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Multi-Platform Design Paradigm

Digital channels continue to represent an important approach for firms and financial professionals alike to educate consumers and
communicate with clients. Prospects and clients are now, more than ever, actively engaging in online research as well as managing their
accounts by methods alternate to the desktop computer. According to a study conducted by Usablenet (PDF) on tablet growth, 66% of tablet
users research products before buying online, 31% use the device for purchases (expected to increase to 61% by 2018) and 25% will make
mobile payments with their device by 2017.

Financial professionals are also increasing their use of mobile devices and tablets, both to generate sales and to service their clients. The
mobility of tablets provides advisors with faster access to web-based information and tools, and with greater accuracy than ever before.

The emergence of versatile and intuitive tablets and mobile phones has sparked a shift in web development the past years, from mobile
websites and apps to multi-platform responsive websites. The responsive design shift is a targeted approach for the construction and visual
structure of sites. The goal: to provide an optimal user experience — easy reading and navigation with minimal resizing, panning and scrolling —
across the three major devices: mobile phones, tablets and desktop computers. According to the PewResearchCenter, in 2014, 58% of
American adults owned a smartphone and 42% owned a tablet, with both figures projected to grow.

Financial services firms have responded to growing consumer demand by introducing new and redesigned websites with ever more powerful
data offerings and account management capabilities. Recently, these enhancements have seen a boom in the insurance and retirement
industry segments. Corporate Insight has reviewed finance activity from its ongoing Monitor Research Services coverage for the past 20 years,
identifying and reporting on noteworthy developments and trends. As Q1 closes out, we review the last 15 months, and caste predictions for
the rest of 2015.
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http://cdn2.content.compendiumblog.com/uploads/user/e0681338-9a5b-4c87-9ec9-ed541f387feb/f7d20cc6-82d0-487c-80cc-79c28faaccac/File/83cfe38a3b735ed0532698e0a508f925/1406566185598.pdf
http://www.pewinternet.org/fact-sheets/mobile-technology-fact-sheet/

Public Websites

Athene

Allianz Life

AXA

MassMutual
Nationwide

New York Life
Northwestern Mutual
TIAA-CREF

Voya
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Athene

Pros

- Site is entirely responsive.

«  Three separate site structures for
desktop, tablet and mobile use.

Expandable main navigation menu
tabs.

Expandable search field.

Expandable Customer and Agent
login.

Scrolling main navigation menu with
desktop and tablet view.

NATHENE

ANNUITY

Cons

Minimal content.
Very basic page structure.

Navigation menu occupies a majority
of the top of all screens in mobile
view.

Noteworthy Facts

In 2013 Athene Holding Ltd. Acquired
Aviva USA Corp. After a few months of
online stalemate, Athene unveiled a new
responsive website in March of 2014.




Scrolling main navigation menu;

At h e n e remains at the top of the screen
in desktop and tablet view. NATHENE Does not offer a mobile capability that
expands and contracts the navigation

menu.

About Us

Annuities
Login - Client  Login - Agent

Contact Us ! ) ! ]
Main navigation menu with

expandable capabilities.

NATHENE

ANNUITIES When you might need it B EamEsnis wp) os Q searcn

If you're in one or more of these situations, [ISIANEREE]

Annuities 101
might be exactly what you need. (s

We are Athene. And we are relentless when it
You're saving for retirement Careers -‘\\'\\ AT H E N E

If you're already contributing the maximu comes to creating an innovative portfolio of fixed

IRA or 401(k), a fixed indexed annuity is an attractive retirement plannin annuities that perform at a higher level. We see
! F g About Us

option that grows tax-deferred. every day as a new opportunity to measure

You won't need the meney soon ourselves against the best - and then we don't stop About Us

If you don't anticipate nesding the money from a fixed indexed annuity prior until we've set the bar even higher. We're ready to Our Companies
to the time you turn 59, then 2 fixed indexed annuity may be a good option u ompanies
for vou help you achieve more.

you Our Management Team

You're worried you might outlive your savings

Annuities can provide guaranteed income for the rest of your life, whether News

you live to be 100 or even 120. It could happen. Careers

You want to leave a legacy
With 2n Athene annuity, you can provide your loved ones with 2 death benefit Annuities

in the event of your death.
Contact Us
Have questions? Ready for more information?

Connect with an agent for expert advice in choosing the product that's right
ATHENE NEWS

S&P affirmed Athene Annuity and Life Company with A- rating

for you.

FINANCIAL STRENGTH OF ATHENE

Learn more about the financial strength of the Athene

Companies.

| What are you looking for?

Annuities 101 Page (Bottom) — Desktop View Public Homepage — Mobile View Navigation Menu — Mobile View



Allianz Life

Pros

Site is entirely responsive.

Extensive amount of website
content available across all
platforms.

Expandable main menu, sections
and sub-section tabs.

Expandable footer.

Interactive Social Media page.

Allianz (@)

For all that's ahead.

Cons

Navigation menus in desktop and
tablet views do not offer
expandable/flyout capabilities.

Non-scrolling main navigation menu.

Noteworthy Facts

The firm made its subtle and quiet
responsive website revamp in April 2014.




Allianz Life

Allianz @

Annuities
ABCs of annuities
Fixed annuities
Fixed index annuities
Variable annuities
Index variable annuities
Variable investment options
Life insurance
Retirement & planning tools
About
Login / Register
Contact us

Annuities

Fixed index annuities

Fixed index annuities provide the guarantees of fixed
annuities, combined with the opportunity to earn interest

L3

Expanded Navigation Menu — Mobile View

Expandable and contractible main
menu, sections and sub-sections via
a mobile menu icon and “+/-”
disclosure controls.

Allianz ()
Annuities
ABCs of annuities
Fixed annuities
Fixed index annuities
222
360
365i

Essential Income 7 Direct access to
product pages
from the sub-
Signature 7 section menu.

Core Income 7

MasterDex X

Endurance Plus
Variable annuities
Index variable annuities

Variable investment options

Expanded Annuities Sub-Section Tab — Mobile View

Allianz ()

Login / Register Contact us 2.g. Annuities u

ANNUITIES ~ LIFEINSURANCE  RETIREMENT & PLANNING TOOLS ~ ABOUT

About

Why Allianz
Executives

Careers
Commercials

Social media
Community outreach

News and events

Login / Register ~

Username

Password

# Remember me

. | #AllianzBirdies challenge or e
LOGIN = play the Virtual Allianz === —
Championship...

> Forgot username?

> Forgot password?

F Sl Q+ shared 2 days + 21 hrs ago

Expandable client and
advisor login/registration

) \ T T T T % B
fields universally located == A wry Let:s connecs
on the public site. - 7

Join our social community.
Here are five ways you can hear the numg

latest news — and let us hear from you,
too.

Social media presence with most current
posts directly on the public website.

It's not too late to join us in the

L
impions Tour golf In 2013, the Allianz

this day in 1990... +1s0 0 E f : Championship winner shot a

rdies Goan course record of 61. Watch this
0 week to see if that ...

R 7 [ [3+[in] 8+ Shared 1 day + 23 hrs ago Bt

| [3°]in]

-

Social Media Page — Tablet View




AXA

Pros

Extensive amount of website
content available across all
platforms.

Expandable main navigation menu
and section tabs in mobile and
tablet view.

Flyout main navigation menu in
desktop view

Expandable client and advisor login
field.

M redefining / standards®

Cons
Non-scrolling main navigation menu.

Footer consolidates links into three
sections in mobile view and does not
offer expandable capabilities.

Swiping capabilities are not offered
on image/link carousels.

Not entire site is responsive, some
tools and calculators are not
optimized.

Noteworthy Facts

In January 2014, the firm announced its
rebranding from AXA Equitable to AXA.
The following month, AXA unveiled a
fully redesigned, revamped public
website with responsive capabilities.




P

redefining / standards®
¥
=l | &

““
Expandable main navigation menu s
and sections via a mobile menu
icon and disclosure controls.

AXA

We‘can help you plan fgr,tomg{r{ow
q So.you can live fortoday.
,

Direct access to

prOdUCt type pages <+ EXPLORE YOUR GOALS
Direct access to is not provided on

. . Swiping
product type mz!ln m.enu md — VIEW PRODUCTS capabilities
Advice Retirement Life Insurance
pages from the mobile view an . are not
ﬂVOUt menu. portralt tablet View. Life Insurance Not sure where to start? Our Step Ahead Guide can Offered on
get you thinking. And doing. Step Ahead > . .
Retirement Image/llnk
carousels.
EXPLORE YOUR GOALS ~ VIEW PR([:?UCTS h ABOUT AXA ~ /
nvestments
LIFE INSURANCE RETIREMENT INVESTMENTS s )
employer
-
Term Life Insurance Variable Annuities Brokerage and Advisory
Accounts For Plan Sponsors
Whole Life Insurane Individual Retirement Accounts
Condensed THE GREAT GLOBAL ADVENTURE BY AXA
Mutual Funds + ABOUT AXA .
Universal Life Insurance Retirement plans through your mobile T ————
employer naVigatlon game n?w fo»rfthe chance to win a once-
Indexed Universal Life 4+ CONNECT WITH US inadifetime experience
menu and
Insurance FOR PLAN SPONSORS Watch the video > g
B _ footer =
; : ; Find a financial professional g
Variable Universal Life | ——— <
Insurance Q
Contact us (888) 292-463Gg desktop o 3
=} i °
Survivorship Life Insurance = versions. 0%
g f ¥ in ®©
w |
= EXPLORE YOUR GOALS » g
Main Navigation Menu with Flyout Capabilities — Desktop and Tablet View — =)
VIEW PRODUCTS ¥ 2
Expanded Main Menu — Mobile View =
ABOUT AXA 4 2




MassMutual

Pros

Entire site is responsive.

Expandable main navigation menu
and section tabs.

Expandable search field.

Scrolling main navigation menu

remains fixed at the top of all pages.

Requests users geolocation for the
advisor locator tool.

E MassMutual

Cons

Swiping capabilities are not offered
on image/link carousels.

The public site offers subpar life
insurance product-specific content.

Noteworthy Facts

MassMutual is one of the most recent
developers of responsive design. The
firm unveiled its responsive platforms in
February 2015. The public site user
experience incorporates a unique “goal-
oriented” approach throughout the site.




MassMutual

Vza MassMutual Q

FINANGIAL GROUP

Individuals & Families

Go to Businesses & Organizations ()

Log in / Register v
Goals v
Products & Solutions v
About Us v
Talk to Us v

Expandable main
navigation menu takes

up the entire screen
when selected (desktop,
tablet and mobile views).

Vza MassMutual Q

Our purpose is to help you secure your future and protect the

FINANCIAL GROUP

weéLcome 1o

ones you love. We're committed to your success.
Choose a goal and let’s get started.

=— MENU

£ =

‘ A
" MassMutual “&%"

IR sl

Scott Eckart,
Agent in Indianapolis, IN

“They both needed life insurance but were able to fund it
at a level that's actually going to increase the value of the
usable cash.”

Prospects can pick Talk to Us
Your goal: from eight financial
goals to receive
tailored content Scrolling main navigation menu and

Manage Income in Retirement
Retirement is a major milestone you've worked hard to
achieve. But the reality is that this phase of your life can

bring big financial challenges. By developing a sound

strategy to manage and invest your assets, you can
generate income that will last throughout your retirement

and help allow you to live the life you've envisioned

CHOOSE A NEW GOAL

YOUR CURRENT GOAL
Manage Income in Retirement

@

Q
(o]

Protect Who Matters Most

Plan for My Financial Future

o
Q
3
=
o
=)
[y]
=
@
g
@
=]

throughout the site.

Expanded Main Navigation Menu — Mobile View

Public Homepage — Mobile View

search capability remain at the top of
the screen in all views.

LEARN MORE ABOUT HOW TO

Plan for Retirement

GETTING STARTED

Swipin ‘ . .
p. . g How to Get Started Planning Your Financial
capabilities .
uture

are not
offered on

rOtating Taking first steps doesn't need to be intimidating.
image/link
platforms.

® © ¢ © o o

Plan for Retirement Goals Page (Bottom) — Mobile View




Nationwide

Pros Cons Noteworthy Facts
- Four separate site structures: «  No prominent main navigation menu Following a year-long initiative,
in desktop and landscape tablet Nationwide’s entire public website went
1. Desktop . .
views. responsive in November 2014.
2. Tablet Landscape L _ Nationwide also introduced a new
oo e ] align its body of products and services
4. Mobile optimized (life insurance wizard). under the sole Nationwide brand.

- Expandable universal footer serves
as the main access point/navigation
to site content.

- Image/link carousels offer swiping
capabilities.

n/l Nationwide’



Nationwide

M Nationwide.com

Log In or Sign Up
Insurance
Auto Insurance
Motorcycle Insurance
Homeowners Insurance
Life Insurance
Business Insurance
More Insurance
Retirement & Investing
Banking
Claims Center
Contact Us
For Businesses

For Financial Advisors

For Businesg

No prominent
main navigation
menu on desktop
and tablet
landscape views.

Mobile and
tablet
(portrait only)
expandable
main
navigation

Client login field available on every page.

Nationwide’

>|Retirement & Investing > Annuities

Variable

= 1

1-877 On Your Side® ContactUs Q

|Search

Swiping

capabilities.

Annuities

Income potential to last a lifetime,

Find out more »

Immediate

Log In or Sign Up
INDIVIDUALS:

Annuity

Username

Password

Login

Sign Up for Account Access

Forgot Username/Password?

Businesses & Partners

el 225 Al 1

menu.

Annuities Overview Page (Truncated) — Tablet Landscape View

Retirement Plans
401(k) Plans
403(b) Plans

457 Plans

Mutual Funds
Pricing & Performance
NVIT Funds

Shareholder News

Annuities

Fixed Annuities
Vanable Annuities
Immediate Annuities

Fixed Indexed Annuities

«Retirement

Life Insurance

Different sections

render distinct

footers and links.

Universal Life |

Variable Universal Life
Insurance

Expanded Main Navigation Menu — Mobile View

Annuities Overview Page — Expanded Retirement Footer

Insurance

Auto Insurance »
Auto Insurance Quotes
Auto Insurance Reviews
Auto Insurance Discounts

Auto Insurance Coverage

Auto Insurance by State
Vanishing Deductible®
Family Plan®

Accident Forgiveness
Roadside Assistance

Vehicle Insurance
Motorcycle Insurance
Motorcycle Insurance Quotes
Scooter Insurance

RV Insurance

Snowmobile Insurance

Boat Insurance

Jet Ski Insurance

ATV Insurance

Property Insurance
Homeowners Insurance
meowner Insurance Quotes
brs Insurance
brs Insurance Quotes
Insurance
Insurance

Brand New Belongings®

Life Insurance »

Term Life Insurance
Life Insurance Overview Page —
Expanded Insurance Footer



New York Life

Pros

Expandable sections help organize
content and improve navigation.

Scrolling ribbon stays fixed at the
bottom of the screen and offers
several functionalities.

Image/link carousels include swiping
capabilities.

Unique Keep Good Going page
showcases the firm’s corresponding
campaign.

Cons

Flyout main navigation menus in
tablet and mobile views are
ineffective.

Not entire site is responsive, some
tools and calculators are not
optimized.

Noteworthy Facts

The firm quietly developed a responsive
public website in June 2014; no aesthetic
changes were made, however.




New York Life

Life insurance.
What is life insurance?

Life insurance can help you make sure your family is
provided for, your child’s educational needs are taken care
of, and that your children won't have to worry about their

future.

What types?

Learn more about term life and permanent life coverage: Just click
on the one you're interested in to see more information.

Term Life Insurance +

Learn more »

Whole Life Insurance +

Learn more »

Universal Life Insurance
Learn more »

MNYLIAC Instant Legacy® at-a-glance

Policy riders: Your policy, your way

Variable Universal Life* +

Learn more »

Life Instance Overview Page — Mobile View

Flyout capabilities
only effective in
desktop view.

MY ACCOUNT

ABOUT KEEP GOOD GOING

CAREERS

PRODUCTS

LEARN & PLAN

Swiping
Capabilities.

Start to put it all together.

It all starts here. Learn as much as y

how to build a solid financial plan.

about timeline and put the pieces in place that w
y help you today and tomorrow.
Life stages

. Plan your future
Life events

F Plan b |
All families matter an by goal

Not sure where to start?

Our calculators can help you learn and plan. Planning calculators »

T NI YUY TS Y G IS S Y TR T Y TS e T

help.

Expandable
sections
organize
content.

P WATCHLIFELESSON

life insurance v

Promises k€p t Yesterday we paid beneficiaries:

$26,527,090

Payments to beneficiaries year-to-date:

S629.892.088

When you break up these running

numbers and isolate them, one-by-

one, they turn personal. Behind

every single digit is a story of

| courage, inspiration, and
responsibility. Every claim payment

04 New York Life makes is a promise
kept to our policyholder and the
hepsfic pett

it helps pay

Keep Good Going
page integrates the
campaign with a

social media strategy.

LEARN &
DI AN

(R ol

Ribbon offers direct access to agent contact page, social media
pages, sharing capabilities and a hearing impaired functionality.

Scrolling ribbon
remains fixed at
the bottom of
every page.

>

Homepage (Truncated) and Main Navigation Flyout Menu — Desktop View

KEEP MY
PRODUCTS  ABOUT CAREERS GOOD ACCOUR
GOING

FriDec 0522:22:55

#KeepGoodGoing
#FeedingAMillion
nyl.co/celebratinggood

CELEBRAT™

At New York Life, everything we dois to
help you keep good going.

Aol =28 ¢

So show us how your family is enjoying the
winter, and help spread the good all around us

WHAT ARE YOU DOING FOR
VALENTINE'S DAY?

TWEET YOUR PHOTO

| § v lin] B Bsave Qusten

Keep Good Going Page



Northwestern Mutual

Pros Cons Noteworthy Facts
Expandable main navigation menu + Not all site content is responsive, The firm unveiled its responsive public
and section tabs in mobile and most tools and calculators are not site at the end of 2014.
tablet portrait views. optimized.

Flyout main navigation menu in «  Navigation within product sections is
desktop and tablet landscape views. not intuitive.

Image/link carousels include swiping
capabilities.

Intra-page tabs (desktop and tablet)
and flyout tabs (mobile) offered on
product pages help organize
content.

Geolocation for advisor locator tool.

N7
C\i@a Northwestern Mutual




Northwestern Mutual

orthwestern Mutual’

Financial Guidance

Life Insurance
Disability Insurance
Long-Term Care
Annuities
Investment Products and Services
Education Funding
View all Products & Services
Business Owners
Learning Center
About Us
Careers
Find a Financial Professional

Customer Service

Login

Expanded Main Navigation Menu and
Products & Services Section — Mobile View

(}K’) Northwestern Mutual’

Life Insurance: Lasting
Protection for What
Sub-section Matters Most

H Life insurance can be more than a sa Depending on the
fIVOUt menu in fe insurance, it also can be the fot for a sound financial
mobile view.

rthwestern Mutual’

«Back to Products & ServRes

Life Insurance: Lasting Protection for
What Matters Most

Life\nsurance can be more than 3 safety net. Depending on the type of
| Expandable main navigation HiEGELEE
menu and sections in tablet

and mobile views.

Sub-section
intra-page tabs
in desktop and

tablet views.

Permanent Life Term Insurance Life Insurance Additional Benefits How We Determine
Insurance Products ataGlance  of Life Insurance Dividends

Your family means everything to you

That's why you've worked hard to give your loved ones every advantage. But would your family have the
financial resources to maintain its lifestyle if you died?

Life Insurance Section
Overview Page — Mobile
View

While nothing can replace you, life insurance can help ensure your loved ones have the financial security
necessary to live out their dreams Life insurance can help:

» Maintain yo
+ Keep your children in their current school and fund college

+ Pay for final expenses

leauealegary

Life Insurance Section Overview Page — Tablet View

af Amaricanc who A lifa inciiranca




TIAA-CREF

Pros

TIAA
CREF

Financial Services

Expandable main navigation menu,
section and sub-section tabs in
mobile view.

Flyout main navigation menu in
desktop and tablet views.

Image/link carousels include swiping
capabilities.

Clients logging in from mobile
devices are directed to the private
mobile site.

Cons

+  Not all site content is responsive and
optimized for mobile devices,
including:

Many tools and calculators
Investments performance center

TIAA-CREF Communities

Noteworthy Facts

The firm quietly developed a responsive
public homepage in October 2014, then
introduced responsive design to the rest
of the public site in January 2015.




Q = Tl

Search

CONTACTUS (UB | ifecycle Funds
T I AA_ C R E F FIND A LOCAL OFFICE Ll e Lol SDEIRE Gl R

bl access to the mobile private site.
Desktop and tablet flyout T AT AR Eearn More
OTHER TIAA SITES OPEN AN ACCOUNT cq . . tion menu ] ] ]
I-Im main naviga : cx Expandable main navigation
CREF ACCOUNT HOME a8 .
menu, sections and sub-

Financial Services

section in mobile view

ABOUT TIAA-CREF -
ABOUT TIAA-CREF = ADVICE & GUIDANCE « PRODUCTS & SERVICES RESEARCH & PERFORMANCE HELP & RESOURCES ~
Products TIAA Direct? ADVICE & GUIDANCE - = TIAA-CREF
Security
Retirement Plans Banking * Account Login
1
s Home Loans :| PRODUCTS & SERVICES RR—
Mutual Funds T = POW
Annuii Services 0.
nnufties . Swiping ) Q #) Save my 1D
Life Insurance Consultations & Seminars o e Overview
) capabmtles_ New User? Register Online » Forgot User 1d?
Brokerage Services Move assets frol
Products -
Managed Accounts
HIGH RATINGS, LOW COST, g — T Related Pages ~
Education Savings PF'f”a”.“a' |
folessionals Retirement Plans
11AA Uirect® Bank Irust Company R0||0ver Now*
C2 Reti it and Starting Y
C21388E .&;ﬂi%g;mumm F‘sa:c?a‘ E,lflé IRAs St Once you've considered your options and have decided to rollover, you can get
Lifecycle Funds Life Wizard — started below with the IRA sclution that best fits your retirement needs. Be sure
Y to have informaticn available abeut the account you are meving meney from.
Mutual Funds
Discover more with TIAA-CREF Investment Solution IRA
Annuities
You want a full range of investment options. including TIAA-CREF annuities and
mutual funds, plus professional guidance now and then.
Life Insurance See all the ways we cg
The Power of One See Life Insurance High Yield, Low | | = Winimum Investment: 50
= Brokerage Services = Eligibility: Those who participate in a TIAA-CREF plan (and their families) OR who
TIAA—CREF IRA In d NEW Wa\/ Fee Banklng ¢ waork for or who are retired from an eligible institution (and their families)?
Move assets from former Quickly estimate how much you High vield . . —
i . i Managed Accounts .
employers into one TIAA-CREF need and how much it may cost No monthly fee with free bill pay Advice & Guidance GLIL eI - OR - Call 800-842-2888
( IRA Mobile check deposits >
Education Savings RETIREMENT
Using Target-date Fu IRAs Product Overview Page — Mobile View
Start My Rollover Launch Tool Now Open an Account TIAA Direct® Retirement
LEARN MORE » LEARN MORE » LEARN MORE » Expandable Main Navigation Menu — Mobile

View
Public Site Homepage — Desktop View
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Pros

Easily navigable main menu features
expandable capabilities.

Scrolling navigation menu is always
accessible at top of all pages.

Scrolling sidebar menus help
navigate through content within
pages in desktop view; in mobile
and tablet views, the same menus
appear as expandable sections.

All site content is clearly categorized
into color-coded topics and thus
easily searchable.

\

i’/ FINANCIAL

Cons

Clients cannot log in from responsive
public site: the Login dropdown
menu leads to corresponding private
site login pages that do not feature
responsive design.

Noteworthy Facts

Voya unveiled the platform in September
2014 in accordance with the firm’s
rebranding from ING U.S. The site
features an innovative save capability,
reminiscent of Pinterest, which allows
prospects to save educational
information, product pages and other
tiled content in a searchable Saved ltems
section.




Voya

SAVED
ITEMS

PLANNING & ADVICE

PRODUCTS & SERVICES
Life Insurance
Annuities

IRAS

College Savings
TOOLS

CONTACT US

Expanded Main
Menu — Mobile View

Workplace Retirement Plans

Employee Benefits at Work

Scrolling main navigation
menu fixed at the top of page

FINANCIAL™

Overview

Key Features

Products

VoyA PLANNING & ADVICE | PRODUCTS & SERVICES | TOOLS | CONTACT US

Swiping capabilities

Related ltems

Mobile and tablet (portrait
only) expandable main
navigation menu.

Voya Guarantee
Choice Annuity

A tax-deferred annuity that credits your
premium with a guaranteed
competitive interest rate for a
retirement income stream you can
count on.

Related Items

SEARCH B s

Voya Select
Rate Annuity

Grow your retirement savings in a
predictable way that is guaranteed and
tax deferred with Voya Select Rate
Annuity.

Scrolling sidebar

menus organize

and lead to page
content.

About Voya £

For Employers @ For Professionals (2! Investment Management (£ nvestor Relations £

VOyA PLANNING & ADVICE | PRODUCTS & SERVICES | TOOLS | CONTACT US
FINANCIAL™

Fixed Annuities
Annuities >

Fixed Index Annuity

IRAs Income Annuities

L —
M a keS I‘t E E Employee Benefits at Work

College Savings

Annuity Living Benefits

Use the myOrangeMoney™ tool 1

Is an Annuity
Right for You?

—

LOGIN TO YOUR ACCOUNT -

My Saved Items section
allows prospects to save
and manage the content

that most interests them.

TEMS

Expanded Main Menu — Desktop View

Fixed Annuities Product Page

Flyout

functionality.

VOYA.

< # HOME

My Saved Iltems
Go even further in your planning and keep track of

the things you might need later — we'll remember so
you don’t have to.

To save an item:

Click the pin icon in the bottom corner of the
card to add it to your saved items page

. mm
Manage your items:

Save as many items as you'd like, you can
always remove it from your page

Geta
Life Insurance
Quote

Is Life Insurance right for you?

877-665-8544

Access your items any time:

By clicking the pin icon in the top right corner of
the page.

My Saved Items Section — Mobile View



Private/Participant Websites

AXA

Fidelity

Nationwide

The Principal (DC Plan Participant)
T. Rowe Price (DC Plan Participant)
Vanguard (DC Plan Participant)
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AXA

Pros

Features a responsive page with an
aggregate view of all AXA products
held by the client.

Individual account details page is
responsive.

Access to the private site from a
responsive public site.

M redefining / standards®

Cons

Only the My Accounts and Account
Details pages offer responsive
capabilities.

Noteworthy Facts

The firm enhanced the My Account page
with responsive capabilities in
September 2014 and then the Account
Details page in December 2015.




AXA

m redefining / standards®

MY ACCOUNTS

Hello,

Last login

Aggregate
view of all

accounts with
AXA.

i

conTacTs [EeRving

/

Term 20

NOT AVAILABLE

as of NOT AVAILABLE

Total value:

AXA Life Insur

Policies

MANAGE

AXA Annuity Lontracts

Accumulator 07 Core(N

$4,888.01
a5 of 03/04/2015

VIEW

Account details

Policy / Contract unit values
Daily performance

Product performance
Investment analysis

eStatements

)

Messages

TRANSACT

Allocation change
Transfer funds
Rebalance portfolio
Roll-Up benefit base reset

election

Pending transactions

MY FINANGIAL
PROFESSIONAL

My Account Page — Mobile View

M redefining / standards®

MY ACCOUNTS > ACCOUNT DETAILS

Hello, B
Last login

Accumulator O7 Core(NQ)

AXA Equitable Deferred Annuity Contracts

Current account value

$4,888.01 $7.625.72

Total contributions

Expandable section with
access to non-responsive
account management pages.

b i

MANAGE

Current GMIB Roll-up Benefit Base
Value

Current GMIB Annual Ratchet Benefit

$5,000.00

Base Value:

$5,000.00

General Information

lient Information

Guaranteed Minimum Income Benefit
(GMIB)*: Greater of 6% Roll-Up or Annual
Ratchet to age 85

Account Value Information

Investment Values

X

Account Details Page — Mobile View

Expandable and contractible

sections with account information.

< General Information

Contract Date:

Next Contract Date Anniversary:

State of Issuance

Broker/Dealer of Record:

Spousal Protection: No

Financial Professional

12/06/2007

12/06/2015

£ Investment Values

Fund Number

Investment Option
Name

For additional information on
sach option, salact

an Investment Option link.

Moderate Allocation

of Units 330.8893
Unit Values 14 772335
Account Value $4 88801

Fund Number

Only Account
Details page
is responsive.

Policy/Contract

Core(NQ)

Accumulator 07

Annuitant Name

Value as of

03/27/2015

AXA Equitable Deferred Annuity

Contracts.

VIEW

Account Details

olicy/Contract
Unit Values

Daily
Performance

Product
Performance

Investment
Analysis

eStatements
Forms

Common
Questions

Glossary

TRANSACT

Change
Allocations

Rebalance
Portfolio

Roll-Up Benefit
Base
Reset Election

Transfer Funds

Pending

\Transact\oms /

General Information

Contract Date: 12/08/2007
State of Issuance: NJ
Spousal No

Protection:

Client Information

Owner Name:

Mailing Address:

Owner DOB:

Guaranteed Minimum Income Benefit (GMIB)*: Greater of 6% Roll-Up or

Annual Ratchet to age 85

Current GMIB Roll- $7,653.77
up Benefit Base

Value:

Current GMIE $5,000.00

Annual Ratchet

Current account value
$4,878.77

Total contributions

$5,000.00

Next Contract
Date Anniversary:

Broker/Dealer of
Record

Financial
Professional

Annuitant Name:

Annuitant
Address:

Annuitant DOB:

Current GMIB Roll-up
Benefit Base Value

$7,653.77

Current GMIB Annual

Ratchet Benefit Base Value:

$5,000.00

) 1}

12/06/2015

Account Details Page — Tablet and Desktop View




Fidelity

Pros

Login screen to private site is
responsive.

Seamless transition from private site
content to public site content.

Expandable main navigation menu
and section tabs in mobile view.

Flyout main navigation menu in
desktop and tablet view.

Fidelity

INVESTMENTS

Cons

Clients log in from a non-responsive
public site.

Not all account information and
management pages are responsive.

Partial private responsive site
content and partial public site
content.

Noteworthy Facts

The firm introduced a partially revamped
private site with responsive capabilities
in October 2014. This partial revamp
serves as a beta for clients to test out the
new design of the site.




Aggregate view of all of

client’s Fidelity accounts.
Expandable . = Fidelity Log Out

main
navigation

F i d e I ity menu and Fidelity Deferred Annuity

sections.

< Accounts Trade & Transact (1) »

= Fidelity

Summary Positions Balances More...

< Accounts

= Fide’i‘y Log Out Customize

Accounts & Trade

Activity

All Accdunts Analysis

$38.734.00

AS OF

Deferred A Trade

Deferred Annuity:

Performance
Transfer

Exchange Positions .
Investment Accounts 51,00394 Summary Posi

Portfolio Contribute to Annuity " Pay Bills

J JOINT WROS $1,000.29
Account Positions Leads to r_"on Withdraw from Annuity

responsive
= private site

Transfer Money / Shares content. Leads to non-

Profile

JOINT WROS $93.65 Update Accounts

80,53 (-0.56%)

Messages (1)

$8.422.80

CORPORATION $0.00 . g 4

Cash Management responsive Accounts (1 of 7) [> Exit Preview

_ . rivate site +7.77%

BillPay Retirement Accounts pcontent Rato of Retura” (?_,(.m} Expandable Trade & Transact Menu —
Deferred Annuity : AS OF 02282015 Mobile View

Full View it $8,422. 80

Update Accounts / Features Responswe a_nd Professionally Managed Accounts .

non-responsive $1528870 Your Asset Allocation
Statements H H The current asset allocation of your selected accounts most closely
pUbIIC site JOINT WROS $0.00 resembles a Growth mix.

News & Insights content.

Directs clients to the

Guidance & Retirement

Research INDIVIDUAL $15._288_70 ‘ .::;i“;:zi“ ::: classic non—responsive
-S106.77 (-0.70%) ‘ B Bonds 3% private website.

Authorized Accounts Short-Term 6%
Investment Products ¥ Unknown 0%
JOINT WROS $13,928 57 M Other 2%

$36.60 (+0.26%)

Customer Service

Learn more about your asset allocation.

Open An Account Expandable Accounts Menu — Mobile View Unsettled trades may materially impact information displayed and render this

information unreliable.

Refer A Friend Deferred Annuity Portfolio Page — Mobile View

Main Navigation Menu — Mobile View



Nationwide

Pros

Features a responsive page with an
aggregate view of all Nationwide
products held by the client.

Access to the private site from a
responsive public site.

Profile Preferences and Contact Us
pages are responsive.

n/l Nationwide’

Cons

The mobile main navigation menu
only offers two links.

No individual account details pages
are responsive.

Clients do not have access to
responsive account management

pages.

Noteworthy Facts

The firm introduced All Accounts, Profile
and Contact Us pages with responsive
design in December 2014. The firm has
yet to extended a multi-platform web
functionality to the rest of the private
site for Life Insurance and Annuity
clients.




< All Accounts

Expandable main navigation
menu only offers two links. CONTACT US

LIFE INSURANCE & INVESTING

A All Accounts

Welcome Life Insurance & Annuities

[ ] [
Contact Us
ationwide a00.048.0951
Personal Information Monday - Friday, 8 a.m.- 8 p.m. ET Intra-page

Call 1-877-304-1065

T
Preferences expandable
section.
Log Out
Your Accounts = I 1 Nationwide: 2
f 2% Variable Life < All Accounts
- ' ‘ Nationwide’ 1
{ " a8 — €% Non-qualified
! NatIOI"IWIde 1 Welcome | Profile Contact Us Log Out PREFERENCES
= ALL ACCOUNTS
ALL ACCOUNTS Aggregate view of all of @ Paperless Documents
Receive an email reminder when important
. g,g g . . - ADDITIONAL WAYS TO CON doc_umenls g;uch as quarterly statements, are
avalable online.
client’s Nationwide accounts. 22 Life iable anl
Variable Life,
end Us An Email
"'" Llfe . Eligible Accounts @ 0
Variable Life, General Questions
We'_le sorry Informatiqn for this policy is not Non-qualified
sl s dienas s Loz 1-877 On Your Side® (1-877-669-6877) © Email  © US. Mail
o We're sorry. Information for this policy is not available on this website. If you need assistance with your policy, please a55|5|anc|e with your Filo,l'cgog gigeﬁ%%r,'l ac
contact your local agent or call 1-800-848-6331 your local agent or call 1-800-848-6331. Anytime Ineligible Accounts @
Variable Life |
Technical Support
H Your statements and reminders
@& Annuity * Account balance as of 03/30/2015 & Annuity » 1-877-304-1065 (hours vary by product) (ol S B (il 125
y $6 547 67 Non-qualified, You can change your email
MNon-qualified, f . s — = address at any fime
Account balance as of Contact Us Page — Mobile
86,547 67 View
Leads to non- Cancel m
_ responsive ]
Don't see all of your accounts? Check to see if you can add them now. b . Leads to non-responswe
account details on .
on't see all of your accounts? Onllne form'
content. Check to see if you can add them now. »
. k4 /Email Messaging
Need to edit your profile? Edit ¥ Please tell us what type of information you
Need to edit your profile? would like to receive
picard@corporateinsight.com  Edit b Intra-page
All Accounts Page — Desktop View expandable Edit
All Accounts Page — Mobile View section.

Preferences Page — Mobile View



The Principal

Pros

Flyout navigation menu with
expandable sections.

Retirement Wellness Planner tool
has full functionality — is completely
responsive as well as interactive.

Expandable account balance chart.

Help icons on homepage produce
responsive balloon tips.

WE'LL GIVE YOU AN EDGE®

Cons

Beyond the homepage, only the
Rate of Return, Roll Over Funds and
Retirement Planner pages are
responsive.

Main menu is only accessible from
the top of the screen.

Noteworthy Facts

The Principal revamped the participant
site in January 2015, incorporating
responsive design elements and the
Retirement Wellness Planner at that
time.




The Principal
Wé";’ Expandable and

My Accounts contractible flyout
menu via Open/Close
link and expandable
sections via
403(B) .
A disclosure control
arrows.

Planning Center

Help

SUMMARY

RATE OF RETURN

PLAN INFO & FORMS

BENEFICIARY

Messages (1

Profile

Main Menu with Flyout Capabilities —
Mobile View

Contributions

Pre-Tax Contribution Amount @
$117.69 every two weeks >

@ A positive start! Your saving is off on the right

foot. Now aim for 10%!

Annual Increase @

UNTIL MY CONTRIBUTION REACHE

Manage Other Contributions >

Save Changes

Clear Changes

You Need ©

$5,245/month
in retirement

If you spend this much, your savings may run
out by age 77.

We Estimate You Will Have @

$3,213/month

in retirement

You May Be SHORT

PAONY4

n retirement

This calculator is made available as a self
help resource for your planning
convenience. The results from the
calculator are based on your inputs and
are not intended to be a financial plan or
investment advice from the Principal
Financial Group®... (show more)

Contribution
amount can be
changed from
the homepage.

FFM
Group

Employer Sponsored
Account

-403(8) PLAN

Account Information March 20 2015

Total Balance

Personalized Rate of
FEeturnO

Gain/Loss @ $12219
since 01/01/2015

Your Account Balance Chart v

Personalized Action Items

since 01/01/2015

A Check your contribution

Personalized Rate of
Return

Your Personalized Rate of Return is a
percentage that represents the
performance of this account over a
period of time. It's important because it
shows the investment performance of
the retirement funds the plan holds for
your benefit. It's based on your specific
account activity, and illustrates the
percentage change, minus fees, The
Personalized Rate of Return is weighted
for activity over the period of the report,
and takes into consideration:

* Contributions

* Transfers

Withdrawals and expenses

* Changes in value or earnings
credited at the time of the
calculation

Contributions Section of
Homepage — Mobile View

Account Information Section — Mobile View

Question mark

icons open
balloon tips.




T. Rowe Price

Pros Cons Noteworthy Facts
- Every page within the participant «  The FuturePath projection tool, T. Rowe Price recently overhauled its
site is responsive. which is presented on a separate website in Q1 of 2015 and now offers a
sitelet but accessible from the fully responsive online experience to DC

- Participants can easily access
account information, transactions,
performance data and online tools. « Login process is not responsive.

participant site, is not responsive. plan participants.

- Offers a variety of mobile
transactions including contribution
rate changes, asset rebalances, fund
exchanges and future investment
changes.

- Site effectively uses expandable
sections to present a large amount
of content on limited real estate.

TRoweﬁ'iceaﬁn

INVEST WITH CONFIDENCE



T. Rowe

Main menu
provides easy
access to all tab
landing pages.

MENU

HOME BALANCE
ACCOUNTS S 2 ﬁ 7
’

TRANSACTIONS As of: 03/3

Daily Chan|
PLANNING ~696.01
INVESTMENTS Summary 1
SITE MAP

LOANS
PROFILE

Loan Balar|
CONTACT US
CLASSIC SITE e

LOGOUT Your returr|

Edit

Main Navigation Menu

Retirement
planning tool

renders nicely on
mobile devices

and is universally
accessible from

header link.

Verify Complete

CHANGE CONTRIBUTION AMOUNT: EMPLOYEE PRE-TAX
Current Amount:
6%

New Amount:
Select a new amount to contribute. Min 1%
/ Max 25%

1% 15% 20%
The only RPM
firm that offers

transactions
Stop Contributing

with multi-
platform
functionality.

AUTO INCREASE

Auto Increase Status:

Not Enrolled Enrolled
Increase Amount:
%
Increase Cap:
%
Frequency: ANMUAL
Increase Date:
Cancel Next b3

= we Price’

YOUR PERSONALIZED CHECK-IN

How prepared are you for retirement?

Use the circles below to guide you through recommendations
based on your current situation.

6% 81

Contribution Confidence
Amount Numbsr

What does my Confidence Number mean?

Confidence Numbers range between 0 and 100

Below 70 10-19 80-100

You're fairly well positioned to meet your financial goals in
retirement based on the information you've provided.

Refine your number. Go to FuturePath®

What does my Confidence Number tell me?
Likelihood of your savings lasting throughout retirement.

Show more

Evaluation of how well your portfolio balances inflation risk and
potential market downturns.

Show more

How is my Confidence Number calculated?

Assumptions

Retirement age

Salary ' Retirement
balances

YOUR

NUMBER Asset
ofD:\tr:n allocation

Social Security
estimate
(start age 70)

Contributions

PERFORMANCGCE

Show Filter Reset Table

Click the investment name for more info

| Indicates your investment

As of: 12/31/2014 O Month End @ Quarter End

L1

Investment Mame ¥ Ticker =

= YOUR ACCOUNT RETURN ***
As of: 12/31/2014

Includes account RoRs and
3 Month : 1% fund performance for 7

Ticker :

YTD : 5

1yr: timeframes; uses expandable
o sections to provide large
o amount of content on limited

02/29/2012 real estate.

< | AMER FDS FUNDAMENTAL INV RS ~ RFMFX
Ticker : RFNFX
3 Month : 3.00%
YTD : 9.23%
1yr: 9.23%
3yr: 19.16%
Byr: 13.74%
10 yr: 8.89%
Since Inception : 8.78%
05/15/2002
Expense Ratio : 0.36%
12/31/2013
+ | AMERICAN FUNDS EURCPAC GRW R6 ~ RERGX
+ | BARON SMALL CAP INST BSFIX

Change Contribution Rate Transaction —
Mobile View

Retirement Confidence Number Screen —
Mobile View

Performance Page — Mobile View




Vanguard

Pros

Most participant site pages offer
responsive design.

Offers a near-identical experience to
mobile app and tablet app users.

Site effectively uses drop-down and
rotating sections to present a large
amount of content without
overwhelming the participant.

Large selections of transactions
offered to mobile and tablet users.

Cons

Account login screen is not
responsive.

Investment research content is not
responsive.

Loans and Withdrawal transaction
pages are not responsive

Noteworthy Facts

Vanguard was the first Retirement Plan
Monitor firm to incorporate responsive
design into its participant website.




Vanguard

Vanguard Q

= MENU
RETIREMENT PLANS

Welcome
Lastlogon: 04:01:2012.2:13 EM EDT
You have 2 unread messages

$54,361 91 Savings plan assets

Balances Monthly balance change B
Plan name Balance as of 04/02/2015
T 1 (K) SAVINGS PLAN $54.361.91

Add outside assets
Total $54,361.91

View my contributions | View my loans

Retirement Evaluation

Patricia, your estimated annual
° retirement income of §41,500*

Homepage uses
expandable sections
to provide effective
selection of content

on limited real

estate.

. may not be enough.
| . *$31,600 or less, if markets perform

— poorly. Includes \,‘uur_
account and estimated Social

Security.

GET ADVICE

Powered by Financisl Engines

This estimate considers certain investments you have at Vanguard. You can
customize which of your accounts to include in your estimate by accessing the
Financial Engines service.

Review my performance

Manage my money

My history. statements, & forms

Homepage — Overview Section

Q, search the site

Home
Plan Details
Investments
Contributions
Personal Performance
History, Statements, and Forms
Plan Communications
Plan Rules
Forms
Message Center
Research Funds
Education & News

My Profile

Invest outside your plan
Forms

Help Center

Log off

Vanguard websites

£ Facebook

N Twitter

Main Navigation Menu

Extensive main menu features

=mmmm cxpandable sections and provides

= MENU

RETIREMENT Pl

immediate access to
transactions, plan data,
educational content, forms and
social media.

Full suite of transaction capabilities available

—2015
nouard Mar

to participants through responsive site.

Vanguard

RETIREMENT PLANS

Exchanges,

This transaction lets you move money from one or more funds

: :

Step 1° Exchange from

Choose the percentage or dellar amount you want to move from your existing
investments

Estimated trade date: 10/16/2014

Viewby: | Fund W Exchange by: = Percent w
Name (ticker / number) Balance
T. Rowe Price Small-Cap Stock 1 (OTCFX/ 1614) $14,236.48
Exchange 1Al %
Vanguard PRIMECAP Fund Investor T (VPMCX [ 0059) $15,072.92
Exchange o Al %
Vanguard Wellington Fund Inv + (VWELX / 0021) $13,972.59
Exchange [ Al %
Total estimated dollar amount $0.00

T This fund has a policy restricting exchanges. If you continue with this transaction, you
won't be able to exchange back into this fund for 60 days.

CANCEL

Wide selection of plan balances
and performance data available
consisting of a number of
dynamic charts and graphs.

Personal performance

View Fund

All the funds | own in this plan o

Since inception

Since inception activity summary

Beginning balance $0.00
MNet transactions 5$33,153.97
Investment return 510,192.71
Ending balance $43,346.68

am 112 1112 813 T4

Investment returns

515

Mobile Transaction Interface — Exchanges

Personal Performance Page — Mobile View




Nationwide

Advisor Websites
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N

ationwide

Pros

!fjlrdatha

Access to the advisor site from a
responsive public site.

Expandable mobile navigation menu
featured on all platforms.

Customizable quick link functionality
available directly on main menu.

Entire site is responsive, giving
advisors access to the full range of
content from every platform.

Effective use of intra-page tabs,
expandable sections and flyouts.

Carousels offer swiping capabilities.

nwide’

Cons

Different sections render distinct
main navigation menu links.

Advisors cannot search for content
on the advisor site.

Noteworthy Facts

As one of the first firms to offer a multi-
platform website to financial
professionals, Nationwide unveiled its
responsive design advisor site in May
2014.




Expandable main navigation menu in all views.

m Nationwide®

i Home

Book of Business
Products

Forms and Lit.
Advisor Support

N Quick Links

Nationwide

Expandable and
customizable Quick
Links section.

Logout

2 Financial Professional -
Inc.

A Alerts ~

b
CLIENT SEARCH Name, SSN or Contract No. n

A MY QUICK LINKS

? Help

o You have not created any quick links. There is help available if you need it.

Sales Support
1-800-321-6064

(Business Hours)

Intra-page
tabsin
desktop and

tablet
landscape
views.

Annuities Life Insurance Retirement Plans

2

View Annuities
Accounts

Business Life

‘x‘ TOP SALES TOOLS ﬁ TOP BUSINESS TOOLS
Variable lllustrations & Income Annuities Pending Business
Product Quotes

Mass Transactions
Nationwide New Heights=" Fixed
Indexed Annuity lllustrations  Download Statements

Annuity Products

Annuity Forms

Nationwide Income Calculator View all »
Sales Literature

View all »

Advisor Site Homepage — Desktop and Tablet Landscape View

M Home

Book of Business
Products
Forms and Lit.

Advisor Support >

I Quick uﬁs \

PO ST Different
sections
offer
different
navigation
menu links.

Forms and Lierature

Life Insurance Products

Book of Business

Annuity Productz

Main Navigation Menu

f Home

< Annuities //

Product Profile
Performance
Prospectus

Fund Information

Unit Values
RESOURCES
Forms

Sales Literature

N Quick Links h

Main Navigation Menu — Annuities Section

m Nationwide’

= A -

j

CLIENT SEARCH

Name, SSN or Contract No. n

A MYy Quick
LINKS

? Help

Expandable
sections in
tablet
portrait and
mobile views.

Annuities

View Annuities
Accounts

2

Annuity Products
Annuity Forms

Sales Literature

3¢ TOP SALES TOOLS

Variable lllustrations & Income
Product Quotes

Nationwide New Heights™ Fixed
Indexed Annuity lllustrations

Nationwide Income Calculator
View all »

ﬁ TOP BUSINESS TOOLS
Annuities Pending Business
Mass Transactions

Download Statements

View all »

Annuities \——v
Life Insurance {5
Retirement Plans v
Business Life v

Advisor Site Homepage —
Mobile View

Homepage Annuities
Expandable Section —
Mobile View




Key Takeaways

2015 and Beyond
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Key Takeaways

There are three stages in multi-platform web development. Firms continue to raise the bar when redesigning their websites, to
incorporate the most intuitive and streamlined features with responsive design. There is a clear push from firms to first redesign their
public sites, followed by private and participant sites, and lastly advisor websites.

Leading firms continue to improve their account information. While most firms have the basics of account information covered on their
responsive sites, innovators continue to improve presentation — particularly with data visualizations and accessibility — through login
features, interactive functionalities and widgets. On the other hand, responsive transactional capabilities still lag in the retirement and
insurance spaces, compared to other industries like banking.

Advisors will continue to push for cross-platform client servicing capabilities. Through the use of tablets and phones, advisors are
developing business practices for servicing clients as well as selling and marketing to prospects. Integrating the full range of web
capabilities into a cross-platform system will help financial professionals significantly increase efficiencies.

Developing for a variety of devices remains a challenge. As phones are getting larger and tablets are getting smaller, firms are
challenged to design new sites with multiple layouts and enhanced functionalities. The tech-savvy generation has set high expectations
and firms are challenged to keep up with technological trends while reducing costs. Responsive web design, however, has gained plenty
of momentum, particularly in the retirement and insurance industry segments that have been slow to embrace mobile.

L:nrptlnl'g][é;ight




Annuity & Life Insurance Monitors
Retirement Plan Monitor

Corporate Insight
AbO Ut US About the Author
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About Annuity & Life Insurance Monitors

Annuity Monitor and Life Insurance Monitor aretwo  Allianz @ N“ATH EN E
of Corporate Insight’s subscription research services ASRALRSY

uuuuuuuuuuu

that track and review the online user experience from .
the perspective of the prospect, client and advisor. @ JACKSON' jfﬁﬂm@{ % l’i'flllfiirhl
: . . . GUARDIAN' Mutua
Annuity Monitor and Life Insurance Monitor
subscribers receive: . o -
MLincoln PaMassMuwal  peotiife  II Nationwide
» Bi-weekly Updates reporting on public, client and advisor —
website developments on over 16 industry-leading firms.
» In-depth monthly Reports detailing each Monitor firm’s Ylsm( 37 Northwestern Mutual Eoniiil PACIFICLIFE
offerings alongside key findings and best practice analyses. e Group
Monthly research Report summary slide decks. \l\
Y . TIAA i e N N
Quarterly capabilities matrix and website films. @’ Prudential EI ETMN&M"“‘R]LA N \@

TRANSFORM TOMORROW USAA
Financial Services

Client and advisor collateral materials.

Analyst support. ﬂ« Vanguard / O /\

Annuity & Life Insurance Monitors’ Coverage Set

vV v v Vv



http://www.google.com/imgres?imgurl=http://www.benzblogger.com/wp-content/uploads/2010/04/USAA-Logo.gif&imgrefurl=http://www.benzblogger.com/2010/04/usaa-and-mercedes-benz.html/usaa-logo&usg=__jkc6TqM8ITccN1Fc0tE18yn-OIM=&h=308&w=300&sz=16&hl=en&start=1&zoom=1&itbs=1&tbnid=xRFGtgv9TPTFrM:&tbnh=117&tbnw=114&prev=/search?q=usaa+logo&hl=en&biw=1257&bih=838&gbv=2&tbm=isch&ei=sTC4TcfOBcbZgQfpnthW
http://www.google.com/imgres?imgurl=http://www.benzblogger.com/wp-content/uploads/2010/04/USAA-Logo.gif&imgrefurl=http://www.benzblogger.com/2010/04/usaa-and-mercedes-benz.html/usaa-logo&usg=__jkc6TqM8ITccN1Fc0tE18yn-OIM=&h=308&w=300&sz=16&hl=en&start=1&zoom=1&itbs=1&tbnid=xRFGtgv9TPTFrM:&tbnh=117&tbnw=114&prev=/search?q=usaa+logo&hl=en&biw=1257&bih=838&gbv=2&tbm=isch&ei=sTC4TcfOBcbZgQfpnthW

About Retirement Plan Monitor

Retirement Plan Monitor tracks and analyzes the online
user experience of DC plan participants of leading
retirement plan providers.

Retirement Plan Monitor subscribers receive:

» Monthly Updates reporting on timely, behind-the-login website
developments of 18 industry-leading firms.

» In-depth monthly Reports that analyze and grade each

coverage firm on a specific website or customer service feature.

Monthly research Report summary slide decks.
Quarterly capabilities matrix and website films.

Analyst support.

l

charles
Ferioed EMPOWER

RETIREMENT

£ AONicwi
.

E’:‘!g!is . GREATWEST J.P.Morgan ﬁMassMutual

FINANCIAL GROUP
FINANCIAL

BankofAmerica %% W
®& MERCER Merrill Lynch oo

T.RoweB‘ice‘?h@ I TIAA l LTMNSA&-iER]CA®
INVEST WITH CONFIDENCE CREF TRAMSFORM TOMORROW

VALIC &'mem /O\ /\ WELLS FARGO

FINARCIAL™ %’\Tﬂ#

Retirement Plan Monitor's Coverage Set




About Corporate Insight CZiSighe

Corporate Insight provides competitive intelligence and user experience research to the nation's leading financial institutions. For 20 years, Corporate
Insight has tracked new developments in the financial services industry through our syndicated Monitor research and consulting services. We are known
for our detailed, objective research and unmatched expertise. There are no assumptions in Corporate Insight’s work — we use live accounts with industry
leaders to benchmark their effectiveness across all major channels and give our clients unparalleled competitive intelligence.

In addition to insurance and retirement, Corporate Insight is continuously tracking best practices in online banking, investing, mobile finance, active

trading, social media and other emerging areas. In the process, we have helped our clients stay current on industry trends and improve their competitive
position.

Our intelligence services are utilized by most of the Fortune 500 financial services firms. Our research and analysts are frequently cited in financial media

outlets such as the Wall Street Journal, Barron’s, Bloomberg, CNBC, Forbes and SmartMoney, and in news publications including the Associated Press,
New York Times, Newsweek, TIME and USA Today.

WALSTREETORWL  Forbes  BARRON'S SmartMoiiey
C&I!LAC Ehe New ork Eimes AP TIME Newsweek

For more information about Corporate Insight, please contact Chase Marshall at (646) 432-5149 or cmarshall@corporateinsight.com.



http://www.corporateinsight.com/
mailto:cmarshall@corporateinsight.com

José Miguel Santana
Analyst

Monitor Research Services
Corporate Insight

646-751-6971

Jose Santana is one of the leaders of Corporate
Insight’s research efforts and is the Analyst for
Annuity Monitor and Life Insurance Monitor research
services. He has conducted extensive research on the
annuities and insurance industries with a focus on the
online platforms, customer service capabilities and
technological innovations offered to prospective
investors, clients and financial professionals.

Jose’s past related work includes the Mobile and
Tablet Advisor Sales Resources Report, Life Insurance
Mobile Sites and Apps: A Focus on Client Capabilities,
Tablet Friendly Web Design: Best Practices for
Financial Services and additional reports that offer a
comprehensive look at the cross-platform landscape.
Jose has also authored and collaborated on a number
of thought leadership pieces, projects and studies
focusing on responsive web design, iPad apps, mobile
transaction capabilities and more.

Jose graduated from James Madison University in
2010 and has been a member of the Corporate
Insight team for the last two years. He also leads the
Healthcare Monitor research services team.
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