TAKE YOUR MARKETING
MOBILE WITH HUBSPOT

@ Use Mic & Speakers

=i
Audio Setup

V

Use the Question Pane in GoToWebinar to Ask Questions!

Use the hashtag #InboundLearning on Twitter

Why are you interested in learning about the mobile HubSpot

app? What other business mobile apps do you use? ACQdemg

©




#INBOUNDLEARNING



Mark Kilens
@MarkKilens |
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Maggi
@MaggieHib



AGENDA

Why the mobile app is important

How to install and use the mobile app

Become a mobile app expert in 5 steps



WHY THE MOBILE APP
IS IMPORTANT






“The mobile app is great for
Keeping an eye on our visits,
leads and content when I’'m not in
the office. | make sure leads that
come in on off-hours are handled
by the right person in a timely
manner — not all business is
“done” between 8am and 5pm!”

Dan Moyle
Creative Director of Marketing
AmeriFirst Home Mortgage



SURVEY SAYS...

Check up on my website traffic

e See progress on various campaigns

* Monitor my inbound marketing efforts
* To check my total versus goal metrics
* Understand visit trends

 See how my social media is performing

eee00 Sprint F 7:40 AM

Reports

“ Dashboard

ul Sources

= Email

© Marketing Grader
Contacts

4 Contacts

W Lists

Social

& Monitoring

& Publishing

+ Reach

Settings

@ % 83% WM




SURVEY SAYS...

* Monitoring my social streams
e Checking on new contacts

e« See who’s opening my emails
* Watching my Lists growth

* Publishing social content for my audience

e®e00 Sprint = 7:40 AM

Reports

“ Dashboard

ul Sources

= Email

© Marketing Grader
Contacts

4 Contacts

W Lists
Social

& Monitoring

& Publishing

« Reach

Settings
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HOW TO INSTALL AND
USE THE MOBILE APP



o o A~ W N

Go to the “App Store” icon

In the bottom nav, tap “Search”
Search for “HubSpot”

Tap “Free” to download [or OPEN]
Enter your Apple iTunes credentials

Open up the app and log in using your
HubSpot or Google credentials



HubSpot

HUBSPOT
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pre =
Total visi
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Jedddkk 84 May 29, 2014
1,000+ downloads 2.65MB

R 1| 70 people +1'd this.

Rate this app

I S S

Description

On the go? Take HubSpot with you with our app for
your Android smartphone. Us marketers, we move

HubSpot for Android

1. Go to the “Google Pay Store” on your

Android smartphone

2. Search for “HubSpot”
3. Tap “Install” to download

4. Tap “Accept” to accept the terms and

conditions

5. Open up the app and log in



‘int = 7:01 PM
Dashboard
February January
MOBILE MENU

540.19k 533.97k

This is the menu
where you'll find all of
the HubSpot tools in
your mobile app.

Total Contacts

see00 Sprint =

Reports

“  Dashboard

ul Sources

= Email

© Marketing Grader

Contacts

4 Contacts

W Lists

Social

& Monitoring

& Publishing

+ Reach

Settings




SWITCH
PORTALS

You can easily switch
portals to see
marketing data for all
accounts that you're
connected to.

eseec Sprint F 6:22 PM

hubspot.com

“ Dashboard

ul Sources

= Email

© Marketing Grader
Contacts

4 Contacts

W Lists
Social

& Monitoring

& Publishing

* Reach

£ % Daslt yoard

hubspot.com

ablyakher.com
hubspot.com
hubspotters.com
sales.hubspot.com

www.rkadyb.com

& Publishing

& Monitoring

# Settings
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eco00o Sprint 7:01 PM

& % v o E% Dashboard
DASHBOARD S
May

February January

Total Visits
Total Visits

540.19k 533.97k

The Dashboard is
meant to show you
how you’re doing this
month against the
Visits, Contacts &
Customers goal you've
set in HubSpot.

Total Contacts
2,870 2,841




SOURCES

The Sources
Report gives you
a glimpse into
which marketing
channels are
Impacting your
bottom line.

see00 Sprint &

40000

"N Organic
Search

'Y Referrals

“N Social
Media

9:29 AM

Vig_its

=" visits

1 week

"N‘ Organic
Search

|~f‘ / | Referrals

"N‘ Social
Media

1 month 3 months

Visits Contacts

143,088 1,690
20,555
16,751

82,286

Customers




9:34 AM

Choose Timeframe

SOURCES

Choose Timescale

Month to date Month to date

You can choose a

specific timeframe to
view your Sources SR Last 12 months
Report beyond 1
weeks, T month and
3 months.

Apply Dates

Year to date Year to date

5/30/2014

5/30/2014

Apply




EMAIL

Check the status of
all of your emails
and see
performance
metrics on the
emails you've sent.

> Sprint = 5:56 PM @

Email
r_j‘

MK-TL-20140528 | Corporate |
IMA to Science of Email 2014
Opens | Owned by Queue

MK-TL-20140528 | Corporate |
IMA to Science of Email 2014
Opens | Sales Rep Owner

HSCM follow-up non-attendees-
Art of Perfect Social Media Post -

Guy Kawasaki 05282014 (Clone)

HSCM follow-up attendees- Art

O oclal Meadla Foct -

[Ecommerce] Weekly Notification Email
for Blog.HubSpot.com/Ecommerce

[Sales] Daily Notification Email for
Blog.HubSpot.com/Sales

[Sales] Weekly Notification Email for
Blog.HubSpot.com/Sales

JWEBB - Marketing Champion
Workflow pt. 1 (Welcome)




CONTACTS

Instant access to

all of the contacts
in your marketing
database.

seeco Sprint F 5:05 PM @ < 3} 100%

Recent Contacts

James Newhouse

Michellle Oglakhchyan

David Fish

kristin cavins

abby coddary

Cameron Murphy

3 new messages

E$ Contacts

Eric C

Steven Moran

Rodrigo Silveira

Resha Mandalia

Ricardo Lucas®

Juan Carlos Sorhobigarat

Bob Barnes




ssse0 Sprint T 6:00 PM @ % 94% E =$ Gortact)is:

L I S T S - Static Lists

Q
“

MK-Suppression-Unengaged-
MK-Suppression-Unengaged- Users-03072012
Users-03072012

S e a rC h & reV| eW ;ustomers in Contacts
yO u r S m a rt & MK-Suppression-20120708 [:)atabase
Static I—iStS. Customer

MK-Suppression-20120713

MK-Suppression-Contacts
Being Nurtured

MK-Suppression-20120720

MK-Prospects-Prospects that
Converted to Leads

MK-Suppression-20120803




MONITORING

Check in on your
Social Monitoring
streams.

3

®ee00 Sprint = 5:10 PM @ v % 100% -

aggie...'s Timeline

= Jade Y. Gunver
On behalf of The Woman's Club of
Ramsey, we would like to invite you

all to our opening day of Ramsey
Farmers'...

ﬁ Junaid Rao

Barry Ricks

Here donating my plasma at
this morning, a great cause

®

Alexander Melnik

LLlen TpeTuid MecAl BoWHbI 1 6-4 mecsaL
rpaaaHcKux BonHeHun. Mbl Ha4yHeM
YIKE XKWUTb HOPMAbHO, UnK Byaem
cnelwatek ronoc [lomGasSa' ewe gonro?

Pamela Mogen
Read our June 2014 Library Newsletter
befare you plan your summer!

#TLR #Worldwide, LLC

When was the last time you renewed your
mind.. i

Koshernuts

(baseball's unwritten rules)

Taylor Hill

RT : All we have to
decide is what to do with the time that is
given to us.-J R Tolkien via

US EPA Mid-Atlantic




PUBLISHING

See your calendar
for scheduled
posts or get results
from published
social messages.

®ee00 Sprint T 5:12 PM @ < £ 100% -

»

All Chgnnels

May 2014

28 29 30 31

HubSpot Support

Full support availability is back
today, and we're on twitter until
6pm Eastern to help you with any

questions you have!
~ Cian

HubSpot Germany
Storytelling auf Google Plus -
Google+ launcht Stories und
Movies http://hub.am/1mjxfHW

FRIDAY, MAY 30

HubSpot
Why Business Blogging Works:

L * 25

HubSpot
21 Secrets to Nailing a Job Interview
[Infographic):

®3 % 39

HubSpot
: Structure your tweets like this
to increase clicks: KEY MESSAGE - LINK
AFTERTHOUGHT




lllll o Sprint = 5:15 PM

Close Compose

COMPOSE

Create, schedule
and publish social
posts right from
the app.

QWERTYUI OP gqwer tyuiop

ASDFGHUJKL asdf gh j kI

4 Z X CVBNWM 44 zZ x ¢ v b nm &=

7123, . 4+




esee0 Sprint F

Reports

Contacts

PUSH Bp—
NOTIFICATIONS Tt

Social

& Monitoring

Turn on push
notifications for - Reach
form submissions
and stream

matches in-app.

v Select Hub

# Settings

% Log out

i 3 Dashboard

hubspot.com

Dashboard
Sources
Email

Grader

4 Contacts

& Lists

B Publishing

Monitoring

Settings




SETTINGS

Get help, turn on
offline leads and
edit your push
settings.

ese00 Sprint F 6:09 PM

Settings

DASHBOARD

Show offline leads

SOCIAL MONITORING

Sounds

READ LATER

Instapaper Login

Pocket Login

PUSH NOTIFICATIONS

Edit settings

Change Push Settings

About

Contact Us

Privacy Policy

Open Source Licences

Rate Us







BECOME A MOBILE APP
EXPERT IN 5 STEPS



Today, we’re going to:

Learn how to navigate the Dashboard



2500000

OPTIMIZE
YOUR
DASHBOARD

« (Change the
timeframe

* Find your settings

 Toggle offline
sources

 Edit goals in-app



Today, we’re going to:

Learn how to navigate the Dashboard

Set up push notifications



Pl ta 15:30
e T SET UP PUSH

Push Setti

NOTIFICATIONS

Turn On Sound

services.hubspot.com

Form Submissions

maggiehibma.com ablyakher.com

hubspot.com hubspot.com ¢ FO r m S U b m iSS i O n S

hubspotters.com hubspotters.com

e Stream matches

sales.hubspot.com sales.hubspot.com

www.jordanfarm.com www.rkadyb.com

; . . Social Monitoring
www.services.marketplace.com

ablyakher.com

www.maggiehibma.com




Today, we’re going to:

Learn how to navigate the Dashboard
Set up push notifications

Explore the Contact Record



EXPLORE THE
= CONTACT
- s RECORD

= Recent Contacts
E= apitre+hstest@hubspot.com

James Newhouse

. Call

Michellle Oglakhchyan

Company Name Acme Co.

David Fish ° Email

Annual Revenue
Number of

Employees 100-500 b S en d CO I’T[a Ct U R I—

kristin cavins

abby coddary . Search on Google, LinkedIn

. Close as customer

Cameron Murphy

. Add a note




Today, we’re going to:

Learn how to navigate the Dashboard
Set up push notifications
Explore the Contact Record

Create a Monitoring stream



TN, .ol CREATE A
B MONITORING

> Jade Y. Gunver

On behalf of The Woman's Club of
Ramsey, we would like to invite you
all to our opening day of Ramsey
Farmers'...

Add a stream

Including all 4 of the search terms:

* Find hashtags in
your streams

e.g. #inbound Add

We'll show you a preview of this stream
once you enter some search terms...

Cancel

e S

—th
-
. 1

;,  Click to create a
Barry Ricks » neW Stream

Here donating my plasma at
this morning, a great cause




TODAY, WE'RE GOING TO:

Learn how to navigate the Dashboard
Set up push notifications

Explore the Contact Record

Create a Monitoring stream

Dig into an email send



int

1,481

203

< [Sales] Instant Notific... &

1,326

42

(w [Ecommerce] Weekly... (] :

1,894 1,728
1,732 131

Engagement

728 (99.8%)
I —
ent delivered opened clicked

Email Information

DIG INTO
EMAIL SENDS

 Swipe through charts
(iOS only)

e Lists of recipients

e Email information



MOBILE PRODUCT PAGE

HubSppt

Take the Power of
HubSpot with You
Everywhere .

Stay connected to your marketing wherever you are with Marketing
our integrated and powerful mobile apps for iPhone and
Android.
Total Visits
« Analyze Your Data. View your most important data
on your marketing efforts.
« Connect With Leads. Get notified of new leads and
follow up instantly.
» Track Your Progress. Receive detailed reports on
your marketing and track your competitors.

Available on the ANDROID APP ON
D App Store |l P> Google play

Total Contacts

www.hubspot.com/mobile



MOBILE HELP DOCS

HubSpdt = Knowledge Base

Exploring your edition of

How to install the HubSpot

mobile application

How to install and use the HubSpot mobile

The HubSpot mobile app allows you to teke HubSpot's powerful marketing tools with you
everywhere you go. Analyze your data, connect with your leads, and track your progress right from
your Android phone or iPhone. The HubSpot mobile app currently gives you limited or complete
access to the following HubSpot tools:

Dashboard

Sources Report

Email Reports

Marketing Grader

Contacts

Lists




WEBINAR NEXT STEPS

Turn on push notifications
Compose a social message
Send a contact record URL
Edit and save new goals

Share tweets from your monitoring streams



WEBINAR RESOURCES

How to use the mobile app

Mobile product page

5 HubSpot Metrics You Can Track Through the Mobile App



http://knowledge.hubspot.com/getting-started-with-hubspot/how-to-install-the-hubspot-mobile-application
http://www.hubspot.com/products/mobile
http://www.hubspot.com/products/mobile
http://blog.hubspot.com/customers/mobile-app-analytics-hubspot




THANK YOU

HubSpot -
Academy



