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http://www.hubspot.com/twitter-for-business-a-beginners-guide/
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http://www.hubspot.com/twitter-for-business-a-beginners-guide/
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http://www.hubspot.com/Portals/53/docs/ebooks/twitter for business v2.pdf
http://www.hubspot.com/Portals/53/docs/ebooks/twitter for business v2.pdf
http://business.twitter.com/
http://business.twitter.com/
http://business.twitter.com/
http://nonprofitorgs.wordpress.com/2010/06/14/10-twitter-apps-for-nonprofits/
http://nonprofitorgs.wordpress.com/2010/06/14/10-twitter-apps-for-nonprofits/
http://nonprofitorgs.wordpress.com/2010/06/14/10-twitter-apps-for-nonprofits/
http://nonprofitorgs.wordpress.com/2011/05/09/five-nonprofits-that-have-found-their-twitter-voice/
http://nonprofitorgs.wordpress.com/2011/05/09/five-nonprofits-that-have-found-their-twitter-voice/
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http://tweet.grader.com/
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http://www.tweetdeck.com/
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http://learn.linkedin.com/nonprofits/
http://learn.linkedin.com/nonprofits/
http://mashable.com/2011/03/24/linkedin-overview-infographic/
http://mashable.com/2011/03/24/linkedin-overview-infographic/
http://www.hubspot.com/how-to-generate-leads-using-linkedin/
http://www.hubspot.com/how-to-generate-leads-using-linkedin/
http://www.hubspot.com/how-to-generate-leads-using-linkedin/
http://www.hubspot.com/eBooks/learning-linkedin-from-the-experts/
http://www.hubspot.com/eBooks/learning-linkedin-from-the-experts/
http://www.hubspot.com/eBooks/learning-linkedin-from-the-experts/
http://blog.linkedin.com/2011/09/07/profile-volunteer-field/
http://blog.linkedin.com/2011/09/07/profile-volunteer-field/
http://blog.linkedin.com/2011/09/07/profile-volunteer-field/
http://blog.linkedin.com/2011/09/07/profile-volunteer-field/
http://www.hubspot.com/marketing-ebook/intro-to-seo
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http://www.hubspot.com/8-google-tools-ebook/
http://www.hubspot.com/8-google-tools-ebook/
http://blog.hubspot.com/blog/tabid/6307/bid/22741/10-Awesome-Google-Presentations-to-View-Today.aspx
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successful on the Web.
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What makes content engaging is
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content information. GAIL GOODMAN
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equivalent of the
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22. Mobile Marketing

QR Code Blogs

Top 5 Mobile Marketing
Case Studies & How-tos

Smartphones are
reinventing the connection

between companies

Free Chapter - Mobile Marketing:

Tapping into Billions of Cellphone and their customers.
Users e
PARTNER, GOOGLE VENTURES
g . CO-FOUNDER, ANDROID
Connecting QR Codes with
Consumers

Mobile Marketing Association
QR Code Check List and Fact Sheet
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You need the kind of
objectivity that makes
you forget everything
: et Marketing you’ve heard,

nd Metrics clear the table,

i and do a factual study
/anity IVIetrics to Stop vieasuring like a scientist would.
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25. Odds and Ends

Jumo Beta

Kudos Community

Donordigital

PayPal for Nonprofits

Socialize your cause

Marketing Fact vs. Fantasy
Non-Profit Inbound Marketing Kit

_ _ Either write something worth reading or
Evaluation for your Nonprofit do something worth writing about.

BENJAMIN FRANKLIN

Website
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Image Media Partners provides consulting, implementation and
support services for on-line and inbound marketing. ‘ ‘

Authorized reseller and support services for

HubSpot software _ _ When you break down
Consultant for inbound marketing and on-line all the ﬂuff,
marketing
Implementation specialist for HubSpot there are two AR
Sl promote _and market
Deploy and manage online marketing tools your business: dumber,
such as: slower, and expensive
—  Blogging —or smarter, faster, and
— Social Media Cheaper.
—  E-mail campaigns
—  Lead nurturing and conversions DAVID

SITEMAN GARLAND
HOST OF THE RISE TO THE TOP

. Image Media Partners is a private consulting company based in
Seattle, Washington. Learn more how we can help your
business with Google Places and increase your reach on the
internet and attract more customers. Contact us for a free
evaluation of you web site and on-line marketing efforts at:

maqge iviedia rartners 1olcNtip.// DIL.IY/LENT>=2 0 >))

Image Media

FARTNERS



http://bit.ly/CFNPS-25
http://bit.ly/CFNPS-25
http://bit.ly/CFNPS-25
http://bit.ly/CFNPS-25
http://bit.ly/CFNPS-25

