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Introductory content is for marketers who are new to the subject. 

This content typically includes step-by-step instructions on how 

to get started with this aspect of inbound marketing and learn its 

fundamentals. Read our “Introduction to effective Calls-to-Action.”

intRoDUctoRY

is tHis BooK RiGHt foR ME?
Not quite sure if this ebook is right for you? see the below description to determine if 

your level matches the content you are about to read.

Intermediate content is for marketers who are familiar with the 

subject but have only basic experience in executing strategies and 

tactics on the topic. This content typically covers the fundamentals 

and moves on to reveal more complex functions and examples. 

Read our guide to “mastering the Design & Copy of Calls-to-

Action.”

intERMEDiatE

Advanced content is for marketers who are, or want to be, experts 

on the subject. In it, we walk you through advanced features of 

this aspect of inbound marketing and help you develop complete 

mastery of the subject. After reading it, you will feel ready not only 

to execute strategies and tactics, but also to teach others how to 

be successful. 
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Reading about best practices 
isn’t the same as seeing them. 
So we want to introduce you to a 
lot of call-to-action examples. 
“

”
In this ebook you will learn what calls-to-action are best to use if you want 

to showcase your product or service, incorporate a video and present an 

additional incentive to be more inviting to your audience. Also, we will 

feature companies that are doing a great job with call-to-action design: using 

contrasting colors and unorthodox shapes, and creating a sense of focus 

and direction. some of the highlighted examples will give you ideas on how 

to collect email addresses, introduce more than one call-to-action at a time 

and use compelling text to appeal to your viewers. In here, there are even 

calls-to-action that will show you ways in which you can reduce anxiety for 

visitors and help them self--identify as different segments of your target 

audience.

Ready to browse through these 100 examples? we are, too! enjoy them and 

learn from them. what’s more, start putting the knowledge you gain into 

practice. you can start a free 30-day trial of Hubspot to practice along the 

way. once you optimize your calls-to-action, share them with us! we would 

love to feature them in a future ebook.

Calls-to-action (CTAs) are a key driver of lead generation. They connect two of 

the most critical pieces in the lead generation process: incoming traffic and 

opportunities for converting these new visits into leads. In order to optimize 

your marketing efforts for maximum conversions, you need to make call-to-

action improvements.

enhancing the look and feel of your CTAs is a great start to an optimized 

lead generation process. our previous ebook in this series addresses some 

essential lessons on call-to-action design and copy. yet, reading about best 

practices isn’t the same as seeing them. That’s why we want to introduce 

you to a lot of call-to-action examples that will show you how top marketing 

tips are actually put into practice.

Hopefully, these examples will inspire you, foster your creativity and prepare 

you to create some stellar calls-to-action.
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cHaPtER 1

calls-to-
action UsinG 
contRastinG 
coloRs

Use contrasting colors but make 
sure they still fit in with your 
general website color scheme.“

”
let’s start by exploring how companies use contrast to create 

effective calls-to-action. As a reminder, contrast is one of the most 

powerful graphical techniques you can apply to calls-to-action. 

The fastest way to grab someone’s attention is by making your CTA 

stand out from the rest of the page and making it dominant. you can 

achieve that by picking a color for your button (or hyperlinked text) 

that contrasts the background. 

what colors should you use to make your call-to-action stand out? 

some marketers argue that red can increase click-through rates 

significantly. Others explain that the context of the web page should 

dictate the color. so stay mindful of your overall website design. while 

you want to keep the colors contrasting, make sure all of them fit in 

with your general website color scheme and avoid using patterns.  
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1Here is an example of 

dark background and 

an upbeat color for the 

call-to-action. Notice 

that Airbnb is using 

a busy image in the 

background but they 

have added a dark semi-

transparent box behind 

the text to ensure the 

CTA is readable and 

stands out.
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2Another example of a 

busy background which 

doesn’t take away 

from the call-to-action 

because the white CTA 

text is placed on top of 

brightly colored boxes 

that help the call-to-

action stand out. 
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3This is now the third 

example of a call-

to-action placed on 

the left-hand side 

of the page. This is 

not random. In the 

english language, we 

start reading from left 

to right and from top 

to bottom. 
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4besides the obvious 

contrast created in 

this call-to-action 

example, notice that 

the white text above 

the CTA gives readers 

more context around 

what the company 

wants them to do. 

This text assists 

the call-to-action 

and enhances the 

flow of your reading 

experience, from top 

to bottom of the page.
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5In this example the 

call-to-action button is 

the only warm bright 

color on the page. 

Colors that suggest 

warmth, such as red 

and orange, appear 

larger than colors 

suggesting coldness, 

blue and green. warm 

colors appear closer 

to the viewer and are 

often used for CTAs.
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6The examples we 

looked at so far all 

featured call-to-action 

buttons. However, 

you don’t necessarily 

need a button to 

create contrast. Hoi 

moon marketing 

simply changed the 

color of the CTA font 

to orange.
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7Hubspot creates a 

sense of contrast 

on a simple white 

background by using 

three different colors 

for the distinct CTA 

options. The primary 

call-to-action is 

orange, the second 

one in importance 

is gray and the third 

one is just a blue 

hyperlink.
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8This example 

reinforces the 

contrast of cold Vs 

warm colors. The 

blue background is 

a cold color and the 

call-to-action stands 

out with its orange-

yellow hues.
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9Jive also uses a 

busy image as 

its homepage 

background. yet, you 

will notice that the 

majority of the big 

distracting objects 

(people, windows, 

flying paper) are 

away from the call-

to-action button. 

And look--the CTA is 

orange on a dark blue 

background!
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10
so far we showed 

calls-to-action 

on company 

homepages, but 

that doesn’t mean 

you can’t achieve 

contrast in other 

places of your 

website. linkedIn, 

for instance, offers 

contextual and 

contrasting calls-to-

action throughout its 

platform.
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11There has been a 

huge debate revolving 

around usage of the 

color red for call-to-

action design. After 

all, red is the color of 

contradictory powers: 

fire, passion, and also 

the international stop 

signal. zynga, the 

leading provider of 

social game services, 

has taken a clear 

stance on the matter. 
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cHaPtER 2

calls-to-
action 
PREsEntinG 
an incEntivE

Come up with compelling 
incentives that will encourage 
visitors to take the next step.
“

”
sometimes you just need an additional push to make 

a decision. you can increase the chances of someone 

following the path you want them to take if you provide 

them with an incentive. If you are asking someone 

to download your whitepaper, for instance, you can 

mention that there is a bonus that goes with it. or if 

you are inviting people to sign up for a consultation 

with your company, you should emphasize that it’s free 

and customized to the special needs of the user.

Incentives come in different shapes and sizes—they 

can be bonus offers, discounts, exclusive access, or 

certificates. Set your imagination free and come up 

with some compelling incentives that will encourage 

visitors to take the next step.
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12by offering access to 

valuable information 

for free, you lower 

the barrier to entry. 

In this example 

Codeacademy is 

bringing the attention 

of visitors to the fact 

that access to their 

resources is free.
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13Discounts constitute 

another type of 

incentive. The call-to-

action example here 

offers $500 off the 

showcased product. 

It creates a sense 

of exclusivity and 

evokes memories of 

coupons placed in 

newspapers.
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14you have more 

incentive to take an 

action if you know 

that the action is 

not going to be 

a burdensome 

and long process. 

The call-to-action 

example here 

recognizes that 

people are busy and 

makes a promise 

to take just a few 

seconds. 
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15social proof—or 

also known as 

social influence—is 

a great way to sway 

people in a specific 

direction. In this 

example Threadless 

shows you a product 

and also the number 

of people who have 

shared or liked 

that item on social 

networks.
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16Here is another 

example of social 

proof—this time it’s 

meant to collect 

email addresses to 

expand the contact 

database of smashing 

magazine. The 

publication is showing 

its number of existing 

subscribers, thus 

encouraging you to 

become a part of this 

big community.

http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://en.wikipedia.org/wiki/Social_proof
http://en.wikipedia.org/wiki/Social_proof


101 examples of effective calls-to-action

www.HubspoT.Com www.HubspoT.Com

Share This Ebook! Share This Ebook!

44 101 examples of effective calls-to-action 45

cHaPtER 3

calls-to-
action 
sHowinG 
PRoDUct

By showing your product or 
service through your call-to-
action, you make the offer more 
tangible to visitors.

“
”

your calls-to-action also have the power to increase 

product awareness. many companies are promoting 

offers, such as trials, which are closely related to their 

main product/service. In this context, it makes sense 

to showcase what it’s that you are selling.

by showing your product or service through your 

call-to-action, you make the offer more tangible to 

visitors. It seems closer to capture it and, if its value is 

instantly visible, the call-to-action becomes that much 

more compelling.
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17In this example 

Disqus creates a 

visual connection 

between the orange 

call-to-action and a 

screenshot of the 

product, which is a 

comment system. 

Visualizing this 

connection makes 

the action seem 

more attainable.
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18flipboard has 

also placed its 

two calls-to-action 

(“available on the 

app store” and 

“get it on google 

play”) next to 

an animation of 

its product. In 

this way visitors 

can get an 

understanding of 

the magazine’s 

interactive 

features and 

social aspect, and 

take the next step.
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19mobile app companies 

often showcase their 

product next to a call-to-

action. In the example 

here, forkly is not only 

telling the reader what 

its app does, but it’s 

demonstrating how it 

looks like. The  green 

call-to-action to the 

left stands out on the 

dark background and 

highlights the fact that 

the app is free.
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20goalstacker is 

another company 

that has chosen 

to show an image 

of its product as it 

encourages visitors 

to take the next step 

and sign up for the 

software or tour it.
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21similar to forkly, 

Instagram is 

showing what the 

mobile app looks 

like as it invites 

people to get it.
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22orchestra is showing 

images of its system 

across different 

platforms (web and 

phone) which is a 

strong statement about 

the product’s features. 

The size and placement 

of the second call-to-

action here (“sign up on 

the web”) clearly shows 

that it’s a secondary 

(not the primary) CTA.
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23

spotify is strategic about the product images it displays next to its call-to-action. It shows that the radio station is 

available on iPhone and iPad, with the first image conveying that the product is a music listening experience and 

the second image conveying that one can customize that experience by selecting thumbs up or thumbs down.
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24

The image wufoo has chosen to highlight next to its three calls-to-action also 

makes a strong statement about the product and its easy-of-use and flexibility. It 

helps visitors gain a better idea of what they are signing up for.
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cHaPtER 4

calls-to-
action UsinG 
GREat tExt

Make sure your wording 
is clear, specific, and 
action-oriented.“

”
If the copy you craft doesn’t draw visitors in, that can 

hurt your click-through rate, lead conversions, and 

ultimately, sales. “people looking for information are 

looking for text, not pictures,” writes copywriter Dean 

Rieck, analyzing the results of an eyetrack III study. 

Visitors focus on the words in text ads more than on 

the graphics.

Make sure your wording is clear, specific, and action-

oriented. while you should focus on your call-to-

action text, don’t forget that graphics can help convey 

meaning and strengthen your message. They are 

especially useful in explaining a concept that is hard to 

explain with words alone.
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Akismet is all about 

protection from 

spam, and visitors 

can definitely get that 

message from the call-

to-action. It not only asks 

them to “get started,”  

but also reinforces the 

point that this is the way 

to get rid of spam. 
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26
The most compelling 

CTA here is asking 

readers to “click to look 

inside” of the book. The 

combination of the big, 

highlighted text and arrow 

stands out from the rest 

of the page and invites 

people to flip through 

their potential purchase.
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27The language of 

this call-to-action 

is optimized to give 

visitors context even 

if they haven’t read 

the bullet points 

above. It’s specific 

and action-oriented.
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28In this example the 

text above the call-

to-action, “15 day 

free trial,” gives 

more specifics 

around the action 

visitors should take. 

It reveals the how 

of “trying Codebase 

for free” — through 

a trial — and tells 

us how long this 

experience will 

last — 15 days. It is 

highlighted through 

the use of Italics.
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29The text outside the 

call-to-action button 

here serves to 

create an incentive. 

It’s “free” to add an 

event, so one should 

just go ahead and 

create one!
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30The call-to-action 

here is descriptive 

enough so that 

visitors don’t have 

to read the rest 

of the text on this 

page. The CTA tells 

you exactly what you 

are going to receive 

once you click on it.
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31goTowebinar uses 

hyperlinked text to 

explain what exactly 

visitors will get after 

their click(s): it’s a 

free trial or an online  

purchase. They also 

offer a third option 

to simply chat with 

sales.
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32Here is another 

example of a 

descriptive call-

to-action—it does 

a great job of 

summarizing the 

bullet points above 

in case someone 

skips them.
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33The text underneath 

the main call-to-

action here gives 

more details around 

the offer. This 

language creates a 

sense of clarity and 

sets expectations.
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34

Here is another call-to-action that gives visitors enough information for them to take 

the next step without having too much background knowledge. In fact, the text above 

is not even complete, serving as a teaser and tempting people to keep reading.

http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/


101 examples of effective calls-to-action

www.HubspoT.Com www.HubspoT.Com

Share This Ebook! Share This Ebook!

84 101 examples of effective calls-to-action 85

35by now you have probably 

learned that it’s effective to 

provide specific information 

in calls-to-action. brightcove 

provides us with yet 

another example of this 

best practice. while the 

text above describers what 

visitors are signing up for, 

free webinars and events, it 

doesn’t hurt to reiterate it in 

the call-to-action itself.

http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/


101 examples of effective calls-to-action

www.HubspoT.Com www.HubspoT.Com

Share This Ebook! Share This Ebook!

86 101 examples of effective calls-to-action 87

36This call-to-action 

example uses 

language that 

conveys the idea of 

value. by clicking on 

the CTA, one will get 

“unlimited access” 

to web templates. 

This call-to-action 

is also providing 

an additional 

incentive to users by 

mentioning that there 

is a discount from 

$149 to only $50. 
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37when the context 

of the web page 

doesn’t necessarily 

contribute much to 

the meaning of the 

call-to-action, the CTA 

needs to be powerful 

by itself and convey 

a compelling point 

with both visuals and 

text. The language 

of the calls-to-action 

here is telling enough 

to give readers solid 

context around the 

two offers. 
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38
The text around the call-

to-action example here 

contributes to its impact. 

Just below the highlighted 

“subscribe” button, you 

will find more information 

on the value you will get 

after the click.
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cHaPtER 5

calls-to-
action UsinG 
sPacial EffEct

Don’t crowd the language 
unless the information around 
it is key to taking the action.“

”
you know how they say that, sometimes, less is more? 

Well, that can definitely be true for calls-to-action. If you 

want to attract more attention to your CTA, you should 

give it some space. Don’t crowd the language unless the 

information around it is key to taking the action.

separating the CTA from the rest of the content on a web 

page will mean it’s a separate item. If there is a tight 

connection between the call-to-action and some other 

web page element, then there should be less white space 

between the two.   

“The more white space there is in between a call-to-action 

button versus a surrounding element, the less connected 

they are,” writes Jacob gube in smashing magazine. 

“Therefore, if you have other elements that can help 

convince users to take action, reduce the white space in 

between those elements and the CTA.”  
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39Notice how simple this 

page is —it includes a 

navigation at the top, 

a short description 

of what the company 

does, an image and 

two calls-to-action. It’s 

clear what you should 

do next—you can either 

click somewhere in the 

navigation or pick one 

of the calls-to-action.
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40firefox has 

done a 

great job of 

removing all 

noise from the 

real estate 

around the 

call-to-action. 

The images 

are away from 

the button and 

the text is not 

crowding it 

either.
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41

Here, too, the main call-to-action is at a distance from 

potential distractions, like the images at the top or the two 

options at both sides.
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both calls-to-action have enough breathing space 

around them to help the reader focus on the most 

important information on this page.
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43Dropbox’ call-to-

action is the epitome 

of simplicity. Visitors 

have only two 

options—and these 

are immediately 

visible—to watch the 

video or download 

the software.
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44evernote presents 

another example of 

a call-to-action using 

spatial effect, with 

information grouped 

together in small, 

digestible chunks 

away from the CTA 

button. The one 

suggestion here is 

to use a warm color 

for the call-to-action 

to help it stand out 

more against the 

green background.
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45grindr has 

also opened 

up space 

around the 

main call-to-

action, guiding 

visitors to the 

action they 

should take.
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46Notice how the CTA here is placed 

against the least busy part of the 

image. lytro doesn’t give visitors too 

many options to choose from, but asks 

for them to focus on “learning more.”
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47similarly, path has 

reduced the noise 

around the call-to-

action, placing it on 

a minimalist page 

that doesn’t distract 

visitors from the 

main activity they 

should engage in.
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48Here, too, you will 

notice that there is a 

sense of cleanliness 

and simplicity 

that highlights the 

calls-to-action. The 

separation between 

the three CTAs is 

achieved through 

the use of different 

colors and lines. 
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49Notice that the 

calls-to-action 

here are placed 

in a pool of white 

space instead of 

close to the text 

or the images.
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50skype is another 

company that does 

a great job with 

minimalist design 

that helps highlight 

the call-to-action.
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51stripe has 

achieved the 

same sense 

of space 

and focus by 

placing its CTA 

against a dark 

background.
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52uber presents 

another call-to-

action example 

that uses spacial 

effect to attract 

the attention of 

website visitors 

to the right page 

element.
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53

Naturally, you can achieve spatial effect on banner ads as 

well as web pages different from your home page.
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54

In this example the CTA button has a semi-

transparent frame that also helps separate 

it from the rest of the content on this page.
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cHaPtER 6

calls-to-
action 
cREatinG 
a sEnsE of 
DiREction

By creating a sense of direction, 
you guide the visitor to the 
important element on the page.

“
”

some of the most successful calls-to-action out there 

have arrows pointing at them. It creates a sense 

of direction and guides the visitor to the important 

element on the page. This is a way of prioritizing 

information and creating a flow.  

In fact, Hubspot social media scientist Dan zarrella, 

found out that if you have a picture of a human looking 

at a lead-capture form or call-to-action on a page, 

that’s where the eye of the visitor will also shift to. so 

don’t add images of people who stare right at your 

audience; make them stare at what your audience 

should look at. 

let’s look at some examples!
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55most arrows in calls-

to-action point to the 

right because that 

implies a natural 

next step, especially 

in terms of reading. 

In the english 

language we read 

from left to right.
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56This CTA 

has four 

arrows 

pointing 

at it so 

the reader 

has clear 

directions 

on where 

to go next.
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57Asking somebody 

to watch a video 

is another type of 

a call-to-action, so 

consider adding an 

arrow that points to 

your “play” button.
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58The arrow 

in the CTA 

example here 

is pointing to 

more text. It’s 

worth split 

testing this 

page to see if 

swapping the 

placement of 

the text and the 

image might 

increase click-

through rates.
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59you don’t have 

to necessarily 

use an arrow to 

create a sense 

of direction—you 

can do that by 

using a simple 

character like in 

the example here.
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60other visual 

elements can 

increase the 

effect of the 

arrow. Visible 

gains, for 

instance, has 

circled its call-

to-action with a 

handwritten font.

http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/


101 examples of effective calls-to-action

www.HubspoT.Com www.HubspoT.Com

Share This Ebook! Share This Ebook!

140 101 examples of effective calls-to-action 141

cHaPtER 7

calls-to-
action 
foR EMail 
GEnERation

Many companies promote CTAs 
to grow their email database and 
expand their list of contacts.“

”
A key part of optimizing calls-to-action is looking at 

their landing pages and ensuring that the CTA and the 

landing page are aligned with the same message. In 

our 100 examples here we haven’t looked at what the 

landing pages after the clicks look like, which could 

make or break conversion rates. 

many companies, however, promote calls-to-action to 

simply grow their email database and expand their list 

of contacts (which they will later nurture and follow up 

with). some businesses are doing that exceptionally 

well! so in this section we will review examples of calls-

to-action used for email generation.
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61The best calls-to-

actions don’t look 

like flashing ads but 

are paths toward 

valuable information 

discovery. The text 

above the email opt-

in box here conveys 

the action readers 

need to take and is 

clear and direct.
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62Another great 

approach when 

collecting emails 

and names 

to grow your 

database is to use 

subtle text that 

shows readers 

what information 

they need to 

enter. In this case, 

it’s “first Name” 

and “surname.”
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63make sure that you 

are setting clear 

expectations when 

you collect email 

addresses. what are 

your recipients going 

to get? How often? The 

CTA here mentions that 

people will get emails 

about sales.
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64you can reduce 

people’s anxiety 

by guaranteeing 

that you will keep 

their privacy 

and send them 

only valuable 

information they 

care about. Check 

out how gojee 

achieved that.
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65experiment with adding 

background images to 

your email opt-in CTAs 

to increase the readers’ 

desire to sign up for 

your offers and convey 

positive emotions of 

efficiency, enjoyment, 

success, etc...
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66you can increase the 

visitors’ incentive 

to sign up for your 

communication if 

you mention that 

access/membership 

is free. Don’t be 

afraid to brag about 

your strengths—

confident and 

hyperbolic language 

helps conversions.
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67As discussed earlier, 

another call-to-action 

tactic is to address 

the quickness of the 

sign-up process. your 

CTA message should 

convey that setting up 

an account offers a lot 

of benefits and isn’t a 

hassle at all.
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68The entire sign-up 

process can be 

listed on the same 

page rather than be 

spread across a few 

pages. by presenting 

all required fields 

in one spot, you are 

transparent with 

visitors and reinforce 

the easiness of the 

path you are asking 

them to take.
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69As a general 

call-to-action 

best practice, 

you should 

try to remove 

distractions from 

your main CTA 

and help people 

focus on what’s 

truly important. 

skillshare has 

done a great job 

of that by using 

a simple white 

background and 

creating a sense 

of spaciousness.
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70you might also 

consider using the 

facebook login option 

and gain more insights 

about your users.
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71Don’t be afraid 

to make your 

opt-in process 

personal and 

fun. After all, this 

is the beginning 

of a long-term 

relationship with 

your recipients—

make them feel 

special.
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cHaPtER 8

calls-to-
action witH 
PRiMaRY & 
sEconDaRY 
oPtions

Decide which call-to-action 
has higher priority, and 
draw attention to it.
“

”
often times, you have two or three competing actions 

that you would like your website visitors to take. for 

instance, you might want to ask them to request a 

consultation and try out your product. or you might 

want them to sign up for your email newsletter and 

download a whitepaper. Decide which call-to-action 

has higher priority, and give it more prominent 

placement, a bigger size or a contrasting color. most 

calls-to-action of this type use different colors to 

illustrate which alternative is more desirable. you need 

to use marketing analytics to figure out which offer 

should get higher priority: make your decision based 

on data, not on guesswork.

Also, keep in mind that the context of your page will 

affect click-through rate, so make sure there is a clear 

alignment between your call-to-action and the content 

around it. 
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72one quick way 

of making a 

clear distinction 

between your 

primary and 

secondary call-to-

action is to create 

the primary one 

as a button and 

the secondary 

one as just a 

hyperlink. That 

sends a clear 

signal about 

what the desired 

action is.
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73many 

companies 

separate 

their 

primary 

call-to-

action 

from the 

secondary 

one by 

using a 

warm color 

Vs a cold 

color like 

in this 

example.
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74Here is another 

example of 

placing a button-

like CTA as the 

primary call-to-

action next to a 

hyperlinked text 

which serves as 

the secondary 

call-to-action.
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75Decide whether 

your primary and 

secondary calls-to-

action should be 

somewhat aligned 

or completely 

different. In this 

example both CTAs 

revolve around the 

product—one of 

them takes you to 

the pricing page 

while the other 

one allows you to 

explore the product.

http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://www.facebook.com/sharer/sharer.php?u=http://www.hubspot.com/examples-of-effective-calls-to-action/
http://twitter.com/intent/tweet?text=101%20Examples%20of%20Effective%20Calls-to-Action%20-%20download%20@HubSpot's%20free%20ebook%20to%20learn%20what%20works:%20http://goo.gl/HaoaY
http://www.linkedin.com/shareArticle?mini=true&url=http://www.hubspot.com/examples-of-effective-calls-to-action/


101 examples of effective calls-to-action

www.HubspoT.Com www.HubspoT.Com

Share This Ebook! Share This Ebook!

174 101 examples of effective calls-to-action 175

76usually, the primary 

CTA is the one directly 

linked to new revenue 

while the secondary 

CTA contributes 

to that end goal 

indirectly. either way, 

you need to find out 

what pages assist 

you in customer 

acquisition process.
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77by now you 

have probably 

noticed that 

a product 

education 

resource, like 

a product tour 

video, is a good 

secondary call-

to-action.
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78The call-to-action 

placement is also 

telling of its priority. In 

the example here the 

top CTA is the primary 

one, even though its 

color blends in with 

the page background. 

planHQ might want 

to run an A/b test 

to see if a warmer 

color will get a higher 

CTR rate and more 

submissions.
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79As you work on 

your primary and 

secondary calls-

to-action, ensure 

that your landing 

pages are also 

optimized. you 

might be getting 

a ton of clicks 

but just a few 

submissions, 

which is not 

desirable.
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80your calls-to-action 

should reflect some 

of your company’s 

key branding colors. 

Top Chef university, 

for instance, has 

orange in its logo 

and its website 

navigation, so 

while its orange 

CTA stands out 

on the dark blue 

background, it is 

also tasteful and 

matches the color 

scheme of the site.
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81other graphical 

elements, such 

as arrows and 

dotted lines, can 

also point to the 

primary CTA, thus 

highlighting it 

further.
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82ensure that the colors 

of your multiple 

calls-to-action don’t 

compete but are clearly 

conveying priority, 

something that is not 

immediately clear in 

this CTA example.
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cHaPtER 9

calls-to-
action 
facilitatinG 
sEGMEntation

Let your community self-
identify itself as the sub-
persona they are.

“
”

whenever you create calls-to-action, you should be 

thinking about the people who are clicking on them. 

who is your buyer persona and how can you make the 

CTA more targeted to that target audience?

As you brainstorm on this topic, you might find out that 

you actually have more than one buyer persona. If you 

are a marketing professional at a hotel, for instance, 

you have the vacationing couple as one target 

audience and the traveling business professional as 

another segment. How do you differentiate between 

the two?

easy! let your community self-identify itself as the 

sub-persona they are. offer them calls-to-action that 

facilitate the segmentation process. let’s look at a few 

examples!
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83To optimize 

the conversion 

process of 

different buyer 

personas, you 

have to lead them 

down different 

paths. Here is one 

example of how 

that intersection 

might look like.
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84you can use bullet 

points to clarify 

which call-to-

action is designed 

for which persona. 

This is also a 

great exercise to 

do internally! 
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85Another way to 

achieve that 

differentiation is 

through images 

that convey the 

distinct messages 

each segment will 

identify as.
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86you can also play 

around with the 

layout of these 

calls-to-action. 

In this example, 

sharespost 

positioned them 

vertically and gave 

a one-sentence 

description of 

each choice.
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87Notice that the 

call-to-action 

appearance and 

language are 

actually identical 

for the different 

segments. what 

varies (and 

matters most)

is the context 

around the CTAs—

the headers, 

images and bullet 

points.
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cHaPtER 10

calls-to-
action tHat 
MaKE a GooD 
UsE of viDEo

Videos can be of a great 
assistance to the call-to-
action, or they can be the 
call-to-action itself!
“

”
Videos present a great format for explaining 

complicated ideas quickly and conveying the value of 

a specific product or service. They also have the power 

to convey strong emotions and really prompt us to take 

an action on the spur of the moment. In this context, 

videos can be of a great assistance to the call-to-

action, or they can be the call-to-action itself!

For instance, many companies want to first educate 

their audience on certain concepts before they ask 

people to take any further action. Videos offer a 

perfect opportunity for that. And don’t forget, you can 

always place a call-to-action within the video itself!
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88for 3playmedia, the 

video is the call-to-

action. The core of 

this page invites 

visitors to simply 

press “play.” Aside 

from the embedded 

videos to the left, the 

yellow text to the left 

is also encouraging 

people to “watch 

video.”
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89you don’t have to show an actual video thumbnail to 

ask visitors to watch your clip. In the example here you 

will see that a hand-drawn illustration can also look 

compelling. The magnifying glass to the right tells us that 

we just need one click to zoom in and expand the video.
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90Video calls-to-

action make  a 

lot of sense if 

video is your 

product, like in 

khan Academy’s 

case.
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91Carefully plan the 

video thumbnail 

you’ll use—it should 

be readable and 

compelling. Consider 

using an arrow and 

a symbol that shows 

this is a video, like 

a ‘play’ button or a 

video tape.
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cHaPtER 11

calls-to-
action witH 
UnoRtHoDox 
sHaPEs

Experiment with CTA shapes 
that are rare, asymmetrical, 
and out of the ordinary.“

”
most calls-to-action have the same shape: that of a 

standard rectangular box. shay Howe, designer and 

user interface engineer at groupon, recommends that 

you round the corners of your CTA shape to make it 

more “button-like.” square corners, he writes, may 

signal to visitors that the CTA is an ad or banner, and 

they might therefore avoid it.

sometimes you will encounter calls-to-action that have 

more unconventional shapes. for instance, they might 

be oval, star-like or assuming the contours of another 

object. This creative approach creates an element of 

surprise and might prove to be effective for increasing 

click-through rates. so experiment with call-to-action 

shapes that are rare, asymmetrical, and out of the 

ordinary.
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92when most companies, 

including your 

competitors, are using 

traditional CTA shapes, 

you can stand out 

with something that’s 

out of the ordinary. 

unconventional call-to-

action shapes will help 

you tell a different, 

fresher story from what 

everyone else is saying.
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93Ribbons can grab 

people’s attention 

as they convey a 

sense of quality 

and exclusivity.
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94experiment with 

hand-drawn 

illustrations that 

will take visitors to 

the pages you want 

them to visit. If you 

are a restaurant, 

that would be your 

Reservations page. 
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95Here are 

a few 

other 

shapes 

that 

serve as 

calls-to-

action.
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96An arrow is an easy 

shape to create and 

is tied to the notion 

of active movement 

and next steps—the 

perfect psychological 

framework for a call-to-

action to create!
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97

you can also place your CTA text on a post-it image. This 

is another visual that creates a sense of productivity and 

puts you in a mindset to cross tasks off your list.
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cHaPtER 12

calls-to-
action tHat 
REDUcE 
visitoRs’ 
anxiEtY

Reassure your community that 
their time and energy is well 
spent with you.
“

”
Nowadays most people are unwilling to sign up for 

new email lists or spend time on filling out forms. They 

need to be highly motivated to do that. The offer you 

provide them should be valuable enough for them 

to take time out of their busy days and follow your 

directions. so before you start optimizing your calls-to-

action and landing pages, think hard whether the offer 

you are presenting to visitors is good enough.

even if your community is motivated enough to 

download your resources, you need to do some extra 

work and reassure them their time and energy is 

well spent with you. you need to guarantee that their 

contact information and privacy are safe. let’s see 

how some companies handled this.
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98A common objection 

to clicking through 

on a call-to-action 

and converting on a 

landing page is that 

the company might 

require your credit 

card information. 

Hoppio has taken 

measures to explain 

that no credit card 

is required to sign 

up for its app.
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99when people use 

their existing social 

profiles to set up 

new accounts 

elsewhere, they 

need reassurance 

that the company 

they are starting a 

relationship with  

won’t engage them 

in any unauthorized 

activities. 
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100Here is another 

example of how 

you can mention 

that signing up 

for something 

on your website 

doesn’t require 

any payment. 

Consider A/b 

testing this 

language to 

see if there are 

any drastic CTR 

differences.
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101you can reassure 

your audience that 

their information 

is safe with you 

by embedding 

the Verisign 

checkmark image 

next to your call-

to-action. This 

authentication 

service conveys 

security and trust.
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oPtiMizE YoUR 
calls-to-action 
foR convERsions
get a custom demo of the 
Hubspot all-in-one marketing 
software and find out how 
you can optimize calls-to-
action for maximum lead 

http://bit.ly/Get-a-Demo-of-Hs

A lot of the suggestions and examples we highlighted in this ebook have represented CTA 

best practices, but sometimes best practices might not be the best practices for your 

particular business. One business might find that a red button in the top left corner of a 

web page performs the best for them, while another business might find that red buttons 

rarely get clicked, and the top right corner of a web page is the optimal placement for 

their CTAs.  

Therefore, marketers who are striving to continually increase their call-to-action click-

through and conversion rates are constantly conducting A/b tests to determine the best 

design for their CTAs. we at Hubspot have seen conversion rate increases of 1300%, 

based solely on improving a page’s CTA button

Hubspot’s call-to-action tool enables customers to generate CTAs in seconds, A/b test 

them for better results, and track them across channels. what’s more, because Hubspot 

is an integrated all-in-one platform, you’ll be able to use the same CTA you’ve built for your 

webpages in your emails and blog posts, then track its success in one seamless view.  

sign up for a free Hubspot 30-day trial and start optimizing your calls-to-action.

Want to increase your call-to-
action CTR? Conduct A/B tests.“ ”
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