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IS THIS BOOK RIGHT FOR ME?

Not quite sure if this ebook is right for you? See the below description to determine if

your level matches the content you are about to read.

INTRODUCTORY I THIS RESOURCE

Introductory content is for marketers who are new to the subject. This content
typically includes step-by-step instructions on how to get started with this aspect of
inbound marketing and learn its fundamentals. After reading it, you will be able to
execute basic marketing tactics related to the topic.

INTERMEDIATE I

Intermediate content is for marketers who are familiar with the subject but have
only basic experience in executing strategies and tactics on the topic. This content
typically covers the fundamentals and moves on to reveal more complex functions
and examples. After reading it, you will feel comfortable leading projects with this

aspect of inbound marketing.

ADVANCED -

Advanced content is for marketers who are, or want to be, experts on the subject.
In it, we walk you through advanced features of this aspect of inbound marketing
and help you develop complete mastery of the subject. After reading it, you will feel
ready not only to execute strategies and tactics, but also to teach others how to be

successful.
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Analyze your web traffic
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SEARCH OPTIMIZATION
Improve your rank in
search engines by finding
and tracking your most
effective keywords.

LEAD MANAGEMENT

Track leads with a
complete timeline-view of
their interactions with your
company.

SOCIAL MEDIA

Publish content to your
social accounts, then
nurture leads based on
their social engagement.
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Introduction

L anding pages are an essential component of any well-crafted,
effective inbound marketing strategy. Picture these pages as landing
pads for the numerous prospects that visit your website. Whether you're
looking to generate leads, sell products, or collect data, your landing

pages are where the action happens.

Well-optimized landing pages allow you to take the prospects that you
attract to your website and convert them into leads. Investing the time
into creating well-designed and optimized landing pages is critical

because these are your means for generating leads for your business.

With the growing challenge of attracting and holding people’s attention
online, it’s more important than ever to design your landing pages to

trigger instant conversions.

This introductory guide will walk you through the basics of landing page
creation and best practices that will have you effectively converting site

traffic into leads in no time.

Let’s get started.


http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement
http://clicktotweet.com/9800x
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement

CHAPTER

ﬂ

WANIBJINICRYACISSNI0)



http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement
http://clicktotweet.com/9800x
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement

What are landing pages?

HOW TO USE LANDING PAGES FOR BUSINESS

A landing page is a web page that allows you to capture a visitor’s

information through a lead form. Essentially, it’s where your visitors

“land” after clicking a call-to-action on your website, blog, offer, or pay-

per-click ad on social networks. On your landing page, your visitors will

find a form that they can fill out to receive their offer. After submitting

their information to your form, they are created as a new lead in your

database.

The Marketer's Crash Course in
Visual Content Creation

Free guide, PPT templates, and other resources you
need to get started with visual content creation.

Download Yours Now (b

Design It Yourself: The Marketer’s Crash Course in
Visual Content Creation

Comes with Pre-Sized PowerPoint Templates for Creating Social Media Cover Photos

Marketers have to start pretending they
have 3 seconds or less to catch
someone’s eye if they want to get an
idea across. It's as simple as this: if you
can’t win your prospects’ attention, ey
z::::;::onvm them into £TER'S CRASH cgunss :
p THE MARKETER'S =0

SUAL CO!
In today’s real-time world, marketers INV
can't be waiting around for resources to
appear from thin air to get content
created. Although designers definitely
know design best, perhaps it’s time for
you and your marketing team to take
visual content creation into your own
hands.

That's why our in-house designers and non-designers worked together to bring you this package of visual
content resources. Here's what this free package of design resources includes:

« The 10 Commandments of Do-It-Yourself Design + Checklist o Ensure You Abide By Them
» 20 Easy and Free Tools for Creating Amazing Visuals on a Budget and Without Photoshop
« Pre-Sized PowerPoint Templates for Creating the Perfectly Sized Social Media Cover Photos

Atter filling out the form 1o your right, you'll be able to instantly grab your free guide, as well as a folder with the:
PowerPoint templates -- pre-sized for each social network.

Download Your Free Copy

Already a HubSpot Gustomer?

Sign in to download this offer from the HubSpet
Marketing Library.

First Name *

Last Name *

Email (privacy policy) *

Website URL *

) Subscribe me to the HubSpot Marketing Blog
What is your primary mode of business? *

- Please Select - v
MNumber of Marketing Employees *

-Please Select- v
Number of Sales Representatives *

-Please Select-

a*

‘Which CRM system does your business use? *

-Please Select-

ar

Where are you located? *

-Please Select- v

What is your biggest marketing challenge? (Opticnal)

Download Now

0 The image above illustrates the path that a visitor may take when they click on a CTA, arrive at

your landing page, and fill out a lead generation form.
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It is important to create custom landing pages for each type of content or
offer you’ll be using to trigger a conversion. You can build landing pages
that allow visitors to download ebooks, whitepapers, webinars, or sign
up for free trials or demos of your product. Creating landing pages also
allows you to closely target your audience using content and images
that appeal to different segments of your leads. By offering your visitors
relevant, valuable content that addresses their individual needs, you'll

ultimately be able to convert a higher percentage of them into leads.

Using Landing Pages to Drive Lead Conversions
and Sales

Think of landing pages as your means of achieving your conversion

goals.

Let’s say someone clicks on a call-to-action in an email for your latest
ebook... do you want to send them to your homepage? When they get to

your homepage, where do they go next? What do you want them to do?
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Free Ebook: The Marketer's

T ARRET iR SUDE 10

COMPETITIVE Guide to Competitive Intelligence
INTELLIGENCE

“This looks like a great offer!
I’'d like to download this

ebook.”

! Learn the tactics and strategies you need to gain a
360-degree view of your competitor's marketing, and
@ properly analyze the results.

Download Ebook Now (B

HubSppt

Create marketing

people love.
“What? Where am 17 |

thought | was downloading

All the software you need to do inbound
marketing

Watch the Video

Founders Brian Halligan and Dharmesh
Shah explain HubSpot and inbound
marketing.

an ebook.”

Talk to Sales or View All Features

0 Sending visitors from a specific CTA to a general homepage is like throwing away leads.

Too often, companies use marketing strategies that incorporate email,
social media, and SEO, but send all that traffic to their homepages in
one giant clump. This is not the way you acquire and capitalize on leads.

Actually, it’s basically like throwing those leads away.
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Once you have a solid conversion path, you can design a series of
landing pages to facilitate this conversion. You want to make it easy

for your visitors to follow the path you have just laid out — according

to Interactive Marketing Inc., keeping relevant, focused, important
information on a single page can increase conversion by 55%. So it often
makes sense to have a dedicated page for each step (or a series of

similar steps) of your conversion path.

5%

Increase in conversion
when keeping relevant,
focused, important
information on single page.
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By sending your visitors to a targeted landing page, you are directing
them to the exact place they need to be for them to fill out your form and
complete the conversion. This simplifies the process and keeps your
visitors from wandering around your website looking for the ebook or

webinar you promised them.

Your goal as a marketer is to deliver the right information, to the right
person, at the right time in order to better convert your visitors into leads
and sales. You can use landing pages to direct your visitors to the right
page for them with the exact offer they are looking for. This will increase
the likelihood that your visitor will convert into a lead or sale, and be an

advocate for your brand.

“Great Facebook post! | think i’ll “YES! Now that makes sense.”

download this ebook.”

HOW HUBSPOT DOIE

How HubSpot Does Inbound: Creating a Content
Machine

First 500 Downloads Get a Chance to Win a Free Blogging Consultation with the Author!

INBOUND

Grab Your Free Copy
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0 Our social CTA leads to our landing page.

CHin el ]

0 Send visitors to a targeted landing page.
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Why You Should Avoid “Contact Us” Forms

Many companies have grown accustomed to using a “Contact Us” form
on their websites as the primary means of capturing leads. While this
form can admittedly collect information from your visitors, it is far from
the best strategy. “Contact Us” forms are often ineffective because
these pages are not targeted to specific visitors, are generally hidden
somewhere in your website’s About Us section, and frequently attract

spam and sales people.

Let us know your suggestions, comments
and concerns by filling out the form below.

Please keep in mind that while we do review all emails that come in, we are not
able to respond to all of them.

* For Home Delvery inguires pleass click here
* Go1a News Tip? Click here

First Name *

Last Name *

Ermail *

Zip Code

Gender
( yMale
()Female
Subject ~
- Select - -

Massage *

By submitting this farm, you accept the Mallom privacy policy.

Submit

Using a “Contact Us” page limits your ability to properly
covert visitors into valuable qualified leads.
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A generic “Contact Us” form lacks the targeting capabilities of landing
pages and limits your ability to capture qualified leads. Instead of using
a single form, diversify and create more offers that your visitors can
download. If visitors are downloading educational content about your
product, company, or industry, instead of sending you blanket “contact
me!” messages, you’'re more likely to acquire leads that are actually

interested in your product or service. Leads are great, but qualified leads

are even better.

How to Engage Younger Donors
With Inbound Marketing

Learn tips about how your nonprofit can reach a 0 Useas peCflC CTA .

younger demographic of supporters online.

Download Your Guide »

Online surveys can serve as powerful marketing tools.
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Now that we’ve covered the basic overview of what a landing page is,

we’re going to dive into the individual elements that make up an effective

landing page.

The Headline

The headline is usually the first thing that your visitors see when they

arrive on your landing pages. With an average online attention span of

eight seconds, it is important that your headline sums up the offer as

clearly and concisely as possible. You need to ensure that your viewer

understands the offer and what you’re asking them to do as soon as they

“land” on your page.

It seems like social media is everywhere,
and every marketer is clamoring to get in
the game.

And it's no surprise why: the time most
consumers spend on social media has
grown over 250% in just the past two
years.

It's becoming more and more evident that
companies must be present and engaging
with their audience on social platforms.

But how do you make your social media
presence stand out from the rest?

inspiration you can take from them to rock your own social presence.

Grab the free collection over to the right!

Grab our free collection of 101 Companies Rocking Social Media to get ideas for sprucing up your social
media strategy! We'll iake a look at some of the best companies in the social media space, and what

81% of LS, online consumers trust information
and advice from blogs. But how do you get

people interested in your blog? _'_‘____.-—--""-_-

‘We've mantioned bafors that your wabsite
homepage is like the front doar to your business.
The same goes for your blog. If you're nat
aftracting people visually, how will you get them ta
trust what you're blogging?

A common issue we ses with biog design is
finding a balance between visual design and - a%a
affective content presentation. Blogs are chock HubSpRE
full of images, text and links that need to be shown
off just rght — otherwise it just tums the reader

away because they can’t make heads or tails of what's going on.

That's why we've pul logether a variety of well-designed blog homepages to get you on the right track
to designing the perfect blog for your readers.

Stan getting inspiration for yowr blog! Download the collection over Lo the right 1o get starled.

 flin]w] 2] P]

Free Collection: 47 Amazing Blog Homepage Designs

Download the Collection

First Mame *

Last Name *

Email *

Biggest Marketing Challenge

Please have someone call me about HubSpot's.
software,

“Wait, What?”

Landing pages without
headlines leave your
visitors in the dark.

“Ah, | get it!”

Use clear headlines to

o shed some light on what
your visitors are seeing.
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Take, for example, the title below. This headline does not just give the
title of the ebook, but it actually begins by stating that the offer is for

an ebook and gives additional information that the ebook is free. Your
visitors know exactly what the offer is by reading the headline. If your title
can accomplish that goal before your visitors have looked at the rest of

your page, you're off to a good start.

FREE EBOOK
How TO ATTRACT CUSTOMERS

WITH
TWITTER AND VINE

Download Your Guide Now

First Name *

Last Name *

Job Title *

Biggest Marketing Challenge

P

(] Please have someone call me about HubSpot's
software.

Download Guide Now

0 Provide context for your landing page with a clear headline.
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Landing Page Content and Copy

The body of your landing page should build upon the headline and
further explain what the offer is and why your visitors should sign up
or download it. The goal of your landing page content is to incentivize
conversion by conveying the value of your offer through clear and

concise language.

i

/4

- Steve Krug

Effective landing page copy provides more than just a plain description
of what the offer is; it also gives visitors an incentive to download by
conveying the value of the offer. You’ll want to highlight the benefits of
your offer with a brief paragraph or a few bullet points. Your copy should
emphasize how the offer addresses a specific problem, need, or interest

your target audience cares about.
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The Image

A useful technique for instantly attracting your visitor’s attention is to use
relevant images to reinforce the benefits detailed in your landing page
copy. Believe it or not, 90% of information transmitted to the brain is
visual, and visuals are processed 60,000X faster in the brain than text.
So incorporating images is an effective way to entice visitors and convey
the purpose of your landing page and why they should download your
offer. The images should be captivating and relevant to your offer. For
example, if you were building a landing page for an ebook, you could
include an image of the cover to further illustrate what your visitors will

be getting when they fill out your form.

0%

of information transferred

to the brain

is visual

With landing page images, it is a good rule of thumb to keep them simple

and relevant to the offer. You don’t want to overwhelm your visitors with
a collage of assorted images that don’t actually convey a message.
Visitors should be able to read the headline, see the image, and

understand exactly what they are looking at.
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The Layout

The layout of your landing page should be designed with simplicity and
clarity in mind. You want the page layout to guide your visitors through the
page and to the form they should fill out. Determine what you want visitors
to do and create a layout that directs them through the steps. Strive to
convey the top three or four most important pieces of information almost
immediately. Use bullet points, numbering, and bold or italicized text to
simplify the visual layout and highlight the main focus points. You want to

create a page format that is as easy as possible for visitors to understand

the offer, the value, and the action they need to take.
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For example, the landing page below has a very clear path that leads the
visitors from the headline, to the description, through the offer highlights,

and to the form. Each section of the landing page is clear, concise, and

relevant to the offer.

1) Select a Box plan: (2) Set up your account:
= Parsanal O B s EREE First Hame:
. bl e
P hass widinnl sivage [0 $18.1 umer { month sher sl O Emat
L 1 User i 3500 Usars D Passwd
ST, W e o . 1000 G of web-stornge fergn
253 MB fila ales limit P r——_—
= Confim Passwornt
ﬂ Syne deskiop filss E Ty dhica kDo ks Hn
ik Bimpks sharing o colkbsmtion J& Ful-iest saarch Wior Phona:
d Mobio app aoosen G Ao LSO TS g
o ol hachires all File ingight ond tracking Stomge: B GB - Fres H
=5, Deurmin] vafsion hisbony i | agres in the B
= Tk manngemen Terme of Sanvice.
£ oogle Apps infegrtion
o =
Pesar] help deciding™ Call 1-477-T38-4388 or Raques] Mom infomation

0 Notice how the landing page guides you from step to step throught the conversion process.
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Navigation

As we explained earlier, the goal of your landing page is to get your
visitors to fill out your forms and convert into happy leads. You've
attracted them to your landing page, now you want to keep them there.
To reduce the likelihood of your page visitors clicking away and roaming
other parts of your website, you’ll want to remove all navigation and links
from the page. By doing this, you’ll be eliminating any distractions from
completing your form. After all, if you’re linking away from your landing
page, you’re not convincing your visitors that completing your form is
what they should be doing! Avoiding top navigation and links will help

conversion rates on your landing pages.

1-B00-MO-SOFTWARE | 1-B00-E67-6380 | Comact  Searce e m
-.|I._.|E|r|:!
e ( Froducts Coesutius nity Indusiries Services Customess Ewirrils Abmat s ) «
N
Explore the world's #]1 m
sales, service, and
rkef Editions & pricing »
Try it yourself; FREE for 30 days » m
U Sales Cloud Q Service Cloud o Marketing Cloud
Supsrcharge your salas with the Transloam custoemer eavice Engage customers syerywhere
workd's #1 sales and CRM and suppost with the #1 with the leading sodal
application customes service application marketing apphation
Dl | Do | PRiCng | CLsiomsar Oataiks | Oemo | Fricing | Cotbamirs ( Dertals | D | PFRCAg | Lu'\.lll"l."'\.)
Davtacom: Gat mare leads Mew: Small business Desk com Mewws Badiané manitoring
9 Salesforce Platform Salesforce Chatter 9 Salesforce Waork.com
Buildl and run innovative apps ' ol service, and market in new Sell betber, together, with the
and wekbsites on the leading wiys with the leading leadimg sales perfoemance
cloud platfarm enterprise social network ranegemen appliction
Dutalls | D | Peieing | Cuistosis Ditaiks | Dama | Pricing | Cesbamir Dhatadls | Dt | Cuistisvers
New: AppEnchange apps Free: Chatter.com

Share This Ebook!

OC®

WWW.HUBSPOT.COM

Navigation

Links


http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement
http://clicktotweet.com/9800x
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement

23 HOW TO USE LANDING PAGES FOR BUSINESS

.-.I::ﬁm
Lo ‘ ™\
- ! - No Navigation
There’s no trick to great business. Just magic.

Salesforce.com is positioned as a leader Get the 2012 Gartner report
in the 2012 Gartner Magic Quadrant for Ted us a ke abost yourssH, Then dewnload your copy of
Social CRM the Gariner Maglc Quadrani Report

Firse mame
Sign up for your complimentary report
Find aut why more than 170,000 customers worldwide Lask mamee
rely o Salesforce CRM o transfarm their businesses Job title
And see bow Chatter and Sales Claud together help gl
deliver great results. Get the latest research from the Email
world's leading technology analyst firm and enhance
yaur CRAM evaluation taday Phne

Comgpanmy
Employeas | -- Select One --
Postal code

1-800-MO-SOFTWARE | 1-800-567-6389 | Contact | Careers fYyESTFina@

This landing page has had the top naviation and all other links
removed. The only exception is the privacy policy.

There is one exception to the rule that will calm form-wary visitors — add
a link to your privacy policy. This will help answer any questions your
viewers may have about how you’re going to be using their information
and increase the likelihood that they’ll fill out your form. Remember

that you want your visitors to see you as a transparent, credible, and
trustworthy source for great content. Just be sure your privacy policy is

with that trusworthy messaging.
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Meta Descriptions and Keywords

The meta description is a text snippet that describes what your specific

web page is about. In this case, your meta description will tell visitors

about the content on your landing page. These embedded descriptions

are usually pulled by search engines and coupled with your page links

that show up as search results. Meta descriptions are limited to 150
characters, so be sure to make them short and clear explanations of

your offer.

Gox )glﬁ hubspot meta description

Web Images Maps Shooping Wore = Search tools

About 22 500 results [0.11 seconds)

3 Meta Description Mistakes You Might Be Making - HubSpot
blog.hu nmi [ jetakec.y

by Eric Vrealand - in 341 Google+ cireles - More by Eric Vrealand
Jan 14, 2011 — A shorl explanation of whal a melta deseription and some
pitfalls to aveld with regands to them when creating your wabsita.

hleg.hubspot.com/.../The-8-Step-SEQ-Aud t-Every-Markatar-...

example, the meta description of this page is: "A checklist of items on your ..
Dian Tyre +94d this

(May 10, 20492 — Every page of your wehsite should have a meta description. .. Fnr)

How to edit your meta descriptions on the HubSpot CMS | HubSpot
help.hubspot.com/ardicles!...'meta-descriptions-cms
by Diang Lrban - in 335 Google+ cireles - More by Diana Lirhan
H Fab 23, 2012 - Learn how to edit your meta descriptions on the HubSpot
CMS. and what the best practices of meta descriptions are.

[PEF]

academy.hubspot com/Default. aspxPapp...shortpath...

File Format: FDF/Adobe Acrobat - Quick View

2017 HubSpat, Inc. ... The mets dessripion appears on a Google search results page
undear the Page .., The meta deseription should follow these guidalines: ...

SEOQ For Small Business Executives: Understanding The ... - HubSpot
bleg.hubspot.com/.../3EQ-For-3mall-Business-Execu...

. by Erian Halligﬂn =im 1,182 Gmglm- sircles - Mom by BErian Halligan

I've been using HubSpot's Websile Grader Lol to look al the current “slatus®
of a website and how it .... the repor suggests thal | add Deseription and
Mata Data.

0 The meta descriptions of your landing pages show up in search results.
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There are a few reasons why optimizing your meta data and keywords
is important. One is that the meta data and keywords are both factors in
how Google’s ranking algorithm determines the relevance of your ads
and where your website shows up in search results. Another reason is
because the description is the text that is shown and shared in social
media. You want this text to be concise and convincing enough to attract

visitors to your landing page.

Social Media Sharing

[=) Update Status Add Photos/Video

Mew HubSpot Offer!

— How HubSpot Does Inbound: Creating a Content Machine
~ http: [ foffers_hubspot.com/how-hu...
. Ever wonder how HubSpot creates so much content? Download this free
ebook, and join us each day the week of 4/1 on facebook for a Q&A
B . with one of our expert content creators!

j [ 3 | 10f3 Choose a Thumbnail

[] Mo Thumbnail

$ Friends «

0 The meta data auto-populates the description field of social sharing posts.

Share This Ebook!

OC®

WWW.HUBSPOT.COM


http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement
http://clicktotweet.com/9800x
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement

26 HOW TO USE LANDING PAGES FOR BUSINESS

The Form

The form is, in essence, the main event on your landing page, since your
ultimate goal is to get your visitors to fill it out. It is important that you
focus on the design and formatting of your landing page because they

have a direct impact on your conversion rates.
Your form should appear above the fold and remove the need for visitors

to scroll down on the page to see your form. Immediate visibility is

important, since you want to draw the viewer’s attention to the form.

[PACT

Free Sample Inbound Marketing GamePlan

See an Example of How We Strategize Inbound Dawnload "":":' Sample |
Marketing Campaigns for Clients. M P

This 20-paga sampla of e Inbownd Markesing
GarneP|an s craated bar Fe Scfonal 'XYZ

Company,” and will proside you wish & realistic Ll M
idaa af whal you can expect us o defivar. pACT
Emad [Privacy Folicy] *
Includad In this Sample is the Following:
« Aralysiz o Currenl Marketing & Brand Exmpan *
« Qutling of Business Goals M, NG
+ Compefive Analysis GAMEPLA Wataia

+ Dafinisan of Valua Propositan
« Cuality Lead dentificafan

Bical Dtz W *
» Dafingon af MOL's & S0L's

- Pl Bador! -

Mumnbar of Employees

- Ploasa Balec| -

Hawn an IMPACT Consultam Contact Me
Getit Now

EOOEE B

The location of this form is “above the fold” and does not require
your visitors to scroll down the page in order to view it.
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You’re probably wondering how long your forms should be. This is a

tricky question to answer, because the length of your form inevitably

leads to a tradeoff between the quantity and quality of the leads you

generate. Shorter forms mean that you will most likely generate more

leads, but they may be lacking in quality. Longer forms will bring fewer

results, but higher quality leads.

More Leads

¢

More Qualified Leads

\

Download Your Guide Now

First Name *
Last Name *

Job Title *
Email (privacy policy) *

A

] Please have someone call me about HubSpot's
software.

Download Guide Now

o A shorter form will encourage
more visitors to fill it out, but
will gather less information for
qualifying leads.
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Download Your Free Copy

Already a HubSpot Customer?

Sign in to download this offer from the HubSpot
Marketing Library.

First Name *

Last Name *

Email (privacy policy) *

Website URL *

] Subscribe me to the HubSpot Marketing Blog

What is your primary mode of business? *

- Please Select -

e

Mumber of Marketing Employees *

-Please Select-

Ak

Mumber of Sales Representatives *

-Please Select-

ik

Which CRAM system does your business use? *
-Please Select-

L L

Where are you located? *
-Please Select- v

What is your biggest marketing challenge? (Optional)

Download Now

Longer forms will yield more
information from fewer people.
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When determining the length of your forms, you should take into account
that the length will affect the visitor’s willingness to fill it out. You’ll want
to find a good balance between collecting enough information and not
asking for too much information that they’re not willing to give it. Your
goal should be to collect enough data so that you can contact and
qualify the lead. Refrain from asking for too much information, especially

information that won’t help you qualify your lead.

Get Your Free Copy of This
Guide

First Mame *

Last Mame * ' \

Enough info to
S SRR contact. Not enough

to qualify.

o This form asks enough information for your
sales team to contact that lead, but not
enough to qualify them.
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Start simple and use fields such as name and email address to gather
contact information about your lead. Then you should include fields
and questions that will help you identify how likely it is that that lead
will become a customer. Use fields such as company, website, role,
and number of employees to learn some background information. After
that, you’ll want to add questions to help you gauge their need for your

product or service, and their likelihood to purchase.

Download Your Free Copy

Already a HubSpot Customer?

Sign in to download this offer from the HubSpot
Marketing Library.

First Name * \
Last Name * l ‘
Contact Info

Email (privacy policy) *
Website URL *
] Subscribe me to the HubSpot Marketing Blog
(What is your primary mede of business? * \

- Please Select - v
Number of Marketing Employees *

-Please Select- v

Qualifying Info

Number of Sales Representatives *

-Please Select-

a»

Which CRM system does your business use? *

-Please Select-

e

Where are you located? *

-Please Select-

“»

o J
What is your biggest marketing challenge? (Optional) 0 These additional
questions allow your
z sales team to determine
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Now that you’ve established your form fields, you need to show your
visitors that they can trust you with their information. Most people
experience some sort of anxiety when they’re asked to provide sensitive
information, especially online. The best way to remedy this particular
wariness is to include a link to your privacy policy within your forms or
on your landing page. You can also use client testimonials, authority
endorsements, third-party security certifications, or guarantee seals. The

credibility of your site and how it looks will impact conversion rates.
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Include a link to your company’s privacy policy to reassure your visitors
o that they can trust you with their information.
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Call-to-Action Buttons

The last piece of your form is a major component when getting visitors to

send you their information — the button. For most forms, you’ll notice that

the default text is usually “Submit,” but data shows that landing pages

with buttons labeled “Submit” have lower conversion rates than those

that do not. Try to make your buttons engaging and relevant to your offer.

Experiment with different wording and focus on using language that will

make visitors want to click the button instead of language that will scare

them away. Putting more thought into your button text can significantly

affect your conversion rates.

Grab Your Free Template

First Name *
Last Name *
Email *

Biggest Marketing Challenge

Here are 3 examples of
landing page buttons. The
“Submit” button has been
shown to be the least
effective in converting
visitors to leads.
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| Subscribe me to the HubSpot Marketing Blog
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-Please Select-
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Mumber of Sales Representatives *

-Please Select-

a

Which CRM system does your business use? *
-Please Select-

>

Where are you located? *

-Please Select- v

What is your biggest marketing challenge? (Optional)

Download Your Free Copy

Already a HubSpot Customer?

Sign in to download this offer from the HubSpot
Marketing Library.

First Name *

Last Name *

Email (privacy policy) *

Website URL *

] Subscribe me to the HubSpot Marketing Blog

What is your primary mode of business? *
- Please Select -

ar

Mumber of Marketing Employees *

ar

-Please Select-

Number of Sales Representatives *

-Please Select-

ar

Which CRM system does your business use? *

-Please Select- v

Where are you located? *

-Please Select- v

What is your biggest marketing challenge? (Optional)

Download Now



http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement
http://clicktotweet.com/9800x
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement

32 HOW TO USE LANDING PAGES FOR BUSINESS

Share Links

What do you do after you’ve converted your prospects to leads?
Encourage them to share your awesome content, of course! Having
social media sharing links on your landing pages give your visitors the
chance to share that landing page with their Facebook friends, Twitter
followers, Google + circles, and LinkedIn connections. Remember to
include sharing and forwarding options for email as well. You’ll be able to
spread your reach to more people, across a broader audience. The more
visitors that share your landing pages, the more leads you’ll be able to

generate.

What's inside:
Iy spam filters work and how 1o aveld them. Tips include:

+ Checking campaigns before sending
+ Preventing false abuse reports

« Using a double opt-in method

# Checking your reputation

nnocent email marketers who send permission-based emails to people
who requested them get spam filtered all the time. Unfortunataly, there's
not a quick fix, The anly way to avoid spam filters is to understand what

apam is and how the filters work. This guide gives you the rundoem.

Excerpt

By now, mos! email markaters know [0 avoid using spammy pirases
like "FREE! CLICK NOW!" or the sparm fifters will frash your message
Burt dfid you kmowe that hefore pour email even gets fo 8 spam filtar, it

has fo get through a galeresper? Yep, spam is so bad that spam filters

JI IR

SPAM FILTERS

oW need spam filers to halp tham,

Oownload the guide in 5 and formats.

g

You should include a set of social sharing icons on your landing pages to
/ encourage visitors to share your content.
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Maintain Brand Consistency

It’s important to ensure that the look and feel of your products and
services come through in your landing pages. Focus on keeping

your language, colors, text, and logos uniform on all of your pages.
Maintaining brand consistency will lend additional credibility to your
pages and increase the likelihood that your visitors will fill out your form.
If your brand is already seen as a transparent and trustworthy source

of great content, your landing pages should reflect that image in layout,

color scheme, and design.

JETSETTER Dowtration o Ho

Book o Trig Tohay's Deaks Tap Destinations Editora Picks “agazing My Account =

Give the Gift of Travel

'- Cusiomize a card

Customize Gift Card Abaut Your Gift Card

Smong o
m S:I-'L.
Ep—

Fliaziian] Mams
Arcipient Emai

e N

0 Notice that the Jetsetter logo, colors, fonts, and image are all
in line with the company brand.
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Pass the “Blink Test”

A good rule of thumb is to make sure your landing page passes the “blink
test” — can the viewer understand the offer and what they need to do in
less than 5 seconds? Using the “blink test” when designing your landing

pages will help you keep things clear and concise.

Does your landing page answer all these questions in less than 5 seconds?
“Why am | here?”

“What do | get in the guide?”

-

MailChimp For Designers

What's inside:
A tour of MailChimp specifically for designers. Topics include:

Managing multiple accounts for clients
Email template language

Popular integrations

Avoiding spam fliters

Understanding reports

L] - L Ll L] L]

Collaborating with clients and colleagues

For Designers

o
E
-
o
o
=

Maybe you're a freelance web designer hired {o creale smail templates.
Mayba you work fer an agency, and yeu're selling up a client's MailChimg
account, designing their templates and teaching them how to uae the
application. Maybe you“re a web-design consultant. In any case, you can
usa MailChimp to create beautiful emails for your clients and see to it that
their email-marketing plan is successful.

Download the guide in PDF | ePub and mobi formals.
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Make the Value Clear

The landing page should make it very obvious what your visitors will
get out of your offer. When they land on your page, your goal is to
emphasize the value, convince your visitors to fill out the form, and give
you their contact information. With that goal in mind, focus on making
the copy as clear as possible. Tell your visitors exactly what they are
receiving, what benefits will come from it, and why they need it now.
When visitors clearly understand the value of downloading your offer,

they will be much more inclined to fill out the form and convert.
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o Make the value of your offer clear and concise by using bullet points,
bold or italisized text, and arrows.

Share This Ebook!

OC®

WWW.HUBSPOT.COM


http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement
http://clicktotweet.com/9800x
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement

37

HOW TO USE LANDING PAGES FOR BUSINESS

Understand the Conversion Path

To understand your conversion path, you first need to identify what

kind of conversion you’re aiming for. A “conversion” is the behavior that
we marketers want the prospects to perform. That behavior must be
measurable. The conversion path is a process of clicks that your visitors
take to travel from one step to the next, ultimately ending with the action

you intend for them to take.

The way to measure the success of your conversion paths will vary

depending on the complexity of your business model.

Proper Conversion Path

0 The conversion path here shows the movement from the content, to the CTA, to the
landing page where the conversion will take place.
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Deliver on Your Promises

So you’ve spent all this time improving your headlines and emphasizing
the value of your offer in the copy, what now? You deliver on what you
promised your prospects! The last thing you want to do is disappoint your
newly converted leads with content that falls short of what you described
on your landing page. When you consistently provide your visitors and
audience with high quality content, you’ll turn them into advocates for

your brand.

Include a Thank You Page

Once your newly converted leads have gone through the effort to fill
out your form, you should always redirect them to a “Thank You” page,
where they can receive the content that you had promised them. You
should optimize your thank you page with access to your offer, social
media sharing links, secondary calls-to-action, and auto-response

emails.

FPAPER

Thank o o reg letering for;
Sz lad netenrk Recruiting: Waneging Complipmcn Inspas

Lhck hars fo rel-wss poar doo)ment

flin]w]3-]P)

J The thank-you page gives newly converted leads a link to the
offer, automatically sends out an email, and includes social
sharing icons. You can also take advantage of thank-you pages
by including a secondary CTA.
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The best way to determine the effectiveness of your landing pages is to

track the progress of your work through analytics.

Set up your analytics to deliver regular reporting. You don’t need to track
every data point immediately, but make sure you set up your tracking to

measure the success of your landing pages over time.
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Tracking your landing pages with regular reports will help you maintain and
0 optimize for higher conversion rates.
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For those just beginning to delve into landing page analytics, you
probably want to focus on a few key data points, namely your traffic and

conversion rates.

Traffic: How many people have viewed your pages? Looking at your
overall traffic volume can offer some insight on who is coming to your

site, and why.
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0 Keep an eye on the who is visiting your landing pages and why. This way you can
continue creating content to keep those visitors engaged.
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Conversion rates: What percentage of visitors are converting on your
landing pages? You’ll want to keep an eye on your conversion rates to
help you determine what techniques and best practices have worked to

increase or decrease that number.
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Your conversion rates are important to measuring the effectiveness of your landing
pages.
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Finally, check your progress on a regular basis. At HubSpot, we monitor
our landing pages on a daily basis, but we recommend looking at
your dashboards at least weekly to identify trends in your traffic and

conversion rates.

/ m All Sgurces N
SDU rces S B Organic Search .\x‘
., / B Rofermals ."-..
Visits Leads Customers | \
! B Social Media |

300 | B Email Marketing |
\ B Paid Search

\\ B Direct Traffic r;‘!
150 Ty
N, H Otherlﬁampalqc'/

— -

100
| I I I
Ay

Jun Jul Aug Sep oct Nowv Dec Ja
2011 2011 2011 2011 2011 2011 2011 2011 201

A A £ A A A £

Customers

(=]

0 Monitoring your landing pages on a daily basis will keep you on top of your
optimization efforts.

By understanding your analytics, you’ll be able to keep a firm grasp on
your marketing efforts and better optimize your landing pages to increase
conversion rates. To learn more about these analytics, download our

intermediate guide on how to optimize landing pages.
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Conclusion

N ow that you’ve learned that landing pages are a simple and
effective way to convert your website visitors into leads for your

business, it’s time to start building your own landing pages.

You now know how to define your conversion goals, identify your
intended conversion path, and create targeted landing pages to address

specific segments of your leads.

You are also armed with best practices to create top-performing landing
pages. Remember to focus on the key elements to optimize those pages
for conversion. Use clear titles, descriptions, and layouts to quickly
convey value and incentivize your visitors to fill out your forms. Keep
your visitors focused on filling out your form and remove all links and
navigation. Be sure to structure your forms to capture the right amount of
information to qualify your leads while still keeping the user’s experience

in mind.

Finally, with all these new visitors and conversions, you will need to track
these numbers closely to optimize your landing pages, so remember to

enable your site analytics and check them on a regular basis.

By following the steps outlined in this guide, you’ll be able to build
landing pages to effectively convert more of your visitors into leads and
sales, so you can take the next steps towards advancing your lead

generation strategy and growing your bottom line.
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Key Terms for Landing
Pages.

Here is a list of useful terms that you’ll want to know and learn when
creating your own landing pages. The terms define important aspects of
landing page creation.

A/B Testing | Testing two different versions of the same landing page to

evaluate which one performs better in converting leads.

Authority Endorsement | Visual proof that an authority is recognizing

the value of your offer. This is a way to establish credibility.

Anxiety Elements | The page elements creating anxiety for your
visitors and reducing their inclination to take action. (For instance, the
absence of a “Privacy Policy” link next to an email field on a lead-capture

form.)

Benefit Reinforcement | Similar to value proposition, it is a

reinforcement of why the visitor wants to complete the form.

Call-To-Action | A phrase of button that prompts the visitor to take

action, such as “Subscribe Now” or “Download the Template Today.”
Conversion Rate | The rate at which a visitor converts into a lead.

Friction | The page elements preventing the visitor from converting into
a lead. (For instance, too many calls-to-action, which distract the visitor’s

attention.)

Share This Ebook!

OC®

WWW.HUBSPOT.COM


http://www.facebook.com/sharer/sharer.php?url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement
http://clicktotweet.com/9800x
http://www.linkedin.com/shareArticle?mini=true&url=offers.hubspot.com/an-introductory-guide-how-to-use-landing-pages-for-your-business/?source=hseb-ebooks-product-placement

47 HOW TO USE LANDING PAGES FOR BUSINESS

Funnel | The process logic as a visitor gets to your page and completes
the “transaction.” (Think of a visitor as someone at the top of the funnel.

How do you push them to the bottom of the funnel?)

Guarantee Images | Iimages that instill trust and how credibility.
Layout | How the landing page is designed.

Motivation of User | The visitor's desire to receive your offer.

Navigation | A web page element, usually located at the top, with links

that help visitors to navigate through a website.
Page Views | The number of views a page has received.
ROI | The return-on-investment of your marketing effects.

Security or Accreditation Seals | Visual elements proving your

offer is secure and risk-free.
Time on Page | How much time a visitor spends on your landing page.

Value exchange | Providing a valuable offer in order to receive

information from your visitors.

Value Proposition | The primary reason why your visitor will choose to

convert on your page. (The answer to the “what is there for me?” question.)

Visitors/Uniques | The number of (unique) visitors who came to your

page.
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EASILY BUILD EFFECTIVE
LANDING PAGES WITH
HUBSPOT

HubSpot’s landing page tools allow you to easily build landing pages
optimized for conversion in minutes. Sign up for a free demo of the

HubSpot landing page tools to see how.

GET A FREE DEMO OF
HUBSPOT TODAY

OFFERS.HUBSPOT.COM/DEMO

HubSpit
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