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HOW DO YOU USE A
LANDING PAGE?



The Conversion Process
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All landing pages

use a form to

gather information.

Votility.

Ebook: The Essential Guide to Member
Engagement

Learn how to better engage your members, increase
participation, and empower them to take action!

Trade associations, advocacy groups, and
chambers of commerce all have one thing in
common.. . They need to increase member
engagement! But how?

J éssential Guide to:

Coming up with creative ways to engage
members and increase participation is
challenging...so, we have some ideas for you!
Learn the best practices and creative ways to
engage members with our new ebook ‘The
Essential Guide to Member Engagement”.

In this member engagement guide you will
learn

How member engagement works

The Top 5 reasons why members don't
engage!

How to utilize the member advocacy tri-fecta:
Educate, Engage, Empower

Download the FREE ebook
today!
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Inbound Methodology
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HOW DO YOU
CREATE SUCCESSFUL
LANDING PAGES?



20%

Landing page conversion rate goal.



LANDING PAGE BEST PRACTICES

Write a clear, concise action-oriented headline.

/| Explain the offer clearly and place visual emphasis on the value.
/| Remove the navigation menu and links.

/| The form length mirrors the value of the offer.

/| Include a relevant image, animation or short video.

/| Add social sharing icons.



LANDING PAGE BEST PRACTICES

Write a clear, concise action-oriented headline.
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Write a clear, action-oriented headline.

Tell your visitors what they’re getting and how they are going to access it.
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LANDING PAGE BEST PRACTICES

| Explain the offer clearly and place visual emphasis on the value.
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Use numbers, bullets
and bolding.

Help your visitor focus on what’s important
with visual emphasis.
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A Guide to Team Building

. . L I . A Publication of Fifth Season
Having a solid team is incredibly important for any business. If

team members trust each other and work together well, magic

can happen.

Off-site travel is the best way to create a team-building
experience for your business, empowering your employees to
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LANDING PAGE BEST PRACTICES

Remove the navigation menu and links.
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Remove the navigation menu and links.

The primary goal of your landing page is to generate leads, so get rid of any distractions.
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LANDING PAGE BEST PRACTICES

The form length mirrors the value of the offer.
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AD OUR FREE GUIDE:
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Fifth Season is a fictional business using real
inbound strategies. It s managed by HubSpot's
Academy team to deptict a cohesive approach to
doing Inbound. It is not a real company.

The form on the landing
page should mirror the

value of the offer.



LANDING PAGE BEST PRACTICES

Include a relevant image, animation or short video.
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DOWNLOAD OUR FREE GUIDE:
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A Publication of Fifth Season
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Download the Guide DUDE!!

Fifth Season is a fictional business using real
inbound strategies. It is managed by HubSpot's
Academy team to deptict a cohesive approach to
doing inbound. It is not a real company.

Include a relevant
image, animation or
short video.

A visual representation can communicate

the offer much quicker than a visitor can
read about the offer.



LANDING PAGE BEST PRACTICES

v Write a clear, concise action-oriented headline.

v Explain the offer clearly and place visual emphasis on the value.

v Remove the navigation menu and links.

v| The form length mirrors the value of the offer.

v Include a relevant image, animation or short video.

~ | Add social sharing icons.




Add social sharing icons to allow your visitor to
spread the word with others in their networks.
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LANDING PAGE BEST PRACTICES

Write a clear, concise action-oriented headline.

/| Explain the offer clearly and place visual emphasis on the value.
/| Remove the navigation menu and links.

/| The form length mirrors the value of the offer.

/| Include a relevant image, animation or short video.

/| Add social sharing icons.
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