transportation and
infrastructure. as well as GE and its products.

Whilewe encourage your comments, photos, videos and links, it's
importantto note that postings to the GE Google + page are not
representative of the opinions of GE. nor do we confirm their
accuracy.

Aspartof our commitmentto you, we will do our bestto ensure
thatthe content on this page remains innocuous and positive
However, since we can't monitor every posting or conversation, we
i1 pop up from
timeto time. We therefore reserve the rightto remove postings that
are

- Abusive, defamatory or obscene

- Fraudulent deceptive ormisleading

-Inviolation of anyintellectual property right of another
-Inviolation of any law orregulation

-Othenvise offensive

-Offtopic

-Sales pitches

-Spam

Wealso reservethe rightto ban users from the GE Google + page
who beh:

Welook forward to hearing from you!

StumbleUpon
O VouTube
B Medium




Customize ———

ENGINEER’'S ATTENTION

content 1o
each platform

Say, “there's gottabe o
better way to do this."

GE’s Google+ posts:

*  Great mix of content: Y AL

Y stareapusicy - Mar19,2014

— I Wasting energy by leaving your AC unit on? Meet Aros, a brilliant air conditioning
unit that was invented by a real person just like you and built with the help of
Quirky + GE.

infographics, photos, videos, s B I

General Electric Mar 12, 201 Here's to an age-old mathematical constant living in the modern world. Happy

g|fS, and |||ustrat|ons 2 e T e “"‘D‘Y‘-
«  Good mix of providing general, - |
fun, and promotional content @ oo — o

What would you do if you could “talk” to your workspace using the
#Industriallnternet?




How personas factor in:

It is clear from these postings that GE really gets
their target buyer persona:

* They spend time on multiple social
platforms

* They are technical, and knowledge hungry
but also have a playful side

* |ove science and love technology
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The data WI|| teII youI

‘How are our f@ilowers respondmg’? If not lt is an =
opportunltyfor|mprovement R




urces

n £ This month to date v | | ¥ Select report...
Visits v | [ Show offline sources [ Show visit-to-contacts rate

20,000

15,000
|
10,000
>

5,000

0 -
01/27 - (/e 02/03 - (/08 0210 - 2116

affic Sources » Social Media
e Visits % Contacts 9% Customers
witter 23,803 4.0% 959 0.0%
acebook 18,142 5.7% 1,038 0.0%
inkedIn 9,188 6.1% 558 0.2% 1
interest 1,777 7.8% 138 0.0%
oogle+ 1,224 5.6% 0.0%
lideShare 617 5.3% 0.0%
uora 317 2.2% 7 0.0%
ootSuite 301 6.3% 19 0.0%

H

+ Add marketing action

02/24 - /e

Export cumrent view as XLS

A Reports Home

View all of your saved reports.
@ Trends & Suggestions

React to your cument trends.
® Tracking URL Builder

Build links to track your marketing
campaigns.

How many visits are
you getting from
social media?

How many leads?



344,435 8,307 25% 7,427 22

reach as of December 26 growth this month average monthly growth

| ) Last 12 months -

Track your reach.

400k

| - »  How many followers do

you have?

200k
* How is that increasing
or decreasing
0k ; ; ; . ’
ot e o over time?
Name Reach a Growth This Month % Avg. Monthly Growth %

Twitter 344,435 8,307 247 8.439 5.61







Make that social
proof visible!

WANT DATA JUST FOR
YOURSELF? GET THE
‘SOCIALSHARECHECK’
CHROME PLUGIN.

74

Share

il 160

- —

334
W Tweet
248
8+

9 Unforgettable SXSW Moments: How
to Talk About It Like You Were There

by Hannah Fleishman
@ March 12,2014 at 11:00 AM

South by Southwest feels like the party of the
year, especially when you're thousands of miles
away watching your news feed overflow with
non-stop SXSW buzz.

The conference’s Interactive (SXSWi) track
wrapped up yesterday, leaving marketers,

entrepreneurs, and techies wide-eyed after four
days of innovative talks, ideas, and introducing new technologies. But don't worry about hiding
behind your martini glass this weekend because you missed it all - we reached out to
influencers on the ground in Austin for marketing insights and dug into some of the most-talked
about moments at SXSW to put together this handy checklist of must-know topics from the
Interactive track and beyond:




Apr 2
8:59 am

Apr 26
10:01 am

Jan7
11:01 am

© Mcrengrs -

How to Use Your Blog to Attract Customers [Customer Story]
http://hub.am/HataSF

http://learning.hubspot.com/blog/bid/131420/how-to-use-your-blog-to-attract-custom
ers-customer-story

Five Way to Generate eCommerce Leads on Twitter
[eCommerce Marketing] http://hub.am/lgLO85

http://learning.hubspot.com/blog/bid/136168/five-way-to-generate-ecommerce-leads
-on-twitter-ecommerce-marketing

How to Generate Leads Using Linkedin Groups
http://hub.am/VObxOa

http://academy.hubspot.com/blog/bid/168614/how-to-generate-leads-using-linkedin-
groups

% 7 favorites 5 20 retweets

Landing Page Example | Olathe Eye Care — Eye Care
Specialists http://hub.am/KCIWGY

http:/learning.hubspot.com/examples/customer-examples/bid/143355/landing-page-
example-olathe-eye-care-eye-care-specialists

Details

Details

Which posts
generated the
most clicks?




KEY TAKEAWAYS
AND RESOURCES



KEY TAKEAWAYS

Social media can and needs to be used at all stages of
the Buyer’'s Journey.

Buyer Personas will help you serve people with the right
content at the right time.

Optimize your profiles and posts.

As in social as in life: manners matter!



RESOURCES

Social Media Marketing Kit

The Science of Social Media

11 Ways to Make Social Media Less of a Time Suck

Critical Social Media Updates & How To Reactin 2014

How to Get 1000+ Followers on Twitter

1/ Customizable Templates for Social Media
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Sarah Papachristos HubSpot
@sarahpapa ACGdemU



