Use an Editorial Calendar: Start with an editorial calendar
SO you can p|om ahead and never scramble for |o|og ideas.
Use a calendar to map ouft ideas and stay orgqnized.

Set Deadlines. Give you rself deadlines and take them as
serious|y as meeting client deliverables. But make sure Jrhey

are reasonable and attainable.

Write in Batches. Try to write you |o|og posts in bulk. If you

are |o|ogging WeeHy, write your posts for the month before

the month begins. If you |o|og more than that break it down

info monogeab|e groups and Comp|e+e them all ot once.

Create Catchy Headlines. Every good blog post starts with a
decent headline. If you're Working in word press, include an

H2 and a Meta Descripﬁon to control your messaging and
oppeo| to SEO.

Keep Writing Concise. Use the editorial calendar fo help stay
on track with your fopics, so you don't feel the need to cover
evererhing your business has to offer in one OOst. Moake your
point and move onfo the next. And if o post gets foo |ong,
consider breaking it down into two to three pOsts.

Include Photos. Images are absolutely necessary in blog posts,

especio”y for sharing on social media. Adding visual elements

he|ps fo create more engaging content fo keep readers on

your page. Not to mention the po+enﬁa| for Pinterest shares.

Use Credtive S’rory’re“ing. B|ogging s about erorere”ing. Think
about the best WeVaie sena your message and get creativel Make
lists in an imfog rophic, create a video series or incorporate d phoJro

slideshow. This stil counts as content!




Add value for Readers. Use your |o|ogs as O p|oJrForm TO Inspire, teach
and inform. Indude content that is relevant fo your readers, lke fios
Jrhey can 0pp|y o o|0|i|y ife, access o promotions, and references 1o

meoningfu| studies that further quahfy your information
Include CTA. W hatever medium you use fo tell the story,

include a call fo action. W hether it is someJrhing as simp|e as
osking them fo read more, sign up for your newsletfer or |ouy a
proo| uct, |o|ogs are the perFech p|onLForm for inspiring readers 1o

act.

Proofread & Edit. Give you rseff fime o edit your work and read it
out loud before posting. Make sure that what you put out to the

universe is gram maﬁco”y correct, error free and reads c|eor|y.

Review Format. Once the oost is ive give it @ g|once fo make sure
that the post is correcHy formatted. ook for spacing errors, images

that arent proper|y conﬁgured and any typos 1o prevent your

orand from |osing credibihfy.

Measure Your Success. E\/ery business owner is going to have her
own miestones for success when it comes fo readership, however it
s important to pay atftention fo the pOsts that result in the most

engcgemen+—+hen rep|icoﬂre from there.

P|ay to Win Dont set you rseff up fo fai |oy starfing your b|og pOSts

in the middle of the doy when the phone s ringing and dients are

demonding aftention. Find a fime when you are most creative and

proo| uctive to prevent you rseff from getting frustrafed with the

Process.

Go For It If you sit down fo write and are on a roll, let it play out.
These moments dont happen all of the timel Take advantage of
the creative flow and churn out as much as you can. Write now,

edit later and the rest will fall info p|oce.




