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Here are 10 things your website needs to actively engage

users and nurture them into interested leads you can
one day call loyal customers.







CLEAN DESIGN, CLEAN COPY

When it comes to looking at your site, make sure it isn’t an eyesore. And go
easy on the text. Your site does not need to be crammed with images and long
paragraphs of small text. The most important information should be at the top
of the page. And as far as stock images go, resist the temptation of using fake
smiling business people. Users can spot a cheesy stock photo a mile away.
Instead, use images of your real staff, your real offices and your real customers.

Your site should also be fairly consistent from page to page. Color schemes,
font and image sizes, and the general layouts of all pages should be consistent
across the entire website. For layout structures, there are typically three
different layouts that exist for a website: one for the homepage, one for content
pages and one for form pages. A consistent look and feel will help keep your
visitors from feeling lost.












BETTER BE BLOGGING

Blogging is without a doubt one of the most important assets to any online marketing
strategy and it’s a perfect complement to your website. Here’s why:

* Blogging creates fresh content and more pages of content, which is great for SEO
* Blogging helps establish you as an industry authority and thought leader

* Blogging drives more traffic and leads back to your website

* Blogging enables conversation and engagement with your audience and customers
* Blogging increases chances of developing valuable inbound links

Blogging isn’t as difficult as you think and there are plenty of blogging tools you can use

to get started. And you don’t have to only write, write, write. Consider using multiple forms
of content. There are several more forms of content that can turn a text-heavy blog into
something that pleases the viewing preferences of multiple audiences. Here are a few ideas:

* Images (including infographics) e Polls

* Video (especially webinars) e Quizzes
e Audio e Surveys
» SlideShares

A content-rich experience allows users to engage with a website beyond simply reading it. It
also generates a far more diverse selection of information for users to share on social media.












ANALYTICS

If you’re not tracking your visitor activity, then there’s no point in
spending time on a website. Tracking a website is all about following
through on your purpose. You should be able to track which pages
are performing well and which aren’t, what your users are doing,

where they’re coming from and how they’re interacting with your site.

You can find all of this information by installing tracking software on
your site. We ensure every website we build has Google Analytics,
which is free and provides in-depth answers on just about every
question you might have about your website’s performance. When
you track your website consistently (we suggest reviewing at least
monthly), you can learn what to change, what to keep and what your
next steps for attracting customers should be.



REACH OUT TO US

Find out what we can do for you by contacting Martin Thoma.

MARTIN THOMA
martin@thomathoma.com
501.664.5672
1500 Rebsamen Park Road, Suite 100 | Little Rock, AR 72202



