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Technology continues to disrupt
every industry it touches...

..music, television, retail, telecommunications -
the list continues. Airfoil predicts that the auto
industry is next on the endangered species list.
With autonomous driving on the horizon, will
people even need to know how to drive? Most
telling are technology companies dipping their
toes (and perhaps even some limbs) into
automotive waters.

Here are 5 reasons why Airfoil believes
the auto industry - as we know it today -
will disappear
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http://http://www.nasdaq.com/article/these-tech-stocks-will-soar-on-the-auto-sales-boom-cm437746
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http://www.jdpower.com/press-releases/2015-vehicle-dependability-study
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http://detroit.cbslocal.com/2015/02/12/metro-detroit-tech-economy-among-tops-nationally/
http://detroit.cbslocal.com/2015/02/12/metro-detroit-tech-economy-among-tops-nationally/
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http://http://www.betaboston.com/news/2015/01/12/say-goodbye-to-road-rage-by-2025-the-market-for-self-driving-cars-will-be-42-billion/
http://www.technologyreview.com/news/520746/data-shows-googles-robot-cars-are-smoother-safer-drivers-than-you-or-i/

There’s no question technology will transform auto

as we know it today, with the two industries becoming
closer to one another. How will consumers respond to
this change? Will they be ready? Education through
proactive communications strategies will be key to
ensuring consumers are prepared for the future road
ahead, and that major brands can keep innovating to
meet the changing behaviors.

For more information on how to avoid extinction,
please contact Airfoil at info@airfoilgroup.com
or call 1-866-AIRFOIL

A

AIRFOIL

www.airfoilgroup.com



