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1 WHY ARE FORMS 
IMPORTANT?













The Conversion Process

Call-to-Action Landing Page Thank You Page



A form powers the conversion process.
Forms collect information and add it to your Contacts database. 



Form information is added to the Contacts database 
and powers the rest of your marketing.



Forms are an equal information exchange.
I’ll give you something, if you give me something.

FREE EBOOK



2 HOW DO YOU CREATE 
GREAT FORMS?



A form doesn’t exist 
on its own.
You place a form onto a landing page 
to power the conversion process. 



Focus on questions that help you segment your contacts for 
your next phase of marketing.

Always add a label and placeholder text to each form field. 

Form fields should have limited input options when appropriate. 

FORMS BEST PRACTICES

Evaluate the form as if you were the lead.
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Forms and the Buyer’s Journey
Questioning during the awareness stage should help you understand 

more about the lead’s needs, desires and concerns. 



Focus on the lead in 
the awareness stage.
What problem is the lead trying to 
solve? How do they hope to solve it?



Forms and the Buyer’s Journey
Determine if your solutions and the lead’s problems are aligned. 



Ask questions to help 
you understand the 

lead’s buyer persona.



Forms and the Buyer’s Journey
Ask questions that help to qualify that the lead is ready to make a purchase.



Ask questions to 
qualify in the 
decision stage.
Consider what a salesperson would 
need to know about the lead to
close the sale.
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A form that’s too long 
may turn away 
some visitors.
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A label defines what 
the field is asking for.
The more explicit you can be, 
the better.



Using placeholder 
text on your forms

keeps your visitors 
from having to guess.



Use help text in order 
to explain the form 
field further.
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• Text input

• Dropdown select

• Radio select

• Single or Multiple Checkboxes

• Number / Date fields

• File upload

FORM FIELD TYPES



Consider which 
field type is best. 

A text field is not always 
the best option.
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THANK YOU.


