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Housekeeping notes

» Slides & Recording will be

presented after webinar

* Interact with us using the Questions

pane here or on Twitter

» Hashtag for today:
#SMOptimize

=| Audio
Audio Mode:

(O Use Telephone

® Use Mic & Speakers




* How to generate leads in the first place

* How to monitor social media, identify
Influencers & reward advocates

* How to back up social media conversations
* Q&A + IPad Drawing!
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Traditional Outbound Marketing is dying ...
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Inbound Marketing is thriving ...
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Invest in what works = Inbound Marketing

Average Cost Per Lead
Inbound vs. Outbound
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How Do You Generate Leads with Inbound Marketing?

* Create Content
* Optimize
* Promote

* Analyze

~ Get Found

Convert

SALES
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Create Content and Publish on Many Channels

HubSpot's Inbound Internet Marketing Blog

iTunes

* Blogging

@ HubSpot | &8 (0) | Account v | QuickList | Help | Sign Out
Videos | Channels | Community | Uplead ‘ ‘ [SearchJ

Videos | Favortes | Groups

* Podcasts

flickr " as mvolpe70 & Help Sign Out

You Organize Contacts Groups Explore Search HubSpot's photostrea Search

o0 S|IdeShaI’e Helle, guest! (Login/Signup) | All Langua
w

Home

Home = My Slidespace  Upload Community Tags Widgets
Hubspot's Slidespace | Slideshows | Faverites | Comments | Wall | Contacts | Groups

 eBooks
* Photos

HubSpot's Slidespace

Slideshows 7 (7 public}

HubspEHt

HubSpot Marketing

Tags: inbound marketing, marketing,
internet marketing, SEQ, =ocial media, g
blog, blegging, online marketing,
HubSpot, Website Grader 1
Lazt legin: 1 week ago 2

(ebsite Redesign  Rethinking “Your Marketing
Strateqy

Celebratin
HubSpot -

* Videos

ips To Turn ¥our Doing a W,
baite into a Mar.. for Marketing..

&8 AddHubSpot as contact

Z Post on HubSpaot's wall

g} Send a private message
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55% more

website visitors
for companies that blog.



http://bit.ly/XDkQV

Optimize Your Content

» On-Page SEO R i
» Off-Page SEO
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On-Page SEO Essentials

« Page Title

¢ C I ean U R L E hkkp: ) fwa, hubspok, com/finkernet-rarketing-company

 Headers & Content

More About HubSpot... Internet Marketing Company

[t b, comjinternet-marketing-company, [~[&
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« Description

eeeee

Brian Halligan, CEO & Founder, on the HubSpot
Vision
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Website Tips Based on Real Data
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Lessons from 3,674,029 websites

D X“SE"ETS’FZ www.WebsiteGrader.com
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Think about It As a Whole

/9% more

followers for companies
that also have a blog

Source: Data from over 2,000 businesses - http://bit.ly/a6SrWh Hubsasbt



http://bit.ly/a6SrWh

Where to Share?

» Soclal Media
* In the Blogosphere
* Through Email Marketing

* Through Press Releases

I_l [ If!
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Analyze Results

* Improve = —

I ro C e S S e S Webinar Details From Prospect to Evangelist: Optimizing Relationships with Social

Date/Time: Wednesday, March 2 at 2pm B’Iedla
ET (local time)

Social media provides you with a platform to develop great relationships
and nurture prospects into evangelists. But are you using this system to
its full potential?

- EXCLUSIVE: iPad Giveaway B
Do you know what are the best tools to identify brand evangelists and ran d
. industry influencers? What if you lose important customer contact
information from your Facebook fan page or Linkedln account? ',

gvangelists

Duration: 50min

2< nimble

iPad giveaway sponsored by Mimble, a EXCLUSIVE: By attending this webinar, you enter for a chance to win a
social relationship management free iPad sponsored by Nimble. So make sure you join us!
solution that empowers its users to

HubSpat, oneforty and Backupify unite in this webinar to walk you through
the process of generating prospects and turning them into evangelists

engage any individual, by combining
contacts, calendars and social
communication tools into one unified,
web-based platform

Live Webinar: Wednesday, March 2 at 2pm ET (local time)
In this webinar, you will learn:

Presenters: Janet is the Community * Howto generate leads in the first place

Manager for social business hub + How to efficiently monitor conversations and brand mentions
oneforty - a website connecting = Whattools to use for rewarding advocates
Landlng Pages Search Success
Build and ana pages with forms
. Create New Landing Page | from prospect Search Clear Search Go To Form Manager »
PAGE VIEWS w SUBMISSIONS CONVERSION LEAD NURTURING
RATE CAMPAIGN

New g";%@'”a“ From prospect to evangelist 3,234 1,864 57.64% Social Media-Related

N HubSpt



How to monitor social media,
identify influencers & reward
advocates

Hubsppt



Nurturing your leads with social media

1. Monitor conversations

* 2. Engage your prospects

* 3. ldentify influencers

* 4. Leverage your advocates

Hubsppt



The Social Sales Funnel

PROVIDE
VALUE

Community Development; Around
Industry-0n & Offsite Engagement

Campaigns; Social Media, Marketing,
Trade Shows, Direct Marketing, Events

Intro to Solutions; Lead Nurturing,
Marketing Automation, Proposals

Customer Community Development-0n
& Off Site Engagement, Added Value

Customer Success, Training-Best
Practices & Testimonials

Proactive Referrals, Comments,
Responds to Community for Brand

Designed by Barbra Gago ©Cloud Analytics 2010
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Monitor conversations

» Search terms in Google Alerts &
Twitter for competitors and industry

* |dentical search terms on social

media

(NN

B TweetDeck o361 @ (+ M)

From:

Spma

Search: "oneforty"

c Y dweiser yep..can't remember the name
though. Check oneforty.com 3
¥

+] Thu 10 Fel 11 via Twitter for iPhane in reply t

What do social media metrics mean?
| hitos/bitly/gCEzj1 RT @oneforty

lla, [+] Thu 10 Fet 8 via

pistachi we haven'tadded you asa
social media pro: http//bithy/fXZded make
sure you've signed into http://oneforty.com
first!
+] Thu 10 Feh 21:31 via H

if we haven't added you as a social media
pro: http://bit.ly/fxZded make sure you've
' ‘ signed into http://oneforty.com first!

PP +] Thu 10 Feb

says @ftrain if | had my dream, I'd build the
New York Review of Feature: ebs: like
ctarhinc httne/innafarty cam #tummal

TweetDeck

Search: Radian 6

Social media measurement can work well
with tools like Radiané. Follow my good
@4 friend @vargasl for more infol

t, [+] Thu 5 via He

r " 1z tu ferais donc de l'analyse
scientificus de medias sociaux ? a coup de

L radian 6 ou... http:/googl/fb/EFBNJ

ir, [+ Thu 10 Feb 19:45

1z tu ferais donc de l'analyse
scientificus de medias sociaux ? a coup de
radian 6 ou autre 7

+] Thu 10 Feb 19:31 via He

@markhayden: what social listening
technologies is everyone using? spiral 16,
radian 6

adie 1027, [+] Thu 10 Feb 1504 via

4 RT @markhayden: what social listening
T technologies is everyone using? spiral 16,
radian A2

opBEEEanRn

Search: Hootsuite

feliberty well if | knew that was going to
happen, | would have switched to
hootsuite... grr

e, [+] Thu 10 Fe

Hootsuite is really incredible

L, [+] Thu 10 F 35 via He ite

QRC23 @kaseycrabtree and that's
another reason why | liks
instead P

4 via Twitter tor iPhone in rep

rgotex He can be an honorary son, but
he might not like me using TweetDeck
A instead of HootSuite. | actually use both.
Hope you're well.
+] Thu 10 F

HootSuite for 90% of my Twitterin
#c minnina in Chrama Chrama farauar

Search: Sysomos

#FF #FollowFriday great partners of
sidevi

40deuce
MaritaR and soon to be announced, shh..
® AntdineH, [+] Thu 10 Feb 21:15 via Twe
Twitter Statistics - In-depth Report by
Sysomaos on Twitter's Growth
http://t.co/vUZxgAc via @AddThis

Y Lee, [+] Thu 10 53 via Tweet Button
RT @sysomos: As proud partners of #SMW

we've been providing them with daily blog
posts. See a sample of one here -

As proud partners of Social Media Week
we've been providing them with daily blog
283 camnla af Ana hara -

[fol<lelfa]-]
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More monitoring

ocial Mention, Backtype, Twilerts

S
* Enterprise level options: Alterian SM2, Radian6,
CoTweet

€ > C O https://enterprise.cotweet.com/#/inbox/500/timeline/messages bkd m X
[) oneforty blog > Log I~ ® oneforty marketing [ Gmail - Inbox (86) - [ CoTweet™ — Jenna i [ ] bitly Sidebar || Shorten with bitly ~§ oneforty gmail [ ] Add Zemanta [[]News [_]Popular [ Read later M| Grooveshark - Lister » [ Other Bockmarks
oneforty & Inbox - hPad Report t Help

&

i -
Friends' Updates -

@ printermanage

McMilianFurlow RT @oneforty: How to: Create a social media business card htip/biLlylg67lil - cc @ @t
Sent Messages WG I
Scheduled ] il e
supergeeks RT @onelorty: How to: Create a social media business card . hitp/bitlyige7iif wisestamp @lungleracks @aboutdotme B
Claimed by Me e u Grady & Amanda @oneforty Thanks |
Assigned to Me - for the post upf!.ale! 9 |

aartiles24 RT @oneforty: TweetDeck HackDay: Concepts and Prototypes hitpu/bitlyE7BNF |/ via @Tweetdeck 57 A0 \
Completed by Me D
oneforty @atereshkin @printermanage
neforty Thanks for the post update! ) hey hey - here's the blog post |
http it lyig6 7 it

Archive

printermanage
57 AM Fab 17 f

Grady & Amanda @oneforty Your link
for social media business card sends |
you to a 404 error page :( Gould you \
relink? Id like to see the article! Thanks! |
SaRaHOrMoN RT @oneforty How to: Create a Social Media Business Card hitpuibitlyle1z4s3 b [

54 A0 1
Blueliner @ErinLariviere @oneforty @wisestamp @tunglerocks @aboutdotme Love the idea, thanks for sharing. Wisestamp is great as well for us! RE 1 u ?‘Z:““‘t: ;Tlam‘fjgszr:"’sgw " :

& '- : blogged about it: http #ow ly/3WMWn & \
also has a free e-book for Twitler tips |
Blueliner RT @ErinLariviere: RT @oneforty How to: Create a social media business card  hitp /it ly/g671if o @wisestam| unglerocks @aboutdotme 1 25 AM 5t |

ungleracks: RT @oneforty How to: Create a Social Media Business Card httpbitly/e1z4s3 -/ #tungle #wisestamp #aboutme ﬂ

coocoWY AW o 3

u Grady & Amanda @oneforty \
cliffpaviovic RT @Tunglerocks: RT @oneforty How to: Create a Social Media Business Card http #ibit ly/e124s3 #tungle #wisestamp #aboutme ! @InboundNow using .@ instead of @ in |

8 AM Fab 17 a reply sends it to all Twitter instead of |
1 only your followers that follow that \
| person too

ErinLariviere @lizasperling Love the business card poston @oneforty Lizal Thanks for the Tungle love ©)
e

Tunglerocks RT @oneforty How to: Greate a Sacial Media Business Gard hitpz/bitly/e1z4s3 -/ #tungle #wisestamp #aboutme oneforty Know anyone new to Twitier \

7 AM 1 Wwho is still learning? Here are some tips |
that may help.  hitpbit lyTXQTCu <
ErinLariviere RT @oneforty How to: Create a social media business card hitp/bitlyig67lil - cc @wisestamp @tunglerocks @aboutdotme o
e
u Grady & Amanda Be genuine
authentic! RT @oneforty: Social media
smcys:alen@ Thanks for the follow back - ehecking out more of your stuff today ) can snhance your best practioes for

public relations. Our tips:
http:ibit.ly/igR7x
Pistachio AT @JanetAronica: Like this guy! RT @cinoble Nice tools round-up by @socialbrite http it ly/gEyQK2 ! (u guys should make a @oneorty to 5 AM Feb B

u Grady & Amanda So helpfull RT
@oneforty: How are impressions
difierent than “volume™* What do social
media metrics mean?
hitozbit v YUENY 1

0
82 8 37
lauren_ashley86 RT @.JanetAronica New post on the @aneforty blog: How to create a social media business card  hitp /it lylg67Iif s

M v

HeyRatty RT @JanetAronica New post on the @oneforty blog: How to create a social media business card hitp /it ly/g6 71if
i

sacevero Great resource! New post on the @oneforty blog: How to create a #socialmedia business card hitp/bitly/gTIif . /rt @]anetaronica
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Engage Your Prospects

* Respond to blog comments, @replies, and
Facebook wall posts

* Answer guestions
* Thank those that share your content
* Be helpful. Teach.

Hubsppt



Engage Your Prospects

T.A. McCann

* Gist & Rapportive: Connect with your 2 =Reo

3 Gist.com
tam@qist.com

customers on other social networks AN (206) 229-9991
* Nimble — robust social CRM solution

% Google: Bing Copying Our
Secarch Results

¢ |
Social Stream - now
H H . - Twittor
Mike Champion Sl lwQuiciciony, ] Re-watching "Sneakers". Great hacking movie witer
or greatest hacking movie?
o twitter Edit tags Feb 10 at 9.59pm via Twitter.

slnon'e W ne

Show all profile information ¥ RT @cdixon: fred wilson talking about 2 Pelago's Whrrl Signs
L:‘I founding USV, investing in 2004 versus now, K bh s 'n B t"
and other interesting stuff. 1005 IS

http:/ frern.ch fhY1U4H
Pendmg R Events Subject:

trer. WWW. winnavation.c

EJ @abdinoor thanks for the great talk today!
) L ! Due Date: --- Please select --- % Love the data-driven approach & A/B testing : )
There are no pending activities for Mik recruiting... D FQuora - why do YOoUu maxe
Tags: Feb 10 at 4.35pm via Proxlet = " B
s View 5 More it 0 hard to ask a
Related to: Mike Champion, q Jyestion ? l am very tn Cd cj"
: . bout the Company = . > .
Messages m Email Twitter Fi O Star this task Yh(‘ here is the r !jhl W .\',‘ . v
i T wWi o 163 g 1
Edit th y O ¢ :CINCS.
|E| Good post by @oneforty’s own on embra ! ° with ne sped 5. #fa
Twitter
|E. I reviewed Timely on @oneforty: Fantasti
|E '« Digging new mocks from @churchit fer
. ) 5 » Big Fish Adds Geoff Entress
|E & "What Do Social Media Metrics Mean? .

Show less options & Save Cancel To Board
B w @angilly not sure on exact @oneforty

WWW, ' MY

50f 6 View 5 more »

i -
M Tasks Events Log activity -

There are no recent activities for Mike Champion




ldentify Influencers

* What are influencers

* Klout

* Tweetreach & Rowfeeder

* Terametric — enterprise level tool

Hubsppt



Leverage Your Advocates

» Share options on content and email
» Pay with a Tweet
» MaillChimp & Constant Contact

* Twitter Contests — Offerpop

* Twitter Polls — Twtpoll

Hubsppt



PROVIDE
VALUE

Designed by Barbra Gago ©Cloudd Analytics 2010

Community Development; Around
Industry-0n & Offsite Engagement

Campaigns; Social Media, Marketing,
Trade Shows, Direct Marketing, Events

Intro to Solutions; Lead Nurturing,
Marketing Automation, Proposals

Customer Community Development-0n
& Off Site Engagement, Added Value

Customer Success, Training-Best
Practices & Testimonials

Proactive Referrals, Comments,
Responds to Community for Brand

Hubspt



The Silver Lining of Social Media

bLackupify




Four Points of Consideration

|dentify most critical social

Consider the associated

risk

EIIES

Determine customer data

lifetime value

Archive your online

marketing channels
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|dentify most critical social

EIIES

Consider the associated
risk

Determine customer data

lifetime value

Archive your online

marketing channels
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ldentify Critical Social Channels

Conversations with
potential business partners,
customers and hiring
managers

Linked ()
twittery

Hubspt



ldentify Critical Social Channels

*Facebook — 3rd highest source of inbound
traffic
*Twitter — 4th highest source of inbound traffic

*87% Facebook Fan Page growth

«22% Twitter follower growth




|dentify most critical social
channels

Consider the associated
risk

Determine lifetime value of
customer data

Archive your online
marketing channels

Hubspt



Backup For Cloud Apps @
David F. Carr Forbes

44 Yes, | clicked the delete button.
Yes, | regret it now. Yes, | belatedly
realized why the Backupify service
makes sense. 99

Hubspt



Consider the Risk

* 33% of data loss from user
error

* Increase in social sharing
brings more vulnerability to
data loss

* If accounts are hacked, your
entire business Is at risk

Hubsppt



Consider the Risk

* Losing data is like losing a
customer

* Ensure conversations are
documented and managed

Hubsppt



|dentify most critical social
channels

Consider the associated
risk

Determine customer data
lifetime value

Archive your online
marketing channels

Hubspt



Determine Lifetime Value of

Customer Data

* Net value attributed to customer
data

* This data Is just as valuable as
the customer them self

* |f data is lost, so Is the customer
lIfetime value

Hubspt



|dentify most critical social
channels

Consider the associated
risk

Determine customer data
lifetime value

Archive your online
marketing channels

Hubspt



Have a Backup Plan

* Record of customer
interactions

* If ever lost, data Is
usually unrecoverable
unless you have a
backup in place

* Without a backup, you
are vulnerable

M Gmail Twitter
& Google Docs Facebook
L-:.i

'H Google Sites ®® Flickr

=] Google Calendar E Blogger
=2 Google Contacts H zoho

'ﬂ! Picasa
©
®

Google
@) ™
>
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Get a live demo customized to your business with an inbound marketing

expert providing you actionable advice in addition to an overview of how
HubSpot can help you grow traffic, leads and sales.

HubSpot's tools allow you to:

* Easily create and optimize content to get found via search engines by
gualified prospects

* Convert website visitors into leads and manage those leads efficiently

* Understand how your marketing efforts are driving sales so you know what
to keep investing in

-~

Live Demo

Learn how
HubSpot software
can help grow your
business. #

Hubsppt


http://www.hubspot.com/products/demo/?source=ebook-soc-med-in-10-minutes-day
http://www.hubspot.com/products/demo/?source=SherpaSocialPPCExcerpt-CTApage-20

