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In 2007 U.S. branch of the World Society for the Protection of Animals 
(WSPA-USA) was looking to ramp up its online advocacy e!orts and build a 
base of new supporters.  

WSPA joined forces with Care2 and launched an online petition campaign via Care2’s Petition Site to rally 
citizens around the Universal Declaration on Animal Welfare. The campaign inspired political leaders, 
organizations and individuals to treat animals better and have a long-term impact on the welfare of billions 
of animals worldwide. 

“These new list members have helped 
recruiting e!orts to be more productive 
going forward,” said Emily Bersin, Digital 
Manager at WSPA.  The return from these new 
members is even more impressive, she said. 
Through donations from the new members, 
WSPA broke even on its investment within the 

first nine months, and between the start of the 
campaign in 2007 and July 2010, 6% of the new 
members had made at least one donation. Very 
few members recruited through the Care2 
campaign have unsubscribed, and this group 
continues to respond very well to advocacy 
actions, said Bersin.

WSPA sta!ers who worked on the project “rave about how fast and 
e"cient the Care2 team were, and how quickly our organization was 
able to meet our name acquisition goals,” said Bersin. “Thanks Care2!” 

Care2’s strategic onl ine campaigns, 
completely customized to WSPA’s advocacy 
and recruitment goals, ran for two month-
long periods, at di!erent times of the year.

In just a short time period, WSPA 
doubled its database of members to 
about 100,000 online supporters. 

THE SOLUTION: 

THE RESULTS: 
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For years, WSPA-USA had mainly used traditional 
communications and fundraising channels such as 
direct mail to drive petitions and actions, but the 
results had been lackluster.

THE CHALLENGE: 


