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INTRODUCTION.

You never get a second chance to make a first
iImpression. That's why your homepage is undoubtedly
one of the most important pages on your website.

For any given company, the homepage is its virtual front
door -- and face to the world. If a new visitor doesn't like
what they see, their knee-jerk reaction is to hit the
"back" button.

Don’t let that happen. Check out these 54 examples of
brilliant homepage design to inspire your own
homepage design strategy.



ECOMMERCE
EXAMPLES.



TEMS TOTAL

BUTTER ME UP DORIAN GREY
Fae the hedeonist who doesn't W Eaurl Grey's flambeyant
-pnnl-,hm..  brother. Added vanilla tahes...

3

. .y

wo  (ERRRONER

- MARRAKESH FRESH
W Centinue 10 spresd the love
wath thie...



http://www.luhsetea.com/

FIT FORA FRAME -

Beautifully designed, large scale
original screen prints.
Which Fit perfectly in offordable IKEA frames.

FIT FOR
A FRAME.

FOLLOW US

A great feature of this
homepage is that the
featured items are neatly
presented for all to see.
You'll also notice the
simple but attractive
slideshow.
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http://fitforaframe.com/

The easiest
way to sell any
product online.

SHOP LOCKET.

A simple and very charming design. The Facebook enabled sign up is a much
appreciated feature for those looking to avoid long forms.


https://www.shoplocket.com/
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WHITE LOTUS AROMATICS.

A great example of placing featured products where you'll see the greatest amount of website traffic. The
monthly update also gives viewers content other than product pages.



http://www.whitelotusaromatics.com/
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EVEL.

You can immediately tell what this website is selling. Well organized homepage of
featured items, attractive slides, and price tags.



http://www.evelmerch.com/

HOP .
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LEGA LEGA

You'll notice a trend: Most attractive ecommerce homepages feature their products in a
clean and clutter free format.



http://www.lega-lega.com/
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URBAN ORIGINALS.

This is an extremely simple and effective homepage design. A vibrant background
and a simple menu of product pages.


http://www.uo.com.au/

SCOTCH&SODA
AMATERDAM COUTLRE

Have you been introduced
to Barfly vet?

VIEW THE CAMPAION

SCOTCH
& SODA.

VIiDEO

The tiled look of this
homepage works great
for showcasing different
areas of the website.
Neatly placed social
icons make it easy to
share, and the “Latest
Posts” tab gives viewers
more content to : . ' ; oL
consume. v TR\ [ t @ vl 3.

LATEST POSTS


http://www.scotch-soda.com/

ENTERTAINMENT
EXAMPLES.
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http://cinema-series.orange.fr/evenement/universeries/en/
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JACQUI CO.

This homepage is one of our absolute favorites. The look and feel of the website is brilliantly
designed, and the interactive elements take this homepage to a whole other level.


http://www.jacquico.com

. POTTERMORE.

Sony did a great job conveying the look and feel of the Harry Potter franchise. They
used familiar images, elements and words to engage the visitor.


http://www.pottermore.com/

A - ) ®

<)
WONKSHOPrS EXHISITION ABOUT DONATE

- v - T EeE 7T - 53 1, > 7 .
, -?“E e 'y : ¥ . ) - $ 2l B 3
NG L A N bl A

Al g SRS 5
: : - -

*

A PORTRAIT OF HAMPSTEAD HEATH -

HEALTH LIFE.

This homepage has a very simple layout coupled with very interactive elements. Notice the
tabs, icons and Google Maps integration. Not only does it look great, but it's helpful too.
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UNCRATE.

Uncrate has always had a consistent look and feel for their website redesigns. This homepage is no
different. All of the categories and pages are neatly placed across the top of the page for easy navigation.



http://uncrate.com/
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http://thegoodman.cc/
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SILKTRICKY.

Another great example of how content can be neatly organized into visual tiles. It presents the content in
one area of the screen and does not require much scrolling to see more articles.


http://www.silktricky.com/

TEDX 12.12.12

INNER SPACE TRAVELS WITH THE CREATIVE RRBOT QDR FOTURE SYNTRESIS OF INAGISATION
AND SENSORY MACHINES

INTEGRATING ELEMENTS OF NEO-DADRISN AND TECHNOLOGICAL SURREALISM, THE UN-
TALK WILL TAKE VIEWERS THROUGH AN AUDIO-VISUAL SERSORY BLITZ OF 0UR PRINORDIAL
HISTORY, HUMANITY'S ASCENSION TO THE HEIGHTS OF TECHNICAL PROWESS. AND THE

MAGIC LEAP.

This is a very visual experience. Vivid images and well designed text and icons
draw the visitors deeper into the website.

EXPLORE



http://magicleap.com/
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LIFE AND TIMES.

If anyone knows how to entertain, it's Jay Z. His personal website presents articles, images and
other content in an interactive tile based homepage.



http://lifeandtimes.com/

DESIGN
EXAMPLES.
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http://www.hellomonday.com/
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WE ARE A BOUTIQUE DESIGN & ADVERTISING AGENCY IN TORONTO

CLEAR
NAVIGATION.
3

watch our video to learn

how jib will help you get

where you’re going.

/a>  THEBIG IDEA

JIB.

The colors of this website compliment each other perfectly. You'll also notice the texture of the background
that runs with the overall theme of the brand.


http://www.jib.ca/
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RIDE FOR THE BRAND.

The old school look and feel of this homepage is amazing. The custom design elements set it apart from
others and the continuous side scrolling aspect makes it an interesting experience for visitors.


http://www.rideforthebrand.net/

ABOUT ME PORTFOLIO

MY BLOG

CONTACT ME

| LIKE TO MAKE

NEBEPRINT .
L00K HWESUME

SINCE MOVING TO CRNRDA LIFE HAS GOTTEN VERY INTERESTING. NY DESIGN HORIZONS HRVE
BEEN OPENED UP RND M RERDY TD MEET THE NEW CHALLENGES RHERD! | AM A
GRAPHIC/WEBSITE OESIGNER, BORN AND RAISED N SCOTLAND, NOW LIVING N
BURLINGTON, ONTRRID. | WORK FOR THRILLWORKS RS R GRRPHIC DESIGNER.
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STRONG DIRECTION MIND BENDING DESIGN SCULPTED & CLERN CODE

ANDY PATRICK DESIGN.

A simple and well designed homepage with a clear message to it’s visitors. The color scheme conveys the
character of the brand and also shows the style of this particular designer.



http://www.andypatrickdesign.com
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I'he Brigade is a design studio in Portland, Oregon, with a passion for

user-centered design, great art and formidable technology.

THIS IS

THE LATEST WORK

BRIGADE.

This homepage has great
presentation. A large
banner to convey the
message and segmented S
sections to break up the ' Bt Smlisthirtys
content.

BRIGADE LIFE



http://thisisthebrigade.com/

MOZZARELLA
CMS

BUILT BY BUFFAL.

Another one of our favorite homepages. This site puts a spin on the tiled style of presenting its
content and pages. Using different shapes and colors to set themselves apart.



http://builtbybuffalo.com/

GALPIN.

This site does a great
job at using typography
to showcase it’s
character. Notice that it
does not focus on
graphics, but more on
the text and how it
conveys its messages.

GALPIN

HARD WORK & =
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[ have a very precise
process to craft exactly
what you need.

Have a look.



http://galp.in/
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My name s Vadim | design web sites
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hoseow AT Work

See myportfolio * Download CV * Contact me

MADE BY VADIM.

TN

Vadim is concise and too the point. You can see examples of his work while the homepage
provides direct access to the most important aspects of his business.


http://www.madebyvadim.com/
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ART & CODE.

The use of interesting icons in a gridded layout give this website an attractive and
clean look. Sometimes, less is better.



http://www.artandcode.eu/

RILEY CRAN PORTFOLIO ABOUT CONTACT BLOG

WORK Branding, Identity, Packaging, Illustration

THE

-_—
CHRISTIANA
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RILEY
CRAN.

Another tile based
website. What sets
this site apart from
others is how the
entire site is set within
the page. No scrolling
necessary.

Riley Cran is a Graphic Designer based in the Do you need something designed? Copyright Riley Cran 2012 ©
Pacific Northwest. With a strong focus in Identity
Design, Packaging and Illustration, Riley's work has SEND A MESSAGE > riley@rileycran.com

been featured by Grain Edit, Design Work Life,
Gestalten publishing and others. On Twitter: @rileycran



http://www.rileycran.com/

RETAIL
EXAMPLES.
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= REI.

One of REI's much cooler pages. Showcases a variety of user submitted photos in a familiar tile based
layout. Scrollable from side to side with interactive elements when hovering over images.


http://www.rei.com/

BREWERY
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AUSTIN BEERWORKS

The colors and presentation of their product are just so inviting! Clean, white background coupled with high
resolution product images can make anyone thirsty for an Austin Beerworks beer.


http://austinbeerworks.com/
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CALAMARIMISTO

Kick up your meal with tender, hand-cut strips of calamari

ITALIO KITCHEN.

It isn’t often that restaurants focus on homepage design, but this site did it right. A large attractive slideshow
across the top of the page, followed by more images of delicious food!



http://italiokitchen.com/

SANUS

READ OUR STORY THE MAP SIMPLE SOLUTIONS
SANUS T1VS8afetyis Mounting™

TV SAFETY.

The cartoonish animation and text give this site a very consistent look and feel. You have the
three main menu items within eye shot and each button pops out at the visitor.


http://www.tvsafety.org/

POMEGRANATE SPARKLER
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SEE PONEGRANATE
SPARKLER RECWE » hO IN' HOLDAY RECPE
BOOXLET »

GREY GOOSE.

Presentation is everything. For Grey Goose, it's about elegant, high resolution images and a very slick
layout. Nothing on the page draws too much attention from the main elements.



http://www.greygoose.com/
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TOYOTA.

Toyota did a great job at creating a very Pinterest-like website for Camry lovers. There’s an
assortment of images, statistics, articles, and charts.


http://www.toyota.com/camryeffect/
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GOT MILK?.

Although this homepage is no longer up, it's a great example of brilliant homepage design. There are so
many interesting elements on the page that attract the visitor to explore the entire




FIND YOUR B.DUBS" RESTAURANT MENU

PROTECT THE
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BUFFALO WILD WINGS.

This is a great example of a webpage that is built with a consistent look and feel of the brand. Colors,
design styles, and fonts are all in line with the company image.



https://www.buffalowildwings.com/

INTERNET
EXAMPLES.
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CHROME WEB LAB.

The visual stimulation of this homepage is amazing! As soon as you land on the homepage, you're
bombarded by colorful shapes that seem to flow off the page.



http://www.chromeweblab.com/

Vlddy Popular People Upload Join Login

J— SAMSUNG

12:40 PM

veryday moments into perfect
little movies with Viddy — a simple way
f nyone to capture, beautify, share

H'T nazing videos with the world.
T

n Sign in with facebook

0 HotMiamiStyles Studios 00 _' Inside the @HSN #HSNredesig ss Korahn Gayle Shreds Sardinia The Sun
by LisaMorales by Lara Eurdolian RedBol by Red Bull by Gloria

4 hours ago 20 a 64 6 22 hours ago

A great example of how a “Sign in with Facebook” button can simplify the registration process and increase
the number of members to your service.


http://www.viddy.com/

Y x\\\\‘ N (o) [ WSS 4 ~
k\\‘/ &\\ St “\“ " A :
v . ® J S\ \\\‘\\\\Q\“\\\\& N N Z i

N Nl mmr-u.

g 8 \\ S e

f\ \\“\“ ﬂg&m\\qo s X

P ) \ ¥,
. ; Se A SO TR N ‘VW‘
. \.. & r:‘. A

" B

/

O =\
" L e sﬁ‘é

) "/‘! 'F':_ ‘A‘T-’g_“i'\l
o ) =

P -

-

Let's Gef Wild

WHO IS WILDLIFE.

This is a well-designed and interactive website that keeps visitors interested by providing them with a unique
user experience.



http://whois.wildlife.la/
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Ideas matter.

Prezi is a presentation tool that helps you organize and share your ideas. wur e viee

‘Prezi is helping reinvent the art of presentation. Farewell, one-dimensional
thinking. Welcome instead the power of inter-connection, flexibility, and the
unexpected ‘Aha!™

- Chris Anderson, TED Curator

Year-over-year growth _ani : 250+ million

Pratls viewwd caline

Over a million new users a month
More than one prezi created every second

It was brilliant to have a video embedded right into the main banner of the homepage. It makes sense for a
company that creates gorgeous presentations to be great at presenting it's own product.


http://prezi.com/

o™

He already has a lot of friends.. . .

IMPRESS A PENGUIN.

This website feels like a story book that keeps your attention by coupling interesting graphics
and smart text.



http://impressapenguin.com/
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CSS Piffle / Pitch deck.

O
CSS PIFFLE

The floating red button in the center of the page does a great job at drawing your attention. It screams for
you to click it without being flashy.



http://pitch.csspiffle.com/

Be the number 1 fan

The most magical experience for
True Fans and Collectors

FANNABEE.

This is a great example of a website that uses Parallax Scrolling to deliver a great user experience. Check it
out and you’ll know what | mean.



http://www.fannabee.com/wow/

SERVICES
EXAMPLES.
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ULTIMATE DASHBOARD

FOR MARKETERS

CAPTAIN DASH.

The mock movie poster is fantastic! Although you can’t tell what the company does at first, this design
makes you want to learn more about this intriguing Captain Dash.



http://captaindash.com/
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WOODWORK

« DUR WORK «
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Woodwork uses a nice layout on their website that presents a lot of content in a way that isn’t
overwhelming to the visitor.


http://woodwork.nl/

SAGMEISTER WALSH.

The use of an over head image of the actual office is truly creative. Each element on the floor can be clicked
and definitely sets this website apart from other design firms.


http://www.sagmeisterwalsh.com/index.php

WELCOME TO

MADWELL

MADWELL NYC

A clean and well designed homepage experience that simply showcases the quality of the company’s
work.



http://www.madwellnyc.com/
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e RYAN EDY.

As a website for professional photography services, the design plays well into what the visitors are looking
for. A simple navigation on the left and a series of photographs for viewers to enjoy.


http://www.ryanedy.com/
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OLIVER RUSSELL

The color and subtle design elements in the background make this webpage a great example of attractive
visuals that don’t take away from the core content on the page.


http://oliverrussell.com/

QUARTER REST CLIENTS CONTACT

STUDIOS

. Harpers

Iicole Richie

QUARTER REST STUDIOS.

This homepage is essentially just one large slideshow, paired with a simple top navigation. It gives the
visitor a limited, but useful set of options.



http://quarterreststudios.com/
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FANCYRHINO '

a8l 2019

FANCY RHINO. e

Here’s another website that showcases their work with an embedded video on the homepage. The
navigation and sidebar are simple enough to stand out next to playing video.


http://fancyrhino.com/

FLINT
BOUTIQUE.

The font and colors
play quote the role in
making this a well
designed homepage.
The consistency
between the text and
the graphics make for a
great user experience.

3 {NF"' & ,.;:,'/f‘,.', e About Portfolio Contact Facebook
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A bride's new BFF

Are you a bride-to-be looking for a unique wedding invitation and
wedding stationary? Whaether you're sending out hundreds of
elegant engagement announcements or a few, personalised
invitaions, your day fo remember should have a memorable piece
of staionary that sets the tone for your event. Flint Boutique
creates one-of-a-kind, cusiom invitations and wedding stationery. v Find and like us on Facebook
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http://www.flintboutique.co.za/

BLIND BARBER.

This website does a great job at presenting the most important aspect of the site on the center of the page.
It draws the eyes to the button and attracts visitors to learn more about this Blind Barber.



http://blindbarber.com/

CONCLUSION.

With all of these amazing examples on the
Internet, it can be difficult finding a style that
represents your brand. Remember to do your
research and visit any websites that interest you.
Your goal Is to create an aesthetically pleasing
homepage that will also provide your visitors with
a user-friendly experience. Take the time to learn
about your target audience, and create a truly
wonderful experience around their needs.
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YOUR WEBSITE ’

STACK UP?
Talk to one of our experts about how I

you can improve your homepage today. !
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We’'ll walk you through a step-by-step
website assessment to help you see l_‘
homepage success.
WhlteS K uosin
416-449-9559

CERTIFIED PARTNER

inboundmarketing@whitespace.on.ca ~ ADVERTISING / DESIGN / INTERACTIVE



http://offers.hubspot.com/inbound-marketing-assessment/?source=hseb-ebooks-mql-pages
http://info.whitespace.on.ca/-social-media-marketing-assessment?hsCtaTracking=a9a00d3c-c21a-4586-bd29-8c53dc1592d5|96f8bf93-957e-4025-809a-8fd069fabd79

