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Opioid-induced constipation (OIC) was a large and relatively untapped market, drawing attention
from several pharmaceutical companies. A major pharmaceutical company needed to enroll
three clinical studies on time, or earlier, to maintain its competitive advantage over contending
investigational compounds. Successful enrollment was critical—not only as a much-needed
treatment option for patients suffering with OIC, but as an important building block for the
company’s future by becoming their first marketed compound.
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CHALLENGES
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The campaign needed to bring
constipation to the forefront of the
conversation for an audience whose
primary concern was pain
management.

Success hinged on shifting the
mindset of physicians who were
often likely to refer patients to overthe-counter laxatives.

The campaign needed to help sites
balance and manage the high
volume of patients expected to
express interest in study
participation.

COMPOSE Study
OPIOID-INDUCED CONSTIPATION

KEY TAKEAWAY

KEY TACTICS

Television

7,107 Referrals
Paid Search

Facebook

Streaming Radio

Direct Traffic

BBK’s multi-channel marketing campaign generated 7,107 highly qualified
referrals from over 20 countries. Patient response to outreach was robust—
helping the program achieve enrollment ahead of schedule by a cumulative
208 days and at a $129 cost-per-referral (CPR), an overall cost savings of
nearly 60% compared to a previous campaign targeting a similar demographic.
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TELEVISION

PAID SEARCH

FACEBOOK / SOCIAL ADS

DIRECT TRAFFIC

BBK’s national television advertising
campaign came through in a big way
—delivering nearly 1,500 referrals to
eager site staff.

Targeted around side effects of
opioid medications, the paid search
campaign delivered 581 highly
qualified referrals to study sites
across the globe.

BBK’s social advertising strategy
proved effective, with a 2:1 majority
of referrals coming from outside the
United States.

Driven by television and streaming
radio, our study website generated
large amounts of traffic during media
flights, with over 4,500 visitors
completing the study prescreener.
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a causa de medicamentos para el dolor

DE VENTA CON RECETA MÉDICA
QUIZÁ DESEE CONSIDERAR DETENIDAMENTE ESTA OPCIÓN

a causa de medicamentos para el dolor

PARA OBTENER MÁS INFORMACIÓN, HABLE
CON UN MIEMBRO DE NUESTRO EQUIPO DEL ESTUDIO

DE VENTA CON RECETA MÉDICA
PARA OBTENER MÁS INFORMACIÓN,
HABLE CON NUESTRO EQUIPO DEL ESTUDIO.
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