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SAUDER:
Get ready for all of your stereotypes about The Bachelor to be completely disrupted in this next interview with Ben Higgins.  He shared really candidly how reality TV was a huge exercise for him in self-discovery and self-reflection, and now how he’s taken the platform of his personal brand and figured out how to leverage that to impact the world in really exciting ways, so take a look.  It’s race weekend in Indianapolis.  Welcome back.

HIGGINS:
I’m so happy to be here.

SAUDER:
I would love just to learn, as you were growing up in Warsaw, do you think your friends would have predicted that this was the story that would’ve been written about you?

HIGGINS:
Such a good question.  I’ve thought about it, and if anybody when I was growing up would’ve thought ‘that guy’s going to be the bachelor,’ I would’ve questioned them a lot.  I don’t think I ever wanted to grow up with a perception around me that, hey, that guy, one day he’s going to be on reality television.
SAUDER:
What are the things that you find people – like adjectives people append to you and probably the stereotype of The Bachelor that fit and the things that you’re like, “That just feels wrong to me,” like that doesn’t fit, that doesn’t stick?

HIGGINS:
One thing – I’ve done a lot of things really, really bad through this experience.  One thing I think I’ve done fairly well is I haven’t listened to the perceptions and the stereotypes.  I don’t really know what those are.  I get rumors and I get whispers of what those are, and I get senses from people that, hey, this is what the public feels about you.  But one thing I’ve done mostly, and I can talk about how I’ve done that in a second, is just kind of block all that out.  I think if you look at The Bachelor in general, you would expect somebody that maybe had a skillset in dating, that kind of believed they were above the normal fray of people and that kind of walked on water, in a sense.  And for me, I know very quickly that I don’t do any of those things.  I’m not a very skilled dater.  I definitely don’t walk on water.  And one thing that my parents instilled in me and that my friends instill in me is that I’m definitely not the biggest thing out there and I should never even get close to believing that.  And so I think my journey on The Bachelor, or becoming The Bachelor, is a little bit different than maybe what the perception would be.  And I’ve been able to stay with keeping that all blocked out really because of friends and family.  Before all this started, and when I first was told I was going to be the bachelor, I picked five people that I would confide in and listen to, not to say I’d block out all the other stuff, but these are the five people that I will bounce anything off of and I’ll trust them for their honest opinion.  And so with that, it’s pretty clear and clean and easy for me to say what exactly – who exactly am I right now, and they’ll tell me.
SAUDER:
I’d love to hear the preamble of how one gets to a place where you say out loud or a friend says out loud “I’m going to do this.”  Lots of people sit in front of the TV and we’re like, “I’m going to be on The Amazing Race,” but we don’t actually go through the exercise.  So I’d love to know about that.

HIGGINS:
So, if we backtrack, life for me – I came from Indiana University, I moved out to Denver to take a software sales job, and it was a great job.  Life was moving and it was awesome, but I wasn’t happy and I wasn’t feeling purposeful and I wasn’t feeling passionate about anything at the time.  And so The Bachelorette came and said, “Hey, would you ever be interested in participating in the show?”  And I at first was kind of thrown back and thought ‘not real people do this,’ but as I thought about it, life wasn’t exactly going in a direction that I really wanted to continue it going down, you know?  And so I thought, ‘is there any good reason for me not to?’  Outside of anything that I might disagree with from the show or anything that doesn’t make sense in the world that I thought I was going to live in, you know, coming from Indiana, the one issue was that I was very – my world was pretty small.  I came from northern Indiana.  There’s not a lot of diversity.  There’s not a lot of different opinions.  Everybody kind of believes and thinks and does the same thing.  And so for me, when The Bachelorette came, I thought, ‘well, this is going to rock my world,’ and I knew I needed it.  So I just said yes, not knowing, you know, that four years later it’d be such a part of my story and a part of my life.  And so to answer your question, I just had to say yes because there wasn’t a good reason to say no, at least not that I could think of.  

SAUDER:
One of my world views is that part of life is understanding and learning what are things that I’m good at, what are the things that make me magnetic as a person, so that I know what to step in to.  What do you perceive, or what have you learned about yourself either through the process or as you look at something like The Bachelorette and then saying “How did I – How was I perceptible to you in the world?  You know, of all the people walking around, why did you – how did I stand out?”  What have you learned about yourself?  And sometimes it can feel uncomfortable to talk about yourself in a positive light, but I think that’s part of life, is discovering these are the things I’m good at.

HIGGINS:
Yeah, I actually – it’s just – I had an email written to me the other day and says “Thank you for redefining what it means to be masculine.”  And I at the time didn’t quite get it, so I emailed her back and I said, “What do you mean?  Please explain.”  And she said, “You’ve never been ashamed to cry.  You’ve never been ashamed to talk about where you fall short in front of millions of people.”  Maybe, that doesn’t seem odd to me.  My dad always did it.  My friends always did it.  For me, I think the thing that maybe attracts people the most is the fact that I am relatable.  They know that if we sat down in a room, even though I’ve been on television, that guy’s not any cooler than I am, and he’s just not afraid to say it.  And I think the more and more I’ve spoke about that and the more and more I’ve shared my weaknesses – and I don’t – I mean I have a lot of great things going for me, I know that.  Like I’m not down on myself, I do have a confidence, I’m not beating myself up, but I do fall short in a lot of areas. And I think my just practice in life of getting really used to talking about those weaknesses has actually allowed people to relate more.  And I’ve been around some really strong leaders, impactful people, charismatic people that as soon as I open up the door and say, yeah, you know, I’m just a little secure in this area, they’ll go, “Yeah, me too.”  It kind of just breaks down the walls.  And what I’ve realized is it’s actually kind of my defense mechanism, because as soon as I want to relate with somebody, the quickest way to do it is to talk about where I’m falling short.
SAUDER:
Uh-huh, because vulnerability creates like a connection.

HIGGINS:
Yeah, there’s not one person in this world that isn’t – that doesn’t have insecurities, and they just – some people just don’t feel confident enough to talk about it.

SAUDER:
So as you think about now that you have the attention of, I don’t know, like 4 million people at least on Instagram, or something like that, do you think differently about what their expectations are of you?  Or sort of this line of “my story needs to be interesting, the narrative needs to keep going and there’s not producers creating drama around me naturally, and yet this is parts of who I am?”  How do you think about that?

HIGGINS:
Yeah, I’d say that’s a struggle.  The social media has definitely enhanced people’s view of anybody.  Or it’s allowed a more detailed and intimate look into everybody’s life.  And so for me, I do feel at times like I need to keep up some story or persona or my life needs to be really fun, exciting.  The truth is, now with my full-time job, I sit in my garage that I finished off to make my office most days of the week.  And I sit there and I plug away at my computer and I hustle coffee for a living.  But yes, I do feel that pressure, I guess in short.  And I think a lot of people do.  You see it with a lot of the men and women out there that are influencers on social media; the only time they post a picture is when life is exciting and when life is interesting or when they’re looking their best.  And I guess for me, that’s a huge switch in five years go have my life just being kind of like not boring but just not that exciting.  Posting pictures – I remember, just for example, I was looking back through my Facebook from six years ago before any of this started, and I was posting pictures of like random things around Winona Lake, Indiana, or me riding my bike.  And now if I did that, like I just couldn’t because it would diminish my brand too much, so I have to keep those to myself.
SAUDER:
Do you just know that that’s part of this?  Or do you lament the fact that there’s parts of the impulsivity of things that are kind of taken away from you a bit?

HIGGINS:
Yeah, you know, all this has been really good for me.  It’s enhanced life a ton.  I’m living – I’m literally getting to live my dreams.  But there is the spontaneity and just the freedom to life that has been taken.  You know, from my dating life to my family’s life to my personal life, like I can’t go on a public date right now because if I were and somebody were to write about it or see it, that first date possibly could actually become a headline.  And how much pressure is it on a first date to make it something that is talked about?  Or if my family and I want to go out to dinner, you have to go out knowing that like other people will be joining in on our conversation or they’ll be listening in.  And you know, not that everybody is watching or listening, but it does add a level to my mind of what’s going – you know, just to be aware of what my surroundings are.  I miss that.  I do miss just not having so much pressure on me.  But then again, I think I would miss having that pressure on me more than I would not.
SAUDER:
Yeah, and that’s totally fair.  I think one of the things that was interesting parallel is in what we do at Element Three with marketing and building brands, there are a lot of – I think there’s more awareness that leaders realize people are looking for who they want to work for based on how that leader presents themself on social media and how active they are.  And to some degree, we’re all crafting public personas.  And yours has been a really – I think oftentimes we can learn from the most extreme example of something, like okay, you went from obscurity to you can’t walk through the airport like in a week.  You know, probably after the first episode aired, it’s like – it happens really quickly.  But a lot of people are beginning to think about ‘how do I use my interests, how do I use my ability to tell story, how do I be authentic to who I am and see if that creates a followership so I can influence things I care about.’  So I think it’s interesting to see that.  What advice would you give someone who’s thinking about ‘I think I want to try to do this?’  Not necessarily – maybe it’s join The Bachelor or Bachelorette, but just to begin to put –

HIGGINS:
Created by—

SAUDER:
But we’ll go back – maybe we’ll go back to that one.  Just to try to get some inertia behind their brand.

HIGGINS:
I don’t know necessarily.  I don’t think it’s a formula that somebody’s found that makes people famous or influential.  It’s funny, I say it all the time, I did The Bachelor and now people take me more serious than ever before.  They listen now.  Not that people weren’t listening before, but now people will listen and pay to hear me speak.  And I came out of the ranks of reality television.  No, I love it, it’s great, and there’s hopefully to that than just the fact that, you know, you’re on TV and now people want to hear it.  I think there is.  But I don’t know if life makes sense unless we pursue a passion and purpose.  So anybody wanting to get an influence or have a voice, you already have one.  And I think that’s the thing we all miss.  From whatever level of notoriety you’re in, your friends are watching, your family’s watching, people are watching.  And the way that you’re living your life, people hopefully care about you, and I believe that everybody has somebody at least that cares about them, and people are watching, you’re already influential.  You know, as a Christian myself, there’s a great parable that Jesus talks about where he would leave the 99 sheep to find the one.  And I think what that means is we have to start realizing that just one life, one person, one influence matters.  And so my advice to anybody wanting to pursue that would be find your purpose, find your passion and just go after it.  You might not build a following of millions of people, but your following of 10 could be just as important.  And be confident in that.  So that’s the way I’d want to live my life.
SAUDER:
I think I also hear you saying, when we talked earlier about what are the things that make you magnetic, it’s vulnerability, it’s being willing to talk about emotions, it’s about, as that woman said, redefining masculinity, but in a lot of ways those were things you were practicing before the spotlight was on you.  And I think that that is something, as I’ve watched and talked to different people, that I’ve seen is they’ve practiced in private for years the thing that suddenly makes them famous, but it’s not that that day they started being it; it was that 20, 30, 40 years before that.  

HIGGINS:
Yeah, I mean you can fake it for only so long, right?  I mean that’s the beauty of – actually it’s the beauty of The Bachelor to me.  The first night everybody’s normal.  Everybody’s just even keel and happy to be there and looking for their, you know, looking for their love.  And then a week or two later, you start to see those guards get brought down, you see real personalities come out.  And so it is, in life, and take the TV out of it; in life, you can only be what you believe you should be for so long until your disciplines start to unravel.  And for me, in the house that I grew up in and the things that I always dreamed of being, I’ve practiced this for a long time.  I remember at one point I looked at myself in the mirror – this was in college, and we all have these moments I think – and I looked at myself in this mirror and I said, “You’re not the man you’ve ever wanted to be.”  And I’ll never forget this moment.  It changed my life forever.  And I went back and I prayed and I said, “Okay, it’s time for me to put my stake in the ground and say I’m going to be a better man.”  And from that point forward, it wasn’t like I magically changed to be a better man, but I knew the things that I wanted to exhibit in my life and I wanted to portray.  So I started to practice those, and I started to become very intentional about what I was doing and what I wasn’t doing.  And so I guess for me, it spit me out here.  But that same thought hasn’t changed, like I’m still practicing those things, and I still get convicted when I go off path.

SAUDER:
What did you dream of being when you were little?

HIGGINS:
An NBA basketball player.  Or I really wanted to be a tire salesman.

SAUDER:
Okay, that’s random.

HIGGINS:
No idea why.  Yeah.  My dad sold cellphones and my granddad had a car dealership.  And what I loved about selling cellphones is my dad came home from work and I’d say, “How many cellphones did you sell today?”  And he could give me a tangible number; 5, 6, 100.  And I’d get so excited for him.  And then he moved into orthopedics where like you’re not selling something every day, right?  You’re account managing and it’s a long sale cycle.  So what I missed when my dad moved into orthopedics was the ability to be like, “Dad, how many cellphones did you sell today?  What’s the number?  What can we celebrate?”  And so somehow in my mind, with my granddad having a car dealership and my dad doing cellphones, I was like tires, tires is it.
SAUDER:
That’s awesome.

HIGGINS:
That didn’t work out.  But I still remember me always dreaming that I would be the best tire salesman ever.  

SAUDER:
So would you do The Bachelor again?

HIGGINS:
I don’t know.  It really is a dilemma.  I mean I’m two years out from the season that I did, and I fell in love, I did, with an amazing person and that didn’t work out.  And so unfortunately, two years later, it still defines a lot of my life.  I’m 29, and I don’t know as I enter into my 30s if I want The Bachelor to continue to define my life so much.  But here’s one thing I’ve learned, is the more and more I say no, I’d never do something, and especially in this world, is I end up doing it.  I said I would never do television again and I’m three shows later.  And I’d never date again on TV, and I did.  So I don’t want to sit here and say I never would, but I know that if I did, I would have to feel really confident about that decision, really, really confident.  Right now if you ask me today, “Hey tomorrow you’re start with The Bachelor again, are you ready?”  I would say no, I’m good.  

SAUDER:
So it’s 30 years from now, we’re at like Bachelor 50, and your son comes to you and says, “Dad, I think it would be supercool if like, you know, they did this generational thing, like my dad was The Bachelor and I too,” what do you say?
HIGGINS:
Go for it.

SAUDER:
Really?

HIGGINS:
Yeah, it’s been good for me.  Really, outside of a relationship that really was still good, you know, breakups aren’t always bad, everything has gone really well and it’s enhanced my life.  I mean I get to work for a company now that I never would have dreamed existed, and I believe this and the founders of this believe this as well, it never would’ve existed without The Bachelor, or at least had the legs that it has without The Bachelor.  I never would have had the ability to pursue running for office if it wasn’t The Bachelor.  I never would have met the people I’ve met if it wasn’t for The Bachelor.  There are so many things that have happened in the last three years of my life that it expedited any dreams that I ever thought I would’ve had.  And those are all selfish reasons, right?  The unselfish reasons are that I’ve learned a lot about myself.  If you would have met me four years ago and sat down and talked to me, I would have been just a shell of myself, kind of glossy-eyed and glazy, and I know aloof and just been confused and not able to express emotion or express feelings, but The Bachelor and them just digging at, hey, who are you, what are you, what do you want, like where are you broken?  Those questions that are asked every day when you’re on that show allows me now to sit here kind of post-Bachelor therapy and able to speak about it.  So for me, as long as you handle the situation – and I think this is a lesson for life – no matter what situation you’re entering into, as long as you’re handling it in the way that you believe it should be handled and you’re not losing yourself in the process, then why not?
SAUDER:
And there’s probably a sense of having a strong sense of self before you go into an environment that has this kind of pressure to become a caricature of maybe yourself.
HIGGINS:
Which is so interesting, because I didn’t have that strong sense of self.  When I went on The Bachelorette, I remember the first night, I had bought my suit at Macy’s and I had packed it up and I was sitting in the mansion and all these guys started to walk in, and they’re ex-football players and baseball players and singers and songwriters and business guys and venture – it was wild to me.  And I was a software salesman who was 24 years old from Denver, Colorado, had only been in Denver for a year, so I was really from Warsaw, Indiana.

SAUDER:
Yeah, let’s be real about it.

HIGGINS:
Yeah, and I was shocked.  Like I remember there was a guy sitting next to me during that at the mansion, and I said, “Like what are we doing here?  Like why am I here?  Like this doesn’t make sense to me.”  And so what happened, this is interesting to me and to the people on the show now, I got super nervous and I started to like panic, and I went and I slept for like really the first week of the show.  Like I couldn’t wake up, I couldn’t get out of my own element.  And the producers would come to me and be like, “Do you need to go home?  You definitely don’t have what it takes.”  And what they told me post, it was like they thought like I was going to be gone after the first week because I just couldn’t take it, I couldn’t handle it.  And then all of the sudden, through talking it through, I kind of realized, okay, this is who I am.  I feel unlovable, I’m pretty broken, but so is everybody else and I’m okay with it.  And then, you know, I guess I emerged as the broken guy.  That was my story.

SAUDER:
I really want to ask you this.  I want to bridge to Generous Coffee because I really want to talk about that, but is it hard to not just start to compete for like the girl just to win, to be like – I’m speaking from a strong sense of self here – like I feel like I would just be like I’m going to win, and like I don’t know, I forgot to figure out if I liked you or not during the process.

HIGGINS:
Yeah, at first definitely.  And then you get further on and you realize that true feelings exist.  And instead of winning, you’re like I might – like what is she thinking?  

SAUDER:
Yeah, right.

HIGGINS:
And so I think for me it was this weird self-discovery where by the time competing actually was happening, I was just getting into the game, you know, I was just getting ready because I was such a scared, scared boy for so long.

SAUDER:
I feel like you have compassion for your self back then.  

HIGGINS:
Oh, he’s a sad, sad time in my life.
SAUDER:
(Inaudible) 

HIGGINS:
Well, so – okay, I graduated from Indiana University, met a woman at Indiana that I was in love with and she’s great to this day.  But I moved to Peru, South America.  While we were there things weren’t going well because I was living in South America, and I came back home to kind of try to mend the relationship.  We ended up separating, which was fine.  She was younger and it was good.  But then I got sad and I moved to Denver kind of to rehabilitate and refocus.  And then two months later, I was being asked to go on The Bachelorette.  So I was like this – and I moved away from my home for the very first time, I had just gotten out of a breakup, was super confused.  So all this was happening and then I go on a show that is about relationships.  And what you don’t see on The Bachelor when you watch it, but behind the scenes is every day it’s all therapy in a sense.  It’s producers asking you, “Do you like this person?  Why do you like this person?  Do you like yourself?  Why do you like yourself?  What are your biggest struggles?  What are your biggest issues?”  And they like dig, and they dig and they dig and they dig because they want you to be the most raw version of yourself.  They break down all barriers, all walls so that they get the real you, because the only time a story is actually going to be compelling is when they’re watching real people have real feelings and real emotions.  And so all this is like sitting at the top of my like heart as I enter into a show where they start digging into my heart.  And there’s a lot of weird stuff going on.  And so, yeah, I do have compassion for that guy.  It was a rough spot in life.  

SAUDER:
That’s awesome.  Alright, so let’s go to Generous Coffee.  I want to hear a little about how you got involved and where that kind of came from, and then we’ll go from there.
HIGGINS:
Perfect.  Yeah, so 12 years ago, one of my best friends and I went to Honduras for the first time.  And we went down with a church group and we were passing out food boxes.  And during that whole time, we would see people kind of chase after us and beg for these food boxes, and then we’d leave and we’d go to another village the next day.  And it just didn’t set easy with Riley and I.  And we would talk about it and I personally wasn’t smart enough to come up with an idea of how to fix that.  In my mind, it was just like this is the lot in life for them.  I get to live here in the United States and they get to live in Honduras, and because they’re in Honduras they’re going to go hungry and they’re going to lack clean water, and I’m just going to sit here and have to watch it.  But, hey, once a year I can go down and I can pass out a food box and feel a little bit better about myself while at the same time seeing them suffer again.  It didn’t make sense to me.  So during my time in Peru, I remember I was a part of a Bible study down there and the group said, “Hey, we’re going to go out to these distant communities and we’re going to pass out boxes.”  And I stood up in the study, and I was new to it and I said, “No, I’m not doing it and this is why.”  And they’re like, “Calm down there, boy.  Don’t be so angry; we’re trying to do something good.”  I said, “It just doesn’t make sense to me.”  I couldn’t process this thought, that there are people in this world today right now starving and that I get to sit here and hang out in the air conditioning.  Didn’t make sense to me.  Well, so I get a phone call from Riley eight years ago and he said, “I’m quitting my job at Lincoln Financial and I’m starting a nonprofit.”  And I said, “What?”  He was making great money.  He was one of the youngest annuities traders they’d ever promoted.  And he said, “I am going to start a nonprofit that’s based in sustainable community development.”  And he tells me this story and how it’s going to happen.  And what he says is, “We’re going to partner with these communities.  We’re not going to go down to save them; we’re going to serve them.  And in return, it’s going to be a relationship.  We’re going to invest into what they need and what they want and what they dream of but not giving them anything, but partnering with them to get that.”  And I thought this could make sense.  This is how communities are formed in general.  We’re just going to expedite the process and we’re going to fundraise to implement programs that then allow them to be the fishers and for us not to just keeping giving them fish.  So fast forward to now, and it’s going really well.  The nonprofit is flourishing.  But just because it seems to be the trend here, The Bachelor really helped us with fundraising.  Our fundraising went from about $40,000 to a half million in two years.  And so two years ago when we took this trip down to Honduras, we brought a couple of advisors with us.  And they said, “Hey, everything you’re doing is working.  These communities are flourishing.  They’re becoming sustainable.  But if your fundraising were to stop, what would you do?”  And we thought we would just ask for more funds.  We’ve done that already, right?  And they said, “You can’t do that.  Don’t count on that because if you were to leave these people today, they actually might be in a worse place than when you found them because they’re counting on your guidance and they’re counting on your support and your relationship.  And if you run out of money, then what’s going to happen?”  And so we came back to the States and we started to think about ways to build a sustainable fundraising source, and that’s where Generous International comes in.  So Generous International is now the company that I operate daily.  We are a company best known for our coffee, so best known as Generous Coffee Company, but we sell products developed and produced in the developing world here in the United States and then donate the profit back to nonprofits that are in those affecting areas.  So Humanity Hope United, the nonprofit that was formed, is our main beneficiary of funds.  They receive about 10% of our revenue every year.  But then we try every quarter to partner with two other nonprofits that are doing something else in the world of sustainability, to partner with them and give them a gift with the hope – and this is the hope and we’re brand new, we started in January of 2018, you know, this is May, so we’re not that old but we’re growing very quickly.  I want Generous to be the funding source for all operational expenses for nonprofits that are building sustainable change in the world.  So I want to fund the boring stuff, the salaries, the marketing, the paper, the pencils, whatever.  I want Generous to be able to partner with these nonprofits and fund their operational expenses so that every donor dollar go to exactly and right to the mission – it doesn’t even touch the hands.  And so Generous is now in charge of vetting the nonprofits to make sure the employees are getting paid accordingly, not too much and not too low, that Generous is in charge of then vetting these nonprofits to make sure they’re actually doing what they say they’re going to do and that the consumer or the donor can just say, “Yeah, this is a Generous promoted nonprofit; I know they’re trying to do good.”  So that’s where Generous comes in, and we now, today we have a product line of T-shirts that are made out of plastic bottles in Haiti by single mothers, we have coffee from nine different countries, we have coconut butter, jewelry made in Central America.  We also consult and travel on trips, but Generous really I think just is hopefully changing the way people view capitalism.  Like my purchase of an everyday product can actually be used for something good.  That’s my hope.
SAUDER:
How do you prioritize what you work on?  That feels like that’s big.  You’ve got to recruit.  You’ve got to go out and find products.  You’ve got to figure out who to fund.  What are you focused on right now?  What are your priorities?

HIGGINS:
Right now, our coffee seems to be the thing that’s hitting the most.  I think in the coffee world, people have not been exposed to good coffee really yet.  I think there’s people that are roasting good coffee, but it’s all pretty local.  So I think the coffee world, even though it’s a saturated market, I think if you have a compelling story, you stay honest and true to what you say you’re going to do, and you offer a high-quality product, I think there’s space for it.  And we’re seeing that.  We’re focusing right now on expanding our coffee line.  But in front of all of this, and this will sound very like fluffy, it kind of is – we care about people.  And Generous in our bylaws it says we have to be generous with every decision that we make.  And so if I have a dilemma, a daily dilemma, my immediate thought has to go to, okay, what’s the most generous decision here?  If it’s a customer service request, if it’s an employee’s payroll, if it’s time off, if it’s a nonprofit wanting to partner, what is the most generous decision I can make?  And it hurts sometimes, especially from a business mind.  But I believe that’s what will separate us.  And so to get down to your question of what do we focus on the most, it’s really focusing on whatever avenue seems the most generous for that pursuit.  
SAUDER:
That’s very cool.  That’s very cool.  You kind of talked about keeping the attention of the people who are following you.  Do you find that activating the people who watched you in The Bachelor into the products that there’s a good connection there and that’s driving a lot of engagement?  And I guess the thing I would ask is, you know, we’re marketers for a living, you want them to then keep following that and sharing it and it becomes bigger, and $4 million goes to $8 million, and $8 million goes to $16 million.  So are you able to create a bridge from, you know, you The Bachelor to you the Generous Coffee guy?  And are they following the story?
HIGGINS:
I hope so.

SAUDER:
Yeah, and time will tell, to some degree.  Sure.

HIGGINS:
I was in the Chicago airport a couple weeks ago and somebody came up to me, like “Can we get a picture?  Can we get a picture?”  I said, “Yeah, definitely.”  Took a picture and they turned and walked away, they go “You’re the Generous Coffee guy, right?”  And was like, “Yes, I am.  Yes, I am.”

SAUDER:
Somebody’s paying attention.  That’s awesome.

HIGGINS:
You know, yes, and The Bachelor has obviously allowed us to transfer a following to Generous.  I’m seeing that Bachelor Nation has a heart of they want to support mostly, and then when you have something that’s just trying to do good, I think they’re very excited about jumping on.  I mean we have I think a social media following of about 20-some thousand for a coffee company.  That’s unheard of.

SAUDER:
And very quickly.

HIGGINS:
And very quickly.  And so I would have to think that’s The Bachelor.

SAUDER:
For sure.

HIGGINS:
And that’s what I said, I don’t think I’d be sitting here talking about Generous if The Bachelor didn’t exist, and that’s why I’m so thankful that The Bachelor did happen.  Outside of, you know, the relational part of it, just my dreams.  I literally get to work in a company that I dreamt of working for forever, and it’s only because of a reality television show and decisions that were made through it.  But that platform was given through a reality television show.  So yes, I think there’s a huge crossover.

SAUDER:
Alright, so I’m going to focus on Ben the human.  I believe everybody has a superpower, like something they’re just better at than everybody else they know; what do you think your superpower is?

HIGGINS:
I think I desire authentic moments so much that it became a superpower.  And authentic moments in like I have a hard time at a dinner party if it doesn’t feel like intimate and authentic and real.  It also hurts me in like regular conversations, too, because if it’s just this like let’s just go back and forth at a high level, I disengage.  So I think what I have been able to do, or my superpower be, just really trying to not be authentic myself because that’s a weird like compliment; it’s just desire authenticity, so try to create authentic moments, try to create authentic companies, stories, brands, just make it real.  Even if it’s not, make it real, like make it – you know what I’m saying?  If there’s a picture on social media of me, you know, at the Indy 500, I want that picture to represent my true feelings at that race and not just me being at the race.  Like I want this – everything that I try to do to be authentic, and I think that has helped me not feel disconnected from the life that I’m living.
SAUDER:
Awesome.  Well, thanks for taking time to share your story.

HIGGINS:
Thank you.

SAUDER:
Thanks.

(END RECORDING)
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