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CLIENT ONBOARDING FORM

Contact Information
	COMPANY:
	

	MAIN CONTACT:
	

	CONTACT PHONE:
	

	CONTACT EMAIL:
	

	URL:
	


Login Information
	WEBSITE LOGIN LINK:
	

	WEBSITE USERNAME:
	

	WEBSITE PASSWORD:
	

	WHO IS YOUR WEB HOST?
	

	WEB HOST LOGIN LINK:
	

	HOSTING USERNAME:
	

	HOSTING PASSWORD:
	

	WHERE IS DOMAIN REGISTERED?
	

	REGISTRAR USERNAME:
	

	REGISTRAR PASSWORD:
	

	EMAIL MARKETING PLATFORM:
	

	EMAIL MARKETING USERNAME:
	

	EMAIL MARKETING PASSWORD:
	

	CRM PLATFORM:
	

	CRM PLATFORM USERNAME:
	

	CRM PLATFORM PASSWORD:
	


Social Media Login Information
	FACEBOOK LINK:
	

	Once our social media manager Likes your Page, you will be able to grant them administrative access to your Page.

	TWITTER LINK:
	

	TWITTER USERNAME:
	

	TWITTER PASSWORD:
	

	LINKEDIN LINK:
	

	LINKEDIN USERNAME:
	

	LINKEDIN PASSWORD:
	

	GOOGLE+ LINK:
	

	GOOGLE+ USERNAME:
	

	GOOGLE+ PASSWORD:
	

	PINTEREST LINK:
	

	PINTEREST USERNAME:
	

	PINTEREST PASSWORD:
	

	OTHER SOCIAL SITES:
	

	OTHER SOCIAL USERNAME:
	

	OTHER SOCIAL PASSWORD:
	




Company Information
	COMPANY & INDUSTRY

	Is there anything about your product or company that will lend credibility to your sales pitch? This might include awards you’ve won, how long you have been in business, testimonials, how many locations you have, etc.

	



	Do you have any existing sales brochures or other forms of collateral you can send us?

	



	Who at your company can be used as the “face of the company”? We will use this person for local listings, content creation, and will be setting up Google Authorship for this person.

	



	PROSPECTS & CUSTOMERS

	Who is your ideal prospect or customer? (Men? Women? Ages? Career? And so on…)

	



	What keeps them awake at night?

	






	What types of websites do they visit or things do they read?

	



	What’s your offer to acquire new customers? What are you going to offer as an incentive to your prospects?

	



	Why would your prospects NOT buy what you’re offering? (Price? No Trust? List them ALL)

	



	I want you to sell me on your product/service. Pretend we are sitting across from you…now sell me!

	



	SALES & MARKETING

	What are your goals for your online marketing campaign (specific desired outcome)?

	



	What is your overall marketing budget for 2014?

	






	Who are your key customers/vendors/allies?

	



	PRODUCTS & SERVICES

	What are all the features of your product/service? 

	



	What are the major benefits that your customer gets from your product or service?

	



	What makes your product/service unique? 

	



	What’s the price of your product(s) or service(s)?

	



	What type of guarantee do you offer?

	




[bookmark: _GoBack]Please save this document and email it to {{account manager name/email}}. 
Please also include your logo file and any/all existing marketing collateral. 
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