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This presentation is based on 2010 Constant Contact 
survey data from 931 respondents including 320 
nonprofits, 304 B2B, and 307 B2C companies.



Why Events?1



79%
rank events as
important to
their business.



of nonprofits rank
events important or
very important .

90%



B2B companies
are least appreciative of events.

68%78%90%



Event Types2



Top reasons to host events:

#3
Get 

Donations
#2

Generate 
Leads

#1
Educate



Educate
ranks as the most 
important reason for 
hosting events.
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Generate leads
ranks as the 2nd

most important 
reason to host 
events.
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B2C companies
rate ñPromote/Sellò 
more important 
than B2Bs and 
nonprofits do.

IMAGE CREDIT: PINKMOOSE



Most frequent types of events:

Social
Gatherings

Classes



Most
businesses

hold educational
events.



11Educational 
Events Classes

Workshops

Seminars

Training

Conferences



Importance of Events by Type



Nonprofitsé

éhost more 
conferences than 

B2B & B2C 
combined.



14%
of B2Cs hold 
conferences.



hold classes 
more often 
than other 
events.

B2B companies
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B2C companies

hold 
social 
gatherings 
most 
frequently.
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Nonprofits use 
more types
of events.



Event 
Planning3



Nonprofits 
spend the 
most time 

planning
their events.



Most B2B 
companies spend

planning an 
event.

5-8 weeks



Event 
Promotion4



Event marketing
usually consumes

Ò20%
of budget.
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are
NOT SURE 7.8%

how much 
budget goes 
to events.



promotional 

methods for 

events.

is the 
average # 
of

.
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