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1 WHY USE CONTACTS



WHAT IS A CONTACT? 
A contact is anybody your company, market, sells, partners, 
engages with or employs. 



• See the whole picture of every contact

• Aligns Marketing and Sales

• Seamless integration with every tool you use

QUALITIES OF A GOOD 
CONTACT DATABASE



Your contact database is 
the nerve center for 
all of your Inbound efforts. 



WHAT DOES THAT MEAN 
FOR MARKETERS? 



WHAT DOES THAT MEAN 
FOR SALES? 









2 HOW TO 
USE CONTACTS



Make sure your contact database is always up-to-date. 

BEST PRACTICES FOR 
MANAGING CONTACTS

Build custom contact properties to create stronger contact profiles.

Manage Lifecycle stage to ensure accurate closed-loop reporting.

Tell a story with the contact profile.



Make sure your contact database is always up-to-date. 

BEST PRACTICES FOR 
MANAGING CONTACTS

Build custom contact properties to create stronger contact profiles.

Manage Lifecycle stage to ensure accurate closed-loop reporting.

Tell a story with the contact profile.



• Contact submits a form on your website

• Contacts are imported from a spreadsheet

• Contacts are added manually

• Contacts are added via integrations

HOW DO YOU GET CONTACTS 
INTO HUBSPOT?



• Upload all current business contacts

• Track contacts as they move through the buyers journey.

• Set up and maintain integrations with other software.

• Keep your data clean

KEEP YOUR CONTACT DATABASE UP-TO-DATE
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A CONTACT PROPERTY 
STORES INFORMATION 
ABOUT AN INDIVIDUAL 
CONTACT.



A COMPANY PROPERTY 
STORES INFORMATION 
ABOUT A GROUP OF 
CONTACTS.



STORE INFORMATION SURFACE INFORMATION

• Website activity
• Email engagement
• Social Media activity
• Form submissions
• Conversion information
• Integrations

• Personalize email
• Build Lists
• Trigger marketing automation
• Define Personas
• Smart content
• Lead Intelligence



No two businesses are alike. 
Build custom contact properties to make HubSpot your own. 
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• Lifecycle changes
• Salesforce syncs
• Website visits
• Emails
• List membership
• Form submission
• Automation events
• Twitter events
• Events
• Webinar Events
• Survey Events

Reading the contact timeline.



Reading the contact profile.
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WHY USE 
LIFECYCLE STAGES?
Lifecycle stages help you organize your contacts based on 
where they are in your sales cycle.
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Using lifecycle stages properly 
ensures that your communications 
are tailored to the unique needs and 
concerns of all of your contacts.



What if you could…

• …see what kind of clothing is in your customer’s closet?

• …see what pieces your customer had tried on before?

• …or see if your customer had discussed your clothing 

with a friend?

EXAMPLE: CLOTHING RETAILER



MARKETING SALES

Why use closed-loop marketing?
A closed loop gives marketing and sales insight into which leads are 

most likely to become customers. 
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THANK YOU.


