WHY USE THE
REPORTING ADD-ON?



0%

of top performing companies say that analytics is
critical to driving their overall strategy and improving
operational outcomes.



Inbound Methodology

ATTRACT CONVERT CLOSE DELIGHT

Promoters
Blog Forms CRM Surveys
Keywords Calls-to-Action Email Smart Content
Social Publishing Landing Pages Workflows Social Monitoring
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HOW TO USE YOUR
REPORTING DASHBOARD.



GETTING STARTED WITH REPORTING

1. Start with a question for the data.

2. Segment your database.

3. Build your report.



GETTING STARTED WITH REPORTING

1. Start with a question for the data.



Start with the question your data needs to answer.
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ASK ABOUT

Ask a question to determine the value of a business
initiative that happened in the past.



ASK ABOUT

A question that is asked in order to discover opportunities
to drive future growth.



GETTING STARTED WITH REPORTING

1.

2. Segment your database.



WHAT IS A
PROPERTY?

A contact property is used to store information about an
individual contact.



WHAT IS A
PROPERTY?

A contact property is used to store information about a
group of contacts.



Learn more about
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GETTING STARTED WITH REPORTING

1.

3. Build your report.



USING YOUR REPORTING DASHBOARD

= Email - 4 Owned by team 22 Public © Settings -~ + New dashboard

First Dashboard -

All data ~ + Add Report

New Marketing Qualified Leads o -

B Offline Sources




REPORTING ADD-ON BEST PRACTICES

[¥] Createa uniqgue name for each dashboard.

lv]  Use lists or views to segment your data.

[v] Organize your reports in order of importance.



REPORTING ADD-ON BEST PRACTICES

[¥] Createa uniqgue name for each dashboard.
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MARKETING REPORTING DASHBOARD

DEMO: Small Marketing Team Dashboard -

From 1/1/2015 fo 3/31/2016

New Contacts

__—

B Count of Contacts

Contact Lifecycie Pipeline o~ Marketing Qualified Leads by Source




SALES REPORTING DASHBOARD

DEMO: Sales Dashboard -

Last year

2015 MRR

Activity Leaderboard

Deal Revenue Leaderboard




EXECUTIVE REPORTING DASHBOARD

DEMO: Executive Dashboard -

From 1/1/2015 to 3212015

New Contacts

Previous 89 days & Count of Contacts

Number of Contacts by Lifecycle Stage

+ Add Report

Contact Lifecycle Funnel o~

Lifecycle Stage Count of Contacts

167T%




ADD A NEW REPORT TO YOUR DASHBOARD

< Back to dashboard

Build from scratch

Report Libr.
o 11 Marketing Performance
HUBSPOT RECOMMENDED VISITS

CONTACTS
Core Marketing

Suee Londrboard 11,062,709 = 220,031 = 16,240

Funnels +25.38% +2.237.020 +42.2% +65,293

CUSTOMERS

+32.44% +3.978

MARKETING
Contacts
Companies

Rovenue

CONTENT

Blogging

Landing Pages

Webshres

Emails Add to dashboard
SALES

Prospecting

Deals

Landing Page Performance Top Landing Pages

VIEWS SUBMISSIONS Name ‘e




SELECT FROM DOZENS OF TEMPLATES

Contact Lifecycle Pipeline °. Marketing Qualified Leads by Source o.
B Organc Search
Dvrect Trate
B Other Campaigns
B (mad Marteting
B Reterrais
B Ofune Sources
L% . B Social Media
_— | . e
B Count of Contacts
Average Days to Close New Contac! Source




REPORTING ADD-ON BEST PRACTICES
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lv]  Use lists or views to segment your data.



USING YOUR REPORTING DASHBOARD

< Back to dashboard O Undo

. . DISPLAY TYPE
Ll Report Builder
Contacts v —
Update on dashboard = II I
FILTER BY:
Create Date - X
VIEW: I
All contacts -
L4
LIST:

None ' -

All Contacts
OPTIONS
& Stacked
5 COLORS
B Subscriber Lead W Marketing Qualified Lead M Opportunity W Customer [ Other
L Default
Count of Contacts + Dby Lifecycle Stage ~ X GROUP BY
® Lifecyc)
Original Source Type ~ Subscriber Lead Marketing Qualified Lead Opportunity Customer Other H

Origing




USING YOUR REPORTING DASHBOARD

< Back to dashboard O Undo

Lt Report Builder
Contacts -
- v -~ -
FILTER BY Original Source Type Count of Contacts +Add a column
Create Date - Direct Traffic 75.162
VIEW
All contacts - : h
LIST £ 4
None -




USING YOUR REPORTING DASHBOARD

< Back to dashboard O Undo

. . DISPLAY TYPE
s Report Builder
Contacts v R
<4 Add to dashboard — II
—_ I
FILTER BY:
Create Date - X
VIEW: :
All contacts -
LIST: 46.408 42,594 -) ‘
None - »
12,102 .
L Default -
8 Count of Contacts ORDER BY




REPORTING ADD-ON BEST PRACTICES
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[v] Organize your reports in order of importance.



ORDER REPORTS BASED ON IMPORTANCE

DEMO: Marketing Dashboard -

From 1/1/2015 to 3/31/2015

New Marketing Qualified Leads

B Email Marketing

B Organic Search Direct Trafic I Other Campaigns
B Referrals B Paid Search B Social Media I OfMine Sources

Blog Leads by Original Source

+ Add Report

Contact Lifecycle Funnel
Count of Contacts

Uifecycle Stage

96.43%

o _ i

15.28%
Marketng Cualted . 22,168
8.58%
Qpportunity l 1.903
11.67%
Customer ' 222




GETTING STARTED WITH REPORTING

1. Start with a question for the data.

2. Segment your database.

3. Build your report.



THANK YOU.
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