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77% OF SHOPPERS ABANDON BASKETS:
3 EASY TIPS FOR ONLINE RETAILERS
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01. BEING UPFRONT

-E Make your delivery charges (and speed of delivery) clear and immediate
- not a ‘hidden extra’ - to avoid basket abandonment:
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9 02. REMOVING DELIVERY WORRIES
ALTOGETHER

By 2018, click-and-collect will grow by . .. 439
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But that’s nothing compared to...
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03. MAXIMISING YOUR MOBILE
STRATEGY
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Your online store is Product pages You can filter products Your calls-to-action
responsive and scalable include stock by price, type, style, aren’t too small for
so it works on all screen information to avoid size & colour so the average thumb!
sizes and devices - from the frustration of customers can more
desktop computers and selecting an item easily find the product
smartphones to tablets. thatisn’t available. they’'re looking for.
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Be upfront with Deploy click-and Exploit the popularity of
customers about your collect options. m-commerce by creating
delivery charges to avoid responsive websites.

basket abandonment.
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For more information about how to take your company to
the next level, download our free eGuide:

5 KPIs which show it’s time to invest
in multi-channel software

Download Now!
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