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Content Marketing is...

“any marketing that involves the
creation and sharing of media and
publishing content in order to
acquire and retain customers.”

The Ever-Reliable Wikipedia
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-~ Content is the
() backbone of

"~ Inbound Marketing.
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Before creating an offer, ask yourself:

¥J Who is your target audience?

¥J What are their biggest concerns?

¥J Does your offer solve for those concerns?

¥J What are your goals?

Y] Does your offer align with those goals?
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10 Tools to get
you started.
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INFOGR.AM

Infographics. The easy way.




easelly

Create and share visual ideas  r..

WATCH VIDEO

EASEL.LY

We have 500,000 users who have created 700,000 infographics.

Click on a template below to get started .



Important Notice Regarding the Awesome Screenshot Extension!

AWESOME —
SCREENSHOT Sign in

' & Me @3,000 feet up!

@ We are aiming for larger
4A annual growth in this sector. = a

AWESOME SCREENSHOT

oco

The easiest way to communicate with images

GET STARTED Try our image annotation




ZERYS

For Marketers For Agencies Writers Blog Pricing Learning Center

Transform your business Into
a content publishing machine

that builds a residual source of traffic,
leads, and sales.




Scrlpted -~ JOIN LOGIN =

PRODUCTS AND PRICING

Custom content on demand.

SCRIPTED

SN B B BN 0O ¢ H &

Standard Long Blog White Tweets Facebook Website Product Press Video Script
Blog Post Post Papers Posts Pages Descriptions Release

Standard Blog Post L DAL LA IULL SPECIALIST

350-450 WORDS



Save With Subscriptions! Login Sign Up

Placelt Digital Print Apparel 50+ new apparel mockups added. Check them out!

Instant iPhone Mockups & Demo Videos

Thousands of Free iPhone, iPad, iMac and Macbook Mockups. No Photoshop Needed!
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Make great videos. Easily. -

Join over 13 million people who use the power of video to share what\'matters most.
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PicMonkey

H Q '}K‘t I= Login

Edit

Touch Up

Design

Collage

Free trial
of Royale!

Limited time offer




Edvision

TOUR CUSTOMERS

NEW FEATURES

ENTERPRISE BLOG LOGIN

DESIGN BETTER. FASTER. TOGETHER.

The world's leading prototyping, collaboration & workflow platform

GET STARTED — FREE FOREVER!

InVision






8 Ingredients for a Full-Fledged Campaign

Target Audience M
Goals M

Conversion Path




\. NORTH AMERICA 888 482 7768 ~

Download 5 Free Blog Post Templates

Essential templates that any marketer can use to quickly create blog posts.

Let's face it -- blogging can be daunting. Staring at a blank, white screen can be incredibly

debilitating, especially when you're starting a draft from scratch. Download the tem pI ates:

To get you past the oh-so-common writer's block, we've put together 5 essential blog post
templates every marketer needs. All you need to do is fill in the blank. First Name *

Your Title
Goes Here éour T’_i{tle
- - oes Hg
Your Title Your Title Your Title Emall (privacy policy) *
Goes He Goes Here |mmmmm\| Goos Here 2

—
— Phone Number *

DOWNLOAD THE BLOG POST TEMPLATES NOW >>

Which CRM do you use? *

With this download, 'll get these blog post t lates:
youtla o eme - Please Select -

v The How-To Post
What is your biggest marketing or
v The List-Based Post sales challenge?
v The Curated Collection Post
v The SlideShare Presentation Post

v The Newsjacking Post Subscribe to HubSpot's

marketing blog
Using these templates, you'll never have to start the blogging process 100% from scratch again.

Just fill out the form to the right to grab your templates, then go put some publish-worth words
behind that evil blinking cursor! Download Now

L flin[w] 3

Landing Page

1. Compelling Title

2. Related Image

3. Bulleted Take-Aways
4. No Navigation

5. Form



HubSESt

Hi Melissa. Here are your free blog post templates:

&Y Download File 224 Email to a Friend

Th a n k Yo u Pa ge How do you become a blogging rock

v/ Not happy with your blogging software?

v Want a simpler way to publish your new posts on your site? Are you asking the right

v Is your blog optimized for mobile devices? questions? Let an
L e r inbound marketing

v Does your blog platform have built-in SEO tools? expert understand your
S h [l v Are you getting instructive support to improve your posts?
a r I n v Is your blog integrated with social media to make sharing eas;
. g yourblgimes 9 casyt SPEAK WITH
Get advice from one of our marketing experts! We'll take a look at your current blogging strategy, and AN EXPERT

. Navi gation oo tosan suapostons for improvement
. Next Steps

current situation.

2 WN R

What is HubSpot? Email Open a support ticket HubSpot, inc.

Our Story Blogging Submit a feature request

Executive Team Landing Pages Join a local user group

Press Room Calls-to-action Help & support home

i SEO European Headquarters
Frequently Asked Questions Signals

Social Media




Call to Action

HOW TO CREATE THE PERFECT

pisd LINKEDIN COMPANY PAGE 1. Content
| oomionovow - o BTN 2. Action Verbs
3. Expectations




BAD Calls-to-Action

Download Your Ebook on

Content Creation Today!




GOOD Calls to Action

/

25 WEBSITE MUST-HAVES FOR DRIVING
WEBSITE ‘MQ‘S'T-HAVES TRAFFIC, LEADS & SALES

DS, & SALES

TRAFFIC, LEA
HubSA H DOWNLOAD NOW »




Get those CTAs UP!

@ HubSpot CRM

Launching Soon

Say goodbye to manual tasks and confusing features.

Say hello to HubSpot CRM.

See the features

Watch the video ©

O sidekick

Formerly Signals

Take back your inbox with tools that make email
better for everyone, including salespeople.

Try Sidekick

Watch the video @




8 Ingredients for a Full-Fledged Campaign

Target Audience M
Goals M

Conversion Path 41




Even if you've met the person before, there's a chance they won't remember who you are.

HOW tO Write the Perfect Linkedln Always include a one- or two-sentence tidbit on what you do.
Invitation [Template] 6) Kind Parting Words

by Lindsay Kolowich It's always nice to include a few kind parting words about their work, job experience, or

company.

@ September 8, 2014 at 2:00 PM 7) Sign Off

Don't forget a warm sign-off! It's a small detail that can make your invitation feel much more
welcoming and personal.

P rOV i d e C O n teXt fo r g - Whether you‘-re recruiting someone, complimelnting them on their.work,.or telling them how
much you enjoyed meeting them at yesterday's event, a personalized LinkedIn message
yo u r O f fe r W i t h a with the elements we listed above can go a long way.
blog post.
D why would you invite

someone to connect on LinkedIn with an introduction like that? ' | HOW TO CREATE THE PERFECT

What other tips do you have for creating LinkedIn invitations people will want to accept?

When you want to connect with someone professionally, especially someone who doesn't I g LINKEDIN COMPANY PAGE

really know you, you need to introduce yourself and explain why you'd like to connect with Dl gt =

them. Were you inspired by their |atest article or blog post? Did you want to pitch a co- _J Your Free Download Includes:
Visual Guide + Checklist + Templates

marketing partnership with them? Are they perfect for a job opening at your office?




We've built Context
for our Content.

Now we need to share it with
the world.




Laura Fitton @Pistachio -View in HubSpot Sep 9

Find out how @TheSalesLion stays sharp, what he follows carefully online (and
off) and how to catch him at #INBOUND14 blog.hubspot.com/opinion/what-i...
B3 Hubspot

What | Read and How | Read it: Marcus Sheridan

Marcus Sheridan's favorite things to read online, and tips
on managing large amounts of information for professional
benefit.

Hi Melissa,

As an inbound marketer, you
generating traffic to Hubspot" View on blog.hubspot.com

To save you time, we've put tog
create killer content. The Content Creation Kit includes templates for blog posts, ebooks,

T Sharing is Carin

* Social Media
Press Release Templates ° E Mma | |
D load the guid
Do::'y:uo:)lleagu: m:nlag: ::t:'mi:aﬁon? Go ahead and send this email to them. I'm ® P P C

sure they'll thank you!

Email this uide HubSpot The 2014-2015 State of Inbound is finally here! Find important takeaways from our survey of
over 3,500 professionals on how inbound has evolved -- and how it's still evolving.

AI.I.1h9 best, State of Inbound 2014-2015
hti hubs.ly - The 2014 State of Inbound Marketing Report is a

‘-ul comprehensive overview on how the industry has evolved and how
' Niti Shah (1-8¢ ”ﬁ%‘&"o companies around the globe have shifted the way they do

Head of Email N marketing.
=
Like (51) + Comment (1) + Share - 7 days ago




8 Ingredients for a Full-Fledged Campaign

Target Audience M Social Media Sharing M
Goals ¥ Email M

Conversion Path M Drip Nurturing M

Blog Posts M PPC M



But walit!
There is one more step.




Analyze.
Rinse.
Repeat.



A well-built
campaign will
continue to work
for you.



QUESTIONS ?

R




