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How IMPACT BRANDING increased
lead generation by 500% in 2 years.

John Bonini @Bonini84
Marketing Director, IMPACT



JOHN
BONINI

@Bonini&4

- Joined IMPACT in 2012
-  Employee #6
- Assumed role of

Marketing Director in July
2012
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You need to be blogging.

You need to know your sales funnel.

You need to align sales and marketing.
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No shit, John




But what came in between?
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But what came in between? @
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Nao shit, John!




“If you’re riding the bandwagon,

' It” niniS4
you can’t be steering it ,@.?0
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“You should be blogging.”

N

No shijt.

INBOUND



Moved all content efforts in
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Blog Posts
(7 weekly)

Freelancer
Premium content

(1 per month)

Blog Posts Content
(5 per week) Strategy

Contractor

Premium content
(1 per month)

Specialty Blogs
(As needed)

Writing Service [
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Blog Posts
(7 weekly)

Freelancer \

— Premium content
(1 per month)

Content
Strategy

-

Marketing Blog Posts
Contractor §i—Z8 Director _- (5 per week) -/

Premium content]
(1 per month)

ertl_ng f Specialty Blogs

Service (As needed)
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Treat every inbound link as a relationship.
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Personal

Branding
Co= 10%
marketing
10%

Guest
Posting
20%

IMPACT
60%
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Sh @ Social Media Examiner
%a7 8 Facebook Mistakes No One Should Still Be Making

by Ci

http://blog.hubspot.com/marketing/rookie-facebook-mistakes
Q1

We all make mistakes. But after reading this HubSpot post, DON'T. - Erik
This p Unlike - Comment - Share - August 7
the In:
m:re 5 You, Carly Briana and 144 others like this.
Just e [5 98 shares 1
mean F

episode of Chopped. | mez
kitchen too, but my list of &
cereal, macaroni and cheeseyan

Subscribe by RSS
N

often burnt.
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Oh shit!
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Make a commitment to quality and quantity.

“Donuts are proof that
quality is repeatable”

@Bonini84
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“Know your sales funnel.”

AN

No Shit.
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Top

Middle

Sales Bottom
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w your ecosyste™

€COo-SYyS-tem noun

: the complex of a community and its
environment functioning as a unit.
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25 PAGE VIEWS
3 CONVERSIONS
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CT  Febidedanrdelighfaghent
customers

The Best Of

IMPACT * EBligasdedh toior gmosysteities

Our most popular content. Bi-weekly. Just for you.
(And our moms.)

* Bewansdarvidriolediotry
referral marketing

When | was a kid, scanning the various independent record stores in my town was a celebrated

mmbiomn RIAb Al ceimn B8 Amal S sinlls fbn Hannn Ann entric . . .

5 Business Blogging Tips
How the Most Suc_cessful ocial ¢ for People Who Hate
Software Companies Grow Writing
[SlideShare]

If you're already breathing deeply into a paper bag
Sure, they make money. But there's more to it than yrare after reading this title, chances are
that. Like clarity of messaging, lowering the barrier you're exactly the person we're looking for.
of entry, and most of all, shipping it! Hear from We hear you. Loud and clear. This is why we're not
some of the most successful entrepreneurs, people islels going to wax poetic on how you can leam to appreciate the craft and instead focus on how to

es:

like Dharmesh Shah, Neil Patel, and David Gancel on how they grew their companies.

Read M, Read More

make it a bit easier for you to manage.
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GJPACT

Esting cading Time: 3 minutes

JOIN
THOUSANDS

g 1 1 1
FollowUs V =t - b m = 2 4@/

Create, don't curate. Bugh, take e hal ed @ 0 O @ O lew O S u lSS I O n [ ] O
Obviously there's more that goes into improving your search rankings. Fill . O @ 0

@ out the form below to access our full 40-page SEO report. son Their Plate

Visit our
ARNING
ENTER

for more

Free Resources

L

E
C

Download the Complete SEO Industry Report

Fill out the form below to read the 40-page report.

HOW to RANK Not Harder /
E

in SEARCH

WBusiness calls for a healthy amount of sweat

What's Popular:

Phone * Email (Privacy Policy) *

INBOUND







#INBOUND14

z
=

Z




“‘Align sales and marketing.”

\

No Shit
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1ARKETING MAGGIE

Marketing” \

C re a te&IE: Is Google AdWords

workfGWsa

sa I €S Aiﬁw; Makes a Website
D Jun 30

i
Sa I e&m prﬁw to Achieve

UedTRM
p:ateﬁeveodasmas You

aven't Optimized for Lead

Mark&‘;t”k;?.;;".’;?"éi?;':,?::”"
in on_—
CONS Lo e ant More views
calls

Are Your Website Visitors Suffering
rom Post Traumatic Click

Pers@="

VAGGIE: How to Tell If It's Time to
ditch Your Traditional Marketina

id a card

'UND

HUBSPOTTER HOLLY
HOLLY'S PERSONA

HOLLY: | Have HubSpot, But No
Inbound Sales Process.

HOLLY: HubSpot COS vs.
WordPress

Add a card...

CEO CHARLIE
CHARLIE'S PERSONA

MAGGIE/CHARLIE: How the Most
Successful Software Companies
Grow [SlideShare]

CHARLIE: How to Raise Funding:
Real Insights from a VC

CHARLIE: 5 Mistakes You Don't
Want to Make During Your Pitch
Meeting

Add a card.

ARCHIVED Q3 2014

N e T A 1A a1y

Real Insights from a VC

HOLLY/MAGGIE: Diagnosing the
Symptoms of an Underperforming
Website

MAGGIE: Why You Won't Hit Your
KPI Goals This Month

MAGGIE: How to Make Sure Your
Marketing Email Doesn't Get
Deleted

MAGGIE: Why You Shouldn't Post

to Social Media Without a Strategy

MAGGIE: Are You Sabotaging Your

Website With Lousy Content?

CHARLIE: 5 Mistakes You Don't
Want to Make During Your Pitch
Meeting

MAGGIE: These 3 Apps Are
Guaranteed To Save You Precious
Time

Add a card...

GUEST POSTS

HubSpot: You Don't Own Your
Content (And That's Okay)
#GreatDebate

HubSpot: Go Beyond Blogging:
How to Become a Great Storyteller

HubSpot: The 7 Personalities Every
Successful Social Media Manaivl

Has [ ]

Likeable Media: 4 Ways to

Reengage Your Bored Facebocga I =

Following

Social Media Examineg How to|
Generate Twitter Leads With T
New Lead Generation Cards

Top Mistakes Everyone Makes on

Facebook

Add a card...

Dirty Twit
With Thes

How to D
HubSpot)

How to In
Sales Cqr
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Kéting
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5 Quotes
Effective ¢
Works
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Join marketing and sales under
‘new business development.”




1. Make a commitment to quality
and quantity.

2. Know your ecosystem.

: 3. Join marketing and sales
% under “new business

4 development” umbrella.
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No shit.




Make the right organizational
move. Not a quick one.

Provide full autonomy.

Q Stay flexible from an executive

% standpoint.

Stay the hell away from conventional
wisdom.
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QUESTIONS 7
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