GET YOUR . I
A DATA
SQUEAKY 4

CLEAN

Spend on data management and analysis has been growing
faster than the budgets allocated to creative and integration.
That's because we all know that without the right contacts to
send it to there's not much point in doing any of the other stuff.
Follow these tips for cleaning up your data and you'll see your
campaign results transformed.
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Read our eGuide b B

DONT PUT IT OFF! FIVE REASONS DF?Vg';EF;gggTSsVFHFY!.!

WHY YOU SHOULDN'T DEFER y YOUR CRM PROJECT
YOUR CRM PROJECT to ensure your

organisation’s plans are watertight.

Download Now o


http://www.capscan.com/2_august_2012.aspx
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http://www.demandgen.com/downloads/personas.html
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