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Introduction to LexisClick

We help our customer’ achieve their
business growth targets and increase

their inbound leads and sales, by using A [gcl)ejzgre
Intelligent Marketing to help their
expertise #SHINE.
A growing
Marketing Strategy business

Search Engine Optimisation needs to be...
Content Marketing

Online Advertising ‘ The first to
Regularly

Email Marketing . return to
/ recommended
Social Media Marketing

Web Design and Optimisation

To make them...
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Introduction to your presenter

Lead Digital Marketing Consultant at LexisClick, 2007 - present.

Started working in online marketing, designing and building
websites in 1997 - when he designed and built British Steel’s first
website from the delights of Scunthorpe.

Followed by 10 years working in London in digital marketing
across a variety of industry sectors both within business and

as a consultant - with 6 years spent at PricewaterhouseCoopers
(PWC) as a digital marketing consultant.

Stephen Bavister

Managing Director
LexisClick
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http://www.lexisclick.com

Today's objective & agenda

To help you to understand and prioritise important developments that have come into

place in 2016 and that will be making a big impact in 2017.

8.30 - 9.00

9.00-9.10

9.10-9.15

9.15-945

9.45-9.55

9.55-10.10

Part 1
Worksheet 1
Break
Part 2
Worksheet 2

Q&A

10.10-10.30 Networking & Finish
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Declining Organic Facebook
Reach




Typical Google SERPs Page




Abundance of channels

A



Organic Search



Mobile first index



Topical
understanding
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\oice search
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Voice query single answers: First result

.................................................................................................................................................................



Voice query single answers: First result

.................................................................................................................................................................



Top results
INncreasingly
important
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Hollstic

approach
e.g. vimpact of
soclal on search




Bring word
of mouth
online
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Mobile is the device of choice

.................................................................................................................................................................



Create your content
for mobile

e Written
e Visual
e Video
e Audio
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INvest In a great
mobile experience




Augmentea
reality

LEXISCLICK



Virtual reality



Advertising
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Mature channels will increase in cost

.................................................................................................................................................................

http://www.8ms.com/2015/07/30/google-cpc-inflation-combat-rising-costs/



Accurate
targeting
INncreasingly

important
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SME marketing focuses later in the journey

.................................................................................................................................................................



Target across the customer journey...

.................................................................................................................................................................



Worksheet 1
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Worksheet 1 Name: |

| strongly | strongly

How are you doing? disagree eres

1. We have a well communicated target in place for our marketing and advertising.

2. We have a written definition of our target customers (personas) and refer to them regularly.

3. We have mapped our customers’ journey with us from awareness to advocate.

4. We have built content and offers targeted at the different stages of our customers’ journey.

5. We have a comprehensive search engine optimisation strategy in place that can be developed
for the changes taking place.

6. We are investing in the mobile experience for our business.

7. We are making our content available through all the main channels available.

8. We are targeting our customers at each stage of their journey with relevant advertising.

9. We are using technology and our CRM to help target customers with our marketing.

10. We are constantly looking at new tecnologies to understand their opportunities for our business.
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\Vile[le)
Continues to
orow
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YouTube s still the
2nd most popular
search engine



Social media is moving towards video

.................................................................................................................................................................

http://www.socintel360.com/health-amp-beauty-brands-in-uk-are-increasing-social-media-advertising-
spend-to-take-advantage-of-demographics-shifting-to-social-networks/24/









New social opportunities
for your business



Increasing use of automation and tools

.................................................................................................................................................................

http://www.jeffbullas.com/2015/06/19/10-top-digital-marketing-automation-tools/



Data
visualisation
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Customer
experience




Personalisation
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Content
advertising
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Multi device
experiences
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Optimise for
humans Not
search
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Provide variety.
Your customers
expect options




Please help
US support

PDSW







Worksheet 2
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Worksheet 2 Name: |

| strongly | strongly
disagree agree

How are you doing?

1. We are using video regularly as part of our marketing activities.

2. We are testing new forms of video marketing such as live video to understand the opportunities.

3. We have YouTube marketing strategy in place.

4. We areregularly assessing the social media landscape to identify new marketing opportunities.

5. We are working on how we can use bots and Al to improve our business and marketing.

6. We have a programme in place to improve customer experience across our business.

7. We are using personalisation in our marketing and on our website.

8. We are regularly looking at how our customers are interacting with our website, so that we can
make sure their experience is as good as it should be.

9. Our sales and marketing teams are well aligned with a service level agreement between them.

10. We have a clearly defined space and our marketing gives us a strong marketing presence in it.
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Action plan

Name: Company:

Date: Total Score:

Action Priority By When Assigned To
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Thank You
For Attending

Please sponsor

us to support
PDSW

lexisclick
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Easy to find
A pleasure to work with
The firsttoreturnto
Regularly recommended

www.lexisclick.com « marketing@lexisclick.com « 01202 788333


http://www.lexisclick.com

