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Kroger 
 
“ALRIGHT COME ON EVERYBODY IT'S ” (30s)

 First run:

Medium
Television

2015-02-04

Report Date: 2015-06-09 20:41 GMT

Top Category:

Category:

Sub-Category:

Product:

Description:

Retailers

Retail

Supermarkets

Kroger

Male 1 v/o:Getting more for your money is 
simpler than you might think. When you 
shop at Kroger, you get low prices 
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