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Marketing is Changing 

                        has changed 
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#InboundCO 



People’s behaviors have changed. 

They’re tuning out traditional 

marketing tactics. 



In order to attract customers, marketers have to 

provide them with something they will love. 



THIS IS 

WHERE 

INBOUND 

COMES IN. 



Definition 

Inbound Market ing  

is a holistic, data-driven approach 

to marketing that attracts 
individuals to your brand and 

converts them into 

lasting customers. 



Methodology 

Using inbound marketing can turn strangers into 

customers and promoters of your business. 



Blogs Interactive 
Tools 

Photos & 

Infographics 

Videos & 
Podcasts 

Presentations 
& eBooks 

Inbound Marketing is About Content… 



Content Marketing Isn’t New… 



… and Context 

By publishing the right content in the right place at the right time, 

your marketing becomes relevant and helpful to your customers, 

not interruptive. 

Now that’s marketing people can love. 



The Inbound Funnel 

Create blog content, search engine 

optimize (SEO) your content, and 

promote it on social media sites. 

Place calls-to-action throughout your website 

to drive visitors to landing pages with forms. 

Visitors fill out the forms to get whatever you’re 

offering and become leads. 

Send your leads automated emails to drive them 

along your buying cycle. Provide your sales team with 

lead intelligence so they can make more effective 

sales calls. 

Analyze the success of your marketing campaigns, and 

determine which areas need further optimizations for 

future success. 

Get 
Customers 

Analyze 

Get 
Customers 

Get Traffic 

Get Leads 



Inbound Marketing Stats 

more leads are generated by 54% inbound than outbound. 



Inbound leads cost 61% less than outbound  

OUTBOUND: 

AVG COST/LEAD: $346 

INBOUND: 

AVG COST/LEAD: $135 

Inbound Marketing Stats 



Inbound Marketing Stats 

B2B companies are early to embrace inbound marketing -- 65% 
implemented inbound practices in 2013, while just 46% of B2C 

companies report doing inbound marketing. 



Inbound Marketing Stats 

1/4 of marketers report their top challenge in 2013  
was proving the ROI of their inbound marketing efforts. 



Inbound Marketing Stats 

41% of marketers say inbound marketing  
produced measurable ROI in 2013 



Inbound Marketing Stats 

48% of marketers will increase their inbound marketing  
budget in 2013 -- the 3rd year in a row inbound  
budgets are increasing at or near a 50% pace. 



Inbound Marketing Stats 

SEO and social media accounted for a combined  
23% of all inbound budget allocations in 2013.  



Inbound Marketing Stats 

Outbound budgets continue their annual decline,  
amounting to just 23% of all marketing spending in 2013. 



Inbound Marketing Stats 

78% of marketers who blog daily acquired a customer  
using their blog, as opposed to 49% of marketers who blog monthly. 



Inbound Marketing Stats 

79% of companies that have a blog report a  
positive ROI for inbound marketing this year. 



Inbound Marketing Stats 

16% of marketers say that controlling technology is 
 the most significant challenge they face in 2013 



The Old Model 



The Current Model 



The Gap 



Stimulus 
 
•Direct Mail 
•Print 
•TV 
•Radio 
•Newspaper 
•Magazines 
•Catalogs 

FMOT 
 
•In store 
•Online store 

 





Stimulus 
 
•Direct Mail 
•Print 
•TV 
•Radio 
•Newspaper 
•Magazines 
•Catalogs 

ZMOT 
 
•Blogs 
•Search Engine 
Optimization 
•Social Media 
•Review Sites 
•Websites 

 

FMOT 
 
•In store 
•Online store 

 



The Current Model 



So … what’s INBOUND marketing? 

#InboundCO 



Identify Your Persona 

BACKGROUND: 
• Basic details about persona’s role 
• Key information about the persona’s 

company 
• Relevant background info, like education or 

hobbies 
 

DEMOGRAPHICS: 
• Gender 
• Age Range 
• HH Income (Consider a spouse’s income, if 

relevant) 
• Urbanicity (Is your persona urban, 

suburban, or rural?) 
 

IDENTIFIERS: 
• Buzz words 
• Mannerisms 

 

GOALS: 

• Persona’s primary goal 

• Persona’s secondary goal 

 

CHALLENGES: 

• Primary challenge to persona’s 
success 

• Secondary challenge to persona’s 
success 

 

HOW WE HELP: 

• How you solve your persona’s 
challenges 

• How you help your persona 
achieve goals 

 



The Inbound Process 



Attract Website Visitors 

•Create helpful content 
 

•Include keywords 
 

•Share on social media 



Building an Asset 



The Methodology 

#InboundCO 



Convert Visitors into Leads 



Convert Visitors into Leads 



Convert Visitors into Leads 



The Methodology 

#InboundCO 



Convert Leads into Customers 



Convert Leads into Customers 



The Methodology 

#InboundCO 



Analyze the Results & Improve 



Track traffic, leads, and customers by source 



Delight 

#InboundCO 



The Methodology 

#InboundCO 



Examples of Inbound Marketing 

1st Organic Listing 



Examples of Inbound Marketing 
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Examples of Inbound Marketing 



Examples of Inbound Marketing 



Examples of Inbound Marketing 

1st TWO  
ORGANIC LISTINGS 



Examples of Inbound Marketing 



Examples of Inbound Marketing 



Examples of Inbound Marketing 



Success Stories 

Focused on blog posts, 
slideshows, videos and 
infographics. 
 
In 2009, became the 
largest player in the 
personal financial 
aggregation market. 
 
Sold to Intuit for $170M 



Success Stories 

Budget  Shift: 
$150,000 on 
radio ads, the 
Yellow Pages 
and direct mail 
to  
$50,000 on 
inbound 
marketing.  
 
Website traffic 
increased 300-
400%  
 
Leads 
increased over 
400%. 



Success Stories 

August 2010:  
8 Leads 
594 Website Visits 
 
 
March 2014: 
119 Leads 
7,125 Website Visits 
 
 
1,387% Increase in Leads 
1,100% Increase in Visits 
 



Takeaways 

1. Buying Behavior Has Changed 
 

2. Inbound is about Creating Great Content 
 

3. There’s a Method to this Inbound Madness 
 

4. Inbound can help your Business Grow Dramatically 
 

5. Inbound Marketing is an Investment 
 
 



Questions? 
 

 

Spencer Powell 
spowell@inboundeducators.com  |  @spowell24 

InboundEducators.com 
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