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We will be starting at 2:00 pm ET.

Use the Question Pane in GoToWebinar to Ask Questions!

Question of the day

Use the hashtag #InboundLearning on Twitter1
2
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1 What is an inbound campaign

2 Why use the inbound campaign approach

3 Inbound campaign examples & best practices
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WHAT IS AN 
INBOUND CAMPAIGN.1



What is an 
inbound 
campaign?

FLICKR USER: Horla Varlan



Unified cross-channel messaging in 
support of a goal.

FLICKR USER: Jaysin Trevino





HubSpot Campaigns Tool



What is an inbound campaign?



A Note on Inbound Campaigns

Historically people have run ad campaigns or email campaigns, an 
inbound marketing campaign takes into account the varied way 
that people learn online and encompasses many channels. 

Inbound campaigns are typically content driven, so even if you’re 
ultimately driving someone to a demo of your new product, you 
want to create content relevant to that product to pull people in. 

- Campaign-in-a box Customer Guide



What does unified cross-channel 
messaging entail?



1. Assets & activities

2. Efforts

3. Behaviors

NOTE: Those entering the campaign via one channel should up at the same place

UNIFIED CROSS-CHANNEL MESSAGING



ASSETS & ACTIVITIES

• Ebooks
• Landing Pages
• Tradeshows 
• Webinars

EFFORTS

• Campaign planning meetings
• Mapping out campaign deadlines 

in calendar

BEHAVIORS

• Networking
• Promoting



WHY USE THE INBOUND 
CAMPAIGN APPROACH?2



Consistent messaging across channels

WHY USE THE INBOUND 
CAMPAIGN APPROACH? 

1

2

3

4

Saves you time

Increase effectiveness & ROI

Improve your analysis of what worked & why



CONSISTENT MESSAGING 
ACROSS CHANNELS1



SOLUTION AWARENESS

Flickr User: dvanzuijlekom



Flickr User: JeepersMedia



UNVECTORED THRUST

Flickr User: net_efekt



If your goal is to generate leads…

You should not be:

• Blogging about your company’s news
• Putting self-promotional videos 

behind landing pages
• Using press releases to source 

content offers

Flickr User: ChazWags



SAVES YOU TIME2



A HubSpot campaign 
has a clear process. 



HubSpot Campaign Guidance



INCREASE EFFECTIVENESS & ROI3



Increase the 
surface area of 
your message.

Flickr User: left-hand



ANALYZE WHAT WORKED & WHY4





How will you know what worked for a persona, if 
you don’t experiment with everything?

Flickr User: ** RCB **



INBOUND CAMPAIGN 
EXAMPLES & 
BEST PRACTICES.

3



INBOUND CAMPAIGN EXAMPLE: 
TRADESHOW CAMPAIGN1



Providers of training, development, and coaching for 
healthcare interpreters.

www.interpreterdevelopment.com



• Lead generation

• Brand trust

• Networking

The goals:



Newsletter and educational material sign-up at conference booth

Hands-on trial event at conference with “join from home” opportunity

Pre-conference emails to drive attendance

Post- conference emails to nurture booth visitors and event participants

Promotion via site, blog and social

CAMPAIGN OVERVIEW



ASSETS & ACTIVITIES



ASSETS & ACTIVITIES



TAGGING LANDING PAGES



THE EFFORTS



HUBSPOT CALENDAR TOOL



HUBSPOT CALENDAR TOOL



BEHAVIORS - NETWORKING



PRO TIPS.

When networking, identify other members of your industry 
that have shared interests. 

They’ll have similar incentives to your own

Attract a similar audience and achieve the same goals. 



BEHAVIORS – EMAIL PROMOTION



TAGGING EMAILS



BEHAVIORS- PROMOTION (BANNER)



TAGGING CTAs



BEHAVIORS - SOCIAL PROMOTION



TAGGING SOCIAL MEDIA MESSAGES



“He who fails to plan is planning to fail” 
- Winston Churchill

FlICKR USER: NOMADIC LASS



RESULTS - OVERVIEW OF TAGGED ITEMS



“What advice would you 
give other marketers to 
conduct a successful 

multi-channel campaign?”

Flickr User: Tom Hart



“Plan ahead, especially content development, publication 
dates/channels and involve other people (guest contributors); 
use templates and tracking methods and tools to keep 
everything organized; get feedback from “outside insiders,” 
meaning HubSpotter folks; the first time around is pretty 
daunting, but worth the effort. 

Much more impactful than showing up to an event, saying hi to 
folks and then leaving with fingers crossed thinking ‘Gee, I hope 
somebody connected with our message.’”

- Erin Rosales, Director of Interpreter Development



INBOUND CAMPAIGN EXAMPLE: 
INDUSTRY SURVEY2



Providers of digital marketing solutions for the 
non-profit industry.

www.productionsolutions.com



• Lead generation

• Thought-leadership

• Customer delight

The goals:



Create a survey that will provide insight into your industry

Communicate with your contacts about your survey

Coordinate with other industry members to encourage submissions

Create press releases and blog posts about your survey results to 
promote a content offer

Promotion via site, blog and social, aim for distribution by other authorities 
in your industry

CAMPAIGN OVERVIEW



ASSETS & ACTIVITIES



ASSETS & ACTIVITIES



BEHAVIORS – OUTREACH & PROMOTION



BEHAVIORS



BEHAVIORS

Placeholder for email image



BEHAVIORS



RESULTS



PRO TIPS.

To track the performance of a landing page from an outside 
source such as a billboard, QR Code, or tradeshow: 

Use a tracking URL with your campaign to separate out the 
visits and leads coming from that source.



INBOUND CAMPAIGN EXAMPLE: 
WEBINAR CAMPAIGN3



Providers of a bank product platform built for
tax preparers.

www.refundo.com



• Lead generation

• Lead nurturing

• Education

The goals:



Plan a webinar meant to educate prospects, leads, or customers

Promote your webinar using all digital channels

Coordinate a presenter, and the presentation slides

Continue to market the results and key takeaways from the webinar

CAMPAIGN OVERVIEW



ASSETS & ACTIVITIES



ASSETS & ACTIVITIES



ASSETS & ACTIVITIES



BEHAVIORS – EMAIL PROMOTION



BEHAVIORS - BLOGGING

Creating blog content that 
appeals to the persona you are 
targeting for the webinar…

Leads to high CTA 
conversions from 
those blog posts.



PRO TIPS.

Repurpose content wherever you can. 

A content piece can be leveraged as webinar material, 
broken down into blog posts, or could be used in social 
media messages. 



BEHAVIORS- PROMOTION (SOCIAL)



RESULTS



INBOUND CAMPAIGN BEST PRACTICES

• Assign a campaign Directly Responsible Individual (DRI)

• Identify the campaign’s success metrics and goals

• Set aside time in your HubSpot Calendar to work on campaign-
related action items

• Send calendar invites to project participants to remind them of 
deadlines & tasks



INBOUND CAMPAIGN BEST PRACTICES

• Be clear on assignments, deadlines and consequences

• Repurpose existing content to save time, if possible

• Prepare a management brief to gain buy-in early and to avoid 
late-stage shifts in execution or goals

• Identify approval process & timelines in advance to allow for a 
proper execution timetable



NEXT STEPS

1. Create an inbound campaign centered around a content offer.

2. Map out your campaign using the Campaign app

3. Assign campaign tasks using the Calendar app.

4. Identify an industry partner to collaborate with on your next 
inbound campaign.



• How to run an inbound campaign 

• How to create a campaign

• What Is Multi-Channel Marketing? [FAQs]

RESOURCES



QUESTIONS?



THANK YOU.


