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AdPro revolutionizes the outdoor advertising industry by combining best-of-class elevation,
demographic, and traffic data into one convenient and easy-to-use Web application.

With AdPro, Media Owners better manage and price their out-of-home (OOH) media locations, and
Media Buyers make better advertising campaign decisions.
Everyone benefits from AdPro’s:

* Demographic ranking that identifies what media locations best address campaign targets.

* Exposure calculation that identifies a location’s visibility — from where and how long it is in sight.

* Traffic speed and congestion data that is aggregated and averaged to continuously provide
historical patterns around media locations.

* Proximity analyzer that helps determine points of interest around a location.
» 24/7 accessibility — view your data and maps anytime, from anywhere.

* Simple point-and-click proposal generation tool that makes it easy to communicate information
to end customers.

* Scalable, pay-as-you go service with a quick and easy startup.
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By selecting Explore from AdPro’s home page, you can clearly see the bright and color-coordinated clusters that represent the number of
OOH locations in your area. The simple user interface is designed to make your planning extremely intuitive and fun.
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When creating a new campaign, you will be prompted to fill out a summary of the projected campaign, target audience, and
personal notes. You will also have the ability to investigate your uploaded locations.
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<< Back

Browse Campaigns

Filter
e
};—J Client
Beginning of the client name
Start Date End Date
Campaigns that stavs after Campaigns that ends befars
Notes
Ay text inthe note.

Apply Filter | Clear Filter

E Campaign Name Notes Start Date End Date Budget Contact Persan Client Market
ost Y N oxas
o

Client
Beginning of the client nane

Start Date End Date

Campaigns that starts after Carpaigns that ends before

Hotes
Any text in the note.

From your Campaigns page, you can browse existing campaigns and edit associated documents in order to analyze and improve campaign
management.
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AdPro

Smart. Outdoor. Advertising.

Campaign Detail

Summary

o Campaign Name  Patrick Demo

Canbe any string

Start Date  2012/07/19

Campaign start datz

Contact Person  Patrick Edward Stevenson

Contact parsen rame

-~ Budger  $25,000
The campaign budget
H Locations Summary
. - List of locations imported in
et

Motes  Test
Mote associated with the
campaign

Actions

(@8] snese Dscumerss »=
View, Add, Modify, and Delete information associated with the campaig

/Emt Campaign >>

Edit the name, demographics, and notes related to this campaign.

-.

Edit | Back to List

Campaign Detail

Summary

Campaign Name  Patrick Demo

Can be any string

Start Date  2012/07/19

Campaigh start date

Contact Person Patrick Edward Stevenson

Contact Person name

Budget $£25,000

The campaign budget

List of locations imported in
campaigh $38,000.00
$38,000.00

Motes Test
Mote associated with the
CAMPE g

Client

The campaign client

End Date

Campaign end date

Contact E-mail
Contact email address

Mark et

Target market

Patrick
2012707731
pstevenson@intermap.com

San Francisco/Chicago

-
[ Manage Locations ==

View uploaded location details, upload additional locations to
campaign, edit location details, assign POP images, remave

locations from campaign.
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After creating/duplicating your campaign, you will be driven to AdPro’s 2D Map view. From here you can select which location to focus on by

clicking on one of the blue visibility sectors. You will then be able to access the Actions menu bar located on the righ

side of the screen.




'\

Assess S
|

Fr 0 m vn “ r n e s k. SF_Test2 (Patrick)
] . Locations selected: 3
' ‘ ' i Total: $28,500.00
= ! s S

N L ampaign

~* Curent Location

AdPro

Smart. Outdoor. Advertising.

Wi

Current Location Repart

Proximity Ruler

Under Actions, you can choose from several icons that perform different tasks. In the comfort of your desk chair, view OOH locations and their
surroundings with the click of a mouse using the Street View icon.
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SF_Test2 (Patrick)
Locations selected: 3
Total: $28,500.00

Save Campaign
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Under Actions, you will also find the option to view OOH locations using a 3D map with Google™ earth (globe icon). This allows a view of
surrounding businesses, intersections, and more.
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Exposure Analyzer

Shih Yu-Lang
Central YMCA #
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AdPro’s Exposure Analyzer saves you time and money. The exposure tool allows you to see from where the media location is visible and how long
the location remains in your sight.
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Want to scope out your potential neighborhood? With AdPro’s Proximity Tool combined with our Points of Interest layers, you can view the

establishment
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SF_Test2 (Patrick)
Locations selected: 3
Total: $28,500.00

E Save Campaign
» Current Location

» Locations

» Points Of Interest

| - Demographics

- #) Demographics —

| [ 2010 Census Data

b Taffic

b Selection

Select from thousands of demographic combinations that are targeted at specific campaigns. The easy-to-read heat map darkens the area
around the locations where your target audience is the most populated, relative to your media location.
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AdPro provides historical traffic speed and congestion percentages surrounding potential locations. Red indicates congestion and also signifies
higher exposure rates with AdPro’s traffic speed layer.

7
T & &



implify. : " / ¢ / .'

SF_Test2 (Patrick)
. Locations selected: 3
) 3 '
L]

Total: $28,500.00
E Save Campaign

- \ Sk £ | =etE | L 7S N5
s \ ciay ) sacrament st 4 ialiack, Bt & & B 0@ » Cument Location
- | S‘ Haleck S ~ gnna O <
o \ ¢ sacrament? o —’/_ % jer S
E! \ [ S e
N oy F ¢ ”
%1 p\e,asﬂﬂ‘ sal mertd st Old St Mary's (st e i & i Embetrate W 6}@ e O CH e
™ o ‘Church ™ g 63 E -4
- N o P ket |4 i £ . B Do
| / I ﬁ
\ |
A | : S v ! ] - Taffic
cosazn ) { g P P
DIy o & f Lo 5
& S e A 73 Pﬂ P d & Traffic
@ 3" y | 2| push =
~ 3 / t - & Speed Semngs
- Plne S‘ 7/
H fush St 0 10 20 30 40 50 60 100 /‘
- . Speed (MPH) o
r
e . .
Semiiey e & 201 Folsom
- - Street [[] Congestion Semngs
4
P A
¥ . / ?
Macy's 31 62 93 100
iy = % L Men's Store V' Caongestion (% of Reference Speed)
Macy's " 4
Y _:‘..m-,:n a T ! ('- &
heatre e ares! - ] NRI x
Fﬁ A Traffic data by Inrix.
rygatrel S i Cantemporary
Conte 15 i
Jewish Mlﬁenmﬁt :‘_E’ @’\S‘, v, F %%
il
Aol St I Lee e
sl e ook 2
L B
P J
/ 2 Hallidie / :
Flaza y
Eady S ;
5 : 2 & Coast 5 [
v = -
) \ % b, fing Group
e 5 s 4
@ ©® o
w e y
£ # @
[=]
%
F E e
@l danGe=®

»



-

e
.
-

n *
stantResults,.

ATION =

\_OCA‘\'\ON-_ Taylor 100 #5/0 Ed
Gender (Fema\e\
\ncome (575,000 0 $99 ,999)
#6250

Facing:

PANEL:

Heightt
1014 X48'

34

D‘lmens‘lon: 10'x30 UP
Media stylet gulletin
Yes

\\\umination:
San Francisc®

City, state, Zip code:
culation Measuremenl:
500
day Morning

Cir
Net Ra(ecard Cost:
Note:

Busy St

@

Another t |
ool und
demographi -
h _ ons menu i
phics, attributes, and apr:]rl:)ISthe Current Location R
achvi {
h views. eport, which generates
an individu
al report f
or each medi '
ia location
showcasin
g

‘u/“ ’




Everything Online.

4 AdPro

Smart. Outdoor. Advertising.

Manage Documents
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Documnent to upload
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The Manage Documents page is the central location that hosts all documents and correspondence associated with your campaign.
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Another function you'll find useful under Campaign Details is the Edit Inventory icon. This feature allows you to easily investigate and edit the
locations delivered by media owners. You can also edit and save approach views of the locations.
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Impress your customers by easily sharing all campaign details, maps, and documents from the Campaign Detail Page. The recipient will be able
to investigate the location details, how they are dispersed across the market, and any associated documents.



For more information about the benefits and features of AdPro to both
Media Owners and Media Buyers, contact (720) 382-7174. ¥
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