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'Learning is not a spectator sport'. What a brilliant statement by someone. For
us at Cesim it is very easy to relate to this as our company is founded on the
idea of learning by doing. Furthermore, linking learning and sports in the same
context makes this even more relevant to us. Sports are associated with at
least excitement, achievement, competition, and different social aspects. Our
philosophy for business games and simulations is based on the same values
and our first and foremost goal is to enable enthusiasm and excitement with
our products. As there is no learning without mental stimulation and there is
no mental stimulation without excitement.




