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CONDITIONED RESPONSE MARKETING 

EXECUTIVE SUMMARY 

:-,+50;!<)*!16-=.!0-!65(;!-.!0<5!<9>?(5!05@0!

>5**)15!)*!+0*!1-A0-!+.*0).0!,->>9.+,)0+-.!

0--(#!B<50<56!+.!)!>550+.1C!=)0,<+.1!)!(+D5!

*4-60+.1!5D5.0C!-6!,)66;+.1!-.!).!),0+D5!

,-.D56*)0+-.C!=5!=+((!+>>5/+)05(;!490!-96!0)*E!

-.!<-(/!0-!65*4-./!0-!)!05@0!>5**)15!0<5!

>->5.0!+0!+*!65,5+D5/#!

F*!0<5!4-49()6+0;!-G!05@0!>5**)1+.1!<)*!16-=.C!

=5!<)D5!?5,->5!,-./+0+-.5/!0-!65*4-./!0-!)!

05@0!>5**)15!+.*0).0(;!H!)(>-*0!,->49(*+D5(;#!!

F*!)!1(-?)(!(5)/56!+.!FIJ!05@0!>5**)1+.1!

*-(90+-.*C!=+0<!-D56!KC%%%!,(+5.0*!=-6(/=+/5C!

)0!89((50+.!=5!0)E5!46+/5!+.!-96!)?+(+0;!0-!

46-D+/5!-96!,(+5.0*!=+0<!)((!0<5!.5,5**)6;!

+.G-6>)0+-.!)./!0--(*!0-!,->>9.+,)05!

+.*0).0(;!)./!5GG5,0+D5(;!D+)!:L:#!!

THE STATE OF MOBILE 
MARKETING 

L-?+(5!/5D+,5*!)65!0<5!G)*05*0!)/-405/!

05,<.-(-1;!-G!-96!,5.096;#!!'9665.0(;C!0<565!

)65!I27!>+((+-.!>-?+(5!/5D+,5!9*56*!+.!0<5!M#:#!

)(-.5!=+0<!),,5**!0-!:L:!,)4)?+(+0+5*#!!N<)0!+*!

)?-90!OKP!-G!0<5!M#:#!4-49()0+-.Q!8;!.5@0!

;5)6C!>-?+(5!R.056.50!9*)15!+*!5@45,05/!0-!

-D560)E5!/5*E0-4!R.056.50!9*)15#
$
!

N5,<.-(-1+,)(!)/D).,5>5.0*!)65!G95(+.1!0<5!

6)4+/!5D-(90+-.!-G!0<5!>-?+(5!+./9*06;!)*!

,->4).+5*!()615!)./!*>)((!)005>40!0-!E554!

4),5!=+0<!)./!)/)40!0-!0<+*!065./!)*!>-?+(5!

,->490+.1!?5,->5*!0<5!.5=!.-6>#!F!

,->4).;S*!>-?+(5!*06)051;C!5*45,+)((;!G-6!

05,<.-(-1;!,->4).+5*C!+*!*55.!)*!).!+./+,)0-6!

-G!<-=!G-6=)6/A(--E+.1!0<5!5@5,90+D5!05)>!+*#!

T-6!5@)>4(5C!)G056!*9,,5**G9((;!,->4(50+.1!0<5!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
!"L+,6-*-G0!N)1C!I%$$!

#"$%&'(()*"#+!,"
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CONDITIONED RESPONSE MARKETING 

()615*0!RJ3!-G!)((A0+>5C!T),5?--E!*<)65*!G5((!

/6)*0+,)((;!-.!,-.,56.*!,5.0565/!)6-9./!0<5!

,->4).;S*!)?+(+0;C!-6!(),E!-GC!0-!,65)05!)!*-(+/!

>-?+(5!4()0G-6>#!!

L-?+(5!<)*!*<+G05/!0-!0<5!,5.056!-G!>)6E50+.1!

*06)051+5*!)*!,->4).+5*!4-*+0+-.!0<5>*5(D5*!

0-!?5*0!65),<!)./!*56D5!0<5+6!>-?+(5!

)9/+5.,5*#!U-=5D56C!)*!>-?+(5!05,<.-(-1;!

)/D).,5*C!0<5!05@0!>5**)15!+*!*0+((!E+.1!+.!

056>*!-G!)D)+()?+(+0;!)./!+>>5/+),;#!:L:!+*!

9?+V9+0-9*!H!)((!,5((!4<-.5*!,).!65,5+D5!)./!

654(;!H!)./!)(>-*0!19)6).055*!65*4-.*5#!!

:L:!)(*-!?-)*0*!0<5!<+1<5*0!-45.!6)05*!-G!).;!

-0<56!>)6E50+.1!,<)..5(#!W&P!-G!)((!05@0!

>5**)15*!)65!-45.5/!)./!65)/!=+0<+.!

>+.905*C!=<565)*!&&P!-G!5>)+(*!)65!.5D56!

-45.5/C!&7P!-G!T),5?--E!.5=*G55/!+05>*!

)65.S0!D+5=5/C!)./!O$P!-G!0=550*!)65!+1.-65/
I
#!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
#"$%&'(()*"#+!,"

F//+0+-.)((;C!0<5!)D56)15!65*4-.*5!0+>5!0-!).!

5>)+(!+*!W%!>+.905*C!=<+(5!0<5!)D56)15!

65*4-.*5!0+>5!0-!)!05@0!>5**)15!+*!-.(;!W%!

*5,-./*Q
2
!

CONDITIONED RESPONSE 

B<)0!+*!)!,-./+0+-.5/!65*4-.*5X!F./!<-=!+*!+0!

65(5D).0!0-!>)6E50+.1X!F!,-./+0+-.5/!65*4-.*5!

+*!)!(5)6.5/!65*4-.*5!0-!)!4)60+,9()6!*0+>9(9*#!

N<5!,-.,540!-G!,-./+0+-.5/!65*4-.*5!,).!?5!

*55.!+.!?-0<!'()**+,)(!'-./+0+-.+.1!)./!

3456).0!'-./+0+-.+.1#!!

Classical Conditioning  
'()**+,)(!,-./+0+-.+.1!+.D-(D5*!(5)6.+.1!)!.5=C!

)90->)05/!65*4-.*5!0<6-91<!0<5!46-,5**!-G!

)**-,+)0+-.#!R.!,()**+,)(!,-./+0+-.+.1C!0=-!

*0+>9(+!=-6E!0-150<56!0-!46-/9,5!)!.5=!

(5)6.5/!65*4-.*5#!'()**+,)(!,-./+0+-.+.1!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
,"-./0*"#+!#""
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CONDITIONED RESPONSE MARKETING 

G-,9*5*!-.!+.D-(9.0)6;C!)90->)0+,!?5<)D+-6*#!F!

=5((AE.-=.!5@)>4(5!-G!)!,-./+0+-.5/!

65*4-.*5!+.D-(D5*!RD).!J)D(-DS*!/-1*#!!

R.!0<5!()05!$&W%S*C!Y9**+).!4<;*+-(-1+*0!RD).!

J)D(-D!?51).!*09/;+.1!/-1!*)(+D)0+-.!+.!

65*4-.*5!0-!?5+.1!G5/#!3D56!0+>5C!J)D(-D!

?51).!0-!.-0+,5!<+*!/-1*!?51+.!0-!*)(+D)05!

5D56;!0+>5!<5!5.0565/!0<5!6-->C!5D5.!=<5.!

<5!=)*!.-0!?6+.1+.1!0<5>!G--/#!J)D(-D!E.5=!

0<)0!*->5<-=!0<5!*)(+D)0+-.!=)*!<)445.+.1!

0<6-91<!).!)**-,+)0+-.!<+*!/-1*!=565!>)E+.1#!!

R.!).!5@456+>5.0!0-!*09/;!0<+*!)**-,+)0+-.C!

J)D(-D!?51).!0-!6+.1!)!?5((!=<5.5D56!<5!1)D5!

G--/!0-!<+*!/-1*#!3D56!0+>5C!0<5!/-1*!?51).!0-!

)**-,+)05!?5+.1!G5/!=+0<!0<5!6+.1+.1!-G!0<5!?5((#!

ZD5.09)((;C!=<5.5D56!J)D(-D!=-9(/!6+.1!0<5!

?5((C!<+*!/-1*!=-9(/!?51+.!0-!*)(+D)05C!=<50<56!

G--/!=)*!465*5.05/!-6!.-0#!N<+*!+((9*06)05*!)!

,()**+,)((;!,-./+0+-.5/!65*4-.*5#!N<5!/-1*!

,65)05/!).!)**-,+)0+-.!?50=55.!0<5!?5((!)./!

?5+.1!G5/!)./!).!)90->)05/C!+.D-(9.0)6;!

65*4-.*5!=)*!(5)6.5/![*)(+D)0+-.\#!!

Operant Conditioning 
3456).0!'-./+0+-.+.1!+.D-(D5*!)(056+.1!

D-(9.0)6;!?5<)D+-6!5+0<56!0<6-91<!65=)6/!-6!

49.+*<>5.0#!N<6-91<!0<+*!46-,5**C!).!

)**-,+)0+-.!+*!,65)05/!?50=55.!0<5!?5<)D+-6!

)./!0<5!,-.*5V95.,5C!5+0<56!.51)0+D5!-6!

4-*+0+D5C!-G!0<)0!?5<)D+-6#!3456).0!

,-./+0+-.+.1!G-,9*5*!-.!D-(9.0)6;C!6)0<56!0<).!

+.D-(9.0)6;!?5<)D+-6*#!R0!,5.056*!-.!0<5!+/5)!

0<)0!+G!?5<)D+-6!+*!,-.0+.9-9*(;!6545)05/!

[65+.G-6,5/\C!0<5.!0<)0!?5<)D+-6!=+((!*0+,E#!3.5!

-G!0<5!>-*0!4-49()6!5@)>4(5*!-G!-456).0!

,-./+0+-.+.1!,).!?5!*55.!+.!8#T#!:E+..56S*!

65+.G-6,5>5.0!5@456+>5.0*#!!

8#T#!:E+..56!=)*!,-.*+/565/!0-!?5!0<5!]T)0<56!

-G!3456).0!'-./+0+-.+.1^!)./!,-./9,05/!

*5D56)(!5@456+>5.0*!0-!46-D5!0<)0!



!

!

! 8 9 ( ( 5 0 + . !

!

%"
"

CONDITIONED RESPONSE MARKETING 

65+.G-6,5>5.0C!=<50<56!4-*+0+D5!-6!.51)0+D5C!

<)*!).!5GG5,0!-.!?5<)D+-6#!R.!<+*!>).;!

5@456+>5.0*!0-!*09/;!65+.G-6,5>5.0C!:E+..56!

06)+.5/!4+15-.*!0-!456G-6>!-90!-G!0<5!-6/+.)6;!

),0+-.*!H!),0+-.*!*9,<!)*!096.+.1!+.!,+6,(5*!-.!

,->>)./C!,->450+.1!+.!4+.1!4-.1!>)0,<5*C!

)./!(5)6.+.1!0-!4();!4-49()6!4+).-!09.5*#!

:E+..56!=)*!)?(5!0-!05),<!-6/+.)6;!4+15-.*!0-!

/-!5@06)-6/+.)6;!0<+.1*!?;!46),0+,+.1!<+*!

0<5-6;!-G!65+.G-6,5>5.0#!

R.!-.5!5@456+>5.0C!:E+..56!0)91<0!)!4+15-.!0-!

4();!)!09.5!-.!)!>+.+!4+).-#!U5!/+/!0<+*!?;!

5.,-96)1+.1!0<5!4+15-.!=+0<!4-*+0+D5!

65+.G-6,5>5.0#!B<5.!0<5!4+15-.!45,E5/!-.!

0<5!,-665,0!E5;C!+0!=)*!65=)6/5/![65+.G-6,5/\!

=+0<!)!G--/!45((50#!N<+*!46-,5**!=)*!6545)05/!

9.0+(!0<5!4+15-.!,-9(/!5D5.09)((;!4();!).!

5.0+65!*-.1#!N<+*!+((9*06)05*!).!-456).0!

,-./+0+-.+.1!65*4-.*5#!N<5!4+15-.!,65)05/!).!

)**-,+)0+-.!?50=55.!45,E+.1!-.!0<5!,-665,0!

4+).-!E5;!)./!,-((5,0+.1!)!65=)6/![G--/!45((50\!

)./!)!,-.06-((5/C!D-(9.0)6;!65*4-.*5!=)*!

(5)6.5/![4();+.1!0<5!09.5\#!!

CONDITIONED RESPONSE 
MARKETING 

:-!=<)0!/-5*!,-./+0+-.5/!65*4-.*5!<)D5!0-!/-!

=+0<!>)6E50+.1X!N<5!>)6E50+.1!U-(;!_6)+(!+*!0-!

465*5.0!+.G-6>)0+-.!0-!,-.*9>56*!+.!*9,<!)!

=);!0<)0!+0!+>>5/+)05(;C!)(>-*0!,->49(*+D5(;!

5(+,+0*!)!65*4-.*5C!=<50<56!0<)0!65*4-.*5!?5!0-!

496,<)*5!).!+05>C!*+1.!94!G-6!)!*56D+,5C!-6!

65.5=!)!>5>?56*<+4#!Y5,5+D+.1!)./!D+5=+.1!)!

05@0!>5**)15!+*!)!456G5,0!5@)>4(5!-G!)!

,-./+0+-.5/!65*4-.*5#!

'-./+0+-.5/!65*4-.*5!>)6E50+.1C!)*!+0!65()05*!

0-!:L:C!+*!0<5!,->49(*-6;!65G(5@!0-!

+>>5/+)05(;!D+5=!)./!65*4-./!-.,5!)!05@0!

>5**)15!+*!65,5+D5/#!!
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CONDITIONED RESPONSE MARKETING 

'()"*+,-./*0!)!05@0!>5**)15!+*!65,5+D5/#!F!

.-0+G+,)0+-.!+./+,)05*!0<+*!05@0!>5**)15#!N<5!

.-0+G+,)0+-.!,).!?5!).;0<+.1!G6->!)!6+.1C!0-!)!

?9``!-6!D+?6)0+-.#!F*!0<+*!46-,5**!6545)0*C!).!

)**-,+)05/!+*!>)/5!?50=55.!0<5!.-0+G+,)0+-.!

)./!65,5+D+.1!0<5!05@0!>5**)15#!N<5!6+.1C!?9``C!

-6!D+?6)0+-.!5(+,+0*!)!(5)6.5/!?5<)D+-6!A!0<5!

?5<)D+-6!G-6!)!456*-.!0-!,<5,E!0<5+6!4<-.5!

5D56;!0+>5!0<5;!<5)6C!G55(C!-6!*55!0<5!

.-0+G+,)0+-.#!:-!.-=C!=<5.5D56!0<)0!456*-.!

<5)6*!)!6+.1C!?9``C!-6!D+?6)0+-.C!0<5;!)65!1-+.1!

0-!65),<!G-6 0<5!4<-.5!=+0<-90!5D5.!0<+.E+.1!
)?-90!+0#!3D56!0+>5!=5SD5!(5)6.5/!0-!

+>>5/+)05(;C!,->49(*+D5(;!65),<!G-6!)./!,<5,E!

-96!4<-.5*!=<5.!=5!<5)6!0<5!*-9./!-6!G55(!

0<5!D+?6)0+-.!-G!).!+.,->+.1!05@0!>5**)15#!

N<5!05@0!>5**)15!+*!)!456*-.)(+`5/C!/+65,0C!

,-.,+*5!G-6>!-G!,->>9.+,)0+-.!0<)0!5(+,+0*!)!

,-./+0+-.5/!?5<)D+-6#!

!

8;!9./56*0)./+.1!,-.*9>56!05@0+.1!<)?+0*!

-61).+`)0+-.*!,).!?50056!,->>9.+,)05!/+65,0(;!

=+0<!0<5+6!,9*0->56*#!:L:!+*!)!

,->>9.+,)0+-.*!,<)..5(!0<)0!-61).+`)0+-.*!

()615!)./!*>)((!,).!90+(+`5!0-!65),<!0<5+6!

)9/+5.,5!=<565!0<5;!E.-=!0<5;!=+((!65,5+D5!

0<5!>5**)15!H!-.!0<5+6!5D56A465*5.0!>-?+(5!

4<-.5#!B<50<56!0<5!)9/+5.,5!+*!?5+.1!

0)61505/!0-!65,5+D5!).!5>5615.,;!65*4-.*5!

>5**)15C!+.D-+,5!94/)05C!-6!>)6E50+.1!

>5**)15C!5.1)15>5.0!=+((!?5!+.,65)*5/!=+0<!
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CONDITIONED RESPONSE MARKETING 

:L:#!F1)+.C!0<5!)D56)15!65*4-.*5!0+>5!0-!).!

5>)+(!+*!W%!>+.905*!/96+.1!?9*+.5**!<-96*C!

=<565)*!0<5!)D56)15!65*4-.*5!0+>5!0-!)!05@0!

>5**)15!+*!W%!*5,-./*#
7
!361).+`)0+-.*!=<-!)65!

)?(5!0-!*9,,5**G9((;!+>4(5>5.0!:L:!

,->>9.+,)0+-.*!*06)051+5*!)./!(5D56)15!

*-,+50+5*!,-./+0+-.5/!65*4-.*5!=+((!G+./!

0<5>*5(D5*!+.!0<5!?5*0!4-*+0+-.!G-6!(-.1A056>!

*9,,5**!+.!0<+*!V9+,E(;!,<).1+.1!>-?+(5!

()./*,)45#!N5@0!>5**)1+.1!+*!=<)0!>)E5*!

*5.*5!+.!>)6E50+.1!)./!)/D560+*+.1!0-/);#!a-0!

-.(;!+*!:L:!,-*0!5GG5,0+D5!)./!)GG-6/)?(5C!+0!

)(*-!?-)*0*!<+1<!9*)15!6)05*C!<+1<!-45.!6)05*C!

)./!65)(A0+>5!G55/?),E#!!

THE HISTORY OF SMS 

N<5!G+6*0!:L:!>5**)15!=)*!5@5,905/!9*+.1!)!

456*-.)(!,->49056!0-!*5./!0<5!05@0!>5**)15!

]L566;!'<6+*0>)*^!-.!b5,5>?56!2C!$WWI#!N<5!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
1"-./0*"#+!"

<-(+/);!=+*<!=)*!)!?+0!5)6(;C!=+0<!'<6+*0>)*!

>-65!0<).!0<655!=55E*!)=);C!?90!0<5!>5**)15!

=)*!,(5)6!H!:L:!<)/!)66+D5/#!FG056!)!65()0+D5(;!

*(-=!)/)40+-.!456+-/!H!>-*0(;!/95!0-!>-?+(5!

,)66+56S*!/5();!5*0)?(+*<+.1!4);>5.0!>50<-/*C!

5*45,+)((;!G-6!4654)+/!*9?*,6+?56*!H!05@0!

>5**)1+.1!+*!.-=!0<5!>-*0!=+/5(;!9*5/!>-?+(5!

/)0)!*56D+,5C!9*5/!-.!-D56!K!?+((+-.!>-?+(5!

4<-.5*!=-6(/=+/5#!

N<5!05@0!>5**)15!,)0)49(05/!0-!=+/5*465)/!

9*5!=+0<!0<5!5@4(-*+-.!-G!0<5!>-?+(5!4<-.5!

>)6E50!)0!0<5!096.!-G!0<5!I$
*0
!,5.096;C!

+>4(5>5.0)0+-.!-G!0<5!0<+6/!15.56)0+-.![2_\!

.50=-6EC!)./!6+*5!-G!>)+.*065)>!46-/9,0*!

*9,<!)*!0<5!8(),E?566;!)./!F44(5!+J<-.5#!B+0<!

)!G65*<C!;-9.1!15.56)0+-.!-G!L+((5..+)(*!)6>5/!

=+0<!0<5+6!-=.!456*-.)(!>-?+(5!4<-.5*C!05@0!

>5**)15*!=565!?5+.1!*5.0!)0!65,-6/!D-(9>5*#!!
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CONDITIONED RESPONSE MARKETING 

!

GROWTH 

L-?+(5!>)6E50+.1!<)*!?5,->5!-.5!-G!0<5!

G)*05*0!16-=+.1!+./9*06+5*!0-!/)05C!)./!45-4(5!

)65!*45./+.1!>-65!0+>5!-.!0<5+6!>-?+(5!

/5D+,5*!0<).!5D56!?5G-65#!F>56+,).*!*50!)*+/5!

)?-90!I#O!<-96*!5),<!/);!c9*0!0-!*-,+)(+`5!D+)!

0<5+6!>-?+(5!/5D+,5*!H!0<+*!+*!)446-@+>)05(;!7$!

/);*!-90!-G!0<5!;5)6!*-(5(;!/5/+,)05/!0-!>-?+(5!

9*)15![:-96,5d!L+,6-*-G0!N)1C!I%$$\#!N<5!

16-=0<!-G!>-?+(5!>)6E50+.1!,).!?5!)006+?905/!

.-0!-.(;!0-!05,<.-(-1+,)(!)/D).,5>5.0*C!?90!

)(*-!0-!,-.*9>56!=).0*!)./!.55/*#!N-/);C!

,-.*9>56*!=).0!)!,-.D5.+5.0C!5GG+,+5.0!=);!-G!

/-+.1!0<+.1*C!)./!0<+*!+*!*->50<+.1!0<)0!>-?+(5!

46-D+/5*#!eOP!-G!>-?+(5!9*56*!*);C!]F!>-?+(5A

G6+5./(;!*+05!>)E5*!>5!>-65!(+E5(;!0-!?9;!)!

46-/9,0!-6!9*5!)!*56D+,5#^
K
!!

!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

2"3%%&4("$%564("078"$9':()6;&*"#+!#"
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CONDITIONED RESPONSE MARKETING 

N<5!16-=0<!-G!0<5!>-?+(5!>)6E50!+.!65,5.0!

;5)6*!<)*!?55.!+.,65/+?(5#!R.!I%$IC!.5)6(;!<)(G!

-G!)((!>-?+(5!4<-.5*!+.!9*5!=565!*>)604<-.5*C!

)./!0<+*!.9>?56!<)*!,-.0+.95/!0-!+.,65)*5!

-D56!0<5!4)*0!;5)6#
e
!3G!0<5!=-6(/S*!7!?+((+-.!

>-?+(5!4<-.5*!+.!9*5C!)!=<-44+.1!2#%K!?+((+-.!

)65!:L:!5.)?(5/#!F//+0+-.)((;C!?;!I%$KC!$%K#$!

>+((+-.!M#:#!,-.*9>56*!=+((!-=.!)!0)?(50C!94!

G6->!Ie#e!>+((+-.!+.!I%$$#
O
!B+0<!0<5!

065>5./-9*!+.,65)*5!+.!0<5!9*5!-G!>-?+(5!

/5D+,5*!),6-**!0<5!1(-?5C!0<5!V95*0+-.!

*<-9(/.S0!?5!]=<;!>-?+(5!>)6E50+.1X^!?90!

]=<;!.-0!>-?+(5!>)6E50+.1X^!N<5!>-65!

,-.*9>56*!?51+.!0-!90+(+`5!*>)60!4<-.5*C!

0)?(50*C!)./!).;!-0<56!>-?+(5!/5D+,5C!0<5!>-65!

-44-609.+0;!+*!,65)05/!G-6!>-?+(5!>)6E50+.1!0-!

5@4)./#!!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

<"=6(48(;*"#+!#"
>"?%''(8)('"@(8(9'AB*"#+!#"

!

F*!,-.*9>56*!,-.0+.95!+.,65)*+.1!0<5+6!

/545./5.,5!-.!05@0!>5**)15!,->>9.+,)0+-.*C!

.5=!15.56)0+-.*!-G!,-.*9>56*!)65!

,-.0+.9-9*(;!?5+.1!,-./+0+-.5/!0-!65*4-./!

+.*0).0(;!=<5.!0<5;!65,5+D5!)!>5**)15#!!
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CONDITIONED RESPONSE MARKETING 

R.!)//+0+-.C!-G!0<5!.5)6(;!5./(5**!9*5*!G-6!

>-?+(5!05,<.-(-1;C!05@0!>5**)1+.1!+*!0<5!>-*0!

,->>-.!A!O7#2P!-G!>-?+(5!9*56*!90+(+`5!05@0!

>5**)1+.1!-.!0<5+6!>-?+(5!/5D+,5#
&
!

EFFECTIVENESS 

L-?+(5!>)6E50+.1!+*!-.5!-G!0<5!>-*0!5GG5,0+D5!

G-6>*!-G!>)6E50+.1!0-/);#!L-?+(5!65*4-.*5!

)./!*9,,5**!6)05*!)65!,-.*+*05.0(;!<+1<56!0<).!

).;!-0<56!>)6E50+.1!>50<-/!)./!+.!056>*!-G!

+>>5/+)05!65*4-.*5#!!L-?+(5!>)6E50+.1!;+5(/*!

*455/;C!V9)(+0;!,-.D56*+-.*C!)!,)40+D5!

)9/+5.,5C!)./C!>-*0!+>4-60).0(;!A!),0+-.#!

F,0+-.!,).!>5).!>)E+.1!)!496,<)*5C!*+1.+.1!

94!G-6!)!*56D+,5C!-6!G960<56!5.1)1+.1!=+0<!)!

46-/9,0#!O%P!-G!)((!>-?+(5!*5)6,<5*!65*9(0!+.!

),0+-.!=+0<+.!-.5!<-96!,->4)65/!=+0<!O%P!-G!

-.(+.5!*5)6,<5*!0<)0!(5)/!0-!),0+-.!=+0<+.!-.5!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
C"D6&B)954(*"#+!#"

>-.0<#
W
!N<+*!+((9*06)05*!0<5!G),0!0<)0!45-4(5!

*5)6,<+.1!D+)!)!>-?+(5!/5D+,5!)65!>-65!

),0+D5(;!5.1)15/!+.!>)6E50+.1!5GG-60*!0<).!

0<-*5!*5)6,<+.1!D+)!-.(+.5!*-96,5#
$%
!L-?+(5!

>)6E50+.1!15.56)05*!0<5!<+1<5*0!V9)(+0;!(5)/!

*-96,5!0<5!>)c-6+0;!-G!0<5!0+>5#!!

RG!;-9!<)D5!)!*>)604<-.5C!;-9!E.-=!<-=!

)//+,0+.1!+0!,).!?5#!F446-@+>)05(;!W$P!-G!

)/9(0*!<)D5!0<5+6!*>)604<-.5!=+0<+.!)6>*!

65),<!I7fO#
$$
!B<)0!-0<56!>)6E50+.1!,<)..5(!

,).!46-D+/5!),,5**!0-!4-05.0+)(!,9*0->56*!W$P!

-G!0<5!0+>5X!R.!)//+0+-.C!W%P!-G!>-?+(5!

*5)6,<5*!(5)/!0-!),0+-.C!=+0<!-D56!<)(G!(5)/+.1!

0-!)!496,<)*5#
$I
!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
E"F%''(44"088%A69)6%;*"#+!!"
!+"F%''(44"088%A69)6%;*"#+!!"
!!"$%'&9;"G)9;4(H*"#+!#"
!#"$%56.B6;:6;&*"#+!#"
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VALUE 

:L:!46-D+/5*!)!*+>4(5C!,-*0A5GG5,0+D5!*-(90+-.!

+.!/5(+D56+.1!0)61505/!>5**)15*!0-!?-0<!

,9665.0!)./!4-05.0+)(!,(+5.0*#!R.!G),0C!+0!<)*!

?55.!,-.*+/565/!-.5!-G!0<5!>-*0!,-*0A

5GG5,0+D5!>)6E50+.1!,<)..5(*!0-/);#!'->4)65!

:L:!=+0<!05(5>)6E50+.1C!G-6!5@)>4(5!A!>)E+.1!

)!,)((!0-!)!,9*0->56!65V9+65*!?-0<!<9>).!

+.056),0+-.!)./!)!D-+,5!,<)..5(#!N<5!)D56)15!

,-*0!456!,)((!+.!)!,)((!,5.056!+*!)446-@+>)05(;!

ge#%%C!=<565!).!:L:!+*!(5**!0<).!)!G5=!,5.0*Q!

R.!)//+0+-.C!)!65,5.0!*09/;!?;!N<5!b+65,0!

L)6E50+.1!F**-,+)0+-.!+./+,)05/!0<)0!5>)+(!

,-*0*!6).15/!G6->!g%#2K!0-!g%#eK!456!5>)+(!

)./!0<5!)D56)15!/+65,0!>)+(!4+5,5!,-*0!g$#K2#
$2
!

'->4)65!0<+*!0-!0<5!g%#%I!-6!(5**!+0!,-*0*!0-!

*5./!)!:L:!>)6E50+.1!>5**)15#!N<565!+*!.-!

)619>5.0!0<)0!:L:!46-D+/5*!)!>-65!,-*0A

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
!,"I6'(A)"$9':()6;&"088%A69)6%;*"#+!#"

5GG5,0+D5!=);!G-6!?9*+.5**5*!0-!,->>9.+,)05!

=+0<!0<5+6!,9*0->56*#!!

DATA AND SEGMENTATION 

Z@065>5(;!<+1<!(5D5(*!-G!+.05((+15.,5!)65!

46-D+/5/!+.!:L:!,-.D56*)0+-.*#!T-6!5@)>4(5C!

<)D+.1!)!,-.*9>56!05@0!0<5+6!*5@!)./!)15!,).!

5.)?(5!)!?6)./!0-!465AV9)(+G;!)!4-05.0+)(!(5)/!

)./!/+65,0!0<5!,-.D56*)0+-.!),,-6/+.1(;#!

b545./+.1!-.!0<5!+.G-6>)0+-.!)!,-.*9>56!

46-D+/5*!+.!)!05@0C!>)6E50+.1!>5**)15*!,).!?5!

>)/5!,9*0->+`)?(5#!T-6!5@)>4(5C!+G!)!

,-.*9>56!46-D+/5*!0<5+6!.)>5!D+)!05@0!

>5**)15C!0<5!.5@0!:L:!>)6E50+.1!>5**)15!

,).!)//65**!0<)0!,-.*9>56!?;!.)>5#!N<+*!

>)E5*!>)6E50+.1!>5**)15*!>-65!456*-.)(!)./!

+.0+>)05#!!

a-0!-.(;!+*!:L:!)!165)0!=);!0-!,-..5,0!=+0<!

,9665.0!)./!46-*45,0+D5!,9*0->56*C!+0S*!)(*-!)!

165)0!=);!0-!-?0)+.!>-65!+.G-6>)0+-.!)?-90!
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CONDITIONED RESPONSE MARKETING 

0<-*5!,9*0->56*#!B+0<!:L:C!,->4).+5*!,).!

,-((5,0!/5>-16)4<+,C!4*;,<-16)4<+,C!)./!

15-16)4<+,!9*56!+.G-6>)0+-.!)*!=5((!)*!-?0)+.!

,9*0->56!G55/?),E#!R.!)//+0+-.C!9*56!65*4-.*5!

,).!?5!06),E5/!)(>-*0!+>>5/+)05(;#!N<+*!<5(4*!

>)6E5056*!?50056!9./56*0)./!)./!).)(;`5!0<5+6!

05@0!>)6E50+.1!,)>4)+1.*!)./!46-D+/5*!0<5>!

=+0<!65(5D).0!+.G-6>)0+-.!0-!<5(4!+>46-D5!

0<5+6!46-/9,0*!)./!*56D+,5*#!

HOW TO MARKET YOUR 
PRODUCT VIA SMS 

B<5.!:L:!>)6E50+.1!+*!=5((!5@5,905/C!=<)0!

*0)60*!-90!)*!)!4-05.0+)(!(5)/!,).!?5!,-.D5605/!

+.0-!)!(-.1A056>!,9*0->56#!RG!;-9S65!.5=!0-!

>-?+(5!>)6E50+.1C!+0!,).!?5!)!?+0!

-D56=<5(>+.1C!?90!+G!/-.5!,-665,0(;C!:L:!,).!

<5(4!16-=!;-96!?9*+.5**#!U-=!/-!;-9!

5GG5,0+D5(;!>)6E50!)!46-/9,0!0-!;-96!)9/+5.,5!

D+)!:L:X!!

T+6*0C!;-9!=).0!0-!)D-+/!9..5,5**)6;!

5>?5((+*<>5.0*C!*().1C!-6!c)61-.#!h554!0<+.1*!

*+>4(5!)./!9*5!().19)15!0<)0!+*!?-0<!5.1)1+.1!

)./!=5(,->+.1!=+0<-90!9*+.1!=-6/*C!4<6)*5*C!

-6!),6-.;>*!0<)0!;-96!)9/+5.,5!>);!.-0!

9./56*0)./#!ZD5.!+G!;-9!0<+.E!)!=-6/!-6!4<6)*5!

+*!9.+D56*)((;!E.-=.C!+0S*!?5*0!0-!*0+,E!0-!0<5!

15.56)(!69(5d!.-!G(-=56;!().19)15C!*().1C!-6!

)??65D+)0+-.*#!i-9!=).0!;-96!>5**)15!0-!

)445)(!0-!;-96!)9/+5.,5C!.-0!,-.G9*5!0<5>#!

a5@0C!/-.S0!?96;!;-96!)9/+5.,5!+.!+.G-6>)0+-.!

-D56(-)/#!'<--*5!-.5!4-+.0!0<)0!;-9!=-9(/!

(+E5!0-!>)E5!0<5!G-,9*!-G!;-96!>)6E50+.1!

>5**)15!)./!69.!=+0<!0<)0#!Y5>5>?56C!)!05@0!

>5**)15!)((-=*!)!$e%A,<)6,056!(+>+0!H!?5!?6+5G!

)./!/+65,0#!!

R0!+*!)(*-!+>4-60).0!0-!)(=);*!46-D+/5!)!,)((A0-A

),0+-.!+.!;-96!>)6E50+.1!>5**)15#!F!,)((A0-A

),0+-.!,).!+.,(9/5!)!(+.EC!?)..56C!?900-.C!-6!

+>)15!0<)0!/6+D5*!;-96!,-.*9>56!0-!,(+,E!)./!



!

!

! 8 9 ( ( 5 0 + . !

!

4#"
"

CONDITIONED RESPONSE MARKETING 

G960<56!5.1)15!=+0<!;-96!46-/9,0C!*56D+,5C!-6!

,->4).;!+.!-.5!=);!-6!).-0<56#!')((*A0-A

),0+-.!)65!-.5!-G!0<5!E5;!(5)/!15.56)0+-.!

5(5>5.0*C!)./!*<-9(/!?5!9*5/!),6-**!5D56;!

>)6E50+.1!,<)..5(C!+.,(9/+.1!:L:#
$7
!

N+>5!;-96!>5**)15*#!8;!*5./+.1!-90!0--!G5=!

>5**)15*C!;-9!,-9(/!>+**!0<5!-44-609.+0;!0-!

65)((;!5.1)15!=+0<!;-96!,-.*9>56*#!j+E5=+*5C!

*5./+.1!-90!0--!>).;!>5**)15*![05@0!*4)>\!

,-9(/!+66+0)05!;-96!)9/+5.,5!)./!/5D)(95!0<5!

>5**)15!;-9!)65!06;+.1!0-!,-.D5;#!:50!)!

*,<5/9(5!-G!>5**)15*!0-!1-!-90!-.,5!5D56;!

G5=!/);*C!).;!>-65!0<).!0<)0!)./!;-9!,-9(/!

69.!0<5!6+*E!-G!(-*+.1!D)(9)?(5!46-*45,0+D5!

,9*0->56*#!F(*-C!0+>5!0<5*5!>5**)15*!*-!0<)0!

;-96!)9/+5.,5!+*!65,5+D+.1!0<5>!)0!)!0+>5!

=<5.!0<5;!=-9(/!?5!>-*0!65*4-.*+D5C!

=<5.5D56!0<)0!>);!?5#!R.!>)6E50+.1C!0+>+.1!+*!

-G!0<5!5**5.,5#!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
$7
!07J6;"K"G%4L)6%;8*"#+!#!

j)*0(;C!-GG56!5)*5!-G!496,<)*5#!N<+*!+*!

5@065>5(;!+>4-60).0#!N<5!496,<)*+.1!46-,5**!

*<-9(/!?5!)*!*+>4(5!)./!9*56AG6+5./(;!)*!

4-**+?(5#!B+0<!).!5GG+,+5.0!>-?+(5!4);>5.0!

4().!+.!4(),5C!,-.*9>56*!=+((!?5!0<)0!>9,<!

>-65!(+E5(;!0-!496,<)*5!;-96!46-/9,0#!L)E5!)((!

46->-0+-.)(!,-/5*!)./!,-94-.*!),,5**+?(5!

)./!5)*;A0-A9*5#!J6->-!,-/5*!)./!,-94-.*!

)65!1--/!+.,5.0+D5*!G-6!,-.*9>56*!0-!496,<)*5!

)./!*<-9(/.S0!?5!/+GG+,9(0!0-!>).)15#!!

:L:!>)6E50+.1!,).!?5!<+1<(;!5GG5,0+D5!)./!

=<5.!/-.5!,-665,0(;C!,-9(/!?5!0<5!>-*0!

4-=56G9(!,->>9.+,)0+-.!,<)..5(!G-6!;-96!

,->4).;#!!

!  
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BULLETIN 

89((50+.!/5(+D56*!0-!)((!0;45*!-G!?9*+.5**5*!)./!

5.05646+*5*!5)*;A0-A9*5C!,)66+56A16)/5!:)):!

*-(90+-.*!+.!0<5!6)4+/(;!16-=+.1!G+5(/!-G!

=+65(5**!>5**)1+.1#!U-(/+.1!4)05.0*!G-6!

0<65)/5/C!IA=);!,->49056A0-A>-?+(5!05@0!

>5**)1+.1C!89((50+.!+*!9.+V95(;!4-*+0+-.5/!0-!

/5(+D56!0<5!>-*0!+..-D)0+D5!>5**)1+.1!

*-(90+-.*!+.!0<5!>)6E50#!!89((50+.!46-D+/5*!?-0<!

?),EA!)./!G6-.0A5./!>5**)1+.1!,)4)?+(+0;!0-!

>)c-6!=+65(5**!,)66+56*!)./!T-609.5!K%%!

,->4).+5*!),6-**!0<5!1(-?5#!

89((50+.!46-D+/5*!)!,-*0A5GG5,0+D5C!9*56AG6+5./(;!

:L:!4()0G-6>!0<)0!)((-=*!,(+5.0*!0-!*5./!)./!

65,5+D5!05@0!>5**)15*!G6->!).;=<565!+.!0<5!

=-6(/#!89((50+.!-GG56*!0<655!:L:!*-(90+-.*!H!

L5**5.156C!')>4)+1.56C!)./!FJR#!!

N69*05/!?;!-D56!KC%%%!,9*0->56*!)6-9./!0<5!

=-6(/C!89((50+.!L5**5.156!+*!9*5/!?;!>)c-6!

05(5,->>9.+,)0+-.*!,->4).+5*C!G+.).,+)(!

+.*0+090+-.*C!9.+D56*+0+5*C!)./!1(-?)(!

,-64-6)0+-.*!=<-!/545./!-.!)!*0)?(5C!65(+)?(5!

4()0G-6>!0-!150!0<5!>5**)15!0<6-91<!=<5.!+0!

,-9.0*#!89((50+.!L5**5.156!)((-=*!?-0<!

+./+D+/9)(*!)./!-61).+`)0+-.*!-G!)((!*+`5*!0-!

,-..5,0!=+0<!>-?+(5!9*56*!-.!).;!/5D+,5C!

).;=<565!+.!0<5!=-6(/#!89((50+.!L5**5.156!

?6+.1*!0<65)/5/C!0=-A=);!05@0!>5**)1+.1!

*06)+1<0!0-!;-96!/5*E0-4#!

89((50+.!')>4)+1.56!)((-=*!>)6E5056*!0-!

>).)15!+.?-9./!:L:!>)6E50+.1#!!:50!

E5;=-6/*!0<)0!06+1156!),0+-.*C!*9,<!)*!

/5(+D56+.1!)!,-94-.!-6!*<-=+.1!0<5!65*9(0*!-G!

).!:L:!4-((C!)./!?9+(/!)!/)0)?)*5!-G!>-?+(5!

.9>?56*!)*!46-*45,0+D5!,9*0->56*!*5./!05@0!

>5**)15*#!

89((50+.!FJR!)((-=*!,9*0->56*!0-!5)*+(;!

+.0516)05!:L:!=+0<!0<5+6!)44(+,)0+-.*#!B+0<!
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c9*0!)!G5=!(+.5*!-G!,-/5C!/5D5(-456*!,).!4(91!

+.0-!89((50+.S*!:L:!_)05=);!FJR#!!

i-9!,).!G+./!89((50+.!)0!

<004dff===#?9((50+.#.50C!-6!?;!,-.0),0+.1!9*!)0!

*944-60k?9((50+.#.50#!

!

!

!

!

 


