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1 WHY INBOUND ADS?









11%
of fans actually see advertisers’ organic posts.

SOURCE: JONLOOMER>COM, 2015



FUNDAMENTALS OF INBOUND

Content Context



Use Inbound Ads 
to deliver customers
remarkable content.



Promote quality content that delivers valuable information 
and is tailored to the interests of the audience members.

STOCK.TOOKAPIC.COM



IN 2015, SOCIAL MEDIA 
MARKETERS INCREASED
SPENDING FROM 
17.7 TO 23.6 BILLION USD.



2 HOW TO AMPLIFY YOUR 
CONTENT WITH 
INBOUND ADS



Determine SMART campaign goals.

Promote well-performing content.

Optimize your campaign.

INBOUND ADS BEST PRACTICES

Use segmentation.

Set a budget that is right for your business.

Calculate ROI.
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DO YOU WANT FOLLOWERS, 
CLICKS, CONVERSIONS, 
ENGAGEMENTS, 
OR LEADS? 



Specific

Measurable

Attainable

Relevant

Time

SMART GOAL SETTING



SMART GOAL EXAMPLE:
Increase leads from social media by 20 percent from 1000 
to 1200 leads by November 30th, 2016. 
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A clear and defined budget is essential to every 
paid social media campaign. 

FLICKR USER DON BURKETT



PRO TIP:
Start with a small daily or monthly budget in order to 
test your ad’s performance.  



ALLOW YOUR INBOUND ADS TO RUN FOR 
AT LEAST 1-2 WEEKS BEFORE 
ANALYZING PERFORMANCE.  



HOW IS YOUR MONEY 
BEING SPENT? 



WHAT IS CPM?
Impression is calculated using cost per impression (CPM), 
which is cost per 1,000 impressions. Impression campaigns 
charge you for every 1,000 impressions your ad receives. 



WHAT IS CPC?
Cost-per-click (CPC) means that each time someone clicks 
on your ad and is redirected to your site you will 
be charged.



A bid is a price that 
you offer to pay for 
an action taken 
caused by your ad.



Maximum bid = 5 USD
Actual spend = 3.5 USD
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WHAT IS SEGMENTATION?
Segmentation is used to divide large audiences or target 
markets into smaller segments based on specific criteria. 



Use segmentation to 
add context to your 
inbound ads. 
• Demographics
• Interests
• Behaviors
• Job
• Role
• Company
• and more



Targeting is the
initial method of 
segmentation. 



Retargeting takes 
place after you’ve 

launched your 
initial campaign.



Pixel-based retargeting requires you to embed a 
snippet of JavaScript on your website. 



List-based retargeted allows you to upload a list 
of contacts to serve ads to directly. 
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Content is the driving force of inbound. 

FLICKR USER DON BURKETT



• Optimize for success.

CONTENT HELPS YOU:
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• Optimize for success.

• Build on previous results.

• Amplify to new audience members.

CONTENT HELPS YOU:



ALWAYS TEST YOUR ADS ORGANICALLY 
FIRST IN ORDER TO OPTIMIZE FOR THE 

BEST PAID RESULTS.  
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1. Follow performance on a regular basis.

STEPS OF CAMPAIGN OPTIMIZATION



1. Follow performance on a regular basis.

2. Identify areas that can boost campaign performance.

STEPS OF CAMPAIGN OPTIMIZATION



1. Follow performance on a regular basis.

2. Identify areas that can boost campaign performance.

3. Pay close attention to conversion metrics.

STEPS OF CAMPAIGN OPTIMIZATION



Determine SMART campaign goals.

Promote well-performing content.

Optimize your campaign.

INBOUND ADS BEST PRACTICES

Use segmentation.

Set a budget that is right for your business.

Calculate ROI.



PRO TIP:
Use the results from your organic campaigns as a 
benchmark for your paid campaigns. 



1. Measure organic ad performance.

HOW TO CALCULATE ROI
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1. Measure organic ad performance.

2. Quantify the results of your paid campaign.

3. Review cost of paid campaign.

4. Calculate the lifetime value of leads. 

HOW TO CALCULATE ROI



Fifth Season
A (fictional) adventure travel 
company uses ads to promote 
a team-building content offer. 



INBOUND ADS ORGANIC SOCIAL 

CALCULATING ROI WITH INBOUND ADS

• 30 net new leads • 50 net new leads
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INBOUND ADS ORGANIC SOCIAL 

CALCULATING ROI WITH INBOUND ADS

• 30 net new leads 
• Cost = 2 USD/lead (60 USD total)  
• Lifetime Value = 2 USD 
• LTV: CAC =  2 USD/2 USD = 1:1 

• 50 net new leads
• Cost = 2.50 USD/lead (125 USD total) 
• Lifetime Value= 5 USD
• LTV: CAC=  2.50 USD/5 USD= 2:1



Determine SMART campaign goals.

Promote well-performing content.

Optimize your campaign.

INBOUND ADS BEST PRACTICES

Use segmentation.

Set a budget that is right for your business.

Calculate ROI.



THANK YOU.


