
Identify your campaign audience. Who are we talking to here? Understand your buyer persona before launching 
into a campaign, so you can target them correctly.  
Hubspot Resources: Developing Your Buyer Personas [Blog]  | Mapping Your Personas [PPT] 

Hubspot Resources: How to Set Up Marketing Goals [Blog]  | SMART Goal Setting Templates [XLS]

Hubspot Resources: Elements of High Converting Landing pages [Blog]  | Marketing Offer Task List [DOC]

Hubspot Resources: Marketing Automation Planning Worksheet [PDF]

Hubspot Resources: 100 Pro Blogging Tips [Blog]  | Blog Editorial Calendar [XLS]

Hubspot Resources: Social Media Publishing Schedule [XLS]

Hubspot Resources: Pick the Right Keywords [Blog]  | Keyword Research 101 [Blog]

Hubspot Resources: Managing Your AdWords Campaign [XLS]  | Creating PPC Ads That Work [Blog]

Hubspot Resources: Tracking Online Campaigns [Blog]  | Breaking Down Your Traffic Sources [Blog]

Hubspot Resources: Monthly Reporting Spreadsheet [XLS]  | Monthly Reporting Presentation [PPT]

Set your goals + benchmarks. Having SMART goals can help you be sure that you’ll have tangible results to 
share with the world (or your boss) at the end of your campaign.

Write a blog post. Your campaign is awesome - don’t hide it from the world. Use your blog post as an 
opportunity to introduce readers to the valuable content they’ll find in your offer.

Create your offer(s) + landing pages. Don’t forget to optimize your landing page for SEO, have a clear 
value proposition and call to action (usually a form for the user to complete.)

Plan + build your automation + nurturing flows. Your campaign doesn’t end when leads convert on your landing 
page. Plan and build your follow up campaigns to nurture leads down your funnel.

Share it on social media. Promote your blog post and offer through social media to drive traffic into the 
top of your funnel.

Add in long tail keywords. Make sure your campaign is SEO friendly — that way, interested prospects will find 
your campaign long after you stop actively promoting it.

Consider paid search and other channels. Other channels can be a part of your inbound campaign, too - just be 
sure that you are measuring the effectiveness of these channels.

Track Your URLs. Where is your traffic coming from, and how are visitors finding you? Tracking URLs can help.

Report on Your Results. Hard work shouldn’t go unmeasured. You set goals at the very beginning; now it’s time 
to celebrate your success. Organize and show off your numbers at the end of the campaign.

Inbound Marketing Campaign Reference Guide
An inbound marketing campaign encompasses a wide variety of activities. 
From identifying audiences through to reporting results, we have curated some 
of Hubspot’s best resources on each step. No matter where you are in your 
inbound program, these tools will help you plan and take strategic action.

If you have questions on using any of these resources, don’t 
hesitate to contact Savoir Faire at (617) 899-2856 or by email.

http://blog.hubspot.com/blog/tabid/6307/bid/30907/9-Questions-You-Need-to-Ask-When-Developing-Buyer-Personas.aspx
http://cdn2.hubspot.net/hub/53/file-412088318-pptx/Inbound_Campaign_/buyer_persona_template-CAMPAIGN-CAMPAIGN.pptx
http://blog.hubspot.com/blog/tabid/6307/bid/33898/How-to-Set-SMART-Marketing-Goals-for-2013-TEMPLATE.aspx
http://cdn2.hubspot.net/hub/53/file-416282380-xls/Inbound_Campaign_/SMART-Marketing-in-2014-Template_CAMPAIGN_CAMPAIGN_OFFER.xls
http://cdn2.hubspot.net/hub/53/file-412002953-docx/Inbound_Campaign_/task-list-marketing-offer-template-CAMPAIGN-CAMPAIGN-OFFER.docx
https://library.hubspot.com/conversion-centered-design%253b-essential-elements-of-high-converting-landing-pages
http://blog.hubspot.com/marketing/100-tips-tricks-professional-bloggers-use-list
http://cdn2.hubspot.net/hub/53/file-416285505-xlsx/Inbound_Campaign_/Blog-Editorial-Calendar-Template_CAMPAIGN_CAMPAIGN_TEMPLATE.xlsx
http://cdn2.hubspot.net/hub/53/file-416282405-xls/Inbound_Campaign_/Social_Media_Publishing_Schedule_Template-CAMPAIGN_CAMPAIGN_TEMPLATE.xls
http://cdn2.hubspot.net/hub/53/file-410693044-xls/Inbound_Campaign_/Template_-_Managing_and_Organizing_Google_AdWords_Campaigns-CAMPAIGN-CAMPAIGN.xls
http://blog.hubspot.com/marketing/how-to-create-click-ppc-ads-ht
http://blog.hubspot.com/blog/tabid/6307/bid/7249/A-Marketer-s-Guide-to-Tracking-Online-Campaigns.aspx
http://blog.hubspot.com/blog/tabid/6307/bid/33986/A-Breakdown-of-All-Your-Website-s-Traffic-Sources-What-Means-What.aspx
http://cdn2.hubspot.net/hub/53/file-414717387-xls/Inbound_Campaign_/monthly-marketing-reporting-template-hubspot-CAMPAIGN-CAMPAIGN.xls
http://cdn2.hubspot.net/hub/53/file-414716327-ppt/Inbound_Campaign_/monthly-marketing-reporting-template-CAMPAIGN-CAMPAIGN.ppt
http://blog.hubspot.com/blog/tabid/6307/bid/22842/4-Helpful-Tools-for-Identifying-the-Right-Keywords.aspx
http://blog.hubspot.com/marketing/keyword-research-101-how-to-discover-new-keywords-var
http://cdn2.hubspot.net/hub/53/file-420803805-pdf/final-automation.pdf
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