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INTRODUCTION

On June 19, 2013, Facebook announced that it was making changes
to its Brand Page Insights tool for a few selected accounts. Unfortunately,
it is not available to everyone just yet, but they plan to roll it out gradually
over the coming summer months so you should have it in place on your

page by September, and in true HubSpot style, we wanted to make sure
you were ahead of the competition.

The Insights tool had not been updated since October of 2011, so this
update will be well received by all who take advantage of Facebook
marketing. And if you are not taking advantage of Facebook marketing
yet, we suggest getting started quickly and easily by reading

The changes to Insights will help companies marketing on Facebook
make better-informed decisions about their strategy on the platform. They
will help marketers figure out how they can improve both their
engagement and reach, which are two really important components of a
successful Facebook campaign.

This short eBook will provide you with all the important changes you need
to care about, in a format that will ensure it doesn’t take up more than 10
minutes of your time.

So let’s get started ...

Pg. 4



Clear and Simple Metrics

We heard from many Page admins that they want more insight into the actions
that make up PTAT [People Talking About This]. For instance, how people's
liking their business Page differs from people interacting with their posts.

- Facebook

The idea behind People Talking About This was to show how shareable

your posts were based on the interactions with it, but we could never
really see exactly what was affecting that score before (shown in the
image below).

How People Are Talking About Your Page

 anstorcs ~ [N

All Stories L
Page Likes 300
Stories from Your Posts
Mentions and Photo Tags
Posts by Others

Sep 8 Sep 15 Sep 22 Sep 25 Sep 8 Sep 15 Sep 22 Sep 29

Lisa Toner
In the new update, Facebook will break down the PTAT into elements that will be reported
seperately!

Like Comment Share lﬁ 300 about an hour ago near Dublin, Ireland via Twitter @LisaToner13 @&
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In the new update, Facebook has now broken out PTAT into elements that
will be reported separately as Page Likes, People Engaged (the number of
unique people who have clicked on, liked, commented on, or shared your
posts), Page tags and mentions, Page check-ins, and other interactions on
a Page.

What does that mean for us marketers? It means we can crank out more
awesome content because we will have a much clearer idea of what our
audience enjoys! This can inform anything we choose to create and/or

publish according to tangible metrics and results.

PTAT as a combined metric will still be available for Page admins not
participating in the new Insights preview.

Virality Becomes
Engagement Rate

We also heard that the virality [the percentage of people who have created a
story from your Page post out of the total number of unique people who have
seen it] metric in Page Insights is often used as a benchmark for Page post

quality.

- Facebook
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Surprisingly, the virality metric had not been including clicks in its
measurement, which are a strong indicator of positive post engagement
and a key piece in providing marketers with metrics around overall post
quality. Moving forward, Facebook will be including clicks in this metric
and renaming ‘virality’ to ‘engagement rate’ to be clearer in its definition.
This in turn will give marketers a more accurate reading of the results of

their posts.
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Facebook will be including new metrics like “clicks” in its engagement rate to give marketers
a more accurate reading on their data.

Like Comment Share lﬁ 600 about an hour ago near Dublin, Ireland via Twitter @LisaTonerl3 @
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The Ultimate Score Card

Historically, Page Insights has reported on posts' performance, reach, and
engagement in three distinct places. In the new Page Insights, we aggregate

all these metrics into a post-specific score card, so marketers can evaluate
positive and negative metrics together.

- Facebook

We all know from logging into our personal Facebook accounts that the
News Feed rewards quality posts with greater reach. And who doesn’t
want greater reach?

One major consideration in gauging post quality is the relationship
between positive interactions (likes, comments, shares and clicks) and
negative interactions (hide post, hide all posts, report as spam, unlike

page).

This will help Page admins better identify content people interact with,
produce more of it, and enjoy increased reach and impact on Facebook.

See the example on the next page.
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Post Details

The data below includes all actions on your
Bert the Mini Shar Pei post, including shares of your post. Actions
on these shares are not shown in the post
preview on the left.
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@ The new Post Details include both positive and negative interactions to help Page admins better
guage their audience.

Like Comment Share |£j 600 about an hour ago near Dublin, Ireland via Twitter @LisaToner13

More Insightful Reporting

Before, Page Insights showed you the demographic breakdown (age, gender,
country, city and language) of who you reached. Now, updated Page insights
allows you to see not only who you've reached — but also who you’ve engaged.

- Facebook
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Knowing who you have reached through your Facebook posts is one
thing. Knowing what percentage of that reach actually took an action and
engaged with your content is really important data to look at. This update
helps Page admins identify what content is resonating with what
audiences to better inform their Page content and strategy.

Overview Page Posts People [ Bertthe Mini Shar Pel £ ExportData  eee
A% Your Fans M8 People Reached 4%, People Engaged
Demographics

Compare the peopie who engaged with your posts with all of your 1ans 10 Understand what makes your audience unique

B People Engaged Your Fans

Women

W 72% 57% "

People Engaged  Your Fans m I 4% 3% 2% 0.7
Men m s 2% 1% 04 0.3
W 28% 43% f

People Engaged  Your Fans

Lisa Toner
The new Page insights let you see who you’ve reached by demographics AND who you’ve engaged!

Like Comment Share lﬁ 600 about an hour ago near Dublin, Ireland via Twitter @LisaToner13

What Does All That Mean for
Us Marketers?

These updates are really exciting because they give us marketers what we
crave: real, actionable data. With these new definitions and dashboards,

you will have a better insight into metrics that can actually drive your
business forward.
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No longer will you be trying to justify the time or money you spend on
Facebook with impression metrics. Instead, you'll be able to choose to
examine engagement -- Likes, shares, and now clicks -- in a deep dive
into each post or an aggregate of your overall page.

While you may need some help tying your Facebook metrics to your
bottom line, these engagement metrics are a huge step in the right
direction.

With all these new metrics at your disposal, you’ll have a lot more ammo

up your sleeve to justify your marketing when your boss comes a knockin’.
So get excited!
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Want to Know How You can
Step Up Your Facebook
Marketing?

HubSpot are offering you a complimentary marketing assessment to
evaluate where you could improve your efforts in order to gain a better
ROI for your efforts.
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