
How To Promote Your HUG 



1 HUG Promotion Overview / 3 

2 Promoting HUGs on LinkedIn / 5 

3 Promoting HUGs on Twitter / 8 

4 Promoting HUGs on Facebook / 11 

5 Promoting HUGs on Google+ / 15 

6 Promoting HUGs Locally / 19 

7 Promoting HUGs Through Email / 21 

CONTENTS 2 



After you have submitted your upcoming HUG meetup to 

HubSpot via this form, it is time to promote the event. 

 

As the HUG leader, it is your responsibility to promote all HUG 

events through your own social media accounts, email, on your 

HUG LinkedIn Group, etc. This is a crucial element in growing 

your HUG attendance. 

 

MY HUG DATE IS SET, WHAT’S NEXT? 
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http://academy.hubspot.com/local-hubspot-user-groups/meetup-alert


Announce your meetup on LinkedIn 

Promote your HUG on Twitter 

Share your HUG on Facebook 

Set up a Google+ event for your HUG 

Submit your event to local calendars 

Remind previous attendees with email 

PROMOTION CHECKLIST 
4 

This is an overview of how to promote your HUG. Use the complete ebook 

for details and direction on how to complete these tasks. 

http://academy.hubspot.com/local-hubspot-user-groups/meetup-alert


PROMOTING HUGS 
ON LINKEDIN. 

CHAPTER 1 



One of the most effective ways to check the temperature of your HUG is to 

use LinkedIn polls. With LinkedIn polls you can agree on the next meetup 

topic or determine a preferred meeting time and date for everyone. 

 

Thinking of trying a new format?  

Use LinkedIn polls to decide on a  

presentation, workshop, or case study. 

HOW TO LEVERAGE LINKEDIN FOR 
PLANNING: 6 



By announcing your upcoming HUG event as soon as it’s 

scheduled, you will give your members time to save the date and 

get them excited about the topic. 

 

HOW TO PROMOTE ON LINKEDIN: 
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PROMOTING HUGS 
ON TWITTER. 

CHAPTER 2 



Start by creating a Twitter account for your HUG, like @HUGBoston 

@HUGNH @SeattleHUG. A low maintenance option is to create a 

hashtag for your HUG, some examples are #PHxHUG #HUGME. 

 

Both of these options are great way to  

take your HUG conversations online.  

Be sure to send HubSpot your Twitter  

handles or hashtags so HubSpot  

can promote them. 

 

SET UP A HUG TWITTER ACCOUNT 
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Schedule Tweets promoting your event, topic, guest speaker,  

and location. A good rule of thumb is to schedule 4-6 messages per  

week promoting your HUG and the registration page for your event. 

 

If you have any guest speakers,  

be sure to mention their Twitter  

handles in your messages  

to spark the conversation. 

 

PROMOTE YOUR EVENT ON TWITTER 
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PROMOTE HUGS ON 
FACEBOOK. 

CHAPTER 3 



Announce your next HUG meetup on 

your company’s Facebook page. 

Include the topic, location, and guest 

speaker. 

 

Then schedule 1-3 reminder 

messages as the event gets closer. 

PROMOTE YOUR EVENT ON FACEBOOK 
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Facebook has turned into a highly 

visual social media platform, which 

is perfect for sharing photos.  

 

Designate a member to take 

photos during the HUG and then 

share them on Facebook.  

POST EVENT PHOTOS 
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After your event, post a slideshare of the event’s presentation 

on your Facebook page for those who were not able to attend. 

SHARE EVENT INFORMATION 
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PROMOTE HUGS ON 
GOOGLE+. 

CHAPTER 4 





• Set up a Google+ page 

for your HUG. 

• Announce HUG events, 

topic, guest speaker and 

location. 

• Post event photos, 

Google+ is a visual 

social media platform. 

CREATE A HUG GOOGLE+ PAGE 
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One bonus of using Google+ 

Events is that when an invited 

member accepts your Google+ event 

invitation, the event will show up on 

their calendar. 

SET UP A GOOGLE+ EVENT 
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PROMOTE HUGS 
LOCALLY. 

CHAPTER 5 



Search for a local community calendar. If they provide a 

calendar, submit your event! Most are free of charge, but 

may require you to set up a user account.  

 

This technique is a great way to  

spread the word about your  

HUG in the community. 

VISIT YOUR LOCAL NEWSPAPER’S WEBSITE: 
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PROMOTE HUGS 
THROUGH EMAIL. 

CHAPTER 6 



Gather the contact information for all previous HUG 

attendees. If you have been using Eventbrite, this can be 

easily found in the data Eventbrite provides you. 

 

Announce your upcoming event with a brief email send as 

soon as the date is set. Then to follow up and remind your 

members, send one brief reminder email four days before 

the event. 

EMAIL PREVIOUS HUG ATTENDEES 
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• Always provide a link to your Eventbrite page so 

members can easily register. 

• ONLY use email addresses that willingly gave you 

consent to receive email notifications. 

• Remember not to flood your most supportive members 

with emails, one friendly reminder email will suffice. 

 

EMAIL BEST PRACTICE REMINDERS 
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IT TAKES TIME TO GROW 
AND NURTURE YOUR 
HUG. 



• Give yourself at least 4-6 weeks to promote the event. 

• Promote every HUG event through as many platforms as 

possible. 

• Follow HubSpot’s guidelines and best practices for email 

promotion. 

• Notify us of any HUG group Twitter handles or hashtags so 

we can help you promote your HUG. 

 

WHAT IS EXPECTED OF YOU 
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• Provide you with industry leading tips and tricks for 

promotion. 

• Schedule 1-2 social messages promoting your HUG 

through HubSpot’s social media channels. (Twitter & 

LinkedIn) 

• Promote upcoming HUG meetups through newsletters, the 

Academy blog and website. 

 

WHAT IS EXPECTED OF HUBSPOT 
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THANK YOU! 


