
IN-STORE & ONLINE
ARE ALMOST EQUAL

WHEN IT COMES
TO RESEARCHING GIFTS

HOW THEY RESEARCH

24%
SHOP ALL YEAR FOR

HOLIDAY GIFTS

38%
IN THE

LAST MONTH

7%
IN THE

LAST WEEK

SHOP RETAILER IN PERSON

SHOP RETAILER ONLINE

GOOGLE SEARCHES

FRIENDS / FAMILY

TV

FLYERS

18%MAGAZINES

SOCIAL MEDIA

WHERE LOYALTY LIES DURING
THE HOLIDAYS

HOW MUCH CONSUMERS ARE
SPENDING THIS YEAR

44%
OF CONSUMERS
BUY THEIR FAVORITE
BRANDS FOR OTHERS
DURING THE HOLIDAYS

66%
60%

FOR MALE

VS.71%
FOR FEMALE

WOMEN ARE MORE LOYAL TO THEIR FAVORITE RETAILER

42%
USE LOYALTY POINTS    

SHOP AT THEIR USUAL
RETAILER DURING
THE HOLIDAYS 

1-in-2
WOMEN SHOP
WHERE THEY CAN
EARN LOYALTY POINTS
(46% VS 34% FOR MEN)

41%
CHOOSE RETAILERS &
BRANDS WHERE THEY
CAN EARN POINTS
DURING THE HOLIDAYS
(FEMALES 46% AND 
MILLENNIALS 47%)

57% I
IN-STORE

54%
ONLINE

25%
26%
27%

44%
44%

54%
57%

53%
IN-STORE

29%
ONLINE
(DESKTOP / LAPTOP)

7%
MOBILE / TABLET

#1
PRICE / VALUE

#2
OFFERS ONLINE

SHOPPING

#3
LOCATION OF

STORE

TOP 3 REASONS FOR
CHOOSING A RETAILER

WHEN DO
CONSUMERS SHOP?

BOND HOLIDAY STUDY
2014

ALMOST

60% DO NOT SEE HOLIDAY
SHOPPING AS A TIME
TO BOND WITH
FRIENDS OR FAMILY

AS MANY MILLENNIALS VIEW HOLIDAY SHOPPING
AS A BONDING EXPERIENCE VS. BOOMERS

GREAT OPPORTUNITY FOR BRANDS TO INVEST
IN CUSTOMER EXPERIENCE TO INCREASE SALES
AND BUILD LOYALTY

2X

1/3
ONLY 1/3 OF CONSUMERS
THINK CUSTOMER
SERVICE IS BETTER
DURING THE HOLIDAYS

$10
AVERAGE
BUDGET

MEN SPEND

VS.

$78
ON THEMSELVES

MEN SPEND

$50
ON THEMSELVES

WOMEN SPEND

IS THE AMOUNT
CONSUMERS SPEND
ON THEIR BOSS
(ABOUT THE SAME
AS THEIR PET)

WOMEN SPEND

$770
$815 $735

50%
OF CONSUMERS

STICK TO A STRICT
HOLIDAY BUDGET, THE REST

ARE OPEN AND READY
TO SPEND MORE

STRICT BUDGET?

17%
OF CONSUMERS
RE-GIFT,  THE HIGHEST
BEING MILLENIALS

IS RE-GIFTING AN
EMERGING GIFT CATEGORY?

68% AND
SPEND

AND
OR

OF THEIR HOLIDAY
BUDGET ON THESE

TWO DAYS

OF CONSUMERS
SHOP ON 45%

HOW THEY SHOP

BLACKFRIDAY
CYBERMONDAY

HOLIDAY GIFT BUDGETS ARE UP THIS YEAR WITH CONSUMERS
STRETCHING THEIR DOLLARS EVEN FURTHER. THIS REPRESENTS TREMENDOUS

POTENTIAL FOR BRANDS TO STRENGTHEN CUSTOMER BONDS
AND BUILD BRAND LOYALTY. HAPPY HOLIDAY SELLING!

ABOUT BOND BRAND LOYALTY
Bond Brand Loyalty, a Maritz Company, is a leader in building brand loyalty for the world’s most 
influential and valuable brands. We make the world more rewarding for customers, richer and more 
resilient for brands, and extremely profitable for our clients. We build measurable, authentic and 
long-lasting relationships through a combination of services that include loyalty strategy, customer 
experience, market research, insights and analytics, live brand experiences and proprietary loyalty 
technology platforms. Visit our website, follow us on Twitter or contact us at 1-844-277-2663.

www.bondbrandloyalty.com
https://twitter.com/createabond

