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hi there.



TONIGHT’S AGENDA

6:00PM - 6:30PM

Beyond Print: New Modes 
of Storytelling and Branding

6:30PM - 7:00PM

Networking & Happy Hour

Brand Management for Retail:
Stories from littleBits & Sphero

7:30PM - 8:00PM

Beyond the First Impression: 
The Power of Your Personal Brand

7:00PM - 7:30PM



CHEERS TO OUR FRIENDS

Clare Stein Chintimini Keith Stevvy Griffin



 

...is to be the first end-to-end 
Brand Operating System.“ “
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MISSION
The
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PROBLEM
The

Brand assets live everywhere. 

Million dollar brands have no standard for organizing, 
distributing and enforcing brand standards. 

Organizing, sharing and updating them is very 
resource-intensive.



EVOLUTION
The

Before
brandfolder

branding books

FTP
EMAIL

ZIP DRIVES

Cloud storage

on premise dam

hybrid dam

powerfully simple
Cloud dam
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L O G O S
Usage & Guidelines

I M A G E RY
Store & Resize

P E O P L E
Team Headshots & Background

C O L L AT E R A L
1 Click Access to CRM

M E D I A
Upload or View 

S T Y L E  G U I D E
Contextual Information

F O N T S
Web & Desktop

C O L O R S
Palettes for Print & Web

P R E S S
Easy Access

 

ASSETS
The

YOUR BRAND IS MORE THAN A LOGO.
BRANDFOLDER’S VISUAL INTERFACE SHOWCASES EACH TYPE OF ASSET IN A UNIQUE WAY.

Aa



Visual Platform
Organize Brand Assets

Set Permissions
Define Access Levels

 

Pure Cloud
Deploy in 2 Weeks

Image Editing
One File, Many Sizes

Distribution
Right Assets, Right Context

Rich Media
Stream Video In-App

Dynamic Updates
Update Assets Instantly

Integrations
Connect to your Ecosystem

Brand Monitoring
Keep Tabs on Brand Usage

 

PRODUCT
The

DIFFERENTIATOR DIFFERENTIATOR DIFFERENTIATOR
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NOTABLE CUSTOMERS
The



























































Beyond the First Impression:
The Power of your Personal Brand

Chintimini M. Keith, VP Edelman Digital

DC Lead, GWEN (Global Women’s Executive Network)







Don’t improve your product –
improve your brand instead.



This guy…



It’s not you, it’s your story: 
Why branding matters.





What is a personal brand?



The total experience of 
having a relationship
with who you are and 
what you represent
as an individual;

as a leader.



“A brand is what people say about 
you when you are not in the room."

— Jeff Bezos, Amazon



Who I
Think I am

Perceptions
of Others

What I
Say and

Do

Your brand =



What is your Brand Essence?



• A promise of specific values and benefits, one that 
has meaning and relevance to users.

• It is the consumer's gut feeling about your company, 
service or product.
• It is someone’s gut feeling about YOU.

• Brand essence is the heart and soul of a brand.



Different

RelevantCredible

A great brand =



Building A Successful Personal Brand



CREATE SOMETHING NEW
Differentiate

SET A LOFTY GOAL
Be aspirational

BE BOLD
Don’t shy away
from opportunity



But, always be YOU





Ignore or Embrace



Your brand is 
working 24 
hours a day—
make sure it is 
communicating 
what you want.



3 Easy Ways to Wreck Your Personal Brand

1. Talk just for the sake of it
2. Aim for as many contacts as possible
3. Talk about yourself



How important are likeability, 
looks and presence?











So many rules…

Do this. Wear that. 
Don’t do this. Don’t do that. 

Speak softly. Smile.
Be assertive. But not too assertive.

Agree, agree, agree. 
Assimilate. Shut up. Stay down.

Don’t get a visible tattoo.
Tattoos are cool.

Don’t curse. Swear words are cool.
Be polished and professional but cool and relaxed.



At the end of the day…

• Balance personality with professionalism.

• It’s (a lot) about your environment

• Make people feel good about themselves

• Express interest in and remember the important details about your colleagues and 
acquaintances

• Be genuine, otherwise it’s obnoxious

• Remember, someone who is junior to you today could be senior to you in a relatively short time. 
You never know. Show respect and kindness to everyone.

• Sometimes, people who dislike you have legitimate reason to do so. Being genuinely yourself 
doesn’t do much good if you are genuinely an ignorant jerk who refuses to change 
anything. Keep an open mind to constructive criticism and realize you still have plenty to learn.

• Beware of the ‘Heads Down’ affliction



BRAND VOICE + RETAIL





Invest in yourself.
Get to know your consumer and the experience they have with your brand



Invest in yourself.
Build Credibility 
Discover Key Business Learnings

80%
NEW TO LITTLEBITS

400%
LIFT IN SALES 

DURING EVENTS

44%
CONVERSION IN 

INVENTORS

15%
MADE AN 
INVENTION



FLIP THE SCRIPT.

ironic. 
non-traditional. 
unexpected. 



FLIP THE SCRIPT.



CATEGORY LEADER.

FLIP THE SCRIPT.



BRAND
Build and leverage a 
killer brand image that 
customers recognize, 
follow, and love.



SEE YOUR BRAND  
VOICE COME TO LIFE.

FLIP THE SCRIPT.





DO YOUR RESEARCH.
Be self-aware.
Anticipate objections.
Be humble.





Invest in yourself. 
Shift your focus. 

 Stay humble. 
Take the lead. 

Grow.



Thank you!




