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2 WHAT IS CONTENT 
MARKETING? 
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Content Marketing is… 
“any marketing that involves the 
creation and sharing of media and 
publishing content in order to 
acquire and retain customers.” 
 The Ever-Reliable Wikipedia 
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Content is the 
backbone of 
Inbound Marketing.  
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3 PLANNING AND BUILDING 
YOUR CONTENT OFFERS 
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Let’s start from the beginning… 
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" Who is your target audience? 

" What are their biggest concerns? 

" Does your offer solve for those concerns? 

" What are your goals? 

" Does your offer align with those goals? 

Before creating an offer, ask yourself:  
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10 Tools to get 
you started. 
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CANVA 
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INFOGR.AM 
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EASEL.LY 
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AWESOME SCREENSHOT 
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ZERYS 
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SCRIPTED 
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PLACE IT 
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ANIMOTO 
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PicMonkey 
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InVision 
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4 MARKETING YOUR OFFER 
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Target Audience þ 

Goals þ 

Conversion Path 

Blog Posts 

Social Media Sharing 

Email  

Drip Nurturing 

PPC 

8 Ingredients for a Full-Fledged Campaign 
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Landing Page 
1.  Compelling Title 
2.  Related Image 
3.  Bulleted Take-Aways 
4.  No Navigation 
5.  Form 
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Thank You Page 

1.  Offer 
2.  Sharing 
3.  Navigation 
4.  Next Steps 
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Call to Action 

1.  Content 
2.  Action Verbs  
3.  Expectations 
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BAD Calls-to-Action 
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GOOD Calls to Action 
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Get those CTAs UP! 
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Target Audience þ 

Goals þ 

Conversion Path þ 

Blog Posts 

Social Media Sharing 

Email  

Drip Nurturing 

PPC 

8 Ingredients for a Full-Fledged Campaign 
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Provide context for 
your offer with a 

blog post.  
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We’ve built Context 
for our Content.  

 
Now we need to share it with 
the world.  
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Sharing is Caring 

•  Social Media 
•  Email 
•  PPC 
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Target Audience þ 

Goals þ 

Conversion Path þ 

Blog Posts þ 

Social Media Sharing þ 

Email þ  

Drip Nurturing þ 

PPC þ 

8 Ingredients for a Full-Fledged Campaign 
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But wait!  
There is one more step. 
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Analyze. 
Rinse. 
Repeat. 
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A well-built 
campaign will 
continue to work 
for you.  
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QUESTIONS ? 


