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What do you think about when you hear mobile marketing? Do 

you think about the pop-up ads that, well, pop up when you are playing 

:RUGV�:LWK�)ULHQGV"�2U�GR�\RX�WKLQN�DERXW�\RXU�IDYRULWH�UHVWDXUDQW·V�

ZHEVLWH�DQG�KRZ�GLIÀFXOW�LW�LV�WR�XVH�RQ�\RXU�SKRQH"�

Either way, whether you know it or not, you have been immersed in 

mobile marketing.

Mobile marketing is as simple as optimizing your marketing strategies 

IRU�WKH�SHRSOH�XVLQJ�D�PRELOH�GHYLFH����QRW�WKH�GHYLFH�LWVHOI��$FFRUGLQJ�

to a Google report, 90% of online users utilize multiple screens 

sequentially to accomplish a task over time. 

7KLV�PHDQV�WKDW�DQ�LQGLYLGXDO�FRXOG�VWDUW�UHDGLQJ�\RXU�FRQWHQW�RQ�WKHLU�

$QGURLG��FRQWLQXH�RQ�D�WDEOHW��DQG�ÀQLVK�RQ�D�ODSWRS��

0RELOH�PDUNHWLQJ�PHDQV�FUHDWLQJ�D�VHDPOHVV��RSWLPL]HG�H[SHULHQFH�RQ�

HDFK�RI�WKHVH�GHYLFHV�

7R�GR�VR�VXFFHVVIXOO\��PDUNHWHUV�QHHG�WR�EH�WKLQNLQJ�DERXW�UHVSRQVLYH�

design, lead generation, and mobile ROI. When you have a responsive 

GHVLJQ��\RXU�ZHEVLWH�ZLOO�DSSHDU�SURSHUO\�IRUPDWWHG�DQG�GHVLJQHG�DFURVV�

INTRODUCTION: 

What is mobile marketing?

http://www.thinkwithgoogle.com/research-studies/the-new-multi-screen-world-study.html
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DQ\�GHYLFH��7KHQ�\RX�FDQ�OHDUQ�KRZ�WR�JHQHUDWH�OHDGV�WKURXJK�YDULRXV�

WDFWLFV�WKDW�ZLOO�EH�IDLUO\�VLPLODU�WR�ZKDW�\RX�KDYH�GRQH�LQ�RWKHU�DUHDV�RI�

your marketing. 

$QG�RQFH�WKDW·V�DOO�H[HFXWHG��\RX�FDQ�WUDFN�WKH�DFWXDO�52,�DVVRFLDWHG�

ZLWK�\RXU�HIIRUWV��7KLV�HERRN�ZLOO�VKRZ�\RX�KRZ�LW·V�DOO�GRQH�

([FLWHG�WR�GLYH�LQWR�WKH�ZRUOG�RI�PRELOH"�/HW·V�JR�

5DFKHO�6SUXQJ�LV�D�3URGXFW�0DUNHWLQJ�
$VVRFLDWH�DW�+XE6SRW��%HIRUH�MRLQLQJ�WKH�
SURGXFW�PDUNHWLQJ�WHDP��VKH�ZRUNHG�RQ�
+XE6SRW·V�,1%281'�FRQIHUHQFHV��+8*6�
������H[WHUQDO�HYHQWV��PHGLD�UHODWLRQV��DQG�WKH�
VSHDNHU�SURJUDP��<RX�FDQ�DOVR�ÀQG�KHU�UHJXODU�
EORJ�FRQWULEXWLRQV�RQ�+XE6SRW·V�,QERXQG�
0DUNHWLQJ�EORJ�DQG�RQ�6RFLDO�0HGLD�([DPLQHU��
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Why a Mobile Strategy is More Than 
Building an App

:KHQ�\RX�KHDU�´:H�QHHG�D�PRELOH�VWUDWHJ\�µ�GR�\RX�ÀUVW�WKLQN��´:H�QHHG�

D�PRELOH�DSS�µ

If so, stop it.

+DYLQJ�D�PRELOH�VWUDWHJ\�H[WHQGV�IDU�EH\RQG�KDYLQJ�DQ�DSS��$FFRUGLQJ�

to .3&%�,QWHUQHW�7UHQGV�����, ����RI�LQWHUQHW�WUDIÀF�FRPHV�IURP�

mobile devices��$V�WKLV�QXPEHU�FRQWLQXHV�WR�JURZ��KRZ�GR�\RX�

HQVXUH�WKH�DXGLHQFH�FRPLQJ�WR�\RXU�ZHEVLWH�IURP�PRELOH�KDV�WKH�VDPH�

H[SHULHQFH�DV�WKH�DXGLHQFH�FRPLQJ�WR�\RXU�ZHEVLWH�IURP�GHVNWRS"

6WRS�QDUURZLQJ�\RXU�VWUDWHJ\�WR�FUHDWLQJ�DQ�DSS�DQG�VWDUW�LQWURGXFLQJ�

\RXU�EXVLQHVV�WR�WKH�FRQFHSW�RI�UHVSRQVLYH�GHVLJQ�

5HVSRQVLYH�GHVLJQ�LV�D�ZHE�GHVLJQ�DSSURDFK�WKDW�SURYLGHV�DQ�RSWLPDO�

YLHZLQJ�H[SHULHQFH�IURP�PRELOH�SKRQHV��WR�WDEOHWV��WR�GHVNWRS�FRPSXWHU�

PRQLWRUV��1RW�RQO\�GRHV�UHVSRQVLYH�GHVLJQ�DOORZ�YLVLWRUV�WR�KDYH�D�

EHWWHU�H[SHULHQFH�WKURXJK�HYHU\�WRXFKSRLQW�WR�\RXU�ZHEVLWH��EXW�LW�PDNHV�

mobile optimization easier on your end as the marketer.

15% of internet 
caMűP�P^\Rb�Sa^\�
\^OWZR�QReWPRb͙
Source: KPBC

http://www.slideshare.net/kleinerperkins/kpcb-internet-trends-2013
http://www.google.com/url%3Fq%3Dhttp%253A%252F%252Fwww.slideshare.net%252Fkleinerperkins%252Fkpcb-internet-trends-2013%26sa%3DD%26sntz%3D1%26usg%3DAFQjCNEEcnSD4gdnwOUOWN5T83kF9dtLyw
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7R�SXW�LW�VLPSO\��UHVSRQVLYH�GHVLJQ�WDNHV�D�ZHEVLWH�DQG�DXWRPDWLFDOO\�

UHSDFNDJHV�FRQWHQW�WR�ÀW�WKH�GHYLFH�YLHZLQJ�LW��6R�ZKHWKHU�\RX�DUH�

ORRNLQJ�DW�D�FRPSXWHU��WDEOHW��RU�FHOOSKRQH��\RX�ZLOO�KDYH�WKH�VDPH�

YLHZLQJ�H[SHULHQFH��)RU�H[DPSOH��OHW·V�WDNH�1HZ�%UHHG�0DUNHWLQJ��,WV�

ZHEVLWH�UHSDFNDJHV�LWV�FRQWHQW�RQ�HDFK�SDJH�WR�HQVXUH�WKDW�WKH�YLHZHU�LV�

JHWWLQJ�WKH�VDPH�LQIRUPDWLRQ�QR�PDWWHU�ZKDW�GHYLFH�WKH\�DUH�XVLQJ�

New Breed 
Marketing has a 
responsive design 
cVMc�Mdc^\McWPMZZh�
P^]S^a\b�c^�cVR�
QReWPR�eWRfW]U�Wc͙
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,Q�DGGLWLRQ�WR�D�EHWWHU�XVHU�H[SHULHQFH��UHVSRQVLYH�GHVLJQ�SURYLGHV�DQ�

DUUD\�RI�DGGLWLRQDO�EHQHÀWV��/HW·V�H[DPLQH�IRXU�RI�WKHVH�EHQHÀWV��

Benefit #1: Responsive design results in higher conversions

+DYLQJ�D�UHVSRQVLYH�GHVLJQ�LV�DFWXDOO\�SUDFWLFDO�IRU�\RXU�EXVLQHVV��

$FFRUGLQJ�WR�D�Google report, 67% of users are more likely to 

purchase a product or service from a mobile-friendly site. That 

PHDQV�WKHUH�LV�D�ODUJH�SHUFHQWDJH�RI�SHRSOH�ZKR�ZLOO�OHDYH�\RXU�VLWH�LI�LW·V�

QRW�RSWLPL]HG�IRU�WKHLU�FRQVXPSWLRQ�H[SHULHQFH��,Q�IDFW��FRPSDQLHV�ZLWK�

PRELOH�RSWLPL]HG�VLWHV�DFWXDOO\�WULSOH�WKHLU�FKDQFHV�RI�LQFUHDVLQJ�PRELOH�

FRQYHUVLRQ�UDWH�WR����RU�DERYH��$GREH).

7KLQN�DERXW�LW�WKLV�ZD\��<RX�YLVLW�D�ZHEVLWH�VXFK�DV�*RGLYD�RQ�\RXU�

PRELOH�GHYLFH��DQG�WKLV�LV�ZKDW�\RX�ÀQG�

+RZ�GR�\RX�HYHQ�JR�DERXW�WU\LQJ�

WR�EX\�D�SLHFH�RI�FKRFRODWH"�:HOO��

\RX�SLQFK�\RXU�ÀQJHUV�WRJHWKHU�

and zoom in. Then you move 

the browser to the left and right 

WU\LQJ�WR�ÀQG�ZKHUH�WKH�SURGXFWV�

DUH��7KHQ�\RX�JR�WR�D�SURGXFW�

page and start all over again 

����SLQFKLQJ�\RXU�ÀQJHUV�WRJHWKHU��

moving the browser to the left 

DQG�ULJKW��HWF��

http://www.google.com/think/research-studies/what-users-want-most-from-mobile-sites-today.html
http://blogs.adobe.com/digitalmarketing/personalization/conversion-optimization/blog-post-how-do-your-optimization-efforts-stack-up-to-your-peers/
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+RZHYHU��LI�\RX�JR�WR�+HUVKH\·V�ZHEVLWH��WKLV�LV�ZKDW�\RX�ÀQG�

,Q�D�VLPSOH�FOLFN��\RX�DUH�DW�WKH�SURGXFWV��<RX�VFUROO�GRZQ�DQG�FKRRVH�

RQH��,W�RQO\�WDNHV�D�IHZ�VWHSV�WR�ÀQG�ZKDW�\RX�DUH�ORRNLQJ�IRU�DQG�

SXUFKDVH�LW��$FFRUGLQJ�WR�Google, ����RI�XVHUV�ZDQW�WR�EH�DEOH�WR�ÀQG�

ZKDW�WKH\·UH�ORRNLQJ�IRU�RQ�D�PRELOH�VLWH�LQ�MXVW�RQH�RU�WZR�FOLFNV.

5HPHPEHU�WKLV�UXOH�RI�WKXPE��7KH�HDVLHU�LW�LV�WR�FRQYHUW�RQ�D�ZHEVLWH��

WKH�PRUH�OLNHO\�LW�LV�WKDW�\RXU�YLVLWRUV�ZLOO�FRQYHUW��-XVW�KHOS�WKHP�DORQJ�

the way by making your website mobile-friendly.

@^cWPR�cVR�PZRM]�
W]cRaSMPR�^S�:RabVRhͭb�
mobile site. The buttons 
are large and, therefore, 
RMbh�c^�PZWPY͙�K̂ d�PM]�
W\\RQWMcRZh�ŬUdaR�
out how to get more 
information or make a 
_daPVMbR͙

http://www.thinkwithgoogle.com/research-studies/what-users-want-most-from-mobile-sites-today.html
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<RX�PD\�EH�WKLQNLQJ�WKDW�LW�LV�LPSRVVLEOH�WR�PDLQWDLQ�PRUH�FRQWHQW�DQG�

ZHEVLWHV�WKDQ�\RX�GR�ULJKW�QRZ��$IWHU�DOO��RQH�ZHEVLWH�LV�HQRXJK��

%HOLHYH�LW�RU�QRW��HYHQ�WKRXJK�UHVSRQVLYH�GHVLJQ�ORRNV�GLIIHUHQW�RQ�\RXU�

WDEOHW��PRELOH�GHYLFH��DQG�GHVNWRS�GHYLFHV��LW�LV�DFWXDOO\�MXVW�RQH�GHYLFH�

WKDW�FRQIRUPV�WR�WKH�VL]H�RI�WKH�VFUHHQ��0DUNHWHUV��SD\�DWWHQWLRQ��7KLV�

means you only have to update one version of your website, and it will 

VWLOO�EH�HDV\�WR�XVH�DFURVV�DOO�RI�\RXU�GHYLFHV�

7KH�UHVXOW"�<RX�VDYH�PRQH\��<RX�VDYH�ERWWOHQHFNV��<RX�VDYH�WLPH�IRU�

PHHWLQJV��WKH�VDOHV�DSSURYDO�SURFHVV��DQG�GHVLJQ��7KHVH�UHDVRQV��

DPRQJ�PDQ\�PRUH��ZLOO�KHOS�\RXU�PDUNHWLQJ�WHDP�EH�PRUH�HIÀFLHQW�

Benefit #2: Responsive design is easier to maintain than apps

l

:^f�Q^Rb�h^da�fRObWcR�Z^^Y�MPa^bb�QReWPRbͣ

1RW�VXUH�KRZ�\RXU�ZHEVLWH�LV�UHQGHULQJ�DFURVV�GLIIHUHQW�GHYLFHV"�

7\SH�\RXU�85/�LQWR�RXU�'HYLFH�/DE�DQG�VHH�DQ�LQVWDQW�SUHYLHZ�RI�\RXU�

website on mobile, tablet, and deskptop. -XVW�FOLFN�KHUH.

http://snippets.hubspot.com/hubspot-device-lab
http://snippets.hubspot.com/hubspot-device-lab
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Benefit #3: Responsive design improves SEO

0DUNHWHUV�DUH�DOZD\V�ORRNLQJ�IRU�ZD\V�WR�LPSURYH�WKHLU�6(2��:HOO��

UHVSRQVLYH�GHVLJQ�JLYHV�\RX�DQRWKHU�ZD\�WR�GR�VR��+HUH·V�KRZ�

First, it is essential to optimize your webpages for keywords you are 

WU\LQJ�WR�UDQN�IRU��%\�KDYLQJ�RQH�UHVSRQVLYH�ZHEVLWH��\RX�ZLOO�RQO\�KDYH�

WR�RSWLPL]H�\RXU�FRQWHQW�RQFH�DV�\RXU�SDJHV�ZLOO�DXWRPDWLFDOO\�XSGDWH�

DFURVV�GHYLFHV��

,I�\RX�KDG�D�GHVNWRS�DQG�VHSDUDWH�PRELOH�YHUVLRQ�RI�\RXU�VLWH��\RX·G�KDYH�

WZR�85/V�ZLWK�WZR�VLWHV�WR�RSWLPL]H��5HVSRQVLYH�GHVLJQ�FRQVROLGDWHV�

\RXU�HIIRUWV�LQWR�RQH��ZKLFK�DOVR�SUHYHQWV�\RX�IURP�SXEOLVKLQJ�GXSOLFDWH�

FRQWHQW�
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$QG�WKDW·V�QRW�DOO�

*RRJOH�VWDWHV�WKHUH�DUH�WKUHH�FRUH�UHDVRQV�DV�WR�ZK\�LW�SUHIHUV�

responsive design. In its RIÀFLDO�VWDWHPHQW��*RRJOH�H[SOLFLWO\�VD\V�

%XW�*RRJOH�ORYHV�UHVSRQVLYH�GHVLJQ�IRU�PDQ\�UHDVRQV��

)LUVW��\RX�DYRLG�KDYLQJ�GXSOLFDWH�FRQWHQW�ZKLFK�FDQ�ULVN�EULQJLQJ�SHRSOH�

WR�WKH�ZURQJ�ZHEVLWH�DQG�VSOLWWLQJ�XS�\RXU�LQERXQG�OLQNV��1H[W��DV�VWDWHG�

DERYH��RQH�85/�KHOSV�*RRJOH�DVVLJQ�LQGH[LQJ�SURSHUWLHV�IRU�WKH�FRQWHQW�

ZKLFK�KHOSV�\RXU�ZHEVLWH�UDQN�EHWWHU��7KLV�KHOSV�6(2�E\�FKDQQHOLQJ�DOO�

OLQNV�LQWR�D�VLQJOH�85/�LQVWHDG�RI�VSOLWWLQJ�LW�DFURVV�GLIIHUHQW�SDJHV��JLYLQJ�

DOO�RI�WKH�OLQN�SRZHU�WR�D�VLQJOH�85/��

Google has also said that it will rank sites optimized for mobile higher 

LQ�PRELOH�VHDUFKHV��$V�ZH�VDLG�HDUOLHU������RI�DOO�,QWHUQHW�WUDIÀF�FRPHV�

IURP�PRELOH�GHYLFHV��VR�WKLV�FDQ�UHDOO\�PDNH�D�GLIIHUHQFH�LQ�KRZ�RIWHQ�

your website is found.

Using a single URL for a piece of content makes it easier for your users to 
interact with, share, and link to your content, and a single URL for the  
content helps Google’s algorithms assign the indexing properties for the 
content.

-Google

“

“

https://developers.google.com/webmasters/smartphone-sites/details
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Benefit #4: Responsive design calls for better usability

One of the best parts of having a website that is optimized for mobile is 

LW�DOORZV�IRU�EHWWHU�XVDELOLW\�RQ�HDFK�GHYLFH�VRPHRQH�LV�XVLQJ��$ORQJ�ZLWK�

DQQRXQFLQJ�LW�SUHIHUV�UHVSRQVLYH�GHVLJQ�IRU�ZHEVLWHV��*RRJOH�UHOHDVHG�

LPSRUWDQW�IDFWV�DERXW�PRELOH�

• ����RI�XVHUV�ZDQW�D�EXVLQHVV·�PRELOH�VLWH�WR�ÀW�WKH�VPDOO�VFUHHQ�RI�

their smartphone better. 

• ����VDLG�WKH\�ZDQW�WR�RQO\�VFUROO�XS�DQG�GRZQ��QRW�OHIW�DQG�ULJKW��

• ����RI�XVHUV�FDOOHG�IRU�ELJJHU�EXWWRQV�WKDW�DUH�IULHQGOLHU�WR�WKHLU�

IXPEOLQJ�ÀQJHUV��

• ����RI�XVHUV�ZDQW�PRELOH�VLWHV�WR�ORRN�FOHDQ�DQG�HIÀFLHQW��

+DYLQJ�D�UHVSRQVLYH�GHVLJQ�PDNHV�DOO�RI�WKHVH�UHTXHVWV�FRPH�WR�OLJKW��

5HVSRQVLYH�GHVLJQ�ÀWV�LQWR�WKH�YDU\LQJ�VFUHHQ�VL]HV�PRELOH�GHYLFHV��

DOORZV�XVHUV�WR�RQO\�VFUROO�XS�DQG�GRZQ��YHUVXV�XS�DQG�GRZQ�$1'�ULJKW�

DQG�OHIW���PDNHV�LW�HDVLHU�WR�GLVSOD\�ODUJH�EXWWRQV�WKDW�DUH�HDV\�WR�FOLFN�

RQ��DQG�PDNHV�WKH�PRELOH�VLWH�FOHDQ�DQG�HIÀFLHQW�
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/HW·V�WDNH�D�ORRN�DJDLQ�DW�WKH�1HZ�%UHHG�0DUNHWLQJ�ZHEVLWHV�

:KHQ�WKH�VFUHHQ�LV�ELJJHU��VRPH�RI�

WKH�FRQWHQW�LV�SODFHG�KRUL]RQWDOO\��%XW�

ZKHQ�WKH�VFUHHQ�LV�VPDOOHU��DV�\RX�FDQ�

VHH�DERYH���LW�LV�SODFHG�YHUWLFDOO\��WDNLQJ�

DZD\�WKH�QHHG�WR�VFUROO�XS��GRZQ��OHIW��

DQG�ULJKW��%XW�RYHUDOO��WKH�VLWHV�ORRN�

FOHDQ�DQG�DUH�HDVLHU�WR�XVH�WKDQ�LI�\RX�

had to zoom in and out, left and right, 

DQG�FRQVWDQWO\�WU\�WR�VHDUFK�IRU�WKH�

information.

:KHQ�WKH�GHYLFH�LV�RQ�D�VPDOOHU�VFUHHQ��

WKH�EXWWRQV�EHFRPH�ODUJHU�DQG�HDVLHU�WR�

FOLFN��$OO�RI�WKH�FRQWHQW�VWD\V�WKH�VDPH��

but the responsive design positions 

FRQWHQW�GLIIHUHQWO\��DOORZLQJ�YLVLWRUV�WR�

take in the same information in an easy-
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8VLQJ�PRELOH�PDUNHWLQJ�WR�JHQHUDWH�OHDGV�PD\�QRW�EH�DV�VWUDLJKWIRUZDUG�

DV�\RXU�RWKHU�OHDG�JHQHUDWLRQ�WDFWLFV��EXW�LW�LV�D�SURÀWDEOH�DQG�HIÀFLHQW�

ZD\�WR�UHDFK�\RXU�DXGLHQFH�WKURXJK�D�FRQVWDQWO\�JURZLQJ�FKDQQHO��

*HQHUDWLQJ�OHDGV�WKURXJK�PRELOH�PDUNHWLQJ�UHTXLUHV�WDNLQJ�D�VWHS�EDFN�

DQG�WKLQNLQJ�DERXW�ZD\V�\RX�FDQ�RSWLPL]H�WKH�LQIRUPDWLRQ�DQG�FRQWHQW�

\RX�DOUHDG\�KDYH�IRU�PRELOH�H[SHULHQFHV��

:H�KLJKOLJKW�VL[�WDFWLFV�\RX�FDQ�LPSOHPHQW�WR�RSWLPL]H�\RXU�FRQWHQW�IRU�

PRELOH�OHDG�JHQHUDWLRQ��$QG�UHPHPEHU��LI�\RXU�ZHEVLWH�LV�UHVSRQVLYH��

\RX�DUH�PRUH�OLNHO\�WR�SUHYHQW�YLVLWRUV�IURP�ERXQFLQJ�RII�\RXU�VLWH�

DQ\ZD\�

EWg�FMPcWPb�S^a�8R]RaMcW]U�>RMQb�
Through Mobile Marketing

6\_Z^h�Ba^UaRbbWeR�Ba^ŬZW]U�7^a\b

4aRMcR�EW\_ZR�4MZZb͹c^͹2PcW^]

Ba^eWQR�5WbP^d]cb�̿�4dbc^\Ra�>^hMZch

A_cW\WjR�S^a�M�?^OWZR�EPaRR]

?MYR�K̂ da�BV^]R�@d\ORa�4ZWPYMOZR

Try a Simple Text Campaign
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Tactic 1: Employ Progressive Profiling Forms

)RUPV�RQ�D�PRELOH�GHYLFH�FDQ�EH�H[WUHPHO\�IUXVWUDWLQJ��7KH�ÀHOGV�DUH�

XVXDOO\�WRR�VPDOO��DQG�\RX�HQG�XS�FOLFNLQJ�WKH�ZURQJ�OLQH��$OVR��WKH�IRUPV�

DUH�XVXDOO\�PXFK�ORQJHU�WKDQ�\RX�ZDQW�WKHP�WR�EH��$QG�OHW·V�EH�KRQHVW��

DV�D�XVHU��EHFDXVH�RI�WKHVH�OLPLWDWLRQV��\RX�ZLOO�OLNHO\�WXUQ�WR�DQRWKHU�

ZHEVLWH�WKDW�GRHVQ·W�UHTXLUH�VXFK�D�KHDY\�IRUP�H[SHULHQFH��

%XW�DV�PDUNHWHUV��ZH�GRQ·W�ZDQW�WR�JHW�ULG�RI�D�IRUP��)RUPV�DUH�WKH�FRUH�

RI�FRQYHUVLRQ�RQ�ZHESDJHV�

7KDW·V�ZKHUH�SURJUHVVLYH�SURÀOLQJ�FRPHV�LQ�

3URJUHVVLYH�SURÀOLQJ�WHFKQRORJ\��D�IHDWXUH�WKDW�LV�XVXDOO\�DQ�H[WHQVLRQ�RI�

G\QDPLF�IRUP�ÀHOGV��DOORZV�\RX�WR�VHW�XS�LWHUDWLYH�IRUPV�WKDW�HQDEOH�\RX�

WR�GHVLJQDWH�ZKLFK�TXHVWLRQV�DSSHDU�EDVHG�RQ�ZKDW�\RX�DOUHDG\�NQRZ�

DERXW�D�SDUWLFXODU�OHDG��7KDW�ZD\��HYHU\�WLPH�D�OHDG�ÀOOV�RXW�D�IRUP��\RX�

DUH�SURJUHVVLYHO\�FROOHFWLQJ�YDOXDEOH�QHZ�LQIRUPDWLRQ�DERXW�WKHP�ZKLOH�

NHHSLQJ�\RXU�IRUPV�VKRUW�DQG�HDV\�WR�FRPSOHWH��7KLV�HQDEOHV�\RX�WR�

EXLOG�XS�WKH�DPRXQW�RI�LQIRUPDWLRQ��RU�LQWHOOLJHQFH��\RX�FROOHFW�DERXW�\RXU�

LQGLYLGXDO�OHDGV�ZLWKRXW�FDXVLQJ�PRUH�IULFWLRQ�LQ�WKH�FRQYHUVLRQ�SURFHVV�

8OWLPDWHO\��SURJUHVVLYH�SURÀOLQJ�WHFKQRORJ\�HQDEOHV�\RX�WR�FROOHFW�WKH�

right information from your leads at the right times.

%\�KRVWLQJ�SURJUHVVLYH�IRUPV�RQ�\RXU�ZHE�FRQWHQW��\RX�RSWLPL]H�\RXU�

PRELOH�SUHVHQFH�IRU�VKRUWHU�IRUPV�DQG�KLJKHU�FRQYHUVLRQV�



GENERATE LEADS WITH MOBILE MARKETING18

WWW.HUBSPOT.COM

Tactic 2: Create Simple Calls-to-Action

:KHQ�FUHDWLQJ�&7$V�IRU�\RXU�ZHEVLWH��WKLQN�DERXW�KRZ�WKH\�ZLOO�DSSHDU�

RQ�GLIIHUHQW�GHYLFHV��<RX�PD\�QRW�ZDQW�WKH�PRVW�YLVXDOO\�KHDY\�GHVLJQ�DV�

WKDW�FRXOG�EH�GLVWUDFWLQJ�RQ�WKH�VPDOO�VFUHHQ�RI�D�PRELOH�GHYLFH�RU�WDEOHW��

%XW�\RX�GR�ZDQW�DQ�LPDJH�ZLWK�FOHDU��UHDGDEOH�WH[W��7KDW�PHDQV�VKRUW��

WR�WKH�SRLQW�&7$V�WKDW�JHW�\RXU�PHVVDJH�DFURVV�TXLFNO\�ZLWK�RQO\�D�IHZ�

words.

In both examples, 
cVR�4F2b�MaR�PZRMa�
and easy to read. 
The text is short 
but to the point.
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Tactic 3: Provide Discounts & Customer Loyalty
$QRWKHU�ZD\�WR�PHDVXUH�\RXU�PRELOH�SUHVHQFH�LV�WKURXJK�GLVFRXQWV�DQG�

SURPRWLRQV�WKDW�ZLOO�EH�UHGHHPHG�WKURXJK�PRELOH�GHYLFHV��7KLV�FDQ�EH�LQ�

WKH�IRUP�RI�SURPR�FRGHV��FXVWRPHU�OR\DOW\�GLVFRXQWV��RU�HYHQ�RQ�ORFDWLRQ�

VSHFLDOV�

/HW·V�WDNH�.LQJV�LQ�%RVWRQ�DV�DQ�H[DPSOH��.LQJV�LV�DQ�HQWHUWDLQPHQW�

IDFLOLW\�ZLWK�ERZOLQJ�ODQHV��SRRO�WDEOHV��EDUV��DQG�D�IXOO�VHUYLFH�UHVWDXUDQW��

.LQJV�PDNHV�LW�FOHDU�WR�FXVWRPHUV�HQWHULQJ�WKH�IDFLOLW\�WKDW�LI�WKH\�OLNH�WKH�

.LQJV�)DFHERRN�3DJH��WKH\�ZLOO�UHFHLYH�IUHH�VKRH�UHQWDOV�IRU�WKDW�GD\��6R�

RI�FRXUVH��PDQ\�FXVWRPHUV�SXOO�RXW�WKHLU�PRELOH�GHYLFH��JR�WR�)DFHERRN��

and like the Kings page. 

.LQJV�FUHDWHG�D�VPDOO��EXW�HIIHFWLYH��VHQVH�RI�OR\DOW\�ZLWK�LWV�FXVWRPHUV�

E\�KDYLQJ�WKHP�OLNH�LWV�)DFHERRN�SDJH�ZLWK�WKHLU�PRELOH�GHYLFHV��

$IWHU�WKH\�GR�WKDW��WKH�.LQJV�VRFLDO�PHGLD�WHDP�FDQ�QXUWXUH�WKHLU�QHZ�

)DFHERRN�OHDGV�DQG�NHHS�WKHP�FRPLQJ�EDFN�WR�WKH�EXVLQHVV�

Now that Kings has 
Pdbc^\Rabͭ�\^OWZR�
]d\ORab͜�cVRh�PM]�
text them additional 
^ŪRab�M]Q�QWbP^d]cb͙
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Tactic 4: Optimize Content for a Mobile Screen

7KLQN�DERXW�WKH�VLWXDWLRQV�DQG�SODFHV�\RX�KDYH�EHHQ�LQ�ZKHQ�\RX�SXOO�

RXW�\RXU�SKRQH�WR�UHDG�DQ�DUWLFOH�RU�FKHFN�\RXU�HPDLO��7\SLFDOO\��\RX�RQO\�

have a few minutes and are trying to kill time. You may be waiting for the 

QH[W�VXEZD\�WR�FRPH�RU�DW�WKH�GRFWRU·V�RIÀFH��(LWKHU�ZD\��\RX�RQO\�KDYH�

D�VKRUW�SHULRG�RI�WLPH�WR�FRQVXPH�WKH�FRQWHQW��DQG�\RX�GRQ·W�ZDQW�WKH�

FRQWHQW�ÁRRGHG�ZLWK�ÀOOHU�ZRUGV�DQG�ÁXII�

:KHQ�\RX�NQRZ�\RX�DUH�ZULWLQJ�IRU�D�PRELOH�DXGLHQFH��WKHUH�DUH�D�IHZ�

UXOHV�WR�OLYH�E\��)LUVW��IURQWORDG�\RXU�FRQWHQW�LQ�FDVH�SHRSOH�GR�QRW�JHW�WR�

WKH�ERWWRP�RI�WKH�DUWLFOH��'RQ·W�SXW�WKH�SXQFK�OLQH�RI�WKH�DUWLFOH�LQ�WKH�ODVW�

OLQH��0DNH�VXUH�SHRSOH�XQGHUVWDQG�WKH�SXUSRVH�RI�WKH�DUWLFOH�IURP�WKH�

start.

1H[W��PDNH�WKH�FRQWHQW�HDV\�WR�GLJHVW��%ROG�\RXU�KHDGOLQHV��0DNH�WKHP�

short and tweetable. Do not write for the purpose of writing, but write 

FRQFLVHO\��

)LQDOO\��$�%�WHVW�VRPH�RI�\RXU�FRQWHQW�WR�VHH�ZKDW�SHUIRUPV�EHWWHU��'RHV�

\RXU�DXGLHQFH�OLNH�OLVWV"�'R�WKH\�OLNH�´KRZ�WRµ�DUWLFOHV"�:KDW�DUH�WKH\�

PRVW�OLNHO\�WR�IXOO\�UHDG��HVSHFLDOO\�RQ�D�PRELOH�GHYLFH"�
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:KHQ�VRPHRQH�SLFNV�XS�WKHLU�PRELOH�SKRQH��WKH\�DUH�JRLQJ�WR�WDNH�DQ�

DFWLRQ��:KHWKHU�WKDW·V�RSHQLQJ�DQ�DSS��VHDUFKLQJ�IRU�D�FRPSDQ\��RU�

VLPSO\�WH[WLQJ�D�IULHQG��WKH\�DUH�PXFK�PRUH�DFWLRQ�RULHQWHG�ZKHQ�RQ�WKHLU�

SKRQH�YHUVXV�D�WDEOHW�RU�GHVNWRS�FRPSXWHU�

.QRZLQJ�WKLV��FRQVLGHU�KRZ�\RX�FDQ�JHW�\RXU�SRWHQWLDO�YLVLWRUV�WR�WKH�

SRLQW�RI�FRQYHUVLRQ�IDVWHU��DQG�PDNH�LW�DV�HDV\�DV�SRVVLEOH�WR�GR�WKDW��

2QH�WHFKQLTXH�LV�PDNLQJ�VXUH�\RXU�SKRQH�QXPEHU�LV�FOLFNDEOH on your 

ZHEVLWH��%\�GRLQJ�VR��\RXU�FXVWRPHUV�GR�QRW�KDYH�WR�FRS\�DQG�SDVWH�RU�

PHPRUL]H�\RXU�SKRQH�QXPEHU����WKH\�MXVW�FOLFN�RQ�LW�DQG�DUH�LQVWDQWO\�

GLDOLQJ��5HPHPEHU�WKDW�WKH�IHZHU�FOLFNV�\RX�QHHG�WR�FRPSOHWH�DQ�DFWLRQ��

WKH�PRUH�OLNHO\�\RX�ZLOO�KDYH�VRPHRQH�FRPSOHWH�DQ�DFWLRQ�UDWKHU�WKDQ�

ERXQFLQJ�RII�\RXU�VLWH�

Tactic 5: Make Your Phone Number Clickable

;S�;�fM]c�c^�PMZZ�cVR�
4VRRbRPMYR�7MPc^ah͜�
MZZ�;�]RRQ�c^�Q^�Wb�PZWPY�
the number on their 
website. The option to 
PMZZ�W\\RQWMcRZh�_^_b�
up making it easier for 
\R�c^�P^\_ZRcR�cVR�PMZZ͙

http://blog.hubspot.com/marketing/buyer-behavior-mobile-marketing-ht
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,Q�DGGLWLRQ�WR�RSWLPL]LQJ�\RXU�H[SHULHQFH�IRU�PRELOH��PRELOH�GHYLFHV�DOVR�

RSHQ�WKH�RSSRUWXQLW\�WR�VWDUW�WH[W�PHVVDJH�FDPSDLJQV��:KLOH�PDUNHWHUV�

KDYH�JURZQ�DFFXVWRPHG�WR�FKDQQHOV�VXFK�DV�HPDLO��WKHUH�LV�VWLOO�URRP�IRU�

JURZWK�LQ�WKH�606�FKDQQHO�

/HW·V�WDNH�9DQ�+HXVHQ�DV�DQ�H[DPSOH��,�ZDV�LQ�WKH�VWRUH�ZLWK�P\�PRP�

ZKHQ�,�VDZ�D�VLJQ�WR�DXWRPDWLFDOO\�JHW����RII�P\�SXUFKDVH�LI�,�MXVW�WH[WHG�

WKHP��0\�PRWKHU�WKHQ�DVNHG�PH�WR�WH[W�WKH�QXPEHU�VR�VKH�FRXOG�JHW�WKH�

GLVFRXQW�

6LQFH�WKHQ��9DQ�+HXVHQ�KDV�EHHQ�DOHUWLQJ�PH�RQFH�D�PRQWK��ZKLFK�LVQ·W�

D�ORW��ZKHQ�LW�KDV�D�QHZ�GLVFRXQW�RU�GHDO��$V�VRPHRQH�ZKR�KDG�QHYHU�

VKRSSHG�WKHUH��WKHVH�WH[WV�FRQWLQXH�WR�QXUWXUH�PH�DQG�HYHQ�OHG�WR�PH�WR�

JR�EDFN�DQG�EX\�IURP�WKHP�IRU�WKH�ÀUVW�WLPH��:KLOH�,�ZDV�RQFH�D�SURVSHFW�

VLPSO\�LQ�WKH�VWRUH�EHFDXVH�RI�P\�PRWKHU��WKH�FRPSDQ\·V�WH[W�PHVVDJH�

FDPSDLJQ�FRQYHUWHG�PH�LQWR�D�OHDG�DQG��VRRQ�DIWHU��D�FXVWRPHU��

Tatic 6: Try a Simple Text Campaign

Stranger Lead Customer

HM]�:RdbR]ͭb�PM\_MWU]�cda]RQ�\R�Sa^\�M�bcaM]URa͜ �c^�
M�ZRMQ͜�c^�M�Pdbc^\Ra͙
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BEST 
PRACTICES 
IN ACTION: 
UNLOCK 
MOBILE ROI.

CHAPTER

03
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The Real Problem With Mobile

0DQ\�FRPSDQLHV�GRQ·W�UHDOL]H�WKH�LPSRUWDQFH�RI�PRELOH�EHFDXVH�

WKH\�GRQ·W�UHFRJQL]H�WKH�KLJK�FRQYHUVLRQ�UDWHV�WKDW�FRXOG�UHVXOW�IURP�

LPSOHPHQWLQJ�D�UHVSRQVLYH�ZHEVLWH��%XW�WKDW·V�QRW�WKH�DFWXDO�LVVXH�ZH·UH�

IDFLQJ�ZLWK�PRELOH��0RELOH�KDV�D�WUDFNLQJ�SUREOHP��QRW�D�FRQYHUVLRQ�

SUREOHP��&RQYHUVLRQ�UDWHV�DUH�H[WUHPHO\�KLJK��EXW�ZH�DUH�VWLOO�ÀJXULQJ�

RXW�WKH�EHVW�ZD\V�WR�WUDFN�LW�

0RELOH�KDV�LWV�ODUJHVW�LPSDFW�RIÁLQH�WKURXJK�LQ�VWRUH�LQWHUDFWLRQV��SKRQH�

FRQYHUVDWLRQV��DQG�DSS�XVDJH��%XW�DGYHUWLVHUV�DUHQ·W�WUDFNLQJ�WKHVH�

PHWULFV��$FFRUGLQJ�WR�'HORLWWH·V�´7KH�'DZQ�RI�0RELOH�,QÁXHQFHµ�UHSRUW��

�����ELOOLRQ�LQ�UHWDLO�VDOHV�ZHUH�LQÁXHQFHG�E\�PRELOH�LQ���������D�PXFK�

KLJKHU�QXPEHU�WKDQ�ZKDW�LV�UHFRJQL]HG�LQ�DGYHUWLVLQJ�

:LWKLQ�WKH�ODVW�ÀYH�\HDUV��WKHUH�KDV�EHHQ�D�PDMRU�VKLIW�LQ�FRQVXPHU�

KDELWV�ZKHQ�PDNLQJ�VKRSSLQJ�GHFLVLRQV��,Q�WKH�SDVW��FRQVXPHUV�ZRXOG�

UHVHDUFK�RQ�D�GHVNWRS�GHYLFH�DQG�WKHQ�SXUFKDVH�WKH�LWHP�LQ�WKH�VWRUH����

simple, straightforward, and easy to measure.

%XW�QRZ��WKHUH�DUH�WRQV�RI�ZD\V�IRU�FRQVXPHUV�WR�FRQYHUW�XVLQJ�WKHLU�

PRELOH�GHYLFHV��1RW�RQO\�GR�WKHVH�RSWLRQV�DOORZ�IRU�EHWWHU�XVDELOLW\�DQG�

LQWHUDFWLRQ�EHWZHHQ�FRQVXPHUV�DQG�EXVLQHVVHV��EXW�LW�DOVR�DOORZV�IRU�

XQLTXH�RSSRUWXQLWLHV�IRU�DGYHUWLVHUV�DQG�VDYY\�FRPSDQLHV����ERWK�RIÁLQH�

and online. 
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1
A]ZW]R�͹�A]͹5ReWPR�4^]eRabW^]

0RVW�EXVLQHVVHV�DOORZ�FRQVXPHUV�WR�SXUFKDVH�GLUHFWO\�

ZKLOH�XVLQJ�WKHLU�PRELOH�GHYLFH��:KHWKHU�WKH\�DUH�

using the mobile website or a mobile app, users 

VKRXOG�EH�DEOH�WR�HDVLO\�SXUFKDVH�DQ�LWHP��,GHDOO\��LW�

VKRXOG�EH�MXVW�DV�HDV\�WR�SXUFKDVH�RQ�PRELOH�DV�LW�LV�RQ�

D�GHVNWRS�GHYLFH��,Q�IDFW������RI�XVHUV�VDLG�WKDW�LI�WKH\�

GLGQ·W�ÀQG�ZKDW�WKH\�ZHUH�ORRNLQJ�IRU�ULJKW�DZD\�RQ�D�PRELOH�VLWH��WKH\�

ZRXOG�WXUQ�WR�FRPSHWLWLRQ��*RRJOH·V�´7KH�)XOO�9DOXH�RI�0RELOHµ�UHSRUW���

7KH�HDVLHU�LW�LV�WR�FRQYHUW�RQ�D�ZHEVLWH��WKH�PRUH�OLNHO\�FRQVXPHUV�ZLOO�

QRW�WXUQ�WR�D�FRPSHWLWRU��

,W·V�DOVR�YHU\�LPSRUWDQW�WR�EXLOG�D�ZHEVLWH�DQG�FRQVWDQWO\�LWHUDWH�RQ�WKH�

RULJLQDO�GHVLJQ�DQG�XVDELOLW\��$V�DQ�H[DPSOH��������)/2:(56�KDG�D�

PRELOH�ZHEVLWH�EXW�RQO\�XSGDWHG�WKH�ÁRZ�DQG�GHVLJQ��$V�D�UHVXOW��WKHUH�

ZDV�����PRUH�WLPH�VSHQW�RQ�WKH�QHZ�PRELOH�VLWH�

Website 
on 

mobile

Mobile 
optimized 

site on 
mobile
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2
Online - Mobile Apps

,Q�WKH�ODVW�IHZ�\HDUV��DSSV�KDYH�EHFRPH�PRUH�DQG�

PRUH�HQJDJLQJ�DQG�LQWHUDFWLYH��$V�RI�-XQH�������

����RI�8�6��VPDUWSKRQH�RZQHUV�VDLG�WKH\�KDYH�XVHG�

PRELOH�FRPPHUFH�DSSV��1LHOVHQ���$SSV�KDYH�EHFRPH�

UHVRXUFHIXO�DQG�HDV\�WR�XVH��7\SLFDOO\��\RX�FDQ�PDNH�D�

SXUFKDVH�LQ�DURXQG�WZR�VWHSV��PDNLQJ�WKHVH�DSSV�HIÀFLHQW�

alternatives to mobile websites.

$SSV�PDNH�D�FXVWRPHU·V�OLIH�HDVLHU��ZKLFK�LV�ZK\�WKHUH�LV�VXFK�KLJK�

DGRSWLRQ�RI�WKHP��)RU�H[DPSOH��3ULFHOLQH�UHFRJQL]HG�WKDW�����RI�WKHLU�

hotel reservations were booked less than a day before their arrival. They 

took this information made their mobile app easy for booking rooms on 

the go.

BaWPRZW]Rͭb�
mobile 

optimized 
Rg_RaWR]PR
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$V�DQRWKHU�H[DPSOH��:DOJUHHQV�XVHV�LWV�DSS�WR�

UHÀOO�SUHVFULSWLRQV�DQG�VHQG�RXW�FRXSRQV��7KH�

FRPSDQ\�QRZ�FRPSOHWHV�����RI�DOO�SUHVFULSWLRQ�

UHÀOOV�ZLWK�PRELOH�GHYLFHV�DQG�VHQGV�RXW�PRUH�WKDQ�

��PLOOLRQ�WH[W�DOHUWV��

0HDQZKLOH��6WDUEXFNV�WRRN�LWV�OR\DOW\�FDUGV�DQG�

JLIW�FDUGV�DQG�SXW�WKHP�RQ�DQ�HDV\�WR�XVH�PRELOH�

GHYLFH��,Q�DGGLWLRQ�WR�SXUFKDVLQJ�LWHPV�XVLQJ�\RXU�

VPDUWSKRQH��\RX�FDQ�ORFDWH�QHDUE\�VWRUHV��UHORDG�

\RXU�6WDUEXFNV�FDUG��DQG�VKDUH�\RXU�SXUFKDVHV�

RQ�VRFLDO�PHGLD��0RUH�WKDQ�D�PLOOLRQ�VPDUWSKRQH�

RZQHUV�XVH�WKH�DSS�EHFDXVH�VLPLODU�WR�WKH�RWKHU�

FRPSDQLHV��LW�PDNHV�WKHLU�OLIH�HDVLHU��6ROYLQJ�

SUREOHPV�IRU�WKH�FXVWRPHU�LV�WKH�NH\�KHUH�

:RZ_SdZ�bRP^]QMah�
4F2�WS�OMaP^QR�
PMdbRb�WbbdRb
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3
AųW]R�͹�4ZWPY͹c^͹4MZZ

%HOLHYH�LW�RU�QRW��VRPH�FXVWRPHUV�VWLOO�ZDQW�DQ�

HDV\�ZD\�WR�PDNH�FDOOV�WR�D�EXVLQHVV�XVLQJ�WKHLU�

VPDUWSKRQHV��3HRSOH�DUH�FRQVWDQWO\�RQ�WKH�JR�

DQG�PD\�QRW�KDYH�WLPH�WR�ÀOO�RXW�D�IRUP�DQG�ZDLW�IRU�

VRPHRQH�WR�JLYH�WKHP�D�FDOO�EDFN��6RPHWLPHV��PDNLQJ�D�

TXLFN�SKRQH�FDOO�LV�WKH�EHVW�VROXWLRQ�

&RPFDVW�UHFRJQL]HG�WKLV�DQG�PDGH�LW�HDV\�IRU�PRELOH�XVHUV�WR�FKHFN�

VHUYLFH�DYDLODELOLW\�DQG�JHW�DVVLVWDQFH�E\�

providing its phone number on its mobile site 

DQG�LQ�LWV�VHDUFK�DGV��7KH�FRPSDQ\�EXLOW�D�

PRELOH�DG�H[WHQVLRQ�WKDW�DOORZHG�SHRSOH�WR�FDOO�

GLUHFWO\�IURP�WKH�VHDUFK�UHVXOWV��$V�D�UHVXOW��

&RPFDVW�JRW�D������KLJKHU�FOLFNWKURXJK�UDWH�

WKDQ�GHVNWRS�VHDUFK�DGV�

7KLV�VKRZV�MXVW�KRZ�YDOXDEOH�LW�LV�WR�KHOS�

your mobile users by providing them with 

the information that you want them to have 

and know they are looking for. Guiding them 

WRZDUG�D�SXUFKDVLQJ�GHFLVLRQ�WKURXJK�PRELOH�

FDQ�KHOS�\RXU�EXVLQHVV�ZKLOH�FUHDWLQJ�FUHDWH�

KDSSLHU�FXVWRPHUV�
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4
A]ZW]R�͹�4a^bb͹5ReWPR

+DYH�\RX�HYHU�VWDUWHG�ORRNLQJ�IRU�D�SURGXFW�RQ�\RXU�

SKRQH�GXULQJ�\RXU�OXQFK�EUHDN�DQG�WKHQ�KDG�WR�FRPH�

EDFN�WR�\RXU�GHVN�WR�ÀQDOL]H�\RXU�SXUFKDVH�DW�\RXU�

FRPSXWHU"�:HOO��WKLV�LV�DQ�LPSRUWDQW�SDUW�RI�PRELOH�

FRQYHUVLRQV��,W�WXUQV�RXW�WKDW�����RI�SHRSOH�XVH�PXOWLSOH�

VFUHHQV�VHTXHQWLDOO\�WR�DFFRPSOLVK�D�WDVN�RYHU�WLPH�

�*RRJOH���.HHS�WKLV�FURVV�GHYLFH�SXUFKDVLQJ�ÁRZ�LQ�PLQG�ZKHQ�EXLOGLQJ�

your mobile strategies. 

5
AųW]R�͹�;]͹Ec^aR

0RELOH�XVHUV�DUH��ZHOO��PRELOH��7KH\�GRQ·W�KDYH�WLPH�

WR�VORZ�GRZQ��DQG�LW·V�HVVHQWLDO�WKDW�WKH\�KDYH�LQWHUQHW�

DFFHVV�ZKHQ�WKH\�DUH�LQ�VWRUHV��7KLV�DOORZV�WKHP�WR�

FKHFN�FRPSHWLWLYH�SULFLQJ�EXW�DOVR�PDNH�RWKHU�LQIRUPHG�

GHFLVLRQV�EHIRUH�PDNLQJ�D�SXUFKDVH��,W�DOVR�JLYHV�

DGYHUWLVHUV�WKH�RSSRUWXQLW\�WR�LQWHUDFW�ZLWK�FXVWRPHUV�ZLWK�

D�YHU\�KLJK�LQWHQW�RI�SXUFKDVH��

)RU�H[DPSOH��7�0RELOH�XVHG�VHDUFK�DGV�ZLWK�ORFDWLRQ�H[WHQVLRQV�WR�

UHDFK�XVHUV�FORVH�WR�LWV�VWRUH�ORFDWLRQV��%\�GRLQJ�WKLV��LW�ZDV�DEOH�WR�GULYH�

��������FOLFNWKURXJKV�ZLWK�D�FOLFNWKURXJK�UDWH�RI������%\�GRLQJ�WKLV��

7�0RELOH�ZDV�DEOH�WR�LQWHUDFW�ZLWK�FXVWRPHUV�ZKR�ZHUH�FORVH�WR�PDNLQJ�

D�GHFLVLRQ�EXW�QHHGHG�DQRWKHU�SXVK�WR�JHW�WKHUH�
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Assigning Value to Mobile 

(YHQ�WKRXJK�ZH�DUH�LQ�WKH�HDUO\�VWDJHV�RI�FDOFXODWLQJ�PRELOH�52,��

WKHUH�DUH�VRPH�FRPSDQLHV�ZKR�KDYH�PDGH�LW�D�SULRULW\�WR�ÀJXUH�RXW�WKH�

EHQHÀWV�RI�WKHLU�PRELOH�SUHVHQFH��/HW·V�ORRN�DW�$GLGDV�DV�D�FDVH�VWXG\�

$GLGDV�ZRUNHG�ZLWK�L3URVSHFW�WR�ÀJXUH�RXW�ZKHWKHU�RU�QRW�WKH\�ZHUH�

JHWWLQJ�D�SRVLWLYH�52,�IURP�WKHLU�PRELOH�DSS��3UHYLRXVO\��WKH�FRPSDQ\�

WULHG�WR�FDOFXODWH�LWV�PRELOH�52,�DQG�PDGH�WKH�DVVXPSWLRQ�WKDW�RQH�LQ�

HYHU\�ÀYH�SHRSOH�ZKR�FOLFNHG�RQ�WKH�´)LQG�D�6WRUHµ�RSWLRQ�DFWXDOO\�ZHQW�

into the store. 

'DWD�VKRZHG�����RI�SHRSOH�ZKR�FRPH�LQWR�DQ�

$GLGDV�VWRUH�PDNH�D�SXUFKDVH��7KH�DYHUDJH�

RUGHU�YDOXH�RI�WKHVH�SXUFKDVHV�LV������:KHQ�

HYDOXWDWLQJ�WKHVH�ÀJXUHV��WKRXJK��$GLGDV�DQG�

L3URVSHFW�WRRN�LQWR�DFFRXQW�WKDW�LI�VRPHRQH�

LV�DFWLYHO\�ORRNLQJ�DW�WKH�$GLGDV�PRELOH�DSS�

DQG�VHDUFKLQJ�IRU�D�VSHFLÀF�SURGXFW��WKH\�

SUREDEO\�KDYH�D�PXFK�KLJKHU�LQWHQW�WR�SXUFKDVH��

&RQVLGHULQJ�DOO�WKHVH�IDFWRUV��WKH\�HVWLPDWHG�

WKDW�WKDW�WKHUH�ZRXOG�EH�D�����FRQYHUVLRQ�UDWH�

DQG�DQ�����DYHUDJH�RUGHU�YDOXH�IRU�YLVLWRUV�ZKR�

started on the mobile app. 

$IWHU�FRQVLGHULQJ�DOO�RI�WKHVH�IDFWRUV��$GLGDV�DQG�L3URVSHFW�FRQFOXGHG�

WKH\�FRXOG�DVVLJQ�������SHU�VWRUH�ORFDWRU�FOLFN��D�PXFK�KLJKHU�YDOXH�WKDQ�

WKH\�KDG�RULJLQDOO\�H[SHFWHG�

CASE STUDY
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What this means for your business

It is easy to see other businesses adopting mobile strategies, but where 

GR�EXVLQHVVHV�WKDW�GR�QRW�KDYH�D�PRELOH�SUHVHQFH�\HW�HYHQ�VWDUW"�)LUVW�

DQG�IRUHPRVW��XQGHUVWDQGLQJ�KRZ�PRELOH�LQÁXHQFHV�\RXU�FRQVXPHUV·�

FXUUHQW�SDWK�WR�SXUFKDVH�LV�LPSRUWDQW��<RX�OLNHO\�KDYH�D�ZHDOWK�RI�GDWD�

WKDW�GHWDLOV�\RXU�FXVWRPHUV�EHKDYLRU�SDWWHUQV�ZKHQ�PDNLQJ�D�SXUFKDVH�

DQG�KRSHIXOO\�XQGHUVWDQG�WKH�F\FOH�WKH\�JR�WKURXJK�EHIRUH�FRPSOHWLQJ�

D�SXUFKDVH��7KXV��LW·V�YLWDO�WR�XVH�WKDW�LQIRUPDWLRQ�DFFRUGLQJO\�ZKHQ�

FUHDWLQJ�\RXU�PRELOH�VWUDWHJ\�

1H[W��WKLQN�DERXW�WKH�GLIIHUHQW�FRQYHUVLRQ�W\SHV�\RX�FDQ�PHDVXUH�LQ�

PRELOH��,I�\RX�KDYH�DQ�DSS��FRQVLGHU�ZKDW�\RX�DOUHDG\�NQRZ�DERXW�KRZ�

XVHUV�DUH�LQWHUDFWLQJ�ZLWK�LW�DQG�ZKDW�IHDWXUHV�WKH\�DUH�XVLQJ�ZKHQ�

WKH\�DUH�UHDG\�WR�EX\�YHUVXV�MXVW�H[SORULQJ�\RXU�FRPSDQ\��7KLQN�DERXW�

ZKDW�\RXU�FXVWRPHUV�DUH�GRLQJ�ZKHQ�WKH\�DUH�EURZVLQJ�RQ�WKHLU�PRELOH�

GHYLFHV��&RQVLGHU�ZKHWKHU�RU�QRW�\RXU�FXVWRPHUV�XVH�PXOWLSOH�GHYLFHV�

EHIRUH�PDNLQJ�D�SXUFKDVH��7KHUH�PD\�DOVR�EH�D�IHZ�RWKHU�FRQYHUVLRQ�

SDWKV�\RXU�FXVWRPHUV�WDNH�WKDW�\RX�KDYHQ·W�FRQVLGHUHG�\HW��EXW�WKH\�

VKRXOG�EH�LQFOXGHG�LQ�\RXU�PHDVXUHPHQWV�ZKHQ�GUDIWLQJ�D�PRELOH�

strategy.

Finally, work with your team to assign values to these new kinds of 

FRQYHUVLRQV��:H�KDYH�D�ORQJ�ZD\�WR�JR�EHIRUH�PHDVXULQJ�E\�PRELOH�

LV�SHUIHFW��EXW�WKHUH�LV�D�ORW�WKDW�FDQ�EH�GRQH�LQ�WKH�PHDQWLPH�WR�JHW�

DQ�HVWLPDWH�RI�LWV�52,��$IWHU�WKDW��\RX�FDQ�JHW�FUHDWLYH�ZLWK�VRPH�QHZ�

PRELOH�VWUDWHJLHV�WKDW�\RX�FDQ�LQFRUSRUDWH�WR�LQFUHDVH�\RXU�FRQYHUVLRQ�

UDWH��%XW�ÀUVW��FRQFHQWUDWH�RQ�SLQSRLQWLQJ�\RXU�FXVWRPHUV·�SDWKV�VR�\RX�

FDQ�TXDQWLI\�\RXU�PRELOH�VWUDWHJ\�
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Your business may be having trouble measuring the value of your 

PRELOH�SUHVHQFH�ULJKW�QRZ��EXW�DIWHU�VRPH�FDUHIXO�FDOFXODWLQJ��\RX�FDQ�

DFWXDOO\�ÀJXUH�RXW�WKH�DFFXUDWH�52,��

&RQVLGHU�WKH�GLIIHUHQW�FRQYHUVLRQ�W\SHV�\RX�FDQ�PHDVXUH�LQ�PRELOH�DQG�

KRZ�WKDW�UHODWHV�WR�\RXU�EXVLQHVV��$UH�\RX�PDLQO\�XVLQJ�DQ�DSS"�$UH�\RX�

XVLQJ�D�PRELOH�VLWH"�:KDW�RSWLRQV�DQG�RU�EXWWRQV�DUH�EHLQJ�FOLFNHG�WKH�

PRVW�RIWHQ"�:KDW�SDWWHUQV�GR�\RX�NQRZ�DERXW�\RXU�FXVWRPHUV�WKDW�FDQ�

KHOS�\RX�DVVLJQ�YDOXHV�WR�WKHLU�DFWLRQV"�:KDW�GDWD�GR�\RX�DOUHDG\�KDYH�

WKDW�FDQ�EH�DSSOLHG�WR�\RXU�PRELOH�SUHVHQFH"�

7R�OHDUQ�PRUH��FKHFN�RXW this blog post RQ�EHVW�SUDFWLFHV�IRU�VXFFHHGLQJ�

with mobile from the Google blog.

CONCLUSION: 

7W]MZb�cV^dUVcb�^]�\^OWZR�
marketing.

http://adwords.blogspot.com/2013/10/best-practices-for-succeeding-with.html
http://adwords.blogspot.com/2013/10/best-practices-for-succeeding-with.html
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Part content system, part personalization engine. HubSpot’s COS 
PZ�[OL�ÄYZ[�PU[LNYH[LK�^LIZP[L��ISVN��HUK�SHUKPUN�WHNL�Z`Z[LT�
[V�IL�VW[PTPaLK�MVY�TVIPSL�YPNO[�V\[�VM�[OL�IV_��-\SS`�PU[LNYH[LK�
^P[O�L]LY`�THYRL[PUN�JOHUULS��P[�HKHW[Z�[V�LHJO�]PL^LY»Z�\UPX\L�
JVU[L_[�

DELIVER THE MOST PERSONAL 
WEB EXPERIENCE POSSIBLE. 
NO MATTER THE DEVICE.

CLICK HERE TO LEARN MORE
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