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BLOGGING AND
INBOUND MARKETING



What is a



DEFINITION OF A

A collection of articles that provide helpful, valuable, educational, and
remarkable content to your target audience. By providing this value, blogs can
easily and effectively draw prospects to your website.



of marketers with a
company blog reported
inbound ROI for 2013.

SOURCE: STATE OF INBOUND MARKETING, HUBSPOT, MARCH 2013



Want more visits, leads, and customers?

Blogging is a fundamental way for you to attract more qualified website traffic,
therefore helping you convert better leads and close more customers.

Xe o !ﬂ




Each and every post you write gets published
as its own, individual, indexed page
on your website.



Search
PAGE IS AN
>)PORTUNITY.
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dexed pages you have,
e opportunities you have to

get found online.







Each blog post
|s an opportunity
to generate
L hew leads.

Once a visitor finds
your blog, this opens
the door to them
- wanting to learn more.
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of companies have
acquired a customer through
thelr blog.

SOURCE: STATE OF INBOUND MARKETING, HUBSPOT, MARCH 2013



Blogging helps you

become anj)

- industry Ieaﬁ\%/*
through education.




Through education,

you can build

authority and trust

with prospective customers.




BEST PRACTICES
FOR REMARKABLE
BLOG CONTENT



If you build it, they will come:

The value of remarkable content

Remarkable content will be rewarded. Rewards can come in the
form of social shares or even inbound links.
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They are like votes.
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BLOGGING BEST PRACTICES FOR
REMARKABLE CONTENT

[v] Keep your buyer persona in mind.
lv] Address one topic per blog post.

[v] Blog consistently and frequently.

4 Don’t forget about great formatting and imagery.

1 Or miss out on lead conversion opportunities!



BLOGGING BEST PRACTICES FOR
REMARKABLE CONTENT

V] Keep your buyer persona in mind.




— ’
Focus on the Visitor— your
ideal buyer.aot the
search engine.



PQNOW YOUR AUDIENCE.

If the content on your blog doesn’t appeal to your

target audience — your buyer personas — you're
pever going to convert all of that traffic into leads and
customers for your business.




The Buyer’s Journey

Awareness Consideration Decision
Stage Stage Stage




The Buyer’s Journey

Decision
Stage

How does blogging fit into the buyer’s journey?



Publish content
that's on-topic
and important

{0 your

How to Conduct a Competitive SEO Au
rank Industry Rivals

or a while, you
mpetitive lan

ith an Internet Addict Who Was
Forced to Go Off the Grid

Maybe you could consider internet

home. .

than her.




If you help to

solve their
problem, they’ll
come back




BLOGGING BEST PRACTICES FOR
REMARKABLE CONTENT

[v]
l¥v] Address one topic per blog post.
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FOCUS ON
ONE TOPIC
PER BLOG
POST.

If you find you’re writing about
something else than where
you started, it’s time to break
up your post.
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Don’t forget about



SEO BEST PRACTICES
FOR BLOGGING

*  Keywords in the title (55 characters)
*  Meta description (140 characters)

* Image file name and Alt tags
 Links and anchor text

* Focus on mobile optimization



Write blog titles



WHAT MAKES A
COMPELLING BLOG TITLE?

“How to Write Stellar How-To Posts for Your Business Blog”
“What Is a Landing Page and Why Should You Care?”
“15 Examples of Brilliant Homepage Design”
“Answers to Your Top Questions From the Science of Inbound Marketing”
“The Ultimate Guide to Creating Compelling Case Studies”

“30 Terrible Pieces of Social Media Advice You Should Ignore”



BLOGGING BEST PRACTICES FOR
REMARKABLE CONTENT

]
]

[v] Blog consistently and frequently.
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Blog consistently and frequently.

Publish as often as you want to get found online.
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Consistent Blogging Boosts Inbound ROI
32% of marketers who blog daily report positive ROI for
overall inbound efforts.

100%
82%
75%
57%
50%
O B e e L e
Multiple 2-3 times/ Month

times/day week

SOURCE: STATE OF INBOUND MARKETING, HUBSPOT, MARCH 2013



BLOGGING BEST PRACTICES FOR
REMARKABLE CONTENT

4 Don’t forget about great formatting and imagery.




Which Format Is Right for Your Next Blog
Post?

by Pamela Vaughan

uly 19, Jats: A
@ July19, 2013 at 8:00 AM

Choices are hard.
Decisions,

decisions ...

And when it comes to choosing the right
format for your next blog post, there’s quite the
smorgasbord to choose from. Perhaps how-
to posts are your forte. Or maybe you just cant

resistthe list. But just because you have a
signature format, doesnt mean it's
necessarily right for the topic you're blogging about.

Aah ... decisions, decisions.
Its okay though! We're here to help you through it. So in this post, I'm going to break down

some of the most popular blog post types and formats to help you determine which one is
right for the blog idea you've got milling around in that head of yours.

Don’t overlook the

13 Popular Blog Post Types & Formats
to Choose From

1) The How-To Post

In a Nutshell: Posts that tell your readers how to do something.

This is one of the most common blog post formats for business bloggers. It makes perfect
sense, considering how-to posts are inherently educational and great for generating traffic
from organic search. Use how-to posts when your topic has to do with educating your
audience about how to do something they might not know how to do.

Oftentimes, how-to posts can also be strengthened by supporting visual components for
concepts that lend themselves to visual explanations, like an instructional video (see third
example below), or avisual aid (see second example below). For more information about
how to write an awesome how-to post, check out the first example below (how meta,
right?).

Examples:

+ How to Write Stellar How-To Posts for Your Business Blog
 How to Map Lead Nurturing Content to Each Stage in the Sales Cycle
« Howto Create a Facebook Business Page in 5 Simple Steps [With Video!]

of formatting.

Use formatting to draw the attention of the reader and keep them there.




BLOG FORMATTING
BEST PRACTICES

* Make the blog post as long as it needs to be
* Use bolded text

* Include subheads, numbers, and bulleted lists
«  Embrace whitespace

* Use high-quality images



BLOGGING BEST PRACTICES FOR
REMARKABLE CONTENT

1 Or miss out on lead conversion opportunities!



Remember, your blog
also has huge



Add a Call-to-Action to your blog and blog post
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show would be way off base.

Make It Relevant

Your entertainment content still needs to have some sort of relevancy to the focus of your
business blog and your industry. Our awful stock photography examples post and our random
marketing thoughts post may have been published mainly for their entertainment value, but the
marketing tie-ins were still there. Without the relevancy factor, your entertainment content will
seem like it's completely out of left field.

Make Sure It's Still High Quality

Creating content that purely entertains doesn't mean the criteria of qualty can get tossed out
the window. In these cases, guality will probably just takes different forms. If the entertainment
value of a piece of content is that it's supposed to be funny, it actually has to be funny. If you're
indeed Photoshopping baby animals onto that industry influencer's head, your Photoshopping
skills better be top notch. Keep in mind that just because it's fun to create, doesn't mean it's
easy. Being entertaining is a skill in and of itself.

Have you experimented with purely entertaining content? What other websites do & good job of

publishing both intellectual content and content that entertains?

Image Credit: chris.vandyck

Free Ebook: How to Create

MARKETING Lovable Marketing Campaigns
CAMPAIGNS

Learn how to create and execute marketing
campaigns that make your prospects love you.

And be sure to add a CTA to the
bottom of each post you write.






Make sure your blog CTAs are relevant

The Difference Between Hard Bounces
and Soft Bounces [FAQs]

by Ginny Sos

ey

o March 20, 2014 at 11:00 AM

When I first tried my hand at email marketing,
| was blown away by how many terms |
needed to learn. | kept drawing blanks on
what terms actually meant for the first few
months | was learning about email
marketing.

The terms that gave me the most
trouble? Hard and soft bounces.

Sure, | knew thatthese were email deliverability terms. One was bad, and one was not
always bad. And somehow | always gotthem mixed up with each other (even today, | have
to triple check to make sure I'm on-point).

And | suspect 'm not alone. Since hard and soft bounce rates are two of the most crucial
email marketing metrics you should be tracking, here’s a quick guide to these two email
marketing terms

Hard Bounces vs. Soft Bounces: What's
the Difference?

Relevant

R to blog
Free Ebook: Optimizing Email
Marketing for Conversions tO p I C

your ema e deliverability, and

When an email bounces in general, it means it can't be delivered to an inbox. "Hard" and

Download Ebook Now

The Difference Between Hard Bounces
and Soft Bounces [FAQs]

by Ginny Soskey
o March 20, 2014 at 11:00 AM

When | first tried my hand at email marketing,
| was blown away by how many terms |
needed to learn. | kept drawing blanks on
what terms actually meant for the first few
months | was learning about email
marketing.

The terms that gave me the most
trouble? Hard and soft bounces.

Sure, | knew that these were email deliverability terms. One was bad, and one was not
always bad. And somehow | always got them mixed up with each other (even today, | have
to triple check to make sure I'm on-point)

And | suspect 'm not alone. Since hard and soft bounce rates are two of the most crucial
email marketing metrics you should be tracking, here’s a quick guide to these two email
marketing terms.

Hard Bounces vs. Soft Bounces: What's
the Difference?

When an email bounces in general, it means it can't be delivered to an inbox. "Hard™ and

How TO USE Introductory Guide: How to Use tO b | O g

HIANDING PAGES Landing Pages for Your Business tO p | C

FOR BUSINESS

- Leam the landing page b s that will help your
Q business bring in more leads and customers. —

—

Download Guide Now '

Not relevant



BLOGGING BEST PRACTICES FOR
REMARKABLE CONTENT

V] Keep your buyer persona in mind.
l¥v] Address one topic per blog post.

[v] Blog consistently and frequently.

4 Don’t forget about great formatting and imagery.

1 Or miss out on lead conversion opportunities!



WHAT BLOGGING IN
EXECUTION LOOKS LIKE
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BLOG TOPIC IDEAS

* Long-tail keywords

* Recent industry and industry-related news
Common questions from your customers

* Respond to blog comments or other blogs
* (GO negative or positive

& Hot industry topics

* Invite guest bloggers
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Reuse and recycle
your blog posts.

To keep content fresh, update and
republish outdated blog posts.

EEEEEEEEEEEEEEEEEEEEEEEE



TIPS FOR REPUBLISHING
BLOG CONTENT

* |dentify your top-performing outdated posts.

* Keep the URL the same.

* You can change the title, but keep the keywords.
* Include an editor’s note for transparency.

* Update the content for accuracy.



Now that you have this
great blog post,
how do you it?



HOW TO PROMOTE BLOG CONTENT

0 Leverage your website
9 Use your social media presence
e Include in email marketing

Q Connect with your network



Q LEVERAGE YOUR WEBSITE
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SEE WHAT'S NEW
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Subscribe to Marketing
Articles by Email

Email Address *

N Inbound Marketing Feed

\

Follow HubSpot
Y <

Call Us: 1-888-HUBSPOT

Featured Marketing Articles

Inbound Marketing Vs. Outbound
Marketing

12 Things You Should Be Using Your
Blog For (Besides Blogging)

A Step-By-Step Guide To Flawless On-
Page SEO [Free Template]

How To Create A Facebook Business
Page In 5 Simple Steps (With Video!)

The Ultimate Cheat Sheet For
Mastering Linkedin

30 Terrible Pieces Of Social Media
Advice You Should Ignore

11 Simple But Critical Tips For Creating
Better Landing Pages

WAYS TO
LEVERAGE YOUR
WEBSITE.

1

2

Add blog link to your main
website navigation.

Add a blog RSS feed to your
homepage & ‘About’ pages.
Link internally to relevant
articles and posts.

Use your blog sidebar to
promote popular/recent posts.



USE YOUR SOCIAL
MEDIA PRESENCE




. HubSpot shared a link.
March 2

Here are your top stories of the week:

Kick-Ass Business Cards, Standout Resumes, and More in

HubSpot Content This Week
http://blog.hubspot.com/marketing/business-cards-...

T Promote blog articles through
social posts.

2 Answer questions and link back oy Garens s oo
to a related blog post. E 6 hubspotcomisbciamedi-u.. nappy #hubspoting

3 Use blog content as fodder to

engage in meaningful
C O n Ve rS atl O n W Ith Ot h e rS | n ?itrhrevrﬂdirection; IFSOWHY (aside from Hubspot being MUCH cheaper)?

yo U r I n d U Stry- . Brittany Leaning @bleaning - Jan 3

Nat Guest @unfortunatalie - Jan 2
Has anyone experience of Marketo vs. Hubspot and would you recommend in

unfortunatalie Here's a great HubSpot vs. Marketo comparison
hubspot.com/products/fag/h
® Hide conversation 4 Reply t3 Retweet % Favorite Share ees More

11:38 AM - 3 Jan 2014 - Details




INCLUDE IN
EMAIL MARKETING



INCLUDE BLOG
POSTS IN EMAIL.

1

Use your personas (and
their interests/pain points) to
segment your leads and
send relevant blog posts.
Include articles in a

email newsletters.

Create a weekly or monthly
blog digest email.

Hi Lindsay,




CONNECT WITH
YOUR NETWORK



OTHER BLOG
PROMO IDEAS.

Learn advanced website optimization strategies

Now you're ready to learn more advanced website optimization strategies. The next section includes the top articles for
each strategy, so you don't need to spend your time digging around our site to find them! Choose a topic and get started

On-page SEO Building links Designing your website
1 P u b | | S h a p reSS re | e a S e How to use Meta Descriptions, 10 Strategies for Generating Inbound Five Website Homepage Design Best
° Keywords, and Tags on your Blog Links Practices
2 Ad d a b | O g | | n k ‘to yo U r Using Page Grader's Export How to Write Blog Articles that How to Add a Blog RSS Feed to your
Functionality to Audit Your Website's Generate Inbound Links HubSpot-hosted Website Page

SEO

How to Create Relationships to Build How to Improve Your Website

Ot h e r C O n te n t What Long Tail Keywords Are [Video] Links
3 Ad d a b | Og | | n k tO yo U r l;;if]'gzzgr?evelopmem Without a
business card.
4 A d d b | O g a rti C | e S to a If you're not one of the twitchy ones, get excited - you might already have photo tagging enabled

on your iPhone (Twitter started rolling it out yesterday to iPhone users with the updated app).

Android and desktop users should see the functionality soon as well - though Twitter didn't

“resource center” of helpful T

Inbound Professor

articles and content. HubSERt

] . @LindsayRegina | Linkedin inb Und
5 Add a b|Og ||nk tO yOur emal' ‘ SAVE YOUR SEAT AT THE WORLD'S MOST REMARKABLE
signature block. =

. . Check out our iﬁound marketing blog at blog.hubspot.com ] REGISTER TODAY
6 Encourage blog subscriptions.

Thibeault SALES & MARKETING EVENT.
Like what you’ve read? Click here to subscribe to this blog!




DOES IT

Analyzing the efficacy of your blog



WHAT TO
ANALYZE

I Number of article views.

~ Blog subscription growth
by both RSS and email.

5 Most popular articles (by
author, by content, and/
or by channel).

4 Number of inbound links.



ANALYZE TRENDS

Blog Posts
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What do you look for when analyzing blog post views?

Blog Posts
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What do you look for when analyzing blog post views?

Blog Posts
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What do you look for when analyzing blog post
CTA click-throughs?

Blog Posts
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What do you look for when analyzing blog post
CTA click-throughs?

Blog Posts
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KEY TAKEAWAYS
AND RESOURCES



KEY TAKEAWAYS

Use your blog to provide remarkable, educational, helpful,
industry-related content meant for your target audience.

Blog consistently and frequently to reap
maximum benefits.

Optimize your content with keywords to get found
via search.



KEY TAKEAWAYS

Optimize your content for lead generation by adding a
relevant CTA to each post.

Promote your blog content in channels like your website,
social media, and email.

Measure and analyze your blog so you can do more of
what works (and less of what doesn’t).



RESOURCES

An Introduction to Business Blogging

15 Business Blogging Mistakes & Easy Fixes

HubSpot's Blog Topic Generator

/ Elements of a Blog You Need To Include to be
Successful

How to Think Up a Year's Worth of Blog Post Topics in
an Hour




