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CKM Sports Management & University of British Columbia 
CKM Sports Management partnered with an economics class at the University of British Columbia to analyze hockey players’ performance data in the NHL. Students identified trends and developed a predictive model that can be used to analyze success potential in the NHL based on their performance in other leagues abroad.
Read More (EN) | Read More (FR)

The Centre for Addiction and Mental Health (CAMH) & University of Toronto
CAMH partnered with a first-year psychology class at the University of Toronto to develop communications materials in support for mental health awareness. This campaign targeted a specific demographic across multiple platforms.
Read More (EN) | Read More (FR)

Freedom 55 Financial & McMaster University
Degroote School of Business students partner with financial security planning organization Freedom 55 Financial. Students provided an evaluation of current communications and strategic recommendations for client engagement with Millenials.
Read More (EN) | Read More (FR)

Compassionate Eye Foundation & Florida International University 
MBA students partnered with non-profit organization Compassionate Eye Foundation to create a marketing and communications strategy for a targeted demographic. Students provided a market analysis and developed customer profiles and personalized marketing plans.
Read More (EN) | Read More (FR)

Municipality of Chatham-Kent & York University 
Schulich School of Business students partner with the municipality of Chatham-Kent to examine and propose solutions for transportation issues in this primarily rural area with limited resources.
Read More (EN) | Read More (FR)

More Information:
Daniela Pico, Director of External Relations 
daniela.p@riipen.com
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