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WHAT IS AN
INBOUND CAMPAIGN



FLICKR USER: Horla Varlan

What is an
inbound
campaign?







Inbound Methodology
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What is an inbound campaign?
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A Note on Inbound Campaigns

Historically people have run ad campaigns or email campaigns, an
inbound marketing campaign takes into account the varied way
that people learn online and encompasses many channels.

Inbound campaigns are typically content driven, so even if you're
ultimately driving someone to a demo of your new product, you

want to create content relevant to that product to pull people in.

- Campaign-in-a box Customer Guide



What does unified cross-channel
messaging entail?
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UNIFIED CROSS-CHANNEL MESSAGING

1. Assets & activities
2. Efforts

3. Behaviors

NOTE: Those entering the campaign via one channel should up at the same place



ASSETS & ACTIVITIES

Ebooks
Landing Pages
Tradeshows
Webinars

EFFORTS

: Campaign planning meetings
. Mapping out campaign deadlines
in calendar

BEHAVIORS

. Networking
. Promoting



WHY USE THE INBOUND
CAMPAIGN APPROACH



WHY USE THE INBOUND
CAMPAIGN APPROACH?

0 Consistent messaging across channels

e Saves you time

9 Increase effectiveness & RO

e Improve your analysis of what worked & why



CONSISTENT MESSAGING
ACROSS CHANNELS



Flickr User: dvanzuijlekom

SOLUTION AWARENESS




Flickr User: JeepersMedia
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If your goal is to generate leads...

You should not be:

* Blogging about your company’s news

* Putting self-promotional videos
behind landing pages

* Using press releases to source
content offers




9 SAVES YOU TIME






HubSpot Campaign Guidance

Define Campaign Details
Define your campaign's goals, target audience, time frame, and add any additional details.

Goals and timeline
Define the goal this campaign is trying to achieve over a specific time frame.

Personas, budget, and notes
Define wha this campaign is targeting and add any other details, like budget and internal notes.

Convert Contacts
Create the marketing assets that will help you convert prospects into contacts or contacts into qualified leads.

Target keywords
Target specific keywords with your campaign, S0 you can get found organically.

Create landing and thank-you pages
In this step you can create the landing and thank you pages that will present a platform for your offer.

Promote Campaign
Drive traffic to your campaign through social media messages, emails, and blog posts.

Create email
Build a marketing email aligned with your landing page so you can promote the offer to your existing
contacts.



g INCREASE EFFECTIVENESS & ROI



Increase the |
surface area of %
your message.

Flickr User: left-hand



6 ANALYZE WHAT WORKED & WHY
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How will you know what worked for a persona, if
you don’t experiment with everything?




INBOUND CAMPAIGN
EXAMPLES &
BEST PRACTICES



0 INBOUND CAMPAIGN EXAMPLE:
TRADESHOW CAMPAIGN



ONNECTING
CULTURES

Training, Development and Coaching for Healthcare Interpreters

Providers of training, development, and coaching for
healthcare interpreters.

www.interpreterdevelopment.com



The goals:

* Lead generation

* Brand trust

etworking




CAMPAIGN OVERVIEW

[~] Newsletter and educational material sign-up at conference booth

[v] Hands-on trial event at conference with “join from home” opportunity
[v] Pre-conference emails to drive attendance

[v Post- conference emails to nurture booth visitors and event participants
[v

Promotion via site, blog and social



ASSETS & ACTIVITIES

ONNECTING
CULTURES

Training, Development and Coaching for Healthcare Interpreters
L. MME 7 EEEEETTEEE O —

Subscribe to Newsletter, Receive E-

\ , ith [Ts! .
Come Grow with Us! Handouts & Enter to WIN!

First Name *

Email Address *




ASSETS & ACTIVITIES

ONNECTING
CULTURES

Training,
EEE 40O I S .

March 21, 2014 at 7:30 PM (Central) this
hands-on session and = an easy, fun, and

interactive online learning trial th ltures way!

no-cost, risk-free opportunity to

you and "Try It Out!
I'll be joining you from my couch
y I can't make it. Please contact

it" a different day.

Register me!




Content Options

TAGGING LANDING PAGES

Campaign

CHIA 2014 Conference

Add new...

Head Section HTML

id raw HTML snippets. embed codes, or tracking javascripts, that w

Footer Section HTML

TML snippets, embed codes, or trac

oF

Password Protect Page

ONNECTING
CULTURES

Training, Development and Coaching for Healthcare Interpreters

: reg Subscribe to Newsletter, Receive E-
Come Grow with Us! Handouts & Enter to WIN!

’
{Q‘ 96/

First Name *
qua“““‘

Last Name *

Email Address *

Email Me!




THE EFFORTS




HUBSPOT CALENDAR TOOL
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HUBSPOT CALENDAR TOOL

July 2014 Month List

Create a custom task

Blog

Email A | Selectan Assignee
Recurring Email

Landing Page

Social 6 | Selecta Campaign
Task

edit

Mo Campaign
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CHIA 2014
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Course:
Fighting Mental
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BEHAVIORS - NETWORKING




When networking, identify other members of your industry
that have shared interests.

They'll have similar incentives to your own

Attract a similar audience and achieve the same goals.



BEHAVIORS - EMAIL PROMOTION

(

Training, Developmen
B W

Hello, CONTACT FIRSTNAME!
Do any of these statements sound |
“I've never taken an online clas

“I've participated in webinars. \
talk about the topic. Some of t

"Online classes intimidate me.”
“I don't know anything about ct
“I doubt online classes will helg

Fear not! None of these have to be
experience an easy, fun, interactive
Connecting Cultures way.

We invite you to jein us on Marct
we give a live tour of our online ¢

ONNECTING
CULTURES

Training, Development and Coaching for He:
O

Final Call for Try If Out!
live from CHIA 2014

We don't want you to wonder
what it's like fo be a student
in our centinuing education
courses. We want to show
youl

Join us on March 21, 2014
at 7:30 PM (CDT) for a
hands-on session and
experience an easy, fun, and
interactive online learning the
Connecting Cultures way'
This is a no-cost, risk-free
opportunity to parlicipate in

Hi CONTACT.FIRSTNAME

Have you heard? The Calif

Association’s 14™ Annua
place this week March 21-2

We are excited highlight the
edition of our newsletter!

This edition features articles
who will be sharing their ex]
conference. If you will be at
we welcome you to enjoy a
wonderful sessions availabl
be sure to review the confel
your plane, train or automot
opportunities that await you

Can't make it to CHIA 2014
miss out completely. Enjoy -
contributors, and discover h

ONNECTING
CULTURES

Training, Development and Coaching for Healthcare Interpreters
— . e | | — — |

Hello, CONTACT FIRSTMAME!

Thank you for registering to attend Try It Out! on March 21, 2014.
Here's a bit of information to help you get set for the interactive session:
Before the session —

Please verify your browser's compatibility by joining a “test session”™ anytime before the
scheduled session.

To do so, access hitp/iwww webex comitest-meeting.html. Provide the requested
information (name and email) and click JOIN. The system will run the necessary functions.
This will also prepare your computer and save time when joining the scheduled session.

To join the session —

Check your email inbox for an email from messenger@webex com with subject line "™ ou
are registered for the training session: Try It Outl - Live from CHIA 2014." This email has
all the information you need to connect to the session.




TAGGING EMAILS

Add new... Manage...

Add new... Manage...

mpaign Add new...




BEHAVIORS- PROMOTION (BANNER)

PON'T MISS THIS OPPORTVNITY!
Register "2 oy
Now e

JOIn thiS &ISK-FREE, NO OBLIGATION,
Live pemo of Connecting Cultures
continuing education courses for
medical imterpreters.

« Expenence our engaging

interactive and fun courses!

« Discover how online

Join this RISK~FREE, NO OBLIGATION, LIVE DEMO of Connecting
Cultures continuing education courses for medical interpreters.

learning can help you be a

better interpretey

SPACE IS LIMITED,

: S : :
e Experience our engaging, interactive and fun courses! ey

» Discover how online learning can help you be a better interplc.c::

SPACE IS LIMITED, REGISTER Now/!



TAGGING CTAs

Edit CTA: New Call-to-Action

Information Design

Link to

Campaign Link URL

CHIA 2014 Confe = : Add new... httpi

Open in ne

Ban'T MISS THIS SPPORTUINTY!

Join this &rex-mes, 88 SELIGATION,
LIVE bEMS of Connecting Cullures
continuing education courses for
medical interpreters.




BEHAVIORS - SOCIAL PROMOTION

Connecting Cultures Published by Erin Rosales at 10:01 AM C
Going to @CHIAinterpreter conf? Catch live presentation on interpreting in ER w @robersoncyracom! #1nt sneak
peak: http://hub.am/1cyKrgd

Connecting Cultures  Published by Erin Rossles st 3:52

Medical interpreters, skeptical of online classes? Fear notl Demo our online classroom. Limited spots, must

register! hitp://hub.am/1cVY99c

Connecting Cultures Inc.  Fublisned b

Going to CHIA's 14th Annual Education Conference in Sacramento, CA March 21-227 Don't miss the "Interpreting
for Children and Parents" workshop with Juan Gutiérrez Sanin and Alvaro Vergara Mery!

Here's a sneak peak: hitp://hub.am/1g3pITO

Connecting Cultures  pPusiished by Erin Rosales st :02

Thanks to all attendees who stopped by our booth at the California Healthcare Interpreting Association's 2014
conferencel Safe travels homel




TAGGING SOCIAL MEDIA MESSAGES

W User Guide

5‘;’- Hadar Duek

(9 Tomorrowat11:07 AMEDT - | Attach -

schedule another tweet

Selectcampa... 4 New







RESULTS - OVERVIEW OF TAGGED ITEMS




“What advice would you
give other marketers to
conduct a successful
multi-channel campaign?”

Flickr User: Tom Hart




“Plan ahead, especially content development, publication
dates/channels and involve other people (guest contributors);
use templates and tracking methods and tools to keep
everything organized; get feedback from “outside insiders,”
meaning HubSpotter folks; the first time around is pretty
daunting, but worth the effort.

Much more impactful than showing up to an event, saying hi to
folks and then leaving with fingers crossed thinking ‘Gee, | hope
somebody connected with our message.™

- Erin Rosales, Director of Interpreter Development



INBOUND CAMPAIGN EXAMPLE:
INDUSTRY SURVEY



PS Digital

Providers of digital marketing solutions for the
non-profit industry.

Wwww.productionsolutions.com



The goals:

* |Lead generation
* Thought-leadership
* Customer delight



CAMPAIGN OVERVIEW

J K K

<]

<]

Create a survey that will provide insight into your industry
Communicate with your contacts about your survey

Coordinate with other industry members to encourage submissions

Create press releases and blog posts about your survey results to
promote a content offer

Promotion via site, blog and social, aim for distribution by other authorities
in your industry



ASSETS & ACTIVITIES

*¥ 1. Please tell us a bit about you and your organisation

Name: |

Organisation |

*¥2. What is your job title?

3. What is your role?

| | Elected representative

| I Appointed representative
) CEO/Director Level
) Middle Management
) Front Line Senvice Delivery

) Back Office Support Services

Other (please specify)




ASSETS & ACTIVITIES

urvey of more than 250 nonprofit
|z employment trends and
and nonprofit
marketing arenas. The first annual 2013 The
State of Employment for Nonprofit Organizations
conducted by Productio

and PS Digital, in partnership with FundA

THE STATE OF
EMPLOYMENT

=NONPROFIT

ORGANIZATIONS




BEHAVIORS — OUTREACH & PROMOTION

Get your daily dose of fundraising

goodness with
Educate. Empower. Engage. IT'S FAST AND FREE! SIGN ME UP!

Today in Fundraising The Magazine Multimedia Blogs Featured Comments

u FundRaising Success X % Follow

FRSuUCcCcess

Fundraisers, take this

FRSuccess/@ProdSolutions survey:
State of Employment in the #Nonprofit
Sector surveymonkey.com/s/NonprofitEmp




BEHAVIORS

gee Whaé Everyone Is TaLIl(in About: The 2013
tate of Employment for Nonprofit
&PREE&?'G&& Organizations Eurvey: Results

"Production Solutions and FundRaising
Success magazine released their 2013

- - -'::-. l'l--l.'- . i'
Behind You? State of Employment for Nonprofit THE STATE OF

George pays tribute to the best Organizations. The study's findings
"secret operatives” that have your should be taken both as an alarm and as EMPLUVM ENT

back in the workplace. a call to action." - Roger Craver, The .
Agitator¥* = N U N ﬁﬂl?mqmﬁl!;!

Did you miss the 2013 State of Employment
for Nonprofit Organizations survey results

infographic?

Click here to download it now.

*from The Fundraising Talent Puddle, 10/18/2013




About Margaret

Margaret’s life in six words:
Bountiful blessings, glorious
chaos ... glitter included.

Margare

BEHAVIORS

Outrageous Hope

By Margaret Battistell

2013 State of Employment for Nonprofit
Organizations Report

By Margaret Battistelli Gardner | P

H Leawve & comment §il}
Text Size Print

It probably wouldn't come as a shock for any of you to hear that nonprefits
are strapped for cash, and that everyone is struggling to one extent or
another.

light on employment

fit marketine




BEHAVIORS
The Agitator Nonprofit Fundraising & Marketing Strategies

Trends, Tips ... with an Edge

Home About us Contact us Search Archives Subscribe Renew

ace budget constraints th: vent them from hiring the
d talent n ] mplete their fundraising team;

can't find qualifiec lid

an't offer comp

offer telecommuting opportuniti

At best these are temporary, ba 5, not solutions.




RESULTS

B All Sources

B Social Media

B Email Marketing
B Faid Search

B Direct Traffic

@ Other Campaigns

B Offline Sources




To track the performance of a landing page from an outside
source such as a billboard, QR Code, or tradeshow:

Use a tracking URL with your campaign to separate out the
visits and leads coming from that source.



INBOUND CAMPAIGN EXAMPLE:
WEBINAR CAMPAIGN




Providers of a bank product platform built for
tax preparers.

www.refundo.com



The goals:

* Lead generation

* Lead nurturing

ducation




CAMPAIGN OVERVIEW

J K K [

Plan a webinar meant to educate prospects, leads, or customers
Promote your webinar using all digital channels
Coordinate a presenter, and the presentation slides

Continue to market the results and key takeaways from the webinar



ASSETS & ACTIVITIES
<L refundo

FREE WEBINAR: REGISTER HERE:

5 Ways to Keep Your Clients Engaged After Tax Season First Name *

Duration: 20 minutes [:}
Last Name *
Date and Time: Wednesday April 9th, 2014 at 1pm ET / 10am PST

Email *

Company Name *

Phone Number *

Subscribe to the Refundo Blog

Automatically Subscribe to the
Refundo Webinar Series

SAVE MY SEAT




ASSETS & ACTIVITIES
REFUNDO NOW

0 The Consumer-Friendly Refund Anticipation Loan Alternative

Watch our 30 minute interactive webinar where we introduce our latest product, REGISTER HERE:
Refundo NOW.

_ _ _ _ First name *
After watching this webinar you will understand:

« Who is eligible to offer this new product
« How to present this product to your clients
« Program rules and timeline

Last name *

We were able to answer as many questions as possible during our live Q&A session
right after the presentation. If you have any additional questions or comments contact
us via email at sales@refundo.com or join the conversation on Twitter at #taxprotalk.

Email address *
(Privacy Policy)

Complete form to access recording.




6 TECH TOOLS EVERY
TAX PROFESSIONAL
SHOULD HAVE

DIN OUR WEEKLY WEBINAR TO FIND OUT! )

WATCH FREE WEBINAR NOW




BEHAVIORS - EMAIL PROMOTION

(;refundo

Dear Customer,
We're excited to continue the 2014 Refundo Webinar §

There's still time to register to join today's free webihn
Benefits and Steps to Offering Tax Education", whe
on how to grow your business by offering tax educatior|
will be Carlos Lopez of Latino Tax Professionals Assoc|
industry expert in Tax Education with over 30 years of ¢

Our experts will hold a live Q&A session at the end of
conversation and ask questions on Twitter using #taxp

Webinar Details:

+ Time: Wednesday, April 23rd @ 1:00 pm EDT/ 1
+ Reqgistration: Limited and on a first come, first se

nowl
REGISTER

Did you miss our first webinar? No wornes! We recordg
herel

See you therel

(erefundo

Hi Customer,

Thank you for attending our webinar - & Mistakes
Pro.

| hope you enjoyed chatting with Roger and me, a
practices on how to improve your tax preparation
common mistakes.

Check-out the slides and resources from the webi

+ Webinar Slides
+ Free checklist: Tech Tools for Tax Pros

If you were unable to ask questions during the live
on Twitter using our hashtag: #taxprotalk.

Talk soon,
Sharon Bennett
Training & Development, Refundo

@SharonPBennett

LR Y R in]

Qwrefundo

Dear Customer,

On April 9th, Refundo will be launching its 2014 Webinar Series for Tax Professionals
("2014 Webinar Series"). These webinars offer useful and actionable advice on how to
engage clients, build relationships and loyalty, gain a winning edge over the competition,
and sustain a healthy, profitable, and growing tax business.

We invite you to join our first open webinar, "Top 5 Ways to Keep Clients Engaged
After Tax Season”, where we will share and discuss best practices that can help tax
offices maintain active relationships with clients even after the tax season is over. This will
include a live Q&A with our experts.

Webinar Details:

¢ Time: Wednesday, April 9th @ 1:00 pm EDT/ 10:00 am PDT
+ Registration: Limited to 10 participants on a first come, first served basis. Click
below to register now.

REGISTER

Join the conversation and ask questions at #axprotalk. See you therel
Sharon Bennett
Training & Development, Refundo

@SharonPBennett




BEHAVIORS - BLOGGING

REFUNDO NOW OFFERS LENDUP LOANS IN MISSISSIPPI aﬁgi'crgsBE OEMAIC

First Name

Do you live in M: pi? Are your customers stuck in a never-ending payday loan cycle?

| Creating blog content that
e s appeals to the persona you are
e targeting for the webinar...

out an appli on in Refundo Dashboard, and your clients can receive their funds in

you haven’t heard, we're offering a special promotion to eligible tax preparers. If your client is approved and
h the loan, you'll get paid $10 AND a $5 charitable donation will be made in your name to the 1:1 Fund, a non-
profit organization that supports the college dreams of low-income children.

DON’T JUST BE AN ERO...

RO

(GO ovnvieexcy weamaR o b o)

For more information about our promotion, e-mail us at I s@refu . And to learn more about the 1:1 Fund,
here. Thanks and enjoy the rest of your week! BEA

5 WAYS TO KEEP YOUR CLIENTS ENGAGED

Leads to high CTA
conversions from
those blog posts.




@ PRO TIPS.

Repurpose content wherever you can.

A content piece can be leveraged as webinar material,
broken down into blog posts, or could be used in social
media messages.



BEHAVIORS- PROMOTION (SOCIAL)

refundo 2 Follow
refundo 3

Don't miss our CFO Raner Chinchilla

introduce our e» refundo
NOW. Register Refundo —
taxprotalk #tax Advent ERO's | N

Check out our latest blog post on our Apr 23rd free webinar: "Why Offer
R « raod LEAMN MOT€ heN 12 Training?” nttp:mub.amAitpcre

taxprotalk #erg #@eeax

« 3 t o THE REFUNDO WEBINAR
SERIES CONTINUES
Learn why you should be offering tax training in your
‘ C practice, and tips to help you get started




RESULTS




INBOUND CAMPAIGN BEST PRACTICES

Assign a campaign Directly Responsible Individual (DRI)
ldentify the campaign’s success metrics and goals

Set aside time in your HubSpot Calendar to work on campaign-
related action items

Send calendar invites to project participants to remind them of
deadlines & tasks



INBOUND CAMPAIGN BEST PRACTICES

Be clear on assignments, deadlines and consequences
Repurpose existing content to save time, if possible

Prepare a management brief to gain buy-in early and to avoid
late-stage shifts in execution or goals

ldentify approval process & timelines in advance to allow for a
proper execution timetable



NEXT STEPS

Create an inbound campaign centered around a content offer.
Map out your campaign using the Campaign app
Assign campaign tasks using the Calendar app.

ldentify an industry partner to collaborate with on your next
inbound campaign.



RESOURCES

How to run an inbound campaign
How to create a campaign

What Is Multi-Channel Marketing? [FAQS]






THANK YOU
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Acodemy



