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\ Smaato is the leading independent global mobile RTB ad exchange and SSP. More
\ than 80,000 mobile publishers use Smaato’s platform to monetize their mobile
S I I Ia a t O inventory around the world. The Smaato Exchange (SMX) is globally connected to

337 Demand Partners (138 Ad Networks and 199 Demand Side Platforms

and Trading Desks). SMX delivers more than 100 billion ad impressions per month,

. including campaigns from 91 of the top 100 Ad Age brands.
The Leading Independent g campaie ° °

Global Mobile RTB Ad Exchange

(SMX) Smaato Quarterly RTB Insights Report Q3 2014
We are proud to release the Global Mobile monetization RTB Insights Report for Q3,
2014. The report is in-depth analysis of worldwide data across our platform in Q3,
2014 and sampled from the activity that takes place across SMX. Recent reports from
eMarketer, ComScore and Gartner predict that global mobile ad spending is on pace
to rise another 75.1% to $31.5 billion this year and consumers now spend 32% more
time on mobile than on desktop. Smaato RTB exchange has seen more than 400%

increase in mobile advertising spend for 2013 and 140% growth YoY in Q3, 2014.

www.smaato.com
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smaato

Smaato ange +140% Spend in Q3 2014

3

o

. Demand
Publishers Partners

+6,000 +177
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smaato
300B Impressions Across 150+ Countries and 480MM Uniques

Top countries with increase in supply in Q3 2014 over Q3 2013
US remained on top with 87B impressions in Q3 2014. India, UK, Russia, Indonesia, Brazil, Mexico, Canada and

Germany are among the other top countries in RTB supply. Countries highlighted below are those with the largest
increase in supply in Q3 2014 over Q3 2013.
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8.2 Billion *

i Australia
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smaato®

ina Lead Q3 Global Growth

Top countries with % uplift in publisher traffic in Q3 2014 over Q3 2013 across regions:
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smaato
Top Performing Publisher Categories by Supply and Spend

Top publisher categories by supply
Entertainment, Social Network and Games were Top 3 categories

Publisher categories tha d the highest uplift in

supply and spend in Q3 4 over Q3 2013
with the highest number of impressions in Q3 2014. PPly P Q Q
The highest uplift in publisher supply (auctions)
Automotive o E [ +415%), Games (+249%) and Social Network
. Upcoming publisher category with the highest il (+ : )

growth in number of impressions

es (+185%) and Social Network
op categories with increased spend in Q3.

Others
30%

o0

ENTERTAINMENT

415%

Social
Network
16%
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eCPM Fill Rate

Smartphones

Social Network

Entertainment

Games

eCPM Fill Rate Tablets

Shopping

Automotive eCPM Fill Rate

& E-Commerce o
$2.10 50%

S Medical

Social Network $1.00

& Parenting o
$3.07 43%
Family

& Parenting I\zlg\c/;s
$1.22 °

Entertainment $0.76

Games $1.72
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Significant Spend Increase Across 300x250 and 320x480 Sizes

Highest advertising spend uplift in Q3 2014 over Q3 2013
was across these 3 ad sizes:

320x50 . 92%

0% 200% 400% 600% 800% 1000%

Highest uplift in publisher supply in Q3 2014 over Q3 2013
was across these 3 ad sizes:

320x50

+700% .~ [300x250

+298%

+643% @:?;'

Ad spend for EFICE}and 300x50+ais0
5456% and 438% respectively in L'_;._

Top Ad Sizes on SMX
Smartphones vs. Tablets

Top 3 Ad Sizes on Smartphones

320x50 $0.52 19.4%
728x90 $0.86 24.4%
300x250 $0.74 25.3%

Top 3 Ad Sizes on Tablets

320x50 $0.92 20%
728x90 $1.23 19.6% .
2
300x250 30.5% _
W——



Ad sizes with highest eCPM and $eee e e s e 00 0 ee e 0 e % % o

Fill Rate in Q3 2014 over Q3 2013: Best performing Ad Sizes by eCPM and Fill rate in

the USA, EMEA and APAC in Q3:

eCPM Fill Rate

1024x768 480x320

eCP"g $12.48 39%
grew by

3249% eCPM
grew by

302%

768x1024 480x320

$3.97 17%

1024x768 320x50
$5.75 15%




: . smaato
Top 3 Device OSsd¥ Impressions Generated World

Impression and spend uplift in'Q3 deﬁ over Q3 2013

2
!
{

Supply 1 Supply
+205% +120%

Demand b -'.-"-~ Demand Demand
+126% o +143% +674%

Android -2 i Windows
[T Phone
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Change in advertising spend by device OSs in Q4 2014 over Q3 2013

AN i | ————

i0S C143%
Windows - o 170%
Others 87% |
0% 20% 40% 60% 80% 100% 120% 140% 160%
USA EMEA APAC

21.8% 18.6% 22%

Fill rate Fill rate Fill rate

20% 13.13% 9.5%

Fill rate Fill rate Fill rate

180%




smaato
U.S. Has The Highest RTB Spend Worldwide

Smaato RTB advertising spend by Geo in Q3 2014

Volume

USA, Indla’& UK are the top three countries which

collectively contrlbute 529/ of the overall
g impressions on SMX:

i~
Spend \

USA, UK & Canada are the top three countries which

collectively contribute 7290 of the overall spend
in Q3 2014.

Copyright © 2014 Smaato Inc. All Rights Reserved.
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2014 over Q3 2013 :

RTB Grows in South America

Top countries with uplift in RTB spend in Q3
2014 over Q3 2013

100%

80% 100%

e Russia

& 124%

Germany

Brazil ! ; Indonesia

1745% , 1809%

A :
rgentina Africa

4000%54 47704,
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smaato
CPG and Entertainment Categories Continue to
Dominate as Top Advertising Spenders in Q3 2014

91 out of the top 100 Ad Age advertisers are on SMX:

CPG (22%) and Entertainment (25%) together add up to

m amazoncom. Rﬁﬁll' f :n H?I%n @“@g @/%*‘5;\" 47% of the overall digital advertising spend on Smaato
P'm lovin'it PICTURES EXChange In Q3 2014

SSUBIvAYS VISA s peinekei €05y D

e

Other advertising categories which contributed
Advertising categories with the highest spend to the spend in Q3 2014 were:
in Q3 2014:

News [l 1%

Advertising || 2%

Consumer
Goods,
22%

Automotive 6%

Electronic & eCommerce 7%

Social & Dating 12%

Technology & Telecom 13%

Business & Finance 13%

0% 5% 10% 15%
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Rich Media Formats Continue to Generate
Higher Spend than Image Ads in Q3 2014

Growth in Advertising Spend for Rich Media vs. Image
Ads in Q3 2014 over Q3 2013: p——

300%

250%

- .
---

200%

150%

100%

50% -

0% -

Image Ads Rich Media
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smaato

Mobile App Spend Continues to Dominate over Mobile Web in Q3 2014

61% Growth in Mobile App over Mobile Web in Q3 2014 over Q3 2013

Mobile App

Mobile App

spend+61%
over Mobile Web

uuuuuu

Wi,

\f =7 Only S5 ot your oy ok
E_’-H'-.‘g‘--*,-r.t'ﬁ_":.fej.'.n'.m:t.!.;qﬁ.
. -L.-,.':ulat-'.-:'mand-'-:r.iu'm';
q,--.ﬁ-.tr.'..rt'rj,h*d 3 Tl e

mialon drtrlo & May T o Fria
Copyright © 2014 Smaato Inc. All Right$

1 B 'qu and Trek tfu'l.'.t’ﬂnt-r..._

Mobile Web




smaato
Device ID and Location Data Drives eCPMs

* eCPMs go up significantly when Device ID or Location Data is provided

° Biggest increase in eCPMs was seen when both the GPS coordinates and
zip code were provided

1 eCPMs and Fill Rate with DeviceID Increas d Fill Rate with La

g 2509
%
70% 200% +212%
60%
(0]
50% 150%
40%
1 100% +112%
30% - :
20% 50%
10%

0% _
eCPM Fill Rate GPS Coordinates  Zip/Post Code GPS & Zip Code
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smaato
Gender and Age Data Deliver Triple Digit eCPM Growth

H
*  Female gender information increased *  Male gender information increased
eCPMs by 101% and Fill rate by 48% eCPMs by 78% and Fill rate by 64%.
Increase in eCPMs with Age Information Increase in Fill Rates with Age Information
0% 20% 40% 60% 80% 100% 0% 50% 100% 150%
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Key findings

RTB Performance in Q3 2014

First party data drives eCPMs and fill rates globally.

are allocating spend towards mobile and programmatic.
d category and Automotive category saw
by percentage in spend.

er Sizes and screens allowed for standard online ad-sizes
*(300x250) to be displayed, which also drives spend on mobile
~vs. desktop.

Apps dominate usage on mobile

devices vs. Mobile Websites. Volume of 1 out of 4 Creatives served was

impressions inside apps grew it's share
to 65% in Q3 for total impressions on
SMX.

India, Brazil and Mexico were among
the top countries with highest growth
in Q3 RTB spend.

Top categories for advertising spend
were Entertainment, Games, and
Social Network.

320x50 making it the most popular
creative size.

Android devices generate more
volume; however, impressions on i0OS
devices generated higher eCPMs.

Richer media Creatives continue
= generating higher eCPMs due to higher
‘demand and engagement.

Copyright © 2014 Smaato Inc. All Rights Reserved.



1. Programmatic spend on SMX grew
Market OUtIOOk by over 140% from Q3 2013. This

Mobile programmatic spending will see phenomenal growth this trend will not slow down as brands
year. It is projected to surpass desktop programmatic advertising embrace mobile advertising globally.
spend next year.
2. Early adopters of mobile cared
about CTRs, however the recent

o 916 - advertising spend is focused on
5 $14.15 targeting based on content, usage,
= S14 - reach and audiences.
[
12 -
> 3. In-app advertising continues to
$10 - $8.36 dominate volume of inventory on
- ' mobile devices vs. mobile websites.
$6 $5.62 4. On average 50%+ audiences per
$6.52 $6.26 region can be reached on mobile
$a  $2.92 devices which will continue shifting
. $4.44 ad-spend from desktop to mobile
s

Desktop vs. Mobile Programmatic Advertising Spend (in Billions USD)
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Download free white papers from:
http://www.smaato.com/whitepaper

About Smaato

Smaato is the leading independent global mobile RTB ad exchange and SSP. More than 80,000 mobile publishers use Smaato’s platform
to monetize their mobile inventory around the world. The Smaato Exchange (SMX) is globally connected to 138 Ad Networks and 199
Demand Side Platforms. SMX delivers more than 100 billion ad impressions per month, including campaigns from 91 of the top 100 Ad
Age brands.

Smaato’s global headquarter is in San Francisco, California. The privately held company was founded in 2005 by an experienced
International management team. Smaato’s European headquarters is located in Hamburg, Germany and the APAC headquarters in

Singapore.

San Francisco, CA New York City, NY Hamburg, Germany Singapore, SG

T: +1 (650) 286 1198 Tel: +1 (646) 807 4596 T: +49 (40) 3480 9490 T: +65 3157 1444
americas@smaato.com americas@smaato.com emea@smaato.com apac@smaato.com
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