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Media Buying for Inbound
Agencies



First Reason

Inbound’s Barrier to Entry...

Digital or Online Advertising
Content Creation and Management

Search Marketing (Including Paid Search)

Design,. Development and Maintenance
of the Corporate Website

Email Marketing

Analytics

Marketing on Social Networks (for Example
Facebook, LinkedIn, Twitter)

Mobile Marketing

Commerce Experiences (Marketing-Led)
Video Production

Company Blog

Others

8 10
Percentage of Digital Marketing Budget

Gartner for Marketing Leaders




Second Reason
Massive Missed Opportunity...

Digital or Online Advertising
Content Creation and Management

Search Marketing (Including Paid Search)

Design,. Development and Maintenance
of the Corporate Website

Email Marketing

Analytics

Marketing on Social Networks (for Example
Facebook, LinkedIn, Twitter)

Mobile Marketing

Commerce Experiences (Marketing-Led)
Video Production

Company Blog

Others

4 5} 8 10
Percentage of Digital Marketing Budget

Gartner for Marketing Leaders

Source:
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CAMPAIGNS & PROJECTS
CLIENT RETAINERS




Changing Face of Media
Companies









What's happening in the media industry?

Declining time spent
Fragmentation of consumption
Big competition

Advertisers = Smart



3 Our Personas



Publishing Paul

* Magazine, Newspaper - CEO, Publisher

* Revenue from audience and advertisers

* To succeed: Must be a better marketer than his
competitors

* Inthe lead generation game

Radio, TV - Market Manager, DOS

Head of a cluster of sales people
Generates revenue from advertisers only
Desperate for solutions to get reps more
leads and more revenue from advertisers
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The Inbound Media
Methodology



Advertisers

“This contact's IP address s fiterad out. Their views and submissions wont be recorded In anahytics. Leam more

INBOUND TOOLS ' INBOUND TOOLS

= Return fo All Contaote

Free Trials

Keywords Oventew
Step 1 Social Media Properses Case Studies Step 4
Email f:t:mw- Whitepapers
Vondons
Property History
Contacts Database Seanch n Gocgle rowng AISTE mtenc . v
Contact Timelines View i Salestoce Emails
Step 2 CTAs September The Sks That Chould e in Every Sales Manager's Job Description Social Media Step 5
Landing Pages eps:app Puspot. 0o S sensme ‘ Media Company Assets
Forms Contacs Seings S How 10 Tum Your O Schoal Ssies Team Into an sbound Sales Team

Sapp 8 2014w 1128 AM

Sales Shoulant Just Se a Numbers Game [Video]

Smart content S 4 2014 w0 1231 P . CTAs
Stop 3 Social Media Ehow 8l 24 Iteracions from Sestember Landing Pages Step 6
Email Forms P
Media Company AssS rspiratonsl Guotes From e Modem Susiness Workf's Top CE0s [Side@ha.
The Majority of Sslespecpie Are Looking for 8 New Job [Infographic]
Publisher sees more e St e T e e , blisher sees increase in
per audience memb I enue from advertisers.

Audience stays active and en quality leads with purchase intent.

28 Tweetadle Guotes From Agle Seling
24312014 2t 127 W

The 4 Sales Metics | Look 2t Every Month
24 302014 21 838 AM

11 Questions to Ask In 8 Win-Loss Review

24 282004 8L 1257 W
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SPEND
MORE

SAVE
MORE!

16525 North Fwy.
Houston, TX 77090
(1 Mile South of FM 1960)
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ne Bockto Zala party BaVE PRVET mMamed
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-43 m»a s bom SIS Hempkist
Tecogh TRy

Before:

e 100,000 daily website visitors
e 15,000 impressions per ad buy
* Buy banner ads on CPM

e CTR0.1%

After:

* 100,000 daily visitors, % return 4x / day
* 5,000 need to buy a car in the next 6 months

* Plan to spend between $25k-545k
* And they live in 20 minute driving distance



On-air promos
Radio Assets DISplay ads Presented By:
Text messages - @“\,’ e

Landing page

Forms

Contacts Database

Social Media

Email and Lead Nurturing

10,000 landing page visits ‘. :
Its ’
Eﬁ\ 5,000 leads
Th: CarPool giveaway contest has ended but please be sure to
visi - d Presidential P
ler 1,100 leads ready to buy 1-6 mo. . p—T— el S
Car Ded 9 Cars sold, $29,700 ASP
e
b 1,000 leads ready to buy 1-6 mo.
pool Com 5 Pools sold, $35,000 ASP e

$440,000 in attributable sales tied back to this campaign




Sponsored article
eNewsletter
Digital Display

CTA

Landing page

Forms

Contacts Database
Social Inbox

Email and Workflows

Offer 1: ebook
Offer 2: Webinar
Offer 3: Demo Request

1050 Downloaded the ebook

(46.9% CR)

400 Opened email: 45% open
110 Claimed purchase promo
code

@ MOTOROLA

v Save Time and Steps
v Coordinato Staff Quickly
wm v Free Shipping

FREE WEBINAR:
HOW DENTISTS CAN TREAT
SYSTEMIC INFLAMMATION

Keystone Inductriec soquirec Enamedts

Thumbs up. The 2014 DLP inmovator Profiies
every time.

Malignant Peiton & Crane hocts STEM event In
parinerchip with Big Brothers Big 3icters
Organization
WEBINAR: The dental practioe
management benefite of cloud-Daced
cysteme
HygienaPro ultrasonio coaser incerts are

ergonamically decigned and eacy fo
Implement

Peiton & Crane's Spirit

ofert s modern lock and antemmay "
ergonomioe
Aovurasy of Imprec cion techni y
affeoted by partial ve. mu:::ml’ls:

TRENDING TOPICS

capcam

CoemetaRectoratie - o b ol e

— T e Read product
reviews here.




6 Media Match Making Program

STUDIO



Steve Diogo, Digital Media Director Rick Kranz, Founder & President
Dental Group, Advanstar Communications OverGo Studio



W realine

Simply straighter teeth

Sponsored article
e N eWS | ette r TG E-Book: Simple and surprising ways to

(RIS boost dental marketing ROI

SUBSCRIBE t the humble postcard
Digital marketing may get all the attention. bu
rv‘agy still be the king of dental patient acquisition. Here’s the how-
and-why of the surprisingly successful postcard

CTA, Landing page, Forms
Contacts Database

Social Inbox

Email and Workflows

DenMat recognizes Breast Cancer
Awareness Month with donations, pink
curing lights and loupes

The top 5 privacy pitfalls—and how to
avoid them

Offer 1: Download ebook ' _; — [

Antidepressant drug linked to dental
implant failure

Oﬁe r 2 . CO u po n Oﬁe r LED IC200 intraoral camera offers high-

resolution image acquisition for better
patient education

The savvy dental hygienist part 2: Tips on
setting up the home office and managing
personal finances

Innovator Profile: Straumann

466 Landing page visits

ults 159 Downloaded the ebook ot oo
Re 27 coupon requests for design workjs , reviews here,

Before HubSpot: CPL S678
After HubSpot CPL $17.29

DentalProducts&Reviews Q




Campaign Take-Aways

1 Al about conversions m .9 SNe
/ Use same technology - - ' - :

[

3 Speak same language i i
2 Niche media company, bonus! @ 2= D %l @
5 Will never buy old way again H i




DENTALFRCOLCTSRERCRT

DISCOVERY. ADOPTION. SUCCESS.

PERSONAL REAL ESTATE a o
INVESTOR: Media Partner Directory
http://bit.ly/1pdoD5k

CustomerService Melanie Collins

mcollins@hubspot.com
857-829-5895
@melaniecollins1

GreenBulder




Questions?

Melanie Collins
mcollins@hubspot.com
857-829-5895
@melaniecollins1



