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INTRODUCTION:
Why Visual Communication Should
Matter More to Marketers

M arketers have to start pretending they have 3 seconds or less to catch someone’s eye if they
want to get an idea across. It's as simple as this: if you can’t win your prospects’ attention, you can’t

convert them into customers.

We live in an age of information overload. “Every two days we create as much information as we did
from the dawn of civilization up until 2003,” according to former Google CEQ, Eric Schmidt. In 2011,
there were over on the internet. 1,000,000,000,000! Trying to comprehend how

much information that is is like trying to comprehend how big the universe is.

As wonderful as it is having so much information at our fingertips, humans can only consume so much
at a given time. We have multiple inboxes overflowing with email, several social networks flooded with
real time updates, and one or more mobile devices buzzing and beeping with even more messages. It's

no wonder our attention spans for one piece of information is shrinking. To truly cut through the clutter,


http://articles.cnn.com/2011-09-12/tech/web.index_1_internet-neurons-human-brain%3F_s%3DPM:TECH

it's more important than ever for marketers to create web content that’s both useful and aesthetically

pleasing.

The rapidly growing user bases of photo-centric sites like Instagram and Pinterest, and the recent photo-
centric redesign of Facebook’s news feed are just two of many indicators that consumers are gravitating
toward visual content that conveys an idea and sparks an emotional response fast. Even our own

research shows that photos generate 53% more likes than the average post.

If you want to create quality photos, images, charts, graphs, infographics, and other visual
representations of data your customers and prospects actually want to consume, keep reading to glean

the tips, design basics, and easy-to-use tools that will empower everyone on your marketing team to do

SO.



http://allthingsd.com/20130307/in-facebooks-news-feed-redesign-the-focus-is-on-the-photos/
http://allthingsd.com/20130307/in-facebooks-news-feed-redesign-the-focus-is-on-the-photos/
http://blog.hubspot.com/blog/tabid/6307/bid/33423/19-Reasons-You-Should-Include-Visual-Content-in-Your-Marketing-Data.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/33800/Photos-on-Facebook-Generate-53-More-Likes-Than-the-Average-Post-NEW-DATA.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/33800/Photos-on-Facebook-Generate-53-More-Likes-Than-the-Average-Post-NEW-DATA.aspx

CHAPTER

WHY MOST MARKETERS
STRUGGLE TO CREATE
GREAT VISUAL CONTENT
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Let’s first address a few reasons why creating images, snapping photos and pumping out sticky
presentations has become so challenging for marketers. After that, we promise we’ll zoom in on some

practical tips and tools to get you and your marketing team creating visual content.

Firstly, compelling visual content today has to be less about showcasing product features, for example,
and more about appealing to the viewer’s lifestyle, values, and desires -- especially if it’s going to be
shared on social media channels. Photography needs to be less staged and more editorial in style: it
needs to engender an emotional response. Don’t believe us? Try sharing a stock photo on Facebook
and see the lack of interaction you’'ll get. Post a photo of your customer service team doing cartwheels
in the grass on a sunny Friday afternoon, and you might get a reaction. The marketers on the front
lines of social channels should be sharing these kinds of moments, but more often than not, they’re not

designers or photographers.

Not every company has a photographer or designer in house, either. Maybe
you don’t have the resources to invest in one or more people with visual chops.
Even the companies that do have design or photography resources struggle to
scale the production of visual content because these resources are usually tied
up in other projects deemed more important than social media content creation.
The task of creating enough visuals to permeate numerous social news feeds

falls onto the shoulders of non-designers on the marketing team.

WWW.HUBSPOT.COM
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There’s also the challenge of collecting all of your company’s visual
assets in one place so that your social media marketing team can
access, modify and couple them with status updates, blog posts, or
other pieces of ready-to-share content. Even if your company has
some form of collective photo or image library, it's most likely populated
with product photos, images from marketing campaigns, or stock
photos. Why isn’t this ideal? Because the images that thrive in social
networks -- that get shared and commented on in social channels -- are

the exact opposite of what most companies have at their disposal.

In today’s real-time world, marketers have to be agile. They can'’t be
waiting around for resources to appear from thin air to get content
created. Although designers definitely know design best and they’re
great to have around, perhaps it’s time for you and your marketing
team to take visual content creation into your own hands. In the

following chapters, we’ll prepare you to do just that.



CHAPTER

5 TYPES OF VISUAL
CONTENT TO CREATE AND
SHARE ON BLOGS AND

SOCIAL MEDIA
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o Videos

Although the focus of this ebook is on imagery, we won'’t deny that great video is an effective way to tell

a story. Take a look at our blog post on How to Make a Marketing Video if you want more help with video

creation. You might also find our posts on How to Create a Compelling Explainer Video, How to Write a

Video Script, and 5 Trends in Short-Form Video to Reinvigorate Your Content Strategy useful.

9 Photos

Great photos evoke emotions and tell stories, and storytelling is crucial to the social success of your

content. Think about how you can give your audience a behind-the-scenes look into your company’s
day to day, and how to translate what your brand represents visually. Do you have a picture of your first
office? Or do you have photos from when you upgraded from that first office to some swankier digs? You
could show that before and after process in photos to tell the story of an important, bitter-sweet mile-

stone in your company’s history. Or maybe your staff does something fun together to unwind --

WWW.HUBSPOT.COM


http://blog.hubspot.com/marketing/how-to-make-a-video-ht
http://blog.hubspot.com/marketing/explainer-video-ht
http://blog.hubspot.com/marketing/how-to-write-a-video-script-ht
http://blog.hubspot.com/marketing/how-to-write-a-video-script-ht
http://blog.hubspot.com/marketing/5-short-form-video-trends-help-marketing-strategy-
http://matadornetwork.com/notebook/what-makes-a-photo-tell-a-story/
http://blog.hubspot.com/blog/tabid/6307/bid/29435/How-to-Master-the-Art-of-Storytelling-to-Increase-Social-Sharing.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/29435/How-to-Master-the-Art-of-Storytelling-to-Increase-Social-Sharing.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/29435/How-to-Master-the-Art-of-Storytelling-to-Increase-Social-Sharing.aspx
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capture that moment to help differentiate yourself as more than just any old company.

Whatever you decide to capture, be sure to care about quality photography. Focus on posting images

with good production value for maximum impact. Take a look at the Nasty Gal Pinterest page for a

glimpse of what high quality looks like.

NASTY GAL

Los Angeles @ www.nastygal com

The global online style destination for taste-makers and risk-takers

Lookbeooks The Best Of What's New The Best of Nasty Gal Home

E.£

Unfollow

Unfollow

M-A-C x Nasty Gal - Runner Nasty Gals Do It Better

WWW.HUBSPOT.COM

Unfoliow | | Tk~

M-A-C x Nasty Gal - Stunneriis

E=
BNE 4

Unfollow

OMG, Shoes!


http://pinterest.com/nastygal/
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e Images

Not every image has to be a photo. Images overlaid with text, illustrations, or screenshots are other
forms of visuals that can easily be shared on various social media channels. Sharpie’s Instagram ac-
count is jam-packed with illustrations that aren’t just pleasing to the eye -- they showcase different ways

to use their products.

sharpie -

Grab a Sharpie & Start Something. http:/\www.sharpie.com

=

December 2013

WWW.HUBSPOT.COM
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o Infographics

One of the best ways to help your audience absorb a lot of data points at once is to present them all in a

graphic that more easily guides the eye than a giant block of text.

Need an example? Take a peek at this data-packed infographic about The Shift to Visual Social Media.

And if you want to make your own, make sure you choose a topic that your target audience would find

valuable, download our five free infographic templates, and make sure the final product encompasses

these ten traits.

e Presentations or Slideshows

Remarkable presentations convey educational information succinctly, so if your company is trying to
establish itself as an industry thought leader, presentations shouldn’t be overlooked. Presentations are
also another great way to break away from heavy text found in ebooks and whitepapers. Quick tips,
examples, images and data can easily and effectively be formatted into a series of slides that become
even easier to share. Upload a PowerPoint presentation to a site like SlideShare, and consider embed-

ding it into a blog post for additional exposure. Check out our SlideShare presentation template or our

PowerPoint templates to get started.

WWW.HUBSPOT.COM


http://blog.hubspot.com/blog/tabid/6307/bid/33959/6-Ways-Social-Media-Marketers-Should-Capitalize-on-the-Visual-Content-Revolution-INFOGRAPHIC.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/34223/5-Infographics-to-Teach-You-How-to-Easily-Create-Infographics-in-PowerPoint-TEMPLATES.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/28436/10-Traits-of-Amazingly-Awesome-Infographics.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/28436/10-Traits-of-Amazingly-Awesome-Infographics.aspx
http://slideshare.net/hubspot
http://offers.hubspot.com/powerpoint-template-for-killer-slideshare-presentations
http://offers.hubspot.com/templates-create-beautiful-powerpoints
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Want to know someone who'’s done SlideShare well? Martin Weigel from Wieden + Kennedy. Check out

the presentation he put together to “drop bombs on marketing BS.”

,
e
®

PUBLICITY

NOT REVENUE

How to (not) Fail

by Martin Weigel on Feb 20, 2013

Now that we’ve covered the essential visual content types, let’s dive into the basic principles of great

design so you can be sure you’re creating stuff that will attract -- not repel -- the eyeballs you want.

WWW.HUBSPOT.COM


http://www.wkamst.com/#!/culture/people/martin-weigel-2
http://www.slideshare.net/mweigel/how-to-not-fail-16647530

CHAPTER

FIRST THINGS FIRST:
10 COMMANDMENTS OF
DO-IT-YOURSELF DESIGN
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If you're going to try to get somewhere walking in the shoes of a designer, it's helpful to have a

compass. That's where the following 10 Commandments of Do-It-Yourself Design come in.

o Thou Shalt Understand Thy Content’s Purpose.

I's impossible to know how to design your content without first knowing what you're trying to

accomplish.

The first thing any content creator — from novice copywriter to advanced designer — needs to do in order
to ensure the s/he creates a successful piece of content is determine what needs to be achieved by
creating said content. Content creation — and design, more specifically — is first and foremost a job of
solving problems. Designers identify a gap or need, brainstorm how to fill that gap, create the content to

satisfy that need, and then send it out into the world for others to enjoy.

So, to think like a designer, get good at identifying and understanding the core problem or need. By
taking the time to carefully consider the need, ask the relevant questions, compile the requirements,
and determine the success metrics, you can significantly improve your chances of creating content that
blows viewers and readers away. Just remember: it never hurts to know more information, and you’ll
thank yourself later for collecting it all up front. In fact, don’t be surprised if in the end you replace your

original solution with one that is more successful in satisfying your goals.

WWW.HUBSPOT.COM
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@) Thou shalt Establish a Hierarchy.

Once you understand what you are trying to achieve, and have brainstormed some solutions, you can
begin considering exactly how you are going to go about putting it all together. Understanding the impor-
tance of your pieces of content — both in and of themselves and in relation to one another — will not only
build the framework from which you can begin to make design decisions, but will also ensure that you

present your information in an easily digestible manner — which is exactly what good design is all about.

You do this by creating an information hierarchy, which involves determining the relative importance
of all your written and visual elements in order to prioritize them. Begin this process by looking at your
content at a macro level; consider all of the required copy, calls-to-action, links, and any other written
or visual elements that need to be included in the final deliverable. Evaluate how they each compare
in terms of their importance and ability to help you accomplish your goal. Then, let your information

hierarchy be your guide to simple, elegant and more effective design.

WWW.HUBSPOT.COM
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e Thou Shalt Respect Simplicity.

More often than not, less is more. You’ve heard it a million times: keep it simple, stupid. Cliché or not,
this couldn’t hold more true for design. Unfortunately, there is a terrible misconception that good design

is flashy, ornate, loud or otherwise “eye-catching.” Don’t believe it for a second.

Design is not art. Yes, you can appreciate and respect it in the same way you do works of art (perhaps
even more). In the end, though, design serves a very different and distinct role. Rather than focusing
primarily on form or expression (as is often the case with art), the primary function of design is the exact

opposite — to support function.

When making your design decisions, always keep in mind that the goal of design is to support the
function or purpose of your content with form. For non-designers, the best way to ensure that you do this
is to simply try not to do too much. Avoid actively trying to make your design unnecessarily ornamental.
The content should always be the focus, not the design. Good design shouldn’t be obvious. In fact, it's

‘"
N 4

often completely invisible.

WWW.HUBSPOT.COM
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This Facebook page cover photo for Mad Men is a great example of keeping things simple. The black
and white photos of the characters give you a glimpse into their personalities, while the red text breaks
the monochromatic color scheme to make the only three words in the image stand out.

S P
‘ Contact Us
S J

This Facebook page cover photo, on the other hand, is luckily not a real one (thank
goodness). But it's nevertheless a perfect example of visual chaos. There are too many
arrows, too many images, and too many calls-to-action competing for your attention.
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o Thou Shalt Keep it Legible.

By now, you should be noticing a common theme among these commandments; i.e. simplicity and clar-
ity are key -- whether creating an image for a Facebook post or laying out an entire ebook. One thing
that is commonly overlooked when thinking about design, though, is the fact that your text itself can cre-

ate its own visual noise. If it can’t or won’t be read, then why bother including it at all?

To avoid confusion among readers or viewers, there are common sense (and commonly ignored)
solutions to increasing legibility, such as avoiding placing light text on a light background or dark text on
a dark background. However, the real pitfalls of using text incorrectly don’t deal with the placement at all,

but rather the amount of it.

Marketers and content creators love their words, and for good reason; they’re the tools they most use to
communicate. But when it comes to creating well designed content, this is a bad thing. Take a moment

to consider if there are unnecessary words you can delete.

Writing concisely reduces the visual noise of your content and ensures that only the critical or most
important content remains. Finally, don’t worry if you start feeling too delete-happy. Just remember
Steve Krug's Third Law of Usability: Get rid of half the words on each page, then get rid of half of what’s
left.

WWW.HUBSPOT.COM


http://www.sensible.com/
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' Defining Progressive Energy Policies

© Renewable Portfolio Standards —States commit to a
1 minimum amount of their energy mix that will come from
renewable sources

O Should be mandatory

/
.Our gUIdlng O Should be at least 25% by 2025

:-f g Oal IS Energy Efficiency Standards —States commit to reducing
J their energy consumption

- .
dellghtlng © Should be mandatory
O Should be at least 1% annual reduction of previous year retail

customers.

Net Metering- Utility customers who generate their energy
through renewable sources are able to sell excess energy
generated back to the grid for the same purchasing price
utility companies charge for electricity.

_Zlas2 &

Culture Code: Creating A Lovable Company -- a presentation compiled On the other hand, this presentation by the NAACP on Environmental
by HubSpot co-founder, Dharmesh Shah -- keeps wording legible by Climate Justice exemplifies visual noise caused by far too much text on
using few words and dark text over a light background. one slide.

WWW.HUBSPOT.COM


http://www.google.com/url?q=http%3A%2F%2Fwww.slideshare.net%2FHubSpot%2Fthe-hubspot-culture-code-creating-a-company-we-love&sa=D&sntz=1&usg=AFQjCNEvSRNFcNn75vbvOaGctAq61VUARA
http://www.google.com/url?q=http%3A%2F%2Fwww.slideshare.net%2FJamiahAdams%2Fenvironmental-and-climate-justice-in-region-vii-2013&sa=D&sntz=1&usg=AFQjCNHF_8LNyWm-axUUWKPe-0PSj4F7iA
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e Thou Shalt Provide Adequate Spacing.

Allow the visual and written elements in your design to have a little personal space. Call it “margins,”
‘padding,” or “proximity” -- we mean the same thing here. Whether designer or non-designer, it's easy to

tell when spacing isn’t quite right.

Negative space (space not occupied by any visual or written elements) is okay. In fact, it can be great.
By allowing yourself a bit more breathing room, you ensure that the design appears clean and clear.
More importantly, you increase the impact of your most important bits of information, such as headlines
or CTAs. Follow these steps to ensure you have enough space: first, arrange your content according to
the information hierarchy you established earlier. Then, consider how the spacing should complement
that hierarchy. Most importantly, make sure your spacing is consistent. Margins should be the same
width and height, and leading (the amount of space between two lines of text) should be the same for all

similar types of text.

Finally, if the volume of text in your ebook or presentation requires you to reduce your spacing to the
point that everything feels cramped, either move some of the information or remove it altogether. Take
a PowerPoint presentation, for example. It is better to have 50 slides — each with one important bit of

information — than it is to have five slides, each packed with 10 equally important bits of information.

WWW.HUBSPOT.COM
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Fab.com
Like This Page - 23

Bask in kitty bliss.

Shop this cat scratcher lounge at -> hitp://bit.ly/
Fab_Scratcher

&5 751 people fke this.
[5 160 shares
&) View 31 more comments

JoAnn Smith My cat laves the card board box
scratches...
2 h go - Like * 31

Peggy Daugherty Simcox lol looks lke my cat!
2 hi go © Lika

Amy Fillbach 1 got one for 35 dollor on line

about an Like "¢ 1

Donna Keller Something to purchase for Kitty Lori
Grushkin!

al hour ago - Like

:_ Amy Artmeier My cats LOVE this scratcher/bed!

it

White space works really well in this image. Why? Because it looks like the cat is floating, only further

emphasizing the comfort a cat might experience while lying on this “cat scratcher lounge” that Fab.
com has for sale.

WWW.HUBSPOT.COM
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Surround yourself with
people who make you happy.
People who make you laugh,
who help you when your in

need. People who would never
take advantage of you. People
who genuinely care. They are
the ones worth keeping in
your life. Elveryone else is
just passing through.

J:ruh_tgg’ P__os_itive Outlooks
p Liked * 20 hours ago

Inspiring books are the best presents for you and others
that can make a diference: www.bit.ly/po_library

£ 15,002 people lke this.
[ 16,520 shares

LJ View previous comments 6 of 260
Fadwa Mansour Please god i need such friends to
B be in my life and right away to give hope to my
= lonely fife...thank you lord
about an hour ago - Like
Donna Joyce Hall Absolutely BFF! Love to hang
out with people like you who are exactly as you
have described above!!
41 5 ago * Like

| Abbie Klosky I couldn't agree more!
26 minutes ago - Like

A’ Christin Pappageorge 1just love this so true!
10 5 ago - Like

R

Even though this Facebook post received a lot of interaction in the form shares, likes and comments,
it's not aesthetically pleasing. There’s too much text crammed into the image, which makes the viewer
have to work a little harder to read it all. Since the text is centered, there would ideally be equal

spacing on all sides of the copy.
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6 Thou Shalt Align Thy Elements.

Similar to spacing, alignment is a concept that everyone understands and — once pointed out — is rarely
ever a problem again. When laying out your visual and written information, make sure that all of the ele-
ments are positioned in a balanced relation to one another. Always position your design elements to sit
on the same line. Although there are exceptions, it’'s better to err on the side of caution with alignment as

a non-designer.

Alignment will ensure your design is clean, without creating any unnecessary tension or focal points.
There are times when more advanced designers will consciously arrange certain elements so that they
sit outside of the standard grid system. The purpose of this is to create a tension point, calling attention
to the visual element that is disrupting the linear alignment. For non-designers, this should be resisted,
or at the most employed rarely. Non-designers who focus on aligning their written and visual elements in

a very simple, clean way will vastly improve the quality of their content.

WWW.HUBSPOT.COM
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B4 Email % Like & Save <»Embed i <» Embed

After 10 minutes, students attention
will steadily drop. Do something
emotionallyrelevant at each 10-

IN 70 YEARS "

NOTHING -
has changed

T

Minutes of class time

Achievers
[ Get in touch

44\ p)w
L

Achievers, the creators of a SlideShare presentation about “Why On the other hand, in this SlideShare presentation on “10 Secrets to Great
Managing Sucks,” made sure all text in this slide was equally aligned from Teaching,” none of the objects on this slide fall on the same line. The top
the left, right, top and bottom. image on the left is closer to the edge of the slide than the one below it.

And, without adding meaning, all but the first line of the paragraph are
aligned with each other.

WWW.HUBSPOT.COM
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o Thou Shalt Coordinate Thy Colors.

One of the first things we learn as children are the colors of the rainbow. You'd think spending our entire
lives living in a world of color would make color easy to understand, even for non-designers. Wrong. The
tendency is to try to do too much to make a design more eye-catching, resulting in nothing more than an

eyesore.

To avoid this, the first thing you should consider is the kind of feeling you want your content to elicit. If
you're aiming to present a more humanist or energetic tone, you should choose a warm color, such as
orange, yellow, or red. If you want your content to give off a calmer, more professional feel, choose a
cool color, such as purple, blue, or green. Choosing colors that align with the tone you’re going for will
create a sense of harmony in your design. Likewise, an excessive use of both warm and cool colors will

create a muddled, confusing appearance.

Additionally, be mindful of the connotation associated with certain colors. Typically, red has a negative
connotation. It's usually associated with cancellation or error. In contrast, green has a very positive
connotation, often associated with success or progression. Aligning the purpose of your content with a

color having a similar connotation can be a great way to choose which colors to include in your design.

Lastly, don’t forget that any images you use contain their own color, all of which need to be considered

when deciding which colors to use.

WWW.HUBSPOT.COM
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Managing by
walking around

Achievers

The presentation we mentioned earlier on “Why Management Sucks” Forget about the old fashioned Word Art used in the title for just a

is also a great example of color coordination coupled with using color split second, and focus on the purple instead. This presentation fails
for its connotative meaning. The slide before this one makes a positive to coordinate the color of “Let’'s Eat Sushi” with both the images
recommendation for managers, so it uses a warmer color for the background. of sushi and the background. Sure doesn’t make sushi look too

The slide that follows (shown here) uses red for its negative connotation to appetizing now, does it?

further imply that bosses should avoid managing by walking around.
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e Thou Shalt Not Overuse Drop Shadows.

It would be impossible to write a helpful DIY guide to design without including at least some mention of
the infamous drop shadow -- oft overused shadows added to text or images to add depth or distinction.
The same way non-photographers add a filter such as Sepia to make their photograph “look better,”
non-designers love to add drop shadows to their designs. The fact is, though, drop shadows don’t make
every design better. If that was the case, professional designers would use them everywhere. However,
they don’t. Rather, successful designers understand that every effect serves a particular purpose and

should only be used when that specific purpose is beneficial.

The purpose of a drop shadow is to add distinction to visual or written information by creating depth
and bringing the affected information to the forefront. This is a great result, and often exactly what you
want or need to do to certain elements from time to time. However, overusing the effect has the exact
opposite effect. If you think back to our second Commandment regarding creating a hierarchy, you’ll
recall that we need to prioritize which bits of information need to hold the most weight. If you’re adding
an effect such as the drop shadow to every written or visual element, then you’re actually accomplishing
the exact opposite goal, i.e. giving distinction to no one particular bit of information. The takeaway, then,

is this: effects are great when used with purpose, but don’t use them just for the sake of using them.
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Offer ends March 29th! Grab "The Anatomy of a Five-Star
Emal’ + 5 free pre-buit emai templates right here whie
you stil can! - http://hub.am/¥Tvwhx

Lke * Comment - Share
¥ 111 people ke this.
[ 20 shares

Tammy Melo Ans Liva T
h See Transiation %

¥ 2:24pm via mobe - Like and activities in the computer lab during 20/20-ITS will include
ess this way comes y

Like

& up! T cant get the fink!
ke - @31

Sponsored Create an Ad
HubSpot
Become a master at Facabook marketing in 10
days. Get your frae copy now:

fsbosk | Free eboolk: How to Master
Facebook Marketing in 10 Days

When we write new ebooks or create new templates to help make the lives of
marketers much, much easier, we create additional images to use for promoting
them. Here, you see one of those images used in one of our Facebook posts. We
used drop shadows to make it appear as if the ebook is standing up and substantial
in size. We used drop shadow on the one-sheeter placed next to the ebook to make

it look paper-like and printable -- all to help viewers better understand what they’ll get
after downloading.

The two images on this presentation slide convey the same
thing (people using computers to learn), so there isn’t a need
for both. Despite their lack of importance, each image is given
additional (but unequal) emphasis using two different styles of
drop shadows. Not so easy on the eyes, is it?
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9 Thou Shalt Strive for Consistency.

Simply put, if two or more design elements serve the same function, make
sure they look and act the same. On a very high level, the same aesthetic,

tone, and messaging should permeate all facets of the brand. On a more

granular level, all visual or written elements within an ebook serving the

same function should have the same look and feel.

When it comes to designing specific content, consistency involves using
the same fonts and font sizes for text of the same kind. Make sure that
actionable items, such as links or calls-to-action, all share a similar color

and appearance; align your margins so that are all the same width and

height; etc.

The important thing about consistency is that you consider it at all.
Remember, good design tends to disappear. If you pay close attention
and focus on maintaining consistency, there is a greater chance of this

happening since everything will just seem to “fit.”
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Facebook Pages for Causes and Nonprofits | & & Facebook Pageslor Causes and Nonprofits | 5

posting plan

Build your Facebook Page 3 Develop your

1 createa Page

¥
2 Program your Page
{"U\H?Ou!alﬂd)'
Know your audience

Know your goals
P R Foster a two-way dialogue
Buifediangue wih pror sommanity e et Fage

In this ebook about managing a Facebook page for nonprofits, every screenshot is given the same shadow effect, every header
is formatted exactly the same, all body copy is formatted exactly the same, and so forth.
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http://www.google.com/url?q=http%3A%2F%2Fwww.scribd.com%2Fdoc%2F131462927%2FFacebook-Non-Profit-Best-Practices-Guide&sa=D&sntz=1&usg=AFQjCNG-Q8oLocDFb4M0R_maA6xyx2KN0g
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“Search is fiber that connects the internet
Doug Cook — Ablegrape.com

Google
Googhe Search | I'm Fesling Lucky r

‘

"Social media is a natural sweet spot for mobile since mobile
devices are at the center of how people communicate with
their circle of friends, whether by phone, text, email, or,

nincrcass’ngly. accessing social networking sites via a mobile
browser.”

. Mark Denovan, semor VP of mobile at ComScore '

These two slides in the same presentation have quotes, but the quotes are formatted completely differently. One is formatted like a slide title, whereas
the other is framed like a college diploma. The two quotes serve the same function, but they’re formatted entirely differently, giving the framed quote
unequal emphasis.
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@ Thou Shalt Harmonize Visual and Verbal.

The last Commandment for do-it-yourself design involves synthesizing both written and visual elements.
For most non-designers, content creation typically revolves almost entirely around writing copy. Natu-
rally, then, added visual elements are more of an afterthought, seeking simply break up the monotony of
text or page layout. The best content, though, is created when both text and visuals are combined to tell
the story and present the information in a more powerful, more engaging, and ultimately more success-

ful way than either visual or verbal could do alone.

Avoid this by planning ahead. Whether writing ebooks, checklists, tweets or emails, copywriters should
already be considering how they can express that information visually. This doesn’t mean identifying

the concepts worthy of bold or enlarged lettering; it means identifying where visual elements could
completely replace large selections of copy to tell the same story in a significantly more memorable, less

time consuming way.

By finding the sweet spot between visual and verbal storytelling and being cognizant of the 9 previous
commandments of DIY design, even non-designers can create designs that are memorable, impactful,

and most of all, successful.
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[(s1las2

In the HubSpot culture presentation used in an earlier example, there
are numerous slides that demonstrate verbal and visual harmony. In this
one, the image and words accompany one another with purpose: the
image of pages highlight how too many policies and procedures may go
unread, which supports words stating that we don’t use them. The words
are legible and have enough spacing around them to make consumption
easy on the viewer.

WWW.HUBSPOT.COM

UniversitairMedisch Centrum Groningen

“"Reach Out To'

Research

Library Support Services

Here’s a perfect example of lack of verbal and visual harmony. The first
slide of this SlideShare presentation unnecessarily repeats the name of
this Netherlands-based university medical center, causing text to overlap,
which de-emphasizes the actual presentation title. And do you have any
idea what that orange frog is doing there? Neither do we.


http://www.google.com/url?q=http%3A%2F%2Fwww.slideshare.net%2FHubSpot%2Fthe-hubspot-culture-code-creating-a-company-we-love&sa=D&sntz=1&usg=AFQjCNEvSRNFcNn75vbvOaGctAq61VUARA
http://www.google.com/url?q=http%3A%2F%2Fwww.slideshare.net%2Fdigicmb%2Freach-out-to-research-library-support-services-r2r&sa=D&sntz=1&usg=AFQjCNEMi7bdMJWm4ku_Fzg2vXznpCvJJw

CHAPTER

23+ EASY AND FREE TOOLS
TO CREATE AMAZING
VISUALS ON A BUDGET AND
WITHOUT PHOTOSHOP
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Although Photoshop and other programs in the Adobe Creative Suite are incredibly powerful tools used

by the vast majority of designers, they’re not so easy and free; they take a long time to learn.

Luckily there’s a way to do everything from choosing a color palette to editing photos to annotating

screenshots using the following assortment of tools.

Tools for Choosing Colors and Fonts.

If you don’t know much about web color, you might want to spend some time exploring this cheat sheet

on color theory and Web-Colors-Explained -- a handy website we found that will teach you the difference

between the RGB and CMYK color systems. You might also want to brush up on your basic HTML skills

so you can learn how to use a HEX code (a 6-character alpha-numerical code that represents a color

such as #FF0000). These HEX codes come in handy whether you’re working on a website, designing an

ebook or manipulating an image in photo editing software.

With the basics of color and HEX codes covered, you can now begin exploring some tools that help you

pick the right ones to incorporate into your designs. Go ahead and:
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http://johnnytoaster.co.uk/colour-theory/
http://johnnytoaster.co.uk/colour-theory/
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Peruse DesignSeeds for bold and seasonally relevant color palettes in-
spired by photos.

see similar
colors

share the
love

 Pinit |

facekbook

twitter

comments
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Use Adobe Color CC to create a color scheme for your next project using
an uploaded image or different color relationships -- monochromatic,
triad, analogous, complementary, etc.

Save Sample Image

Color Rule

() Custom
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https://color.adobe.com/create/color-wheel/
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Browse colors, palettes and patterns on COLOURLovers or create your
very own. Upload a photo and generate color palette based on it using
the PHOTOCOPA tool.

BRIGHT

MUTED
] ) )
ANALOGOUS

|
CHANCE

DARK

LIGHT
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Check out Google Fonts, a directory of over 600 fonts that are ready to
use on your website.

0 gle Fonts More scripts  About  Analytics New to Google Fonis?

643 font families shown Word Sentence  Paragraph Poster

Preview Text:  Grumpy wizards make toxic brew forthe evil ~ [EE ~  Size: T72px - Sorting:  Popularity =~
Filters:

Open Sans , 10 Styles Roboto , 12 Styles
All categories MNormal 400 Normal 400

o Grumpy Grumpy V

» Width

Script:

Latin

Oswald , 3 Styles Lato , 10 Styles
[X] Reset 3l filters/saarch Mormal 400 Normal 400

Grumpy WI Grumpy v

Roboto Condensed | § Styles PT Sans , 4 Styles
Mormal 400 Normal 400
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Tools for Creating or Editing Your Own Visual Content.

Sometimes design involves editing photos and images. Sometimes you just need a high quality screen-
shot to include in your PowerPoint presentation. Sometimes you need a good photo editor on your
smartphone to improve your Instagram uploads. This is where you'll find the tools that do all of the

above.

To save yourself a lot of frustration, make sure you know the image sizing and resolution requirements
for the desired publishing channel. For example, you may need to resize an image you first used on

your blog to include in a Facebook post. This sizing cheat sheet will help.
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http://blog.hubspot.com/marketing/ultimate-guide-social-media-image-dimensions-infographic
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Create, edit or manipulate an image using Photoshop-like editors like
Pixlr or Sumopaint.

Edit  Image Layer  Adustment Fiter View Language  Help Login | Signup

sedona trees
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Take a screenshot of something on your computer screen, and annotate
it with text, shapes, and objects using Jing or Evernote’s Skitch.

Zebook {SQll Search for people, places and things

|FJbSpnt Timeline + Now + | P,.-i'xe ate

L e’

Yesterday at 10:29am via mobie - Like "&b 1
] View 10 more comments

Jaren Vitale You are sending this to the masses?? (i)
Yesterday at 9:56am * Like - o4 1

Write a comment...

Richard Donzhue The masses need enlightenment. The real
Steve Jobs would agree with that. I dont know about the fake

HubSpot -
Tuesday @ one thats coming to work for you. Remember Lobot
Yesterday at 10:28am via mobie - Like

Want your marketing emais to look this good? Download 5 free E Write 3 comment...
templates here: http://hub.am/ZHZXar

Adopt the Animals.

Improve the way you report ROI to your manager. Grab these free
templates here: http://bit.ly/ROItemplates

Lorem ipsum dodor sit amet

Adopt This Puppy! L
Leads Generated by Marketing

Lorem ipsum dolor sit amet

Like - Comment * Share E ottt
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Modify photos or create memes with the Google+ Photo Editor (you
have to have a Google+ account to do this).

Compare Revert ycl (7]

Basic Adjustments

Edits
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Create a reusable PowerPoint template with several simple backgrounds
that you can easily layer text on top of, then save as a JPEG or PNG. Better
yet, just downlaod our customizabe social media image templates!

HOME INSERT DESIGN TRANSITIONS ANIMATIONS SLIDE SHOW REVIEW VIEW ADD-INS ACROBAT

= Eﬂ g g:l::m q B Color r‘ﬂ H Anange a1 EE
it te

3 - & Grayscale T R coscade
Notes Reading Slide Handout Motes Notes Zoom F

—t o = . W, - e
Page View  Master Master Master || Guides Window i Blackand White  yindow 50 Move Split  indows -
Show i Zoom Color/Grayscale ‘Window
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Create infographics in PowerPoint.

how-to-create-5-fabulous-infographics-vd [Compatibility Mode] - Microsoft PowerPoint

| Insert Design Transitions Animations Slide Show Review Wiew

=] Layout - s i | 3 : i= 5 A= s ’_@ |:||_‘| ) &% shape Fill 34 Find
2 B Reset ) o = : b=l
Paste New o : i 2 X Shapes Arrange Cuick
5 Slide ~ =] *ection = R & 5 = Styles

2 Shape Outline :’.'ac Replace ~

=! Shape Effects p& Select =

Clipboard 72 Slides Drawing Editing
Sides | Outine |

How to Easily Create
Five Fahulous

Infographics
in

PowerPoint

Click to add notes
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Snap and edit photos with Adobe Aviary, or one or more of these 15
mobile apps.

1 2 seecO Sprint 3:38 PM 69% Wl

Cancel Photo Editor

i Elg ﬁ47

Enhance Effects Frames Stickers

WWW.HUBSPOT.COM


https://www.aviary.com/
http://www.tomsguide.com/us/pictures-story/500-10-best-photo-editing-apps.html
http://www.tomsguide.com/us/pictures-story/500-10-best-photo-editing-apps.html

49 DESIGN IT YOURSELF: THE MARKETER’S CRASH COURSE IN VISUAL CONTENT CREATION

Snap and add effects to photos using Instagram, Facebook Camera, or
Flickr Mobile.

3:29 PM

184 of 1150 ]
Filters m

Photo Editor [

WWW.HUBSPOT.COM



50 DESIGN IT YOURSELF: THE MARKETER’S CRASH COURSE IN VISUAL CONTENT CREATION

Create a word cloud with Wordle.net.

Create Gallery Credits News Advanced

Edit Language Font Layout Color
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Tools for Finding and Reusing Third Party Visual
Content.

Not every piece of visual content has to be created from scratch. As
a non-designer doing design, your job is complicated enough. Use
the following resources to find and reuse content that’s already been

created by others.

A7 3
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Search Creative Commons for photos and images to borrow, alter and

attribute.

@Eaeam NShg About Licenses  Public Domain Support CC Projects  News

@Searc:h

Find content you can share, use and remix

Search using:

Europeana
Medis

Google Images

Imsge

Wikimedia Commons
Media

SoundCloud

Music

WWW.HUBSPOT.COM

Jamendo

Music

YouTube

Video

| want something that | can... [¥] use for commercial purposes:

modify. adapt: O build upon:

Fotopedia

Im=ge

Open Clip Art Library

Imags

Pixabay

Imags

SpinXpress
Medis

ccMixter

Music


http://search.creativecommons.org/
http://blog.hubspot.com/blog/tabid/6307/bid/6234/How-to-Use-Creative-Commons-to-Add-Images-to-Your-Blog.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/6234/How-to-Use-Creative-Commons-to-Add-Images-to-Your-Blog.aspx
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Host a user-generated photo contest on Instagram, Twitter, Facebook or
all of the above, and use those images in your next wave of designs.

Organized by Real California Milk

Show Us Your Bedheads!
ﬁ $100 Amazon.com Gift Code

ZREALN 3
U.ﬁUFDHNm f Z Open to United States

Guidelines Some if us tame it with a shower or a hairbrush, some of us wear it proudly all day - but we all
pretty much start our day with it- our glorious bedheads. Show the world how you greet each and every morning
by participating in our fun Instagram contest.

”,

Look for the Seals
Al BUE e o) Open to US residents aged 18+. Once you uplead a photo of your bedhead to Instagram, include

#CADairyBedhead as well as @RealCalifilk to enter. Make sure to follow @RealCaliflilk on Twitter so we can

Direct Message you if you win!

Terms and conditions

Tellyourfriends [l Bl B ¢ -#Ends in 8 days

@ Share your photo on Instagram, tag with _

sixximus prime
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Use the IcoMoon app to find downloadable icons and navigation
buttons instead of recreating your own.

Home IconFonts IconPacks Premium Docs Blog About # IcoMoon App

By
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Borrow wallpapers, icons, and vector graphics from Vecteezy.

Home Browse Share Members Blog Premium Deals iStock Promo Code - English »

Vecteezy -

Search Results: We found 1226 free vector graphics matching balloons, and 53 premium results
Relevant

Popular

Highest Rated

Newest

All Results

Only Eezy Premium

Related Searches:
baloon
hot air balloon

balloons isolated

birthday

party balloons

party
celebration
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Sign up for Death to Stock Photo to receive a batch of high-quality
photos in your email inbox once a month.

Free monthly photos for

all your creative needs.

“I open these th
come to my inbox
about...ANY. O

A project by and View our license
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Find over 290,000 free photos, vectors and art illustrations -- all with
specified licensing and attribution information -- on Pixabay.

22

pD(QbQU &a7 Explore ~ Sign up Log in Help ~ Q

A cluster of white currants / Humusak
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Create Facebook cover photos, email banners, posters, event invitation
graphics and so much more in Canva’s drag-and-drop web canvas.

Describe and #tag = ™) Share Download >

JIKGROUND

T
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https://www.canva.com/

CONCLUSION

N ow that you've learned the 10 Commandments of DIY Design and have a toolset to put those
commandments into good use, you should feel both inspired and prepared to go take your own visual

designs to the next level.
Get your social media and content teams ramped up on the basics of DIY design.

Go turn existing pieces of written content into presentations. Break up text with meaningful

visuals.

Make sure your social media content calendar always has a healthy dose of visuals lined up,
and start creating images specifically for your audiences on Facebook, Pinterest and other social

channels.

Experiment with letting just your visuals do the talking (ex: post a photo with overlaid text to your

company Facebook page and monitor interaction rates).

Work with your team to designate a shared folder to use as your company’s ever-growing image

library.

And, of course, track your results.
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START ROCKING SOCIAL MEDIA
WITH HUBSPOT.

Did you know you can create all kinds of fantastic visuals within HubSpot? Sign up for a free

30-day trial of our social media tools to create and edit images, schedule and send posts; track

interactions with customers and prospects; and measure your growth.

START YOUR FREE
30-DAY TRIAL.

HTTP://BITLY.COM/HS-FREE-SOCIAL-TOOL
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Learn More About HubSpot’s
All-in-One Marketing Platform

HubSpot brings together all of the tools you need to attract, convert, close and delight customers,
including marketing automation. See all of our tools, learn more about
inbound marketing, or talk to a specialist today.
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DESIGN IT YOURSELF

THE MARKETER’S CRASH COURSE
IN VISUAL CONTENT CREATION

Do-9t-Yoursell Design Evaluation Checklist

So you’ve designed something, but you’re not sure you’ve followed the 10 Commandments we told you about. Use this
printable checklist to mark what you’ve done right so you can go back and fix what you missed. Once all checkboxes
are marked complete, you’re ready to publish!

1. THOU SHALT UNDERSTAND THY CONTENT’S PURPOSE

« | know the answer to these questions:

- Why are we creating this? - What need will this fulfill? - Where will we publish this?
- Who are we creating this for? - When are we creating this? - How will we measure this?

2. THOU SHALT ESTABLISH A HIERARCHY

- | made a list of all the key messages this piece of content should convey to the viewer.

« | prioritized them based on importance by assigning them values (1-10).

- Once the design was complete, | determined the final product visually conveyed the same order of importance.

3. THOU SHALT RESPECT SIMPLICITY

» My design is not too ornate or flashy.

- Pve eliminated all images and graphics that do not support the content’s purpose.
+ My design makes the content easier to consume.

4. THOU SHALT KEEP IT LEGIBLE

» The color of text is not too light or too dark on top of the background color I chose.

- | can read everything; no images or other objects in my design obscure the text in some way.
+ | don’t have too much text crammed into a small space.

5. THOU SHALT PROVIDE ADEQUATE SPACING
« | have equal margins around my content.
« All elements within my design are not too close to one another.

- The negative (white) space in my design helps draw attention to the most important pieces of information |
established in my hierarchy (e.g.. titles or headings).

6. THOU SHALT ALIGN ELEMENTS
« All of the elements are positioned in a balanced relation to one another.
+ Any elements that sit side by side are placed on the same line.

- If Pve disrupted linear alignment. It’s for the purpose of drawing attention to a key piece of information
established in my hierarchy.

7. THOU SHALT COORDINATE COLOR

- | considered what feeling | want to viewer to feel when choosing my color scheme.
+ | was mindful of the connotations associated with the colors | chose.

- | coordinated colors with any photos | included in my design.

8. THOU SHALT NOT OVERUSE DROP SHADOWS

- P've applied the drop shadow effect sparingly.

» 've applied a drop shadow only to pieces of information that deserve to be given depth and distinction.
- Every drop shadow applied was done with purpose.

9. THOU SHALT STRIVE FOR CONSISTENCY

« My color scheme is consistent throughout the entire piece of content.

- All visual or written elements that serve the same function have the same look and feel.

« Margins, titles, headers, links, calls-to-action, photos, and images are formatted the same as their counterparts.

10. THOU SHALT HARMONIZE VISUAL AND VERBAL

- My images complement my words and vice versa.

« I’'ve considered illustrating a concept to eliminate the need for words.

+ My words and visuals do a better job telling a story when used together than either could do alone.
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