The spavia difference: -
Premium, resort-quality spa experience at an 7

affordable price
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“The spa industry is really at its

pinnacle, demand is incredibly

strong. Our guests quickly

* embrace spavia’s combination

* of service and affordability.”
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over $16 billon spent annually in spa industry

In 2014, roughly 32.6 ml"lon
adult Americans reported having a ( Y
massage at least once.’ N
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Average gross revenue for mature
Spavia Day Spa locations was
$1,146,544n 2015.
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Join a community of owners who are passionate, dedicated leaders
committed to bettering lives. I you want to own a fun business that
you can be proud of, while achisving your personal & financial
goals, the spavia day spa franchise could be the rewarding

opportunity you are lacking for.
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